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tip  the  Scate 


Businessmen' are  becoming  appre¬ 
hensive.  There  is  much  talk  in  the  air 
about  "an  inevitable  economic  depression 
in 'the  not-distant  future.” 

There  may  be  some  basis  for  the  specula¬ 
tions  that  are  now  rife.  Amateur  economists 
'^ckn  foresee  nothing  but  a  recession  as  a 
result  of  the  prevailing  rise  in  prices. 

I  Rising  cost  of  living,  they  reason,  will 
surely  cause  a  lag  m  buying,  which  will 
keep  goods  on  shelves,  slow  down  produc¬ 
tion,  and  bring  about  mass  unemployment. 

Whether  or  not  the  prognosticators  are 
correct  in  their  surmises  remains  to  be 
seen;  but  one  thing  is  certain,  that  even 
in  the  absence  of  significant  signs,  the 
spread  of  a  way  of  thinking  may  of  itself 
bring  about  the  very  thing  we  fear.  Loose, 
unfounded  talk  about  a  depression  may 
make  it  a  reality. 

Realizing  the  danger  of  idle  talk,  the 
Committee  for  Economic  Development — an 
organization  of  alert  businessmen — ^has  set 
about  to  wage  war  against  any  specious 
talk  that  a  depression  is  inevitable.  How 
well  the  Committee  will  succeed  may  be 
judged  by  the  excellent  results  of  its  war¬ 


time  campaign  against,  the .  then-prevailing 
notion  that  mass  .•uncQiplc^ment  would 
ensue  immediately  up9pf.the  Cessation  of 
war.  Largely  as  a  result  oLdhe  Coiid^ttee’s 
work  in  postwar  -  planning, ,  recoBY^ion 
from  war  to  peacetime 'productioh  la^lo^ 
the  spectre  of  unemployment.  ^ 

■The  Committee  is  at  present  engaged  in 
doing  research  work,  the  resultsv  of.  wHiA 
are  calculated  to  .  encourage  "the  <deve^p> 
ment  of  small  business,  help  to.*  increase 
production  of  goods  and  bring  about  indus¬ 
trial  peace,  and,  among  other  things,  shape 
a  monetary  policy  to  combat  inflation  and 
deflation. 

The  status  of  the  graphic  arts  is  depend¬ 
ent  almost  entirely  upon  the  status  of  in¬ 
dustry  and  business.  And  so  it  is  that  the 
graphic  arts  agrees  with  the  New  York 
World -Teleg^ram  which  in  an  editorial  re¬ 
cently  stated:  “We  welcome  the  CED’s 
new  program  as  one  of  the  most  hopeful 
developments  of  recent  months.  And  we 
agree  with  Chairman  Hoffman  that  now 
is  the  time  for  this  country  to  decide  that 
it  has  no  inescapable  reason  for  scaring 
itself  into  either  a  little  recession  soon  or 
a  major  depression  later.” 
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rORJ^STER, 
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owth,  and  that  of  your  customers,  put  every  printing  job  on  Champion  quality  paper. 
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J.  E.  Bullard 


In  a  printing  plant  net  profits  reach 
the  maximum  only  when  all  the 
presses  not  only  are  operating  all  the 
time,  except  when  being  made  ready 
for  the  next,  job,  but  in  addition,  are 
always  doing  the  work  which  they  can 
do  at  the  lowest  cost.  Though  no  shop 
can  reach  perfection  in  this  direction, 
it  has  been  demonstrated,  time  and 
time  again,  that  it  is  usually  possible 
to  increase  the  net  profits  by  working 
toward  this  objective. 

The  first  step  is  to  make  a  thorough 
study  of  costs.  These  include  what  may 
be  called  machine  costs  and  labor 
costs.  The  machine  costs  include  in¬ 
terest  on  the  money  invested  in  the 
press,  rental  value  of  the  flk)or  area 
occupied,  the  cost  of  power,  etc.  It 
becomes  apparent,  at  once,  that  if  a 
given  job  can  be  done  in  the  same 
time  on  several  different  presses,  it 
will  cost  less  to  do  it  on  the  smallest 
one  available  because  it  will  require 
less  power  and  because  less  money  is 
probably  invested  in  the  small  press. 
It  certainly  requires  less  floor  space. 

It  may  happen  that  the  cost  studies 
may  show  that  certain  work  is  being 
sold  at  less  than  cost  because  there  are 
no  presses  in  the  shop  especially 
suited  to  those  jobs,  and  because  com¬ 
petition  limits  the  prices  which  can  be 


charged  for  them.  In  such  cases,  com¬ 
mon  sense  dictates  that  either  such 
jobs  be  turned  down  or  a  press  which 
will  do  them  at  the  lowest  possible 
cost  be  installed. 

At  any  rate,  a  thorough  study  of  the 
costs  will  indicate  what  sort  of  jobs 
are  the  most  profitable ;  and  plans  can  ■ 
be  made  to  seek  such  jobs.  Unless  a 
shop  is  watching  costs  all  the  time 
with  the  greatest  care,  such  a  study  is 
likely  to  reveal  losses  where  it  has 
been  taken  for  granted  there  were  at 
least  small  profits. 

One  man  who  was  made  manager  of 
a  printing  plant  which  was  not  break¬ 
ing  even  started  at  once  to  make  a 
thorough  study  of  costs.  He  found  it 
desirable  to  turn  down  the  jobs  which 
were  proving  unprofitable  and  to  start 
an  intensive  campaign  for  profitable 
business.  Within  a  few  years  that  plant 
was  showing  very  satisfactory  net 
profits.  In  fact  these  were  so  satisfac¬ 
tory  that  one  of  the  stockholders  who, 
also,  was  a  large  stockholder  in  a 
money-losing  textile  plant  asked  him 
to  take  over  and  see  what  he  could 
do  with  it.  Repeating  the  course  he 
had  followed  in  the  printing  plant,  he 
soon  had  the  textile  plant  in  the  profit 
column. 

It  was  just  a  case  of  learning  the 
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costs  accurately,  turning  down  unprof¬ 
itable  business^  gping  after  that  which 
showed  a  good  profit  and  striving  for 
full  capacity  volume.  In  this  way  this 
man  was  able  to  pull  one  company 
after  another  back  from  the  verge  of 
bankruptcy,  and  make  it  show  a  pleas¬ 
ing  profit. 

An  easy  way  to  drift  into  a  money¬ 
losing  position  is  to  employ  salesmen 
to  get  jobs  without  making  it  clear  to 
them  just  what  sort  of  jobs  are  de¬ 
sired.  These  salesmen,  if  not  carefully 
supervised,  will  go  after  the  sort  of 
business  it  is  easiest  to  get.  This  is, 
especially,  the  case  if  the  salesmen  are 
working  on  a  commission  basis  or 
salary  and  commission.  The  easiest- 
way  for  them  to  increase  their  incomes 
is  to  make  the  sales  that  are  easiest 
to  make.  The  jobs  they  bring  in  may 
prove  profitable,  and  they  may  not. 
They  might  prove  profitable  for  a  time 
and  then  the  nature  of  the  jobs  may 
gradually  change  until  a  dangerous 
percentage  of  unprofitable  business  is 
brought  in  by  the  salesmen.  Of  course, 
the  same  can  happen  with  business 
that  comes  directly  into  the  shop. 

The  manager  of  one  job  shop,  which 
consistently  showed  net  profits,  did 
not  depend  so  much  on  salesmen  for 
new  business  as  he  did  on  direct-by¬ 
mail  advertising.  He  knew  his  costs. 
He  also  knew  when  he  was  likely  to 
need  more  of  any  particular  kind  of 
jobs  on  which  he  could  make  a  profit. 
So  he  worked  constantly  on  direct- 
mail  advertising  matter  and  on  revis¬ 
ing  his  mailing  list.  The  mail  matter 
he  used  were  often  simple  blotters  and 
occasionally  a  novel  piece.  In  all  cases, 
however,  the  pieces  featured  the  sort 
of  jobs  he  wanted,  and  were  mailed 
before  there  was  a  shortage  of  these 
particular  kinds  -of  jobs  in  the  shop. 

This  plan  served  a  number  of  pur¬ 
poses.  In  the  first  place,  the  mail  mat¬ 


ter  serve^i  as  samples  of  the  quality  of 
printing  he  did.  In  the  second  place, 
by  using  the  mail,  he  increased*  the 
territory  he  covered  to  a  marked  de¬ 
gree.  Although  there  was  not  enough 
business  of  the  kind  he  was  seeking 
in  the  city  in  which  he  was  located,  he 
found  there  was  enough  within  a 
radius  of  a  hundred  miles  or  so  from 
his  shop.  It  would  not  have  paid  to 
cover  all  this  additional  territory  with 
salesmen,  but  it  did  pay  to  cover  it  by 
mail.  The  business  obtained  over  and 
above  what  he  could  expect  to  get  in 
his  own  city  helped  to  make  the  shop 
more  profitable  because  it  came  that 
much  closer  to  keeping  all  presses 
busy  at  jobs  they  could  do  at  the  least 
cost. 

Had  he  not  known  his  costs  and  had 
he  not  planned  these  mail  campaigns 
as  he  did,  tUe  business  he  got  by  mail 
might  not  have  increased  the  net 
profits.  In  fact  it  could  have  proved 
unprofitable. -He  had  to  know  his  costs 
first  in  order  to  plan  his  selling  intel¬ 
ligently. 

This  always  is  true,  regardless  of 
the  selling  methods  used.  In  every  line 
of  business,  and  in  every  line  of  manu¬ 
facturing,  examples  can  be  found  of 
concerns  which  have  built  up  large 
volume  only  to  go  broke  or  to  come 
dangerously  close  to  bankruptcy  before 
they  realize  that  too  much  unprofitable 
business  is  being  done. 

One  case  of  this  kind  is  that  of  a 
manufacturer  who  was  making  two 
different  products.  He  thought  he  knew 
his  costs  but,  as  time  went  on,  hb 
profits  decreased  until  something  had 
to  be  done  to  stay  in  business  at  all. 
A  detailed  and  thorough  cost  study  re¬ 
vealed  the  fact  that  one  of  these  prod¬ 
ucts  cost  him  considerably  less  than 
his  books  showed  while  the  other  cost 
him  more.  He  was  selling  one  for  less 
than  cost  and  as  a  result  was  selling 
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J  Paper  Weight  Calculator.  You’ll  agree 
*  it’s  the  most  convenient  calculator 
you’ve  ever  used.  Gives  direct  reading  for 
most-used  grades  (bonds,  books,  covers, 
index  bristols).  Handy.  Desk  size.  Dur¬ 
able.  A  real  time-saver  in  estimating  ream 
weights  of  odd  sizes. 


2  Hammermill  Manual  of  Paper  Infornta- 
tion.  Revised.  Up  to  date.  Lists  all 
Hammermill  papers  being  made  today. 
Hundreds  of  different  items!  Gives  grades 
. . .  colors  . . .  weights  . . .  finishes  . . .  sizes. 
Conveniently  indexed  for  quick  use. 


WRITE  FOR  THESE  USEFUL  TOOLS.  THEY’RE  FREE! 


letterhead) 


htialness 


money  because  he  did  not  know  hU 
costs  accurately  enough  apparently  did 
know  them  at  the  start.  What  he  did 
fail  to  realize  was  that  the  balance 
between  the  cost  of  producing  the  two 
diflferent  products  did  not  remain  the 
same.  Market  changes  and  changes  in 
the  shop  had  gradually  increased  the 
cost  of  one  product,  while,  apparently 
the  cost  of  the  other  had  gone  down. 
Exactly  the  same  thing  can  happen  b 
any  printing  plant. 

At  times  it  may  be  desirable  to  take 
jobs  at  less  than  cost.  Doing  so  may 
lead  to  getting  business  which  is  profit¬ 
able.  It  is  dangerous,  however,  not  to 
know  that  these  jobs  are  being  done  st 
less  than  cost ; '  and  it  is  important 
that  the  printer  know  how  much  of  this 
unprofitable  business  he  can  do  with¬ 
out  endangering  his  solvency. 

Now  with  the  government  playing 
no  part  in  setting  prices,  costs  still 
need  to  be  known.  Any  abnormal  de¬ 
mand  for  printing  results  in  an  abnor¬ 
mal  increase  in  the  number  of  print¬ 
ing  plants,  and  may  lead  to  an  increase 
in  the  capacity  of  older  plants.  In  time 
the  abnormal  demanci  is  fully  met. 
Total  volume  falls  off  and  it  becomes 
impossible  to  keep  the  total  capacity 
in  use.  Then,  in  order  to  get  business, 
the  printer  has  to  shave  his  margins 
to  the  bone.  To  do  so  with  any  degree 
of  safety  he  must  know  his  costs  as 
accurately  as  possible.  It  is  in  such 
periods  as  these  that  printers  are 
forced  out  of  business  because  they 
cannot  make  ends  meet.  Only  those 
who  are  uncommonly  lucky ;  those  who 
do  know  their  costs  and  have  been 
able  to  get  them  down  lower  than 
their  competitors;  or  those  who  are 
both  lucky  and  have  low  costs  can 
hope  to  remain  in  business  and  con¬ 
tinue  to  make  a  profit. 


more  and  more.  He  was  selling  the 
other  so  much  above  cost  he  was  un¬ 
able  to  meet  competition  and  as  a  re¬ 
sult  volume  was  falling  off.  After  sell¬ 
ing  prices  were  adjusted  in  accord¬ 
ance  with  the  costs,  he  started  making 
a  profit  and  he  made  them  on  the 
product  he  had  priced  too  high. 

A  cost  study  made  ten  years  ago 
does  not  necessarily  show  present-day 
cost  because  the  items  which  make  up 
the  total  have  changed  in  value.  Power 
probably  costs  less  than  it  did  ten 
years  ago.  Labor  costs  more.  Taxes  are 
irigher.  Interest  rates  may  be  lower.  As 
one  goes  through  all  the  items  which 
make  up  the  total  costs,  he  finds  that 
few  if  any  of  them  are  the  same  as 
they  were  ten  or  fifteen  years  ago. 
They  do  not  strike  the  same  balance. 
When  labor  costs  are  low,  more  de¬ 
pendence  can  be  placed  upon  labor 
and  less  upon  machines.  As  labor 
costs  go  up,  more  and  more  depend¬ 
ence  has  to  be  placed  upon  machines. 
After  every  war,  labor  costs  have  a 
way  of  going  up.  Not  only  does  labor 
demand  higher  wages  and  shorter 
hours  but  the  average  man  may  not  ac¬ 
complish  as  much  in  a  day  as  was  ac¬ 
complished  on  the  average  before  the 
war.  This  is  one  reason  why  there  is 
likely  to  be  an  increased  use  of  ma¬ 
chines  after  a  war.  A  printing  plant, 
for  example,  which  did  not  consider 
it  desirable  to  have  all  its  presses  au¬ 
tomatic  may  find,  after  a  study  of  its 
costs,  that  it  now  is  desirable. 

The  point  is  that,  as  new  conditions 
have  to  be  met,  new  cost  studies  have 
to  be  made.  No  bookkeeping  system 
which  can  be  set  up  and  operated  with¬ 
in  reasonable  cost  can  show  at  all 
times  exactly  how  cost  items  have 
changed  the  situation.  A  detailed  study 
of  the  costs  will  show  what  changes 
have  to  be  made  to  assure  the  maxi¬ 
mum  net  profits. 

That  manufacturer  who  was  losing 
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Prominent  Users  of  Strathmore  Letterhead  Papers:  No.  68  of  a  Series 


Southern  Pacifi^  sets  the  pace  in  luitury  sleeping-car  travel  with  the  lark 
...first  train  Jn  America  with  a  spacious  three-car  lounge  and  dining 
unit:  first  in  the  West  with,  private  room  accommodations  only.  With 
overnight  trips  between  San  Francisco-Oakland  and  Los  Angeles,  the 
LARK  brings  the  latest  in  rail  transportation  to  the  West  at  regular 
Pullman  fares. 

Completing  the  appointments  of  the  lark  is  its  own  Strathmore  paper 
letterhead,  especially  designed  for  passenger  use.  Your  letterhead,  too, 
is  an  important  detail  which  interprets  the  pace  of  your  company.  To 
make  sure,  choose  a  Strathmore  letterhead  paper.  The  Strathmore  water¬ 
mark  is  your  assurance  of  quality. 

StrmUunore  Letterhead  Papers:  Strathmore  Parchment,  Strathmore  Script, 

Thistiemark  Bond,  Alexandra  Brilliant,  Bay  Path  Bond,  Strathmore  Bond. 

STMHMOReEi 

Strathmore  Paper  Company,  West  Springfield,  Massachusetts 
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rm  Proud  to  be 

A  One-Horse  Printer 


by  Ernest  W.  Fair 


★  “I’m  fed  up  with  you  writers  making 
cracks  about  the  *one-horse’  printer  and 
saying  he  is  out-of-date  and  a  goner. 
These  unwarranted  digs  against  the 
small  town  job  printer  are  beginning 
to  get  my  goat.  I’m  tired  of  hearing 
that  the  small-town  newspaper  and  job 
printer  could  be  advantageously  done 
away  with  to  the  betterment  of  all 
concerned  or  that  there’s  no  future  in 
it . .  .  that  a  man  can’t  make  money  in 
it  anymore!” 

My  printer  friend  wasn’t  as  mad  as 
his  words  might  sound ;  but  he  was  get¬ 
ting  fed  up  with  reading  such  re¬ 
marks  in  trade  journals  and  in  the  gen¬ 
eral  press. 

“You’re  always  writing  about  mod¬ 
ern  methods  of  managing  printing 
shops,”  he  challenged,  “Why  don’t  you 
write  a  story  some  day  about  a  *one- 
horse’  printer  who  is  making  a  darn 
good  living  and  getting  a  lot  of  fun 
out  of  life?” 

“Okeh,”  I  answered,  “We’ll,  start 
with  you.” 

And  so  here’s  the  story  of  Maurice  L. 
Dersham  who  operates  the  Dersham 
Printers  in  Bristow,  Oklahoma,  a  town 
of  somewhere  between  4500  and  5000 
population  . . .  whose  experience  covers 
about  every  phase  of  printing  and  who 
is  today  operating  just  such  a  one-man 


nicely.” 

He’s  making  money,  too;  well  per¬ 
haps  not  a  fortune  but  for  a  man  who 
has  raised  his  family  and  is  sitting 
back  to  enjoy  the  “better”  half  of  his 
life,  he’s  doing  okeh  and  making  a  net 
profit  larger  than  a  union-scale  big- 
town  printer  would  be  drawing  down 
today. 

“Dersh”  began  his  printing  career 
as  a  boy  in  Iowa,  worked  in  small  town 
and  big  city  news  plants  at  every  job 
up  to  the  foremanship,  likewise  in 
large  commercial  &hops,  then  achieved 
every  man’s  dream  of  owning  a  small¬ 
town  newspaper,  not  once  but  three 
times,  and  after  it  all  has  no  desire  to 
go  back  or  to  branch  out. 

“I’ve  got  a  one-man,  hand-set,  hand- 
fed  shop,”  Mr.  Dersham  explains,  ’’I’m 
the  proud  owner  of  two  hand-fed  job 
presses,  an  8x12  and  a  10x15  Gordon 
. . .  not  exactly  of  the  Noah’s  Ark  vint¬ 
age  but  old  enough  that  many  larger 
shops  would  have  consigned  them  to 
the  scrap  heap  many  years  ago.” 

But  with  these  antique  presses,  the 
proverbial  “shirt  tail”  full  of  type,  a 
hand  stapler  and  punch  and  cigar 
boxes  full  of  all  sizes  of  rule,  this  “one- 
horse”  shop  has  gone  merrily  on  mak¬ 
ing  its  owner  “a  comfortable  living” 
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Ask  your  printer.*/ 
he  KNOWS  poperl 


WEASKTHEM- 

YOU 

TELL  THEM 


Our  current  advertisement  makes 
an  interesting  statement — one  that 
we  think  you  will  support.  > 

Yes,  we*re  back  at  our  old  game 
of  placing  the  reputation  of  Rising 
Papers  in  your  hands — and  we 
think  we*re  safe.  We  believe  you 
are  as  enthusiastic  as  we  are  about 
Rising  Parchment  and  will  recom¬ 
mend  it  to  your 

a  ■  customers.  Rising 
Paper  Company, 
Housatonic,  Mass. 


This  advertisement 
appears' in  EXECU¬ 
TIVE,  ADVERTIS¬ 
ING,  SALES  and 
SALES  PROMOTION 
MAGAZINES. 


apers 


PMIBITINCS  AND  TBCDNlCAi; 
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as  he  puts  it.  Dersham  has  seen  mil- 
lion-dollar  shops  come  and  go  in  the 
thirteen  years  he  has  operated  his 
plant,  hut  he’s  never  thought  of  selling 
it. 

“Well,”  you  may  say,  “Maybe  he  can 
make  that  kind  of  money  by  himself 
.  .  .  but  he  works  long  hours  doing  it 
or  he  has  no  competition.” 

Neither  is  the  case.  Mr.  Dersham  de¬ 
cided  many  years  ago  that  there  were 
no  percentages  in  a  man  working  him¬ 
self  to  death  so  he  hasn’t;  he  takes 
things  easy,  his  shop  is  a  rendezvous  for 
his  friends  and  they  drop  in  at  all  hours 
for  chats  ...  he  comes  and  goes  as  he 
pleases.  His  average  work  week  is  even 
less  than  the  aforementioned  big-town 
union  printer. 

As  for  competition  he  at  present  has 
only  a  big  newspaper  plant  hut  there 
have  been  plenty  of  competitors  in  the 
past  and  the  competition  has  been  any¬ 
thing  but  “gentlemanly.” 

So  . . .  how  does  this  self-styled  “one- 
horse”  printer  make  “more  than  a  de¬ 
cent  living”  in  a  town  the  size  of  Bris¬ 
tow,  which  is  just  an  average  south¬ 
western  Oklahoma  town  without  large 
industry  or  anything  else  to  make  it  a 
printer’s  paradise. 

To  begin  with,  Dersham  has  built  up 
a  large  commercial  business  through 
stationery,  office  forms,  etc.;  and  he 
has  done  it  by  handling  every  job  as 
though  he  were  doing  the  printing  for 
himself.  No  job  is  ever  rushed;  no 
customer  is  ever  oversold  by  Mr.  Der¬ 
sham. 

“My  customers  are  my  friends,”  he 
explains,  “I  treat  their  work  that  way. 
Every  job  has  to  be  as  perfect  as  I  can 
get  it,  every  count  is  full  and  com¬ 
plete  and  I  never  oversell  a  customer. 
I  found  that  too  many  small-town 
printers  do  that.” 

Mr.  Dersham,  and  he  points  out  that 
this  can  be  true  for  any  “one-horse” 
printer,  has  another  great  advantage  . . . 
service!  When  someone  wants  a  job. 


whether  it  entails  $1  or  |100  in  return, 
and  actually  needs  it  in  a  hurry,  }£ 
Dersham  sees  to  it  that  he  gets*  thii 
service. 


Maurice  L,  Dertham 


“The  big  shop  is  so  set  up  it  can’t 
give  that  kind  of  service,”  he  explains. 
“Tliat’s  where  the  small  printer  has  it 
all  over  his  competitor,  and  it  doesn’t 
take  printing  customers  long  to  find  out 
he  can  deliver  such  service.  I’ve  made 
many  a  new  customer  by  going  out  of 
my  way  to  perform  such  a  service.” 

The  backbone  of  Mr.  Dersham’s  busi¬ 
ness  in  the  fall  and  winter  is  the  print¬ 
ing  of  farm-sale  bills;  something  on 
which  he  has  a  near  monopoly  in  his 
area.  In  the  fall  and  winter  of  1945  he 
printed  seventy-four  bills,  size  10x15.  It 
is  nothing  uncommon  for  him  to  set  up, 
run  off  and  distribute  three  sale-biUi 
in- a  10-hour  day.  Most  days  durinf 
the  sale-bill  season  he  will  average 
130  a  day;  not  all  profit  by  any  means, 
but  by  using  his  head  and  cutting  all 
of  the  corners  in  the  way  of  overhead 
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^PHIHX  paste 


MORE  THAN  50  YEARS  AGO  Arabol 
brought  out  Sphinx  Paste.  It  is  still  the 
standard  make-ready  paste  injthousonds 
of  printing  plants— not  only  in  the  United 
States,  but  in  many  other  countries. 

Sphinx  Paste  has  the  smooth  quality 
needed  for  the  widest  possible  range  of 
make-ready  requirements.  You  nm  no 
risk  of  lumps  in  the  packing  or  overlays 
to  batter  the  form.  This  time-tested  prod¬ 
uct  remains  in  serviceable  condition  for 
months— stays  soft  and  free  from  mold— 
and  is  non-injurious  to  the  skin. 


Your  printers'  supply  bouse 
has  Arabol  Sphinx  Paste 


GALLON 

$2.50 


QUART 

$1.00 


PINT 

$.60 


All  Prices  Are  F.O.B.  New  York  or  Chicago 
Slightly  Higher  West  of  the  Rockies 


THE  ARABOL  MANUFACTURING  CO 

Executive  Offices:  110  East  42nd  St.«  New  York  17,  N.  Y. 

Offices  and  Factories:  Brooklyn,  Chicogo,  Scm  Francisco 
Branches  in  Principal  Cities 


ARABOL! 
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!  expense,  he  shows  a  mighty  good  profit 

•  '  on  such  business. 

“What  I  like  about  being  a  one- 
horse  printer,”  he  says,  “is  that  if  I 
wish  to  go  to  work  at  nine  o’clock  in 
the  morning  1  can  do  so  . . .  and  if  I  feel 
like  working  at  six  in  the  morning  1  can 
'  do  that.  If  1  want  to  sit  down  and  shoot 

^  the  breeze  with  my  friends  or  take  a 

j  day  off;  I  can  do  that,  too.” 

Over  a  period  of  thirteen  years  Mr. 
Dersham  has  never  been  known  to  do 
any  soliciting  for  business.  The  qual- 
ity  of  his  work  and  fair  dealing  have 
been  such  that  his  customers  either 
come  to  him  in  person  or  call  him  on 
the  phone. 

Mr.  Dersham  advertises  himself  as 
“the  sale-bill  printer”  on  all  of  his  bills 
in  18-point  type  at  the  bottom  of  the 
bills.  There  isn’t  a  farmer  within  a  ra¬ 
dius  of  30  miles  who  doesn’t  know 
I  about  Dersham  the  Printer. 

Many  printers  do  not  permit  adver¬ 
tising  in  their  windows,  but  during 
j  the  farm-sale  season  he  cashes  in  on  his 

large  plate-glass  windows  by  showing 
j  from  six  to  fifteen  bills  therein  all 

!  season;  the  result  is  that  the  farmers 

if  know  just  where  to  go.  They  even  go  to 

i  him  to  make  sale  dates  for  the  auc¬ 
tioneers  on  the  huge  calendar  he  keeps 
posted  in  his  shop  for  that  purpose. 

Actually  Mr.  Dersham  knows  no  more 
about  farming  than  the  average  busi¬ 
nessman,  but  over  a  period  of  forty 

ii  years  of  dealing  with  farmers  he  has 
learned  to  talk  their  language. 


When  the  farmer  corned  into  his  shop 
he  can  glance  at  the  home-made  calen¬ 
dar  on  the  wall — made  from  a  22x28 
cardboard — and  see  just  what 
have  been  taken  and  by  whom.  Thus 
they  avoid  having  two  sales  in  one  day 
in  the  same  territory.  A  farmer  does  not 
have  to  contact  an  auctioneer  to  get  a 
sale  date  as  this  is  one  of  Mr.  Dersham’s 
services  and  the  auctioneers  in  his  ter¬ 
ritory  visit  the  print  shop  daily  and 
consult  his  calendar.  Where  an  auc.  j 
tioneer  lives  a  distance,  Mr.  Dersham  I 
has  cards  printed  which  he  mails  to  this  | 
auctioneer  and  which  notify  the  auc-  i 
tioneer  of  a  sale  which  he  b  to  cry.  l 
This  card  is  also  sent  to  banks  notify-  ' 
ing  them  of  a  sale,  the  location,  clerk,  . 
auctioneer,  etc.  • 

Naturally,  Mr.  Dersham  has  been  ap¬ 
proached  by  auctioneers  who  have  of¬ 
fered  him  nice  fees  to  “throw”  them 
sales,  but  his  policy  always  has  been  to 
treat  all  auctioneers  and  banks  the 
same.  And  when  a  farmer  asks  him  to 
name  the  best  auctioneer,  he  names 
aU  of  those  available  and  lets  the 
farmer  take  his  choice. 

In  connection  with  his  sale-bill  busi-  | 
ness  he  uses  a  large  arrow  on  a  six-ply 
card  wliich  he  furnishes  free  to  his  sale- 
bill  customers.  The  arrows  point  both 
ways  and  direct  prospective  buyers  to 
the  farm  where  the  sale  is  being  held. 
They  carry  Mr.  Dersham’s  name  on  the 
bottom.  It  has  proved  to  be  a  good  busi¬ 
ness-getter  for  his  shop. 

Mr.  Dersham  has  dso  built  a  great 
deal  of  business  for  his  shop  hy  never 
turning  a  job  away  if  he  could  handle  it 
with  a  fair  profit.  If  he  is  unable  to 
handle  tfie  job  he  acts  as  an  agent  and  I 
farms  it  out  to  a  large  shop  in  one  of 
the  nearby  metropolitan  cities.  People  | 
in  Bristow  therefore  know  they  will  j 
never  have  to  go  outside  for  any  print-  ^ 
ing  job,  for  if  Mr.  Dersham  cannot  han¬ 
dle  it  for  them  either  in  his  own  shop 
Continued  on  page  78 


THE  MtCORMlCK-AHMSThONG  COMPANY 


and  tb«7  lUud  It  fin*. 

■euat*  is  m  bandsaaw  sh*«tf  psrtleulsrlor  mU  aoitsd 
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PRINTERS:  Take  a  tip  from  your  fellow- 
printer,  Mr.  McCormick.  Tell  your  customers 
how  all-purpose  Ecusta  provides  the  perfect 
background  for  their  messages  of  impor¬ 
tance.  Modern,  distinctive,  functional  — 
Ecusta  is  distributed  coast-to-coost  by  lead¬ 
ing  paper  merchants  in  the  U.  S.  and 
Canada.  Call  your  merchant  for  samples 
today,  or  write  direct  to . 


ECUSTA  PAPER  CORPORATION 

PISGAH  FOREST,  NORTH  CAROLINA 

Fine  Flax  Writing  •  Rne  Flax  Air  Mail 
Flnx-opake  Bible  and  Printing  Papers 
Boxed  Typewriter  Paper  •  Makeready  Tissue 
Stationery  Cabinets 
Silver  Wrapping  Tissue  (Non-Tarnish) 
Lightweight  Paper  Specialties 


Assure  Profits  With 

Correct  Answers  . 


by  Frank  V.  Faulhaber 


was  certainly  a  wise  printer  who 
once  observed :  “Whether  large  or 
smalt  there’s  no  printing  business 
where  any  man  in  it  cannot  learn  still 
a  little  more!”  Assuredly  a  little  extra 
knowledge  goes  a  long  way,  particular¬ 
ly  in  these  days  of  keen  competition 
and  eager  striving  for  more  sales.  Some 
pertinent  questions  may  not  come  amiss 
here,  for  they  may  serve  as  reminders, 
stimulators,  and  inspiration  for  addi¬ 
tional  business.  If  but  one  idea  or  sug¬ 
gestion  is  gotten  from  what  is  to  fol¬ 
low,  then  this  set  of  interrogatives  will 
not  have  been  for  naught. 

Has  it  been  the  policy  of  the  print¬ 
ing  plant  to  give  service  purely  with  the 
motive  of  winning  sales,  or  because  the 
management  reasons  that  customers 
really  deserve  service?  Just  how  far 
does  each  employee  extend  himself  in 
the  desire  to  please  customers  and 
prospects?  Is  real  co-operation  ob¬ 
tained,  from  all  employees,  or  only 
from  some,  in  the  endeavor  to  win  and 
hold  customers?  Are  the  management’s 
efforts  supported  to  the  full,  or  does 
some  unthinking  unknowing  employee 
unintentionally  neutralize  much  of  its 
good  work?  Aren’t  there  some  faults 
that  could  be  eliminated,  and  some 


lacks  that  could  be  overcome,  to  im¬ 
prove  the  printing  plant’s  services  to 
its  customers? 

When  a  new  prospective  buyer  comes, 
is  it  necessary  sometimes  to  let  him 
wait  overlong  before  according*  him 
some  signs  of  recognition?  How  many 
times  does  a  new  prospect  enter,  only 
to  be  disappointed,  due  to  lack  of 
prompt  courteous  attention?  How  many 
times  does  such  a  prospect  “decide  not 
to  buy  just  now — I  only  came  to  in¬ 
quire” — this  explanation  being  the  out¬ 
growth  of  the  prospect’s  initial  irrita¬ 
tion?  How  many  times  does  such  a 
prospect  depart,  regretting  that  he 
c^led,  and  determined  “never  to  enter 
that  place  again”? 

Is  it  the  practice  of  those  who  re¬ 
ceive  inquirers,  prospects,  visitors  and 
others,  to  step  up  briskly  when  a  new 
caller  comes?  Or  is  there  someone  in 
the  office  who  is  just  downright  indif¬ 
ferent,  doing  more  damage  than  good, 
and  stifling  instead  of  stimulating 
sales?  Are  only  certain,  preferred  and 
important  customers  given  superior  at¬ 
tention,  or  does  the  management  actual¬ 
ly  displa]^  impartial  consideration  for 
all?  Just  what  efforts  are  exerted  to 
make  the  newcoming  prospect  feel  im- 
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FINE  QUALITY 
ONE-TIME  CARBON  PAPER 

Makes  Difficult  Forms -Building  Jobs 

EASIER 

CUSTOMERS  FIND  FRYE 

ONE-TIME  CARBONS 

cleaner,  clearer,  sharper  and 
more  legible 

Forms  manufacturers  get  difficult  forms-building  jobs  done  easier , 
quicker  ,  .  .  have  greater  customer  satisfaction  with  Frye  Fine 
Quality  One-Time  Carbon  Papers.  ' 

Many  forms  manufacturers,  building  forms  for  addressograph  and 
bookkeeping  machines,  where  several  copies  were  needed,  find  Frye 
One-Time  carbon  paper  makes  sharper,  cleaner,  clearer  and  more 
legible  copies  than  do  other  carbon  papers.  They  are  able  to  obtain 
and  hold  many  orders,  are  assured  of  repeat  orders,  because  their 
forms  do  a  better  and  ntore  satisfactory  job  for  their  customers. 
Call  on  Frye  to  help  you  meet  difficult  demands  in  making  inter¬ 
leaved  carbon  forms.  Write  today  for  samples  and  prices.  Big 
stock;  rapid  delivery  saves  you  days  on  rush  orders. 

"RELY  ON  FRYE" 


TOP  QUALITY  CARBONS 
For  Use  In 

^  •  Business  Forms 

*  Weight  Tickets 

•  Order  Blanks 

*  Sales  Books 

•  Tags 


W  rADRi 


ONE-TIME 
CARBON  PAPER 

FRYE  MANUFACTURING  COMPANY 
DES  MOINES  4,  IOWA 
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portant  and  glad  he  chose  the  printing 
plant  he  did?  Doesn’t  it  stand  for  a  fact 
that  it  pays  to  make  a  good  first  im¬ 
pression? 

Are  customers’  names  rem^bered? 
How  about  prospects’  names,  even 
though  they  haven’t  bought  yet?  Won’t 
that  prospect  who  has  yet  to  give  an 
order  get  one  grand  he-man  “kick,’’ 
when,  after  a  long  time,  he  comes  again 
and  is  greeted  heartily  by  name?  Isn’t 
it  really  worthwhile  to  remember  cus¬ 
tomers’  names  to  build  up  additional 
business  from 'a  greater  range  of  pros¬ 
pects? 

Is  everyone  in  the  plant  courteous  to 
caUers  at  all  times,  or  only  some  of  the 
time?  Who  are  the  erring  ones?  What 
is  being  done  particularly  to  please  ex¬ 
acting,  discriminating,  hard-to-sell  cus¬ 
tomers?  Is  respectful,  acute,  receptive 
ear  given  to  customers  and  prospects, 
unvarying  and  invariably?  Do  those 
responsible  for  sales  in  the  office  listen 
to  what  is  being  said  by  customers  and 
prospects?  And  just  how  are  the  re¬ 
marks,  observations,  statements  and 
objections  viewed  as  ^‘conversational 
nuggets,”  to  be  cashed  in  on?  Isn’t  it 
possible  to  capitalize  on  what  cus¬ 
tomers  say,  if  not  directly,  then  indi¬ 
rectly? 

What  methods  are  in  force  to  remind 
customers  ahead  of  time  for  renewal  of 
orders?  Is  there  a  modern  system,  or 
only  careless,  indifferent,  haphazard 
effort  to  sell  again?  How  much  of  the 
printing  establishment’s  business  is  the 
result  of  suggesting  other  printing 
work?  Is  it,  or  is  it  not,  the  practice  oil 
the  sales  management  to  suggest  other 
buys?  Couldn’t  trade  he  stimulated  by 
deciding  on  making  more  of  these  sales 
suggestions,  especially  timely,  pertinent 
ones,  in  which  the  buyer  is  individually 
interested? 

Is  the  sales-force,  plentifully  supplied 
with  facts,  figures  and  helpful  data, 
prepared  to  convince  the  most  unrea¬ 
sonable  and  hard  to  sell  customer? 


What  is  being  done  to  acquire,  file  and 
use  still  more  important  information 
that  especially  “want-to-know  cus¬ 
tomers”  demand  before  they  will  grant 


that  much-sought  order?  When  the 
printing  plant  adds  a  new  service,  or  a 
new  item,  just  what  steps  are  taken  to 
acquaint  customers  and  new  prospects? 
Is  it  deemed  unnecessary  to  go  into 
explanatory,  patient  detail  .regarding 
the  new  line  of  service?  Is  it  expected 
that  a  new  printing  service  should  sell 
itself,  or  that  it  will,  in  time? 

Just  how  far  does  the  printing  plant 
go  in  practicing  what  it  preaches  in 
the  way  of  direct-mail  work?  Are  pe¬ 
riodical  reminders  being  mailed,  to  let 
the  customer  know  he  hasn’t  been  for¬ 
gotten  and  that  his  business  is  appre¬ 
ciated?  Couldn’t  trade  be  jacked  up 
measurably  by  “going  after”  par¬ 
ticularly  the  stay-aways  and  those  who 
haven’t  bought  for  some  time?  Is  it 
simply  for  the  lack  of  some  up-to-date 
office  system  that  such  sales  efforts  are 
not  being  exerted?  What  is  being  done 
to  find  out  why  customers  do  stay 
away?  Couldn’t  more  printing  products 
and  services  be  sold  by  telling  more? 
Now,  just  what  is  going  to  be  done 
about  it? 


Learn  more  about  your  work  and  re- 
lated  fields  in  the  graphic  arts  indus¬ 
try — see  the  list  of  books  on  page  33. 
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HOW  CAN  YOU  SMILE 
THAT  WAY- 
WITH  A  BIG  JOB 
MARKED  RUSH? 


I’M  USING 

INTERNATIONAL  OFFSET- 

IT  SPEEDS 
PRESSWORK! 


irS  good  to  know  you  can  turn  out  a 
”  quality  job  in  jig  time— whon  you  have 
INTERNATIONAL  OFFSET  to  help  you! 

This  strong,  surface-sized,  fuzz-free  sheet 
is  noted  for  its  ability  to  lie  flat.  In  long 
runs  of  single  or  multiple  color— whether 
ofF-set  or  letterpress  —  you  can  count  on 
maximum  press  performance. 

Top-flight  lithographers  show  their 
knowledge  of  papers  by  choosing  INTER¬ 
NATIONAL  OFFSET  for  broadsides, 
brochures,  booklets,  envelope  enclosures— 
and  other  pieces  on  which  their  reputa¬ 
tions  hinge. 


Not  quite  enough  of  this  popular  paper 
to  meet  today’s  demaqd— even  though  we 
produce  as  much  INTERNATIONAL  OFFSET 
as  limited  supplies  will  allow.  International 
Paper  Company,  220  East  42nd  Street, 
New  York  17,  N.  Y. 
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Birth  of  the 

Auerbach  Twins 


by  David  Kenyon  Webster 


★  Until  I  visited  the  Los  Angeles  En¬ 
graving  Company’s  plant  and  watched 
an  advertiser’s  layout  become  a 'fully 
treated  zinc  plate  from  which  a  news¬ 
paper  publisher  printed  the  final  ad,  I 
had  no  idea  of  the  great  amount  of 
skilled  labor  that  goes  into  the  average 
advertisement.  In  this  case  the  adver¬ 
tiser  was  Auerbach’s  Department  Store 
in  Salt  Lake  City.  The  ad  was  -three 
quarters  of  a  page  large,  a  halftone 
consisting  of  a  photograph  of  little  twin 
girls,  some  hand  lettering,  or  script, 
and  the  printed  aales  message.  As  re¬ 
ceived  by  the  engraver,  this  was  simply 
a  full-sized  layout  on  a  sheet  of  smooth 
white  paper. 

Before  it  emerged  as  a  finished  plate, 
this  ad  passed  through  four  stages:  (1) 
Photographic  reproduction,  which  in¬ 
volved  screening,  exposing,  developing, 
and  drying  a  negative;  (2)  The  trans¬ 
fer  of  this  negative  to  a  plate  of  sen¬ 
sitized  zinc  and  treatment  of  this  so 
that  the  image  emerged  on  the  metal 
as  a  series  of  tiny  dots;  (3)  Spraying 
the  plate  with  acid  until  the  dots 
emerged  as  buttes  or  mesas  above  the 
rest  of  the  plate,  and  surrounding  these 


dots  with  powder,  so  that  fprther  acid 
baths  would  not  undermine  them;  and 
(4)  A  routing  "  finishing,  consisting  of 
touching  up  the  plate,  correcting  any 
minute  errors,  running  off  a  .test  print¬ 
ing,  and  a  final  inspection;  . 

The  photographer  placed  the  lay¬ 
out  in  a  glass  frame  and  adjusted  the 
focus  on  his  huge  camera.'  Since  this 
was  for  newspaper  printing,  it  required 
a  65-screen,  which  he  placed  in  front 
of  the  plate  in  the  camera.  A  few  sec¬ 
onds’  exposure  and  the  picture  was 
taken.  The  plate  was  removed  and 
soaked  in  developing  liquid,  then  hung 
up  to  dry.  The  photographer,  a  German 
named  Hans  (many  of  these  engravers 
seemed  to  be  Germans),  shrugged  his 
shoulders  and  said,  “Nodding  to  it — 
just  routine.”  Any  amateur  camera¬ 
man  would  have  felt  at  home  at  this 
stage.  But  from  here  on  it  was  the  en¬ 
graver’s  show. 

Taking  a  plate  of  speciaUy  sensitized 
zinc  about  one-eighth  of  an  inch  thick, 
the  next  man  laid  it  against  the  nega¬ 
tive,  placed  the  couple  in  a  glass  frame, 
and  pressed  a  button.  An  air  mattress 
rose,  squeezing  the  film  absolutely  flat 
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between  the  glass  and  the  zinc.  Both 
were  then  exposed  to  an  extremely 
bright  arc  lamp,  while  the  operator  lit 
a  cigarette  and  walked  away.  Plenty 
of  time  for  a  smoke ;  it  must  have  taken 
ten  minutes  to  transfer  the  image  from 
the  negative  to  the  plate.  Next  the  plate 
was  removed  and  hung  in  a  small  tub 
of  a  purplish  developing  liquid  resem¬ 
bling  grape  juice.  This  brought  out 
the  image  as  a  series  of  acid-resisting 
dots.  When  sufficient  time  had  elapsed, 
the  plate  was  withdrawn,  washed  with 
water,  dried,  and  taken  to  the  engrav¬ 
ing  or  acid  room. 

This  seemed  to  me  the  most  interest¬ 
ing  and  the  most  sociable  place  in  the 
shop.  The  three  men  who  worked  here 
were  constantly  going  to  and  fro,  talk¬ 
ing  and  joking ;  it  was  quiet  enough  for 
normal  conversation ;  and  the  work  was 
very  delicate  and  stimulating.  After  a 
series  of  acid  baths,  the  plate  emerged 
from  here  as  a  contour  map,  a  relief  of 
ridges — the  acid-resisting  dots,  and 
canyons — the  untreated  bare  spaces. 
When  they  went  in  here,  the  little  ad 
girls  were  only  a  purple  shadow,  a  da¬ 
guerreotype  on  a  piece  of  metal.  They 
emerged  a  clear,  grey,  raised  image 
as  lifelike  as  a  newspaper  photograph 
and  ready  to  reproduce  themselves 
thousands  of  times,  which  is  quite  a 
feat,  even  for  twins.  Their  success  was 
due  to  two  things — acid  baths  and 
powder  treatments. 

First,  the  plate  was  soaked  for  twen¬ 
ty  minutes  in  a  tub  of  an  iron  acid.  In¬ 
stead  of  ruining  the  twins’  complexion, 
this  brought  them  into  glowing  relief 
by  eating  away  the  areas  surrounding 
the  dots,  thus  forming  tiny  canyons  in 
the  zinc.  The  plate  was  then  taken  from 
the  acid,  washed  with  water,  dried,  and 
covered  with  engraving  powder — a 
pink  dust  the  color  and  consistency  of 
rouge.  Karl  said  that  they  treated  the 
metal  with  powder  in  order  to  protect 
the  bases  of  the  ridges  formed  in  the 
first  acid  bath  from  being  undermined 


in  later  dips.  He  brushed  the  powder 
from  the  top  of  the  plate  down,  then 
held  the  plate  over  the  open  flame  of  a 
gas  stove  to  solidify  the  powder.  This 
process  was  repeated  until  the  powder 
has  been  brushed  four  ways.  FuUy  pro¬ 
tected  against  undercutting  erosions, 
the  plate  was  then  ready  for  acid  treat¬ 
ment  to  the  desired  depth.  Two  or  three 
minutes  in  the  acid,  then  washed  and 
dried  and  tested  with  a  depth  gage.  Not 
deep  enough?  Two  or  three  minutes 
more,  always  checking  with  a  depth 
gage  and  a  very  powerful  magnifying 
glass,  the  engraver’s  basic  weapon,  to 
see  that  the  acid  doesn’t  eat  too  deep  or 
undercut  the  dots  that  form  the  picture. 
Some  forty  minutes  after  it  has  made 
its  debut  in  the  acid  room  the  Auer¬ 
bach  advertisement  has  become  a  ma¬ 
ture  engraving.  Except  that  it  is  on 
backward,  the  plate  is  as  clear  as  a 
picture. 

The  rest  is  routine.  If  the  plate  were 
smaller,  it  would  be  nailed  to  a  block 
of  wood,  but  since  it  is  going  to  Salt 
Lake  City,  as  is,  it  is  given  a  very  thor¬ 
ough  inspection,  extra  dots  are  chis¬ 
eled  out,  a  test  printing  is  made  during 
which  any  flaws  are  revealed,  the  plate 
is  further  corrected,  and  the  whole  is 
packaged  and  sent  to  the  advertiser. 

That  ad  will  be  read  by  thousands. 
Glanced  at  and  thrown  away  with  the 
rest  of  the  paper,  it  will  reveal  nothing 
of  the  fine  craftsmanship  and  painstak¬ 
ing  care  which  went  into  it.  I  was  par¬ 
ticularly  impressed  with  the  human  la¬ 
bor  involved.  In  its  meticulous  handi¬ 
work,  engraving  ranks  not  as  an  indus¬ 
try  but  as  an  art.  The  men,  who  serve  a 
six  years’  apprenticeship  and  draw  as 
high  as  $150  a  week  (the  average  is 
$75,  which  ain’t  hay — it’s  clover),  are 
artists,  not  laborers.  No  wonder  en¬ 
graving  is  an  expensive  process.  To  re¬ 
produce  the  Auerbach  twins  cost  $75.  A 
four  color  reproduction  would  have 
cost  $500  to  $700.  I  think  I’ll  be  an 
engraver. 
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^Mhen  you  meet  a  porcupine 
Treat  him  with  respect. 

Far  too  many  points,  and  fine, 
He  can  fast  inject. 


MANY  FINE  POINTS 


There  is  one,  prime  reason  why  printers  and  buyers 
of  paper  have  plenty  of  respect  for  Eastern’s  Atlantic 
Bond... it  has  far  too  many  fine  points  to  be 
ignored. 

It  is  clean,  crisp,  fresh  in  its  appearance.  It  has  a 
uniform  surface,  free  from  wrinkles,  waves  and  lint. 
It  is  sharply  and  cleanly  cut  along  the  edges.  It 
gives  top  press  results  with  a  minimum  of  make- 
ready,  stoppage  or  waste.  And  it  is  genuinely  water¬ 
marked,  not  on  but  in  the  paper,  with  weight  in¬ 
dicated  for  the  paper. 

All  in  all.  Eastern’s  Atlantic  Bond  has  all  the  fine 
points  that  a  fine  paper  should  certainly  have. 


EASTERN’S 


MADE  BY 

EASTERN  CORPORATION 

BANGOR,  MAINE,  U.S.A. 


ATLANTIC  BOND  ★  ATLANTIC  ANTIQUE  LAID 
ATLANTIC  LEDGER  ★  ATLANTIC  MIMEO  BOND 
ATLANTIC  DUPLICATOR  ★  ATLANTIC  MANIFOLD 
ATLANTIC  COVER  ★  ATLANTIC  MANUSCRIPT  COVER 
ATLANTIC  VELLUM  ★  ATLANTIC  DUROPAKE 
ATLANTIC  LETTERHEAD  BOX 
ATLANTIC  BOND  ENVELOPES 
ATLANTIC  BOND  CABINET  STATIONERY 
ATLANTIC  BOXED  TYPEWRITER  PAPER 
A  complete  line  of  dependable,  standardized  business  papers 


[ANIFEST  BOND  ★  MANIFEST  MIMEO  BONJ 
[ANIFEST  LEDGER  ★  MANIFEST  DUPLICATOl 
MANIFEST  BOND  ENVELOPES 
The  leading  Mill  Brand  Line  in  the  Economy  Grog; 
The  above  Brand  names  are  registered  trademarks 


....Bond-Sanders  Paper  Cs 

. Central  PapcrCs 

.Whitney* Anderson  PapctCs 

. Alco  Paper  Co,, !«, 

. Berman  Paper  Coqi 

. Forest  Paper  Cofflpii) 

. Majestic  Paper 

. Milton  Paper  Ci 

. A.  W.  Pohlmaq  PapeiCi 

...Carpenter  Paper  Comfi^ 

. Field  Paper  G 

. Molten  Paper  CompMi 

. The  J.  L.  N.  SmythcG 

. General  Paper  and  Cordage  G 

. C.  H.  Robinson  Cc 

. Carter,  Rice  &  Co.  of  Oregu 

. . Narragansett  PapetG 

. Virginia  Paper  G 

. Dillard  Paper  G 

. . . Genesee  Valley  PapcrG 

Shaughnessy-Kniep-Hawe  Paper  G 

. Carpenter  Paper  Compi:- 

. Shiner-Sien  PaperG 

. Carpenter  Paper  Compi:: 

. Carpenter  Paper  Compi:; 

. .  .Carter,  Rice  &  Co.  of  Washinpii 

. Louisiana  PaperG 

. Whitney- Anderson  PaperG 

. Lott- Merlin,  Ir; 

. Graham-Jones  PaperG 

. . . Louisiana  PaperG 

. The  Millcraft  PaperG 

. Central  PaperG 

. Tulsa  Pap>er  Compi: 

. Olmsted-Kirk  Compi; 

. Virginia  Paper  Compi: 

. . Southwest  PaperG 

. Butler-Dearden  Paper  Sent; 

. The  Mudge  Paperf 


.The  Millcraft  Paper  Co. 

W.  H.  Smith  Paper  Corp. 

. Louisiana  Paper  Co.  ~ 

. Sloan  Paper  Co.  ^ 

. Baltimore  Paper  Co. 

.  ..Henry  D.Mentzel& Co. 

...The  Mudge  Paper  Co.  AOZ  '  -'A 

. Louisiana  Paper  Co.- 

. Sloan  Paper  Co. 

. John  Carter  &  Co. 

. Century  Paper  Co. 

. Cook- Vivian  Company 

. Von  Olker-Snell  Paper  Co. 

. Lott-Merlin,  Inc. 

. Dillard  Paper  Co. 

. Franklin-Cowan  Paper  Co. 

. Dillard  Paper  Co. 

I . Sloan  Paper  Co. 

. Carpenter  Paper  Company 

.  La  Salle  Paper  Company 

.  Reliable  Paper  Co. 

. The  Johnston  Paper  Co. 

. The  Millcraft  Paper  Co. 

. Sterling  Paper  Co. 

. Olmsted-Kirk  Company 

. Dixon  &  Company 

. Pratt  Paper  Company 

. Chope-Stevens  Paper  Co. 

. The  Millcraft  Paper  Co. 

. Olmsted-Kirk  Company 

. Dillard  Paper  Co. 

. Dillard  Paper  Co. 

. John  Carter  &  Co. 

. Henry  Lindenmeyr  &  Sons 

. L.  S.  Bos  worth  Co. 

. Indiana  Paper  Company 

. MacCollum  Paper  Company 

. Townsend  Paper  Co. 

. Graham-Jones  Paper  Co. 

. The  Millcraft  Paper  Co. 

. Bermingham  &  Prosser  Co. 

. Arkansas  Paper  Company 

. Carpenter  Paper  Company 

. The  Rowland  Paper  Co. 

. C.  H.  Robinson  Co. 

. Woodson  &  Bozeman,  Inc. 

. Wisconsin  Paper  &  Products  Co. 

. Carpenter  Paper  Company 

. .....Louisiana  Paper  Company 

. . Muskogee  Paper  Co. 


Nashville.... 
Newark...;.. 
New  Haven.. 
New  Orleans. 


Akron . 

Albany . 

Alexandria,  La. 
Atlanta . 


Baltimore 


Baton  Rouge. 
Birmingham. 


Oakland . ; . . . . 

Omaha . 

Philadelphia  | 

Pittsburgh . 

Portland,  Me . 

Portland,  Ore.  . . . . 
Providence,  R.  I. . . 

Richmond . 

Roanoke,  Va . 

Rochester  . 

St.  Louis . . 

St.  Paul . 

San  Antonio . 

San  Diego  . 

San  Francisco  .... 

Seattle . 

Shreveport  . 

Springfield,  Mass.. 
Stamford,  Conn.  . 

Tampa . 

Texarkana,  Ark.  . 

Toledo  . . 

Trenton . 

Tulsa . 

Waco,  Texas . . 

Washington,  D.  C. 

Wichita . 

Worcester . 

York,  Pa . 


Boston' 


Bridgeport . 

Bristol,  Va . 

Buffalo . 

Charlotte,  N.  C . 

Chattanooga,  Tenn. 


Chicago 


Cincinnati . 

Cleveland . . 

Columbus . 

Dallas . 

Denver . 

Des  Moines . . 

Detroit . . 

Fort  Wayne . 

Fort  Worth . 

Greensboro,  N.  C. 
Greenville,  S.C... 

Hartford  | . 

Houston . 

Indianapolis  |  *** 

Jackson,  Miss . 

Jacksonville,  Fla.. 
Jamestown,  N.  Y.. 

Kansas  City . 

Little  Rock . . 

Los  Angeles . 

Louisville . 

Manchester,  N.  H. 
Memphis,  Tenn . . . 

Milwaukee . 

Minneapolis . . 

Monroe,  La . . 

Muskogee . 


Carpenter  Paper  Compi' 


Monterrey,  N.  L.,  Mexico. 


EASTERN  CORPORATION  DISTRICT  SALES  OFFltt 
Boston  .  Washington  AtU:i 

New  York  Chicago  Lhlki 


sei 


^1 


Ptj 


BOOKS  FOR  KNOWLEDGE 

Read  hooks  for  more  knowledge  about  your  work  and  related  fields  of 
the  graphic  arts  industry.  The  books  on  this  page  are  an  excellent, 
handy  source  of  more  knowledge. 

Price 

□  Color  Harmony  Manual — ^Large  Chip  Edition . . $125.00 

□  Color  Harmony  Manual — Small  Chip  Edition _  50.00 

□  1946  Paper  Sales  Year  Book _ _ _  „  _ _ (in  U.  S.  only)  7.50 

□  Proofreading  and  Copy-Preparation  (Newly  Revised) 

_ _ _ _ — by  Joseph  Lasky  7.50 

□  Photography  and  Platemaking  for  Photo-Lithography 

_ _ _ _ - . . - — by  /.  H,  Sayre  6.00 

□  The  Single  Color  Offset  Press — by  /.  H.  Sayre .  6.00 

□  71  Ways  to  Build  Up  Your  Newspaper — Robert  S.  Clary .  5.00 

□  Manual  of  Stereotyping — by  Joe  Goggin .  5.00 

□  Advertising  Production — by  Ben  Dalgin .  4.00 

□  Standard  Book  on  Estimating  for  Printers — by  Fred  W,  Hoch  3.75 

□  Poster  Design — by  J.  i.  Biegeleisen .  3.50 

□  Cost  and  Production  Tables  for  Offset  Lithographers 

- - - - — by  Fred  W,  Hoch  3.50 

□  Simplified  Cost  and  Accounting  System  for  Printers 

- - - - — by  Fred  W,  Hocl^  3.50 

□  Production  Standards  and  Economic  Cost  Values  for  Printers 
- — by  Fred  W.  Hoch  3.50 

□  The  University  of  Chicago  Manual  of  Style _  3.50 

□  Handbook  for  Pressmen — by  Fred  W.  Hoch .  3.00 

□  A  Practical  Touch  System — by  E.  B.  Harding .  3.00 

n  The  Silk  Screen  Printing  Process — Biegeleisen  and  Busenbark  3.00 

□  Silk  Screen  Stenciling  as  a  Fine  Art — Biegeleisen  and  Cohn  .  3.00 

□  The  Practice  of  Printing — by  R.  W.  Polk . 2.75 

□  Silk  Screen  Color  Printing — Sternberg .  2.75 

□  The  Layout  of  Printing  Plants — by  Mark  E.  Powers .  2.50 

□  How  Divide  the  Word _ 2.50 

□  General  Printing — by  Cleeton  and  Pitkin .  2.10 

□  HowToCut  Guide  _ 2.00 

□  Printing  for  the  Beginning  Pupil — by  James  W.  Loop .  2.00 

□  Elementary  Platen  Presswork — by  Ralph  W.  Polk .  1.75 

□  Pressman’s  Pocket  Manual — by  J,  N.  Harrison .  1.50 

□  Tips  on  Presswork — by  G.  C.  Cooper .  1.00 

□  Direct  Advertising  and  the  Printer — -by  Albert  Highton .  1.00 


>k  the  books  | 

Tear  out 

)  and  tnatl  to 
nth  your  nanio 
address* 


Please  send  check  or  money  order  with  order. 
Please  add  25c  per  book  for  postage  and  handling  charge. 
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Set  of  4 
Extra  Tongues 

$1.95 

Positive  Grip 
Simple  to  Attach 
Easy  to  Adjust 
Bumper  Penetrates  Tympan 
Tongue  Automatically  Locks 
• 

Dealer  Inquiries  Invited 

• 

Wm.  L.  ANGEL  Company 
S04  Dekum  Bldg. 
Portland  4.  Oregon 


fiATHERINe  CABINET 

THE  LOW  GATHERING  CABINET 
is  a  thoroughly  practical  inexpensive 
device  that  greatly  facilitates  gathering 
(collating  or  assembling)  sheets  of  pa¬ 
per  into  sets. 

Quickly  adjusted  for  every  size  sheet  up 
to  12''xl8''.  Users  are  gathering  6000 
sheets  per  hour.  Folder  on  request. 

JOHN  M.  LOW  &  CO. 

223  W.  Madison  St.  Chicago  6,  III. 


SAW  SLUGS  TO  ANY  MEASURE 


Odd  measure  slugs  sawed  to  any  de¬ 
sired  length  .  .  .  ready  for  use 
100%  automatic. 


MOHR  SAW 


ECONOMICAL  ACCURATE  EFFICIENT 


MOHR  LINO-SAW  CO. 


122  N.  Union  Ave.  Chicago  6,  III. 


Line  Casting  Machine 
Questions 


T 


X0Z^€al^ - MODERN  HEADQUARTERS  FOR  NON-FERROUS  METALS 


TECHNICAL  SERVICE— The  engineering  materi- 
•b  produced  by  modem  smelters  such  as  Federated 
are  widely  distributed  to  metal  fabricators  through¬ 
out  the  country.  The  problems  of  these  diversified 
industries  are  manifold.  Where  metal  problems  are 
concerned,  the  services  of  Federated  research  engi¬ 
neers,  metallurgists,  and  chemists  are  available  to 
industry.  Federated  also  employs  service  engineers 
who  are  in  daily  contact  with  metal  users  to  assist 
in  the  solution  of  their  problems.  The  services  of 
these  engineers  are  available  without  cost  to 
This  is  your  engineering  staff,  working  for  you,  to 
make  your  products  top  quality. 


FEDERATED  METALS  DIVISION 
American  SmoMng  and  Roflning  Company 
no  Broadway,  Now  Yorii  5.  N.  Y. 


AUNMNUM  .  MtAtS  •  MONZi  •  kAUITT  •  Ml  CASTMO  AUOYt  IIAD  PIODUCTS  •  SOlOiR  TYW  MHAt  •  aUC  OtK 
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EUER  RERDV  lORP 

141  East  25rh  Street  •  New  York  10,  N.  Y 


Lver  R^ody's 
new  catalog 
gives  you  many 
new  items  ior 
bigger,  faster, 
label  profitsl 
You  carry  no 
stock  and  just 
take  orders  from 
this  32-page 
"every  purpose" 
label  reference! 


Get  Full  Information  on  our  Complete  Line 
of  Time-Saving  Machines  for  Composing 
and  Stereotype  Depts. 

“Creationt  by  a  Printer  for  Printers'* 


upward  pressure  on  the  elevator  at  the 
time  of  justification  and  cast. 

3.  The  mold  disk  support  screw  may 
be  too  low.  To  adjust,  bring  the  disk  ' 
forward  on  the  stud  blocks  and  adjust 
the  support  screw  to  touch  the  mold 
disk  guide  with  finger  pressure.  The 
support  screw  is  under  the  mold  disk  i 
turning  pinion. 

4.  Does  the  trouble  always  show  on 
the  right-hand  side  of  the  line,  within 
the  last  13  picas?  If  so,  observe  the 
adjusting  bar  V-218.  A  very  slight  wear 
on  its  upper  edge  will  encourage  this 
trouble. 

5.  The  first  elevator  back  jaw  may 
be  worn  in  the  same  manner  where  the 
under  side  of  the  ears  of  the  mats  rest 

6.  See  that  both  elevator  jaws  are 
exactly  the  same  height,  especially  on 
the  right-hand  end.  The  back  jaw  may 
have  sagged  a  little. 

7.  -When  all  else  fails,  we  put  a  shoe 
on  cam  No.  1  to  give  the  first  elevator 

a  little  more  up  push  when  it  rises  to  | 
make  alignment.  The  shoe  is  put  on 
to  compensate  for  wear  on  the  cam.  j 
As  a  test,  try  an  8-pt.  slug  between  the  I 
first  elevator  lever  roller  and  cam  as 
the  elevator  rises  to  make  alignment. 
This  will  show  whether  or  not  a  shoe  : 
will  help.  Unless  the  machine  has  had  ; 
unusually  long,  hard  use,  I  am  of  the  j 
opinion  you  can  get  along  without  it  j 

The  base  of  your  slugs  indicates  that  ’  ] 
the  lock-up  may  not  be  perfect.  ! 


TRY  IT  FREE! 

ACE 

Portable  Electric  Blower 

See  how  quickly  it  clean  linot3rpes, 
folders,  presses,  motors,  everything. 

Send  for  free  trial  offer.  No  obliga¬ 
tion. 

The  ACE  Co.,  32  N.  Orange  St.,  Ocala,  Fla. 
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NATIONS  SUPPLY  HOUSE 


FROM  THE 


Static  Tinsel, wire  center,12  Yd.Roll..$2.00 

Type  Hi  Gauges-.  _ _ 1.65 

Rouse  Aluminum  12"  Line  Gauge_  1.00 
Lufkin  Steel  Line  Gauge  12" 

_ -_1.90  &  2.20 

Lufkin  24"  Newspaper  Rule _  5.20 

Paper  Pad  Counters  _  2.25 

Dixon  Electrotypers  Erasers _  .45 

Bone  Folders  _  .45 

Brass  Spaces  2  oz.  box  6  to  72  pt...  .40 

Copper  Spaces  2  oz.  box  6  to  72  pt.  .40 
Bronze  Ball  Bearing  Lockproof 

Quoins — Dz.  _ 5.50 

Challenge  Quoins — Dz.  _  2.00 

Challenge  HiSpeed  Quoins  41/2  to  12  inch 

Wickersham  Quoins — Dz.  _ 5.75 

Gillette — Xacto— Christy 

Make  Ready  Knives _ 1.00 


ROUSE 

Vertical  Rotary 
MITERERS 


Hand  Miterers 
Lead  &  Rule  Cut 
ters 

Slug  Clippers 
Band  Saws 
Job  Sticks 
Register  Quoins 


JUSTRITE  SAFETY  CANS 
UNDERWRITERS' 
APPROVED 

Pts.  _ $2.80 

Qts.  _  3.00 

1/2  Gal . . 3.40 

Gal.  _ 4,00 

2  Gal. _ 5.00 

5  Gal _  7.40 


STEEL  CHASES 

Michle  Vertical 
Miehle  Horizontal  or  M-29 
Kelly  Chases  all  sizes 
Miller  Simplex — Major — High  Speed 
Little  Giant — Cylinder — Job 
AVAILABLE  NOW 

NEW  44''  POWER  PAPER 
CUTTERS 

New  23"  Hand  Lever  Cutters 
Nolan  Proof  Presses 
Nolan  Routers 
Hammond  Glider  Saws 
Nelson  Saws 
Iron  Furniture 

39x65  Steel  Imposing  Tables 
S1x75  Steel  Imposing  Tables 


Benzine  Nozzle  top 
Cans  _ Pt. 


Kelly  Curve  Planers  — . 
Cylinder  Press  Planers 

Proof  Planers  8" _ 

Planers  6"  _ _ 

Planers  8"  _ 

Midget  Planers  _ 

Hickory  Mallets  _ 

Rawhide  Mallets  _ 


FULL  LINE  OF  NEW  AND  USED 
MACHINERY  AND  EQUIPMENT. 
WRITE  US  YOUR  NEEDS. 


Without  Obligation,  Consult  Us  On: 
MODERNIZATION,  REPLACEMENTS 
DISPOSAL  OF  OLD  EQUIPMENT 
EXCHANGES,  APPRAISALS 
LIQUIDATION 

PROMPT,  CONFIDENTIAL  SERVICE 


RULEX  TYPE  AVAILABLE 
WE  USE  REG.  FOUNDRY  TYPE 
METAL 

4  Fts.  6  pt.  Copp.  PI.  1 -2-3-4,  $6.00 
4  Fts.  12  pt.  Copp.  PI.  1 -2-3-4,  $6.00 


GRAPHIC  ARTS  EQUIPMENT  CO. 

.  HARRISON  ST.  •  HARrison  0085  •  CHICAGO  5,  ILL 


I 
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COMPO’S  HANDFINISHED  RULE  IS 

UNIFORM 

la  Quality — Cast  from  a  special  hi-test 
material  under  constant  supervision  of 
men  with  years  of  experience. 

Nandfinished  to  insure  highest  possible 
accuracy. 

p  30c 

Uniform  LEADS  and  FURNITURE  — cast 
from  high  quality  metal  and  checked  and 
ro-ehecked  for  accuracy. 


25c  PER  LB. 


6  PT.  SLUQS 


23c 


PER  LB. 


Price*  tubimet  to  ehangm  without  nottem 
Uniform  Service — ^All  rule  faces  in  stock. 
2  to  36  pt.  1(X)  lbs.  minimum.  Order  can 
be  assorted  rules  and  spacirig  materials. 
These  low  prices  compel  us  to  request 
dwek  with  order  to  eliminate  bookkeep¬ 
ing.  Wall  chart  on  request. 

COMPO  RULE  CO. 

2656  W.  Ainslie  $».,  Chicago  25,  III. 

GENERAL  PUNTING 

The  new  outstanding  textbook  for  begin¬ 
ners  and  students  prepared  by  Glen  U. 
Cleeton  and  Charles  W.  Pitkin.  168  pages 
of  text  instruction  correlated  with  300  de¬ 
tailed,  close-up  illustrations. 

Smnd  cheek  for  $2.10  plug  2Se  for 
handling  for  cloth-bound  edition. 
$1.60  plus  2Sc  for  handling  for 
paper-bound  edition. 

The  Graphic  Arts  Monthly 
608  S.  Dearborn,  Chicago  5,  III. 

I  SAW  BLADES 

New  32  and  64  Tooth 
Trimmer  Saw  Blades. 
Rapid  sharpening  service  on 
all  types  of  blades  by  mail. 

KEEN-EDGE  SAW  AND 
TOOL  MANUFACTURING  CO. 

5849  S.  Halsted  St.,  Chicago  21,  III. 


on  of  answered  by 

LESTER  A.  REPPERT 

Dssible 

Condition  of  Planers 

QI  might  be  called  the  modern 
version  of  the  old  time  'Ur amp'’ 
id  and  printer.  I  don’t  keep  on  a  continuous 
move  from  one  print  shop  to  another, 
traveling  throughout  the  country 
guided  by  temperatures  to  my  liking, 
but  I  do  not  remain  in  one  shop  as  long 
otUm  OS  the  average  printer  of  today.  Work- 
stock.  log  in  many  plants  in  my  thirty  years 
ler  can  as  a  journeyman  compositor  /  have  no-  ' 
^'uest  ^locd  that  in  many  plants  the  planers 
kkeep-  ore  usually  in  bad  condition — the  plan¬ 
ing  surface  is  battered  and  in  many 
m  cases  out  of  level.  I  read  your  maga-  - 

id  •  zine  when  it  is  available  to  me,  and  I 

15,  III.  believe  some  suggestions  on  this  sub- 

feet  would  be  helpful  to  the  trade  in 
l|s  general  and  the  boss  in  particular. 

I®  A  Modern  "Tramp”  Printer. 

begin-  a  I  am  glad  to  hear  that  the 
^a^  “tramp”  printer  is  not  entirely 

}0  de-  obsolete,  as  in  my  apprenticeship  days 
back  in  Kansas  some  of  the  best  tips 
on.  were  given  me  by  these  roving  printers. 

for  They  gathered  new  tricks  in  practically 

every  plant  in  which  they  sojourned  for 
thiv  ^  weeks,  and  took  a  great  pride  in 
;  III  passing  on  this  information  to  the 

*  younger  fellows  who  were  willing  to 

'  listen  to  them.  Personally  1  believe  my 

1^  J  boss  hired  some  of  these  rovers,  know- 

,  ing  that  these  aids  alone  were  worth 

*  the  wages  paid  for  their  services.  I  won- 

der  if  this  practice  is  still  being  fol- 
!  on  lowed  in  some  of  the  country  shops, 
laii.  Coming  back  to  the  question  regard 

Q  ing  the  planer.  It  is  an  important  tool 

;CO  composing  room  as  well  as  the 

11  III*  pressroom.  In  too  many  instances,  as 
our  tramp  printer  mentions,  this  tool 
is  sadly  neglected.  A  well-planed  form 
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ATF  KELLYS  CAN  BOTH  "TAKE  IT"  AND  "DISH  IT  OUT' 


THE  tremendous  impressional  strength  of  a  Kelly  gets 
full  value  out  of  the  makeready,  even  at  high  speeds. 
The  Kelly  pyramid  system  of  ink  distribution  gives  full, 
smooth  coverage,  however  large  the  solids.  Then  there's 
automatic  double-rolling  for  exceptional  needs.  ATF 
Kellys  are  steady,  economical  producers.  Ask  your 
ATF  Salesman,  or  write  to  us,  for  commercial  samples 
of  actual  runs  of  heavy  forms  that  show  what  Kellys 
can  do  for  you. 


ATF  No.  2  Kelly 

handles  sheets  from 
8K"xll"to24"x35 


ATF  No.  1  Kelly 

handles  sheets  from 
8K"xll"to22"x28 


ATF  C-Kelly 

handles  sheets  from 

7"xlO"tol7}^''x22K 


200  Elmora  Avenue,  Elizabeth  B,  New  Jersey 


LEADING  PRINTERS 
ond  TYPOGRAPHERS 
Demand  STRIPFOUNDERS 

•  Uadino  plonis  throughout  the  coun¬ 
try  know  that  Strlpfounders*  prucition 
finished  rule  ond  other  spocfng  mo- 
teriol  permits  time  to  be  soved  in  the 
mokeup*  lockup  ond  mokereody 
operations. 

They  know  only  high  test  new 
linotype  metol  is  used->they  know 
Strlpfounders*  rules  ore  solidly 
cost— no  oir  holes— they  know 
Strlpfounders*  prices  ore  econom- 
icol— they  know  Strlpfounders* 
corries  the  most  complete  stock 
of  rule,  leods  ond  slugs. 

Stud  for  the  mew  wall  cbmrtUtt^ 
img  the  wide  varietr  ^  fmces 
tamed  he  stock.  Ask  aoomt  the 
low  prices  mow  im  effect. 

STRIPFOUNDERS 

4550  S.  Federal  Street,  Chicaoo,  Illinois 


°  TRANSKRIT 

The  Perfect  Carbon  Copying.  Process 


TRANSKRIT  Is  hot  wax  carbon. 
Non-smearing  .  .  Non-deteriorat¬ 
ing  .  .  Unsurpassed  for  clear  legi¬ 
ble  copies. 

ITrite  for  Samples 


TRANSKRIT  CORP. 


633  S.  Plymouth  Ct. 
Chicago  5,  III. 
HARRISON  0247 


704  Broadway 
New  York  3.  N.  Y. 
GRamercy  7-6700 


will  reduce  '  pressroom  troubles  and 
make-ready  time  on  every  form,  yet  1 
believe  in  most  cases  you  find  the  most 
dilapidated  planers  in  the  pressroom.  * 
Here  you  often  find  the  planing  sur¬ 
face  covered  with  several  layers  of 
dried  ink,  which  reduces  its  efficiency. 

In  publication  and  newspaper  plants 
where  most  of  the  forms  are  largely 
made  up  of  slug  composition,  sufficient 
care  is  not  taken  to  remove  the  burrs 
from  the  bottoms  of  the  slugs  or  to 
see  that  some  of  the  trimmings  have 
not  fallen  under  the  slugs  in  make-up. 
These  high  slugs  will  mar  the  surface 
of  the  planer,  especially  if  a  heavy 
mallet  is  used.  All  slug  material  should 
be  closely  examined  and  in  most  cases 
it  is  well  to  scrape  off  the  bottom  of  all 
slugs  with  a  make-up  rule  while  mak¬ 
ing  up  the  job. 

In  many  cases  the  compositor  locks 
the  form  too  tight  before  planing.  It  is 
a  good  practice  to  tighten  the  quoins 
with  the  pressure  of  the  fingers  only 
for  the  first  planing,  then  follow  up 
with  more  pressure  with  the  quoin  key 
and  another  light  planing.  In  this  way 
the  high  matter  is  forced  down  to 
proper  jevel  and  any  low  matter  has  a 
tendency  to  rise  to  the  level  of  the 
planer  surface.  This  rising  action  can 
be  best  explained  as  similar  to  that  of 
tightening  the  head  of  a  hammer  on 
its  handle,  which  is  accomplished  by 
tapping  the  open  end  of  the  handle 
which  forces  the  head  snug  on  the  other 
Continued  on  page  84 


SAVE  TIME,  REDUCE  COSTS, 
(mjO  GET  BETTER  PRINTING  WITH 
M&W  JOB  PRESS  LOCKS 

These  locks  solve  the  problem  of  obtaining  a  safe,  sure 
lock-up  with  the  least  waste  of  time  and  effort.  One  of 
the  five  sizes  is  sure  to  be  right  for  the  job.  A  full  set 
would  be  a  real  gift  to  your  composing  room,  and  would 
pay  you  cash  dividends  for  years  to  come.  Made  in  1  %  ", 
2",  3",  4"  and  5". 

MORGANS  &  WILCOX  MFG.  CO. 

Dept.  G,  Middletown,  N.  Y.  Printers  Supplies  Since  1878 
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America’s  Leading 
Independent 


Wastepaper 

Packers 


Operating  in 

CHICAGO 
NEW  YORK 
PHILADELPHIA 
WASHINGTON,  D.  C. 
KALAMAZOO,  MICH. 

THOMAS  PAPER  STOCK  COMPANY 

860  W.  EVERGREEN  AVENUE 
CHICAGO,  ILLINOIS 
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DOUBLE  YOUR 
GATHERING  OUTPUT 


THE  EVANS 
GATHERING  RACK 
Cuts  Gathering  Time 
In  Half . 

Printers’  gathering:  and  office  gather¬ 
ing  is  done  faster  with  less  worker 
,  fatigue  with  the  Evans  Gathering 
Back.  Speed  of  3500  slieets  an  hour 
easily  maintained.  Made  in  two 
models,  and  three  sizes,  there  is  a 
unit  for  every  printing  and  office 
I  gathering  need.  Made  of  all  alumi- 
‘  num,  racks  collapse  for  setting  aside 
when  not  in  use.  DU  Model  shown 
is  one  6-section  unit,  self  supporting. 
Can  also  be  used  horizontal.  Each 
section  holds  500  sheets.  Two  or 
more  units  can  be  used  simultaneous¬ 
ly.  Price  $12.50.  Order  from  your 
dealer,  or  the  manufacturer. 

DEALERS:  Good  territory  now 
available.  Regular  discounts. 
Write  for  particulars. 


Evans  Specialty  Co.,  Inc. 
420^  N.  Mulberry  Street 
Richmond  20,  Virginia 


Photomechanical 

Questions 


answered  by 

J.  S.  MERTLE.  r.H.P.S..  F.P.S.A. 

Stripfilm  Cement 

QK.  H.,  New  Orleans,  requests 
■  an  adhesive  solution  to  prevent 
curling  and  lifting  of  stripfilm  nega¬ 
tives  after  transfer  to  final  supports  of 
glass  or  cellulose  acetate  sheets. 

^  An  oft-quoted  formula  is: 

Water  16  ounces 

Gum  arabic,  sat.  sol.  8  ounces 

Glycerin  8  ounces 

Acetic  acid,  28%  15  drops 

Add  the  gum  to  the  water,  followed  by 
the  glycerin  and  acid.  Apply  quite 
liberally  to  the  support  with  a  sponge 
or  rag,  then  squeegee  the  stripped 
negatives  into  smooth  contact  with 
squares  of  lintless  blotting  paper. 

Plate  Cleaners 

QT.  F.,  Memphis,  desires  to  know 
•  the  active  agent  in  non-inflam- 
mable  solutions  for  cleaning  printing 
plates? 

A  The  chief  detergent  in  such  mix- 
’#»•  tures  usually  is  carbon  tetra- 
chlorid,  also  used  as  a  fire  extinguisher. 
It  is  a  solvent  of  resins,  fats  and  oils, 
but  emits  toxic  vapors,  and  is  best  used 
in  covered  tanks  to  prevent  undue  re¬ 
lease  of  fumes  in  workrooms. 


Cold  Top  Developer 

QD.  P.,  Trenton,  asks  whether  de- 
m  velopers  for  cold  enamel  prints 
possess  good  keeping  quality? 

A  Such  developers  consist  essen- 
/\m  tially  of  denatured  alcohol  con¬ 
taining  a  small  quantity  of  green  or 
violet  anilin  dye  to  impart  visibility  to 
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VIRKOTYPE 


VIRKOTYPE 


VIRKOTYPE 


VIRKOTYPE 

THEBES  ^VIRKOTYPE  MAOHNE 

DESIGNED  TO  FIT  YOUR  PRINTING  SCHEDULE 


VIRKOTYPE 


For  more  than  a  quarter  of  a  century  the  Wood,  Nathan  &  Virkus  Company 
has  been  building  VIRKOTYPE  machines.  The  range  of  VIRKOTYPING  covers 
business  cards,  letterheads,  greeting  cards, 
personal  stationery,  wedding  invitations, 
advertising  announce- 

colors  found  in  printers'  ^ 

high  gloss;  also  in  gold,  WITHOUT  STAND 

silver,  or  white.  The  VIRKOTYPE  HAND  PROCESS  MACHINE,  MODEL  ^H" 
(illustrated)  is  built  for  short  runs.  It  handles  paper  12  inches  wide  of  any 
reasonable  length.  •  •  •  •  For  a  wide  variety  of  work  on  all  ordinary  papers, 
parchments,  and  deckle-edge  stock,  the  VIRKOTYPE  FULLY  AUTOAAATiC  MACHINES 
are  built  to  handle  average  stock  thickness. 

Model  ''A"  (illustrated)  is  designed  to  take 


stock  to  12  inches  in  width,  ^  MODEL  "A" 

Model  "B",  20  inches,  and  AUTOMATIC 

Model  '‘G",  30  inches.  • 

VIRKOTYPE  AUTOMATIC  MACHINES  can  be  coupled  with  high  speed  presses 
or  worked  in  conjunction  with  hand  fed  presses.  Full  details  available;  specify 
which  machine  interests  you.  •  •  •  VIRKOTYPE  COMPOUNDS  and  '^X-Base"  Inks 
have  been  developed  to  obtain  maximum  raised  letter  printing  effects  when  used 
with  VIRKOTYPE  machines.  *  The  name  VIRKOTYPE  is  a  Trade  Mark  registered 
with  the  United  States  Patent  Office.  VIRKOTYPE  COMPOUNDS  and  '*X-Base''  Inks 
are  manufactured  solely  by  Wood,  Nathan  &  Virkus  Company,  Incorporated. 

WOOD,  NATHAN  &  VIRKUS  CO«  INC. 

.  RACINE,  WISCONSIN 

VIRKOTYPE  •  VIRKOTYPE  •  VIRKOTYPE  •  VIRKOTYPE  •  VIRKOTYPE 
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EVERYTHING 

for 

PHOTO¬ 

ENGRAVING 


Metals 

Equipment  — 
Chemicals  &  Supplies 
—  Special  Processes 


HAROLD  M. 

PITMAN  CO. 

CHICAGO  50,  ILL. 

NEW  YORK  17,  N.Y. 


The  Wing  Aluminum  Mailer 


CHAUNCEY  WING'S  SONS 


GREENFIELD,  MASS. 


.the  developed  image.  If  protected 
against  evaporation  and  contamination,  • 
they  can  be  kept  for  months  or  until 
exhausted  by  extended  use. 

Mercurography 

QR.  G.,  Montreal,  inquires  how  to 
prevent  etching  ink  from  being 
deposited  on  the  bottoms  of  line  etch¬ 
ings  when  rolling  up  copper  plates  for 
deep  etching? 

Recourse  can  be  had  to  the  old  . 
•  mercurographic  principle,  which 
involves  flowing  the  etched  plate  with 
a  strong  solution  of  mercuric  chlorid 
or  nitrate.  This  forms  an  amalgam  or 
silvery  coating  on  the  bare  copper,  the 
amalgam  possessing  the  property  of  re¬ 
pelling  greasy  ink  and  permitting  it  to 
be  deposited  only  on  the  enamel  print 
or  acid  resisting  image. 


Densitometer 

QL.  R.,  Cleveland,  asks  identifica¬ 
tion  of  this  instrument  and  its 
purpose  in  the  graphic  arts? 

A  densitometer  is  a  photoelectric 
•  instrument  for  measuring  the 
density  of  silver  deposits  in  continuous 
tone  negatives  and  positives.  The  dif¬ 
ference  in  density  between  that  of  the 
brightest  highlight  and  lowest  shadow 
of  the  negative  is  known  as  the  density 
range  of  the  image.  Densitometers  are 
of  two  general  types — visual  and  dial 
recording.  The  first  is  somewhat  in- 


PROFIT  WITH 

HURON  'ONE-TIME'  CARBON 

For  the  printer  who’ll  "push”  Snap-Out  forms  em¬ 
ploying  Huron  One-Time  Carbon  there  is  a  "sure¬ 
fire”  profit.  Snap-Out  forms  built  around  Huron 
One-Time  Carbon  are  inexpensive  time  savers, 
giving  the  customer  increased  accuracy  and  over-all 
satisfaction,  and  .  .  . 

Repeat  Business  PLUS  New  Customers  Means  Profits! 

PORT  HURON  SULPHITE  &  PAPER  CO.,  Port  Huron,  Michigan 


ONE-TIMI 

Write  for  the 
Huron  Carbon  Booklet. 
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fluenced  by  the  eyesight  of  the  user, 
whereas  the  latter  records  density  on 
a  dial  and  does  not  require  ocular  de¬ 
termination  of  the  density  range. 


Transparent  Proofs 

/.  L.y  Akroriy  asks  what  to  apply 

•  to  proofs  on  transparent  or  trans- 
lucent  surfaces  to  render  the  impression 
more  opaque  for  use  as  an  artificial 
positive  in  platemaking? 

The  ink  impression  can  be  dusted 

•  with  finely  powdered  lampblack, 
or  with  powdered  bronze  or  graphite. 
A  tacky  ink  should  be  used  for  proving, 
so  that  the  impression  may  retain  as 
much  powder  as  possible.  If  any  volume 
of  work  in  this  direction  is  anticipated, 
the  Vandercook  “transparent  impres¬ 
sion”  process  might  be  investigated. 


Developer  Stain 

H.  S.y  CantoUy  experiences  yellow 
•  stain  with  negatives  on  process 
films  and  asks  the  cause? 

The  developer  may  not  contain 
■  su£Bcient  sodium  sulfite,  which 
acts  as  a  preservative  and  prevents 
rapid  discoloration  of  the  solution.  Yel¬ 
low  stains  will  also  occur  in  negatives 
developed  in  exhausted  or  oxidized  so- 
lutions^don’t  use  discolored  devel¬ 
opers!  Another  cause  of  yellow  stain 
is  insufficient  acid  in  the  fixing  bath. 
Negatives  that  gradually  turn  yellow 
more  than  likely  are  not  completely 
fixed,  or  have  not  been  washed  long 
enough  after  fixation. 


Nameplate  Lacquers 

F.  C.y  Seattley  needs  lacquers  for 
•  etched  nameplates  and  inquires 
where  they  may  be  obtained? 

Lacquers  and  varnishes  for  name- 
■  plates  are  furnished  by  the  In¬ 
terchemical  Corporatidn  (San  Fran¬ 
cisco), 'who  also  manufacture  drying 
equipment  for  lacquered  nameplates. 


JSeuv 

KLEEN-STIK 

'<Save^  uime 

TYPESEHERS  -  PHOTO- ENGRAVERS  - 
PRINTERS  CAN  GET  THIS  PAPER  NOW. 
This  is  the  quick  —  easy  —  clean  way  to 
mount  proof  for  offset  photography  or  to 
moke  dummies  from  printer's  proof. 
Kleen-Stik  proof  paper  has  o  se/f  adhe¬ 
sive  already  on  the  back.  Each  sheet  is 
protected  with  o  special  covering  that 
keeps  the  adhesive  clean  and  fresh  until 
it  is  ready  for  use.  It  lasts  for  years. 

EASY  TO  USE -Just  pull  off  the  backing - 
press  the  proof  on  board,  paper  or  photo 

—  no  moisture  — no  handling  of  the  adhe¬ 
sive— the  adhesive  is  tacky  but  does  not 
harden— you  can  move  your  proof  around 

—  pick  it  up  and  put  it  down  as  many 
times  as  you  want. 

SAVES  TIME  AND  MESS -No  paste  pot 
needed  —  nothing  to  smear  — rio  sticky 
fingers  — no  waiting  for  cement  to  dry  — 
JUST  PLACE  YOUR  PROOF  WHEREVER 
YOU  ^ANT  IT  -  THAT’S  ALL  THERE  IS 
TO  IT. 

ARTISTS -ASK  FOR  PROOF  ON  KLEEN- 
STIK  STOCK. 

TYPESETTERS  —  Our  proof  paper  is  first 
grade  enamel  —  standard  10  x  14  sheets 
-ADHESIVE  ON  EVERY  SHEET.  GIVE 
YOUR  CUSTOMERS  THIS  CONVENIENCE. 
SEND  FOR  YOUR  SAMPLE  ORDER  TODAY. 
100  sheets  —  $8.50.  Quantity  prices  on 
.request. 

KLEEN-STIK  PRODUCTS  INC. 

2900  South  Michigan,  Chicago  16,  Illinois 
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Poor  Mr.  Simpson,  has  to  giro  np  all  hia 
evenings  at  home  since  his  appointment 
as  investigator  by  the  reform  club. 


GAGS  OFFERED  IN 

STOCK  CUTS 

CUTALOa  No.  64  FREE 
Editors,  Printers  and  Adver¬ 
tisers  get  your  copy  today. 

COBB  SHINN 

721  Union  St.  Indianapolis  4,  Ind. 


WAIT!  Yonr  wife  didn’t  POSE  for  thU 
picture— I  painted  it  from  memory ! 


Stereotyping 
Questions 


Registering  Color  Plates 

Q/  am  not  a  plant  executive,  or 
m  superintendent,  but  a  stereotyper 
interested  in  doing  a  better  job.  The 
information  published  in  your  column 
has  been,  helpful  to  me.  My  special 
concern  is  with  producing  stereotype 
plates  in  accurate  register  positions. 
Subjects  relating  to  registering  of  stere¬ 
otype  plates  for  color  newspaper  print¬ 
ing  have  appeared  from  time  to  time 
in  GAM,  but  to  date  the  important  con¬ 
siderations  of  the  sources  where  fail¬ 
ures  in  registering  color  plates  can  oc¬ 
cur  in  the  process  have  not  been  in¬ 
cluded.  In  my  opinion,  a  pre-requisite 
of  eliminating  the  hazard  of  error  is  a 
knowledge  of  the  conditions  causing 
them.  Please  list  the  possible  causes  of 
failure  in  color  register  of  stereotype 
plates  in  newspaper  printing,  and  the 
means  for  eliminating  them.  If  pub¬ 
lished  information  is  available  on  this 
subject,  sources  where  it  may  be  ob¬ 
tained  will  be  appreciated  also.  " 

C.  J.  K.,  Baltimore,  Md. 
(Similar  request  has  been  received 
from  R.  M.,  Montreal,  Canada.) 

A  My  column  in  the  November, 
1946  issue  of  GAM  described 
procedures  for  accurately  locating 
color  illustrations  in  the  type  form. 
Assuming  that  the  printing  surfaces 
of  the  color  pages  are  in  perfect  reg¬ 
ister  position  with  the  back  page  in 
the  type  form,  the  possible  causes  of 
color  register  failure  include:  uneven 
moisture  percentages  of  the  mats  used 
in  the  color  set;  variations  of  molding 
pressure;  attempts  to  use  wet  space 
backing-felt  on  large  areas  of  one  or 
more  color  mats,  but  not  all  of  them  in 
the  same  color  set;  interference  with 
natural  mat  shrinkage;  faulty  location 
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Precision 

Rubber  *Priniin^  Elates 


IN  ADDITION  TO  THE  MANUFACTURE  OF  THE  NEWEST 
OIL  AND  ACID  RESISTING  RUBBER  PRINTING  PLATES,  WE 
CARRY  A  FULL  LINE  OF 

THE  B.  F.  GOODRICH  COMPANY 
PRINTING  PLATE  GUMS 
STAMP  GUMS  AND 
ENGRAVERS  GUMS 

FOR  THOSE  WHO  MAKE  THEIR  OWN  PLATES 


NATURAL  RUBBER  IS  NOW  AVAILABLE 

We  are  stocking  grade  705  for  aniline  printing  and  grade  725 
for  short  runs.  We  will  still  stock  G.R.S.  and  Ameripol  S3rn- 
thetic  rubber  for  printing  plates  as  it  is  far  superior  to  natural 
rubber  being  acid  and  oil  resisting  as  well  as  tough — ^tests  on 
long  runs  have  shown  that  the  black  S3mthetic  will  outwear 
plates  made  of  the  natural  rubber. 


Our  long  experience  in  installing  rubber 
plate  departments  in  all  parts  of  the  coun¬ 
try  is  at  your  disposal. 


RUBBER 

AND 

PLASTIC 

PLATE 

DIVISION 


MANUFACTURERS  OP  PRECISION  RUBBER  PLATE  VULCANIZERS 
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repingtonI 


100% 

ACCURATE 
COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reset  counter 
DR  (illustrated), 
non-reset,  model  D, 
model  AR  for  other 
presses. 

Prompt  Delivery 

F.  B.  Redington  Co. 
110  8.  Sangamon  8t. 
Chicago  7.  III. 


MONROE  DRIER 

Prepared  especially  and  adapted 
lor  Albumin  Process  of  Photoli¬ 
thography  •  Does  not  attack  the 
plate  •  Retards  Bronze  from  catch¬ 
ing  •  Does  not  change  the  con¬ 
sistency  of  ink  •  Will  cause  no 
Physical  or  Chemical  Change  in 
Rollers  •  A  Compounded  two-way 
Drier  •  Dries  from  the  bottom  up 
and  top  down  •  Works  well  in 
Black  or  colors. 

CAUTION 

Higher  priced  inks  require  less, 
cheaper  inks  a  little  more. 

illlllllllllUlllllllllllllii:: 

Litho  i  I  Dry  Colors 

Printings  jlMIC\  =  Compounds* 
Multigraph  =  =  Duplicating 

Grady  &  Neary  Ink  Co. . 

119  W.  Harrison  St..  Chicago  5.  Ill. 
PHONE  WEBSTER  7308 


of  register  line  position;  improper 
trimming  of  the  mat  and  stereotype 
plate;  errors  in  casting  operations; 
also  cooling  of  the  plates  used  in  news¬ 
paper  color  printing. 

The  moisture  contained  within  the 
stereotype  mat  is  the  factor  of  its  ex¬ 
pansion  and  contraction.  In  certain 
moisture  ranges,  one  per  cent  of  mois¬ 
ture  will  change  the  mat  dimensions 
as  must  as  %  inch.  This  percentage  of 
moisture  can  be  lost  or  gained  in  a 
few  minutes’  exposure  to  lower  or 
higher  moistures. 

Variations  of  molding  pressure  most 
.frequently  occur  due  to  wide  variations 
of  surface  resistance  between  the  color 
pages  in  the  type  form.  Unless  the 
proper  pressure  adjustments  are  made, 
lower  surface  resistances  receive  great¬ 
er  pressure  at  the  printing  line  which 
influences  the  dimensions  of  the  sur¬ 
face  obtained  in  the  impression  of  the 
mat.  High  side  and  foot  sticks  of  the 
chase  frame,  or  differences  in  the  dis¬ 
tance  between  the  forces  of  molding 
pressure  caused  by  the  machine,  or 
the  molding  cushion  thickness  are  also 
causes  of  molding  pressure  variation. 

Obviously,  applying  a  large  amount 
of  wet  space  packing  to  a  mat  will  in¬ 
crease  the  moisture  percentage  in  a 
local  area  and  change  its  dimension. 
Moisture  will  cause  dimensional 
changes  in  stereotype  mats  at  any 
stage  of  the  process.  Where  the  same 
amount  of  wet  space  packing  is  ap¬ 
plied  to  all  of  the  color  mats  in  the 
same  area,  failure  may  be  avoided,  but 
dependable  performance  requires  fill¬ 
ing  the  larger  space  areas  up  to  the 
printing  level  in  the  type  form,  rout¬ 
ing  them. 

Interference  with  the  natural  shrink¬ 
age  of  the  stereotype  mat  is  believed 
to  be  the  most  common  cause  of  regis¬ 
ter  failure.  Most  of  the  R.O.P.  news¬ 
paper  color  printing  is  being  done 
with  the  conventional  type  stereotype 
mat,  used  cold,  and  shrinking  from  %" 
Continued  on  page  74 
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Why  the  ^ 

ROTARY  SHAVER  PLANE-O-PLATE 

Is  Preferred  by  Newspapers  and  Stereotypers 


1.  ACCURATE  SHAVING  Microm¬ 
eter  reading  allows  easy  adjustment 
for  shaving  from  .050'^  to  .940*'  thick¬ 
ness  (from  zinc  up  to  type  high). 

2.  FASTER  SHAVING  Rotary  helical 

type  cutter  shaves  all  kinds  of  flat 
work— stereos— electros— wood  base 
and  stereo  base  cuts  in  one  operation. 
Shaves  up  to  newspaper  size  bed  in 
30  seconds. 

1  SPEEDS  UP  WORK  Time  usually 

spent  underlaying  cuts  and  juggling 
irregular  plate  material  is  cut  drasti¬ 
cally  by  the  Plane-O-Plate. 


WHY  YOU  SHOULD 
ORDER  NOW! 

Monomelt  has  organized  its 
plant  to  maintain  large  pro¬ 
duction  of  Plane-O-Plates — to 
insure  prompt  delivery  to 
everyone.  You  can  get  an 
early  delivery  on  this  new 
improved  Plane-O-Plate  by 
placing  your  order  now. 
Write  today  for  Bulletin  100 
for  complete  Details,  Prices. 


THE  MONOMELT  COMPANY,  INC. 

1615  POLK  STREET  NORTHEAST  •  MINNEAPOLIS  13,  MINNESOTA 
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As  the  post-war  surge  in  lithographic  production  gets 
under  way— as  more  lithographic  shops  are  opened,  and 
more  letterpress  shops  add  offset  equipment— an 
intelligent  understanding  of  the  exact  nature  of  the 
offset  process  now  becomes  more  important  than  ever., 

Here  is  the  explanation  in  three  words:  y 

OFFSET  IS  LITHOGRAPHY  f 

It  differs  essentially  from  letterpress  In  technique,  skills 
required,  and  type  of  labor  organization. 

Although  printing  pressmen  and  photo-engravers 
may  serve  an  apprenticeship  In  their  own  branches  of 
printing,  this  does  not  qualify  them  as  lithographic 
craftsmen.  The  skilled  lithographer  must  serve  an 
apprenticeship  in  his  own  branch  of  lithography  In  order 
to  obtain  the  required  proficency. 


About  95  7o  of  ALL  lithographic  workers,  in  ALL  branches 
of  offset,  are  organized  Into  ONE  union  .  .  .  the 
Amalgamated  Lithographers  of  America  (C.I.O.)  The 
A.L.A.  label  is  your  assurance  of  quality  work. 


.'^i^^AlGAMATri  _ 

_UTH06RAPH[RSII® 


AMALGAMATED  LITHOGRAPHERS  OF  AMERICA  (C.  I.  O.) 


450  SEVENTH  AVENUE,  NEW  'YORK  CITY  1  •  1737  HOWARD  STREET,  CHICAGO  26 


FINISHING 

FOR  PRINTERS  and 
LITHOGRAPHERS 

•  VARNISHING 

•  LACQUERING 

•  EMBOSSING 

•  GUMMING 

•  PEBBLING 

•  DIE  CUTTING 

•  STRAIGHT  CUTTING 
High  Gloss  Offset  Coating  and 

Ultra  Gloss  for  Offset  Stock 

iitkcftafikeM 

FINISHING  COMPANY 


224  CENTRE  STREET 
NEW  YORK  13,  N.  Y. 
CAnal  6-5171-2 


Subatdiary  bun  Chemical  CorpitratUm 
1832  N.  Pitcher  St.,  Kalamaxoo  13,  Mich. 


commercial  work  such  as  in  lithogra* 
phic  platemaking  and  in  photography. 
Perhaps  by  some  research  with  the  con¬ 
centrated-arc  lamp,  a  new  system  of 
drop-out  photography  may  be  de¬ 
veloped. 


Prevent  Printing  of  Masked 
Areas  on  Deep  Etch  Plates 

When  deep  etch  plates  are  made  with 
the  positive  mounted  on  glass  and  held 
together  with  masking  tape,  the  areas 
which  are  protected  by  the  tape  must 
be  lacquered  out  on  the  plate  after  ex¬ 
posing.  The  lacquer  is  soluble  in  alco¬ 
hol  and  when  the  plate  is  given  its  first 
alcohol  wash  the  lacquer  protection  is 
removed.  A  small  amount  of  acid  still 
remains  on  the  plate  and  this  acid  may 
go  through  the  unexposed  coating. 
These  areas  may  show  up  on  the  fin¬ 
ished  plate  as  tint,  and  if  heavy 
enough  they  may  print  on  the  press. 

To  prevent  printing,  these  areas  must 
be  polished  off,  which  is  time  consum¬ 
ing  and  injurious  to  the  metal.  The 
polishing  operation  may  be  avoided  by 
brushing  these  areas  with  gum  just 
-  before  the  lacquer  and  developing  ink 
are  applied  and  this  will  completely 
protect  them  from  taking  ink.  . 


★  The  deep  yellow  color  of  albumin 
scales  is  due  to  the  presence  of  egg 
yolk.  A  light-colored  scale  is  most  de¬ 
sirable  for  good  workmanship. 


HAND  CLEANER 


*  Instantly  dissolves  and  removes  Printers,  Lithographers,  Addressing  Ma¬ 
chine,  Duplicating  and  most  fluid  inks,  gear  compound,  carbon  stains  from 
the  hands.  Will  not  chap,  “bite”  or  irritate  the  most  tender  skm.  Leaves 
hands  clean,  velvety  soft,  smooth,  and  refreshed  after  each  application. 
Order  24 — 1  lb.  cans  or  100  lb.  drum  from  your  Paper  or  Ink  Jobber. 

Request  Free  Sample  on  letterhead  or  send  $1.00  for  2  lb.  test  sample 

SCHULTZ  LABORATORIES  MFGR.  Dept.  G  BOONE,  IOWA 
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To  our  Customers  and  Friends  in 
the  graphic  arts  fields.  We  extend 
Sincere  Holiday  Greetings  and  Best 
Wishes.  May  yours  be  a  truly 
Merry  Christmas;  and  may  the 
New  Year  yield  abundant  success 
to  your  every  effort. 


INKS 


SLEIGHT  METALLIC  INK  COMPANIES,  Inc 


NEWYORK  •  PHILADELPHIA  •  WAlMINCTON  •  CLEVELAND  •  CHICAGO 
MILWAUKll  •  KANSAS  CITY  •  FORT  WORTM  •  LOS  ANGELES 


eiUINC  MACHINES 


SIZIS  12"  -  18"  -  21"  -  27”  -  32"  -  46" 


TABLE  GLUERS  •  MARGIN  GLUERS  ’ 
CONVEYOR  GLUERS  •  LABEL  PASTERS 


Silk  Screen 
Questions 


answered  by 
J.  I.  BIEGELEISEN 

Travel  Posters 

★  Quite  by  accident  I  have  come  into 
the  possession  of  several  examples  of 
silk-screen  printed  posters  that  repre¬ 
sent  the  very  acme  of  technical  perfec¬ 
tion.  I  believe  it  was  in  the  September 
issue  of  The  Graphic  Arts  Monthly 
that  I  posed  the  controversial  question: 
“How  far  can  the  silk  screen  process 
reach  out  beyond  what  is  considered  its 
natural  technical  limitations?” 

If  you  could  see  the  posters  I  have 
before  me  as  I  write,  you  would,  like 
myself,  be  converted  to  that  side  of  the 
dispute  which  says,  the  silk  screen 
process  is  limited  only  by  the  imagina¬ 
tion  (or  lack  of  it)  of  the  people  who 
use  the  process.* 

These  travel  posters,  put  out  by  the 
Display  Division  of  the  Canadian  De¬ 
partment  of  Public  Relations,  could 
serve  as  inspiring  examples  to  reaction¬ 
ary  printers  who  think  of  silk  screen 
merely  as  a  sign  painter’s  crafty  craft, 
as  a  process  which  can  never  even  hope 
to  attain  the  stature  of  lithography  or 
other  traditional  graphic  arts. 

•  .y  ui.  » 

*The  posters  referred  to  by  Mr.  Biegeleiscn 
are  reproduced  in  black  and  white  on  the 
page  opposite.  The  originals  are  very  con¬ 
vincing  examples  of  the  range  of  the  silk 
screen  process.  We  regret  that  mechanical 
limitations  prevented  us  from  presenting 
the  reproductions  in  their  natural  colors.— 
Editor. 


Interested  in  SUk  Screen? 

Then  he  sure  to  turn  to  page  33,  thu 
issue,  and  check  the  books  on  the  sub- 
ject  written  by  Mr.  Biegeleisen,  who 
is  a  nationally  known  authority. 
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BRIEF  COVERS 


Ideal  for  reports,  briefs,  manuals,  price¬ 
lists.  etc.  because  they’re  made  of  wear- 
resistant,  heavy¬ 
weight  leather¬ 
ette.  Practical 
built-in  prong 
fasteners. 

Choice  of  attrae- 
tive  colors,  blue, 
red,  grey,  black, 
green,  India.  Let¬ 
ter  size  8^x11". 

$  9.00  per  100 
$75.00  per  1000 
Write  for  sample 
and  your  discounts 
TOPHIDE  COVERS.  Heavy,  impregnated 
pyroxylin  coated,  simulated  leather  stock. 
Black,  blue,  brown,  red,  green.  S5c  each. 
25  each  color  to  box. 


AMBERG  FILE  &  INDEX  CO. 

Indexing  Specialties  for  75  Years 
1616  Duane  Blvd.,  Kankakee,  III. 


BflDKERS  EnVELOPES 

The  Justrite  Bank  Envelope  line 
Is  complete  for  every  bank  need. 
Bank  Kraft  mailing  envelopes, 
special  bank  envelopes  are  all 
available. 

Write  today  for  prices  and 
samples  or  send  us  your  spe¬ 
cialized  Bank  envelope .  prob¬ 
lem  for  quotation. 


INI 


n  tr  e  l  o  a  e 


mTES 

^  (?ompG.nij 


W.  K.,  Glens  Falls,  N.  Y.:  “WiU  you 
please  give  the  plurals  of  the  follow¬ 
ing:  thesaurus,  logos,  acropolis,  cumu¬ 
lus,  fellah,  proboscis.” 

Thesauri,  logoi,  acropolises  or  acrop¬ 
oleis,  cumuli;  fellahs,  fellaheen  or 
fellahin ;  proboscises  or  proboscides. 


H.  A.,  Cumberland,  Md.:  “What 
source  would  you  recommend  for  in- 
iormation  on  standard  linear,  dry, 
liquid  and  other  measures  of  various 
countries?” 

Webster’s  Unabridged  Dictionary  de¬ 
votes  four  pages  (under  Measure)  to 
such  a  list.  Included  are  American 
equivalents  for  comparison. 


B.  D.,  St.  Petersburg,  Fla.:  “What  is 
a  Darbyite?** 

A  member  of  the  Christian  sect, 
“Exclusive  Brethren,”  which  developed 
from  Plymouthism  —  a  movement 
founded,  it  is  claimed,  by  Rev.  J.  N. 
Darby. 


U.  R.,  Central  Falls,  R.  I.:  “Which is 
correct:  Christmassy  or  Christmasy?” 

Both  forms  are  approved.  Webster 
gives  Christmasy  first  entry. 


H.  S.,  Moline,  Ill.,  “Which  is  the  cor¬ 
rect  spelling — dietitian  or  dietician?” 
Both  spellings  are  correct. 


J.  W.,  Selma,  Ala. :  “Can  you  tell  me 
what  and  where  the  Thayer  Museum  is 
located?” 

The  Thayer  Art  Museum,  containing 
many  paintings  and  a  collection  of  tex¬ 
tiles,  ceramics  and  glassware,  is  in 
Lawrence,  Kansas. 
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THE  MODERN  ANTI-OFFSET  METHOD 


The  economical  Oxy-Dry  method  for  preventing  offset  with 
atomized  dry  powder  can  be  installed  on  almost  every  type  of 
press . . .  sheet-fed,  high-speed  rotary  and  multi-color— in  letter- 
press,  offset  and  gravure. 

Oxy-Dry  is  highly  effective  in  preventing  offset  and  eliminat¬ 
ing  static  on  all  types  of  work,  including  overprint  varnish, 
high-gloss  and  metallic  inks  on  cartons,  boxes,  labels  and  cellu¬ 
lose  printing. 

Oxy-Dry  requires  no  additional  floor  space,  can  be  quickly 
installed  in  the  delivery  as  a  permanent  part  of  the  press,  and 
improves  working  conditions  in  pressrooms  because  of  its 
cleanliness. 


4  THE  OXY-DRY  WAY 

Dry,  edible  powder  is  used  in  a  V-shaped 
fountain  which  extends  across  the  full 
roller  width  of  the  press.  Coinciding  with 
the  operation  of  the  press,  a  revolving  shaft 
brings  down  a  6ne  dust  which  enters  the 
electrical  field  of  the  high-voltage  electric 
tube,  becomes  atomized  and  is  uniformly 
deposited  upon  the  freshly  printed  sheet. 
The  tube  also  minimizes  static  due  to  its 
electrical  action. 


AVAILABLE  NOW!  Write  today  to  our  nearest  office  for  complete  information. 


—  OXY-DRY  SPRAYER  CORPORATION  - 

323  East  38th  St.,  New  York  16,  N.  Y. 

418  S.  Market  St.,  Chicago  7,  III.  329  Fremont  St.,  San  Francisco  5,  Cal. 


•ffORMimtll 


PLEASE! 


Can  you  give  me  the  address  of  some 
novelty  printing  establishment  which 
may  be  equipped  to  handle  this 
economically?” 


Stock  Magazine  Covers 

mM.  E.  D.  wants  to  know  where 
•  he  can  obtain  a  stock  litho¬ 
graphed  cover  for  his  magazine. 


He  writes:  “We  would  want  a  cover 
suitable  for  a  house  organ,  size  9x12, 
with  just  the  front  cover  printed  and 
the  back  and  inside  front  and  back 
spaces  blank  for  imprinting.” 


Newspapers  for  Conventions 

1  1  r)  H.  L.  B.  wants  to  know  where 
1  1 Z  •  he  can  obtain  the  newspapers 
which  have  a  space  for  front  page  head¬ 
lines,  which  headlines  are  printed  to 
poke  fun  at  some  individual  at  a  con¬ 
vention. 


Answer  Question  Number  105 

★  Our  thanks  to  the  following:  I.  M. 
Mantalto,  president  of  Plastic  Fabri¬ 
cators  Company,  440  Sansome  Street, 
San  Francisco;  B.  E.  Welstand,  man¬ 
ager  of  Plastics  Service  Company,  1362 
South’ Hill  Street,  Los  Angeles  16;  and 
G.  E.  Meyer,  vice-president  of  Vanant 
Products,  Inc.,  925  Liberty  Avenue, 
Pittsburgh  22,  for  writing,  in  answer  to 
question  number  105  in  the  October 
GAM,  and  informing  us  that  they  fab¬ 
ricate  transparent  boxes  into  which  may 
be  packed  bifold-size  stationery. 


In  Answer  to  Number  109 


Gift  Cards 

me.  B.  writes:  “Old  home-town 
•  papers  could  sell  many  more 


gift  subscriptions  if  they  furnished  ap¬ 
propriate  gift  cards.  The  enclosed  is 
used  by  a  New  York  magazine  agency; 
an  adaptation  of  this  could  be  used  for 
birthday  gifts.  Perhaps  there  should  be 
another  card  for  Christmas  gifts,  and 
still  another  for  use  on  other  occasions. 


★  David  G.  Lynch,  2809  Shawhan 
Avenue,  Pittsburgh  16,  reminds  us, 
in  answer  to  the  question  re  fancy 
boxed  stationery  (November  GAM) 
that  the  Hammermill  Paper  Company, 
Erie,  Pennsylvania,  makes  such  sta¬ 
tionery.  Thanks,  Mr.  Lynch. 

H.  F.  Christie,  Longhead  and  Co., 
512  Race  Street,  Philadelphia,  and 
Raymond  Eliott,  97  W.  Dedham  Street, 
Boston  18,  write,  in  answer  to  the  same 
question,  that  they  manufacture  fancy 
boxed  stationery. 


pvpnvwinfr, 

GOOD 

PLATE 

MAKERS  1 

1  LrIjtllllllJJIu  AND 

GOOD 

PLATE 

MAKING  1 

GENERAL  COPPER  •  ZOMO  ZINC  •  G-E-M  METAL 
CARBONS  •  CHEMICALS 
COMPLETE  ENGRAVERS  MACHINERY 
ELECTRIC  ETCHING  MACHINES 

GENERAL  Plate  Makers  Supply  Co. 
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■••IS  rofldy  syain! 


SOLD  WITH  OR  WITHOUT  CABINET 

The  strong,  handy  bench  cabinet  is  in  a  rich 
crackle  finish  with  table  top  edge-striped  in 
red.  One  shelf.  Levelers  in  cabinet  legs. 


No  shop  now  needs  to  be  without  a  per¬ 
forator  .  .  .  nor  without  an  extra  auxiliary 
unit  to  do  the  odd  jobs  when  the  big  per¬ 
forator  is  occupied.  This  new  N-D  BENCH 
MODEL  ROTARY  fits  any  pocketbook  .  .  . 
and  renders  an  all  around  perforating  serv¬ 
ice.  Within  its  capacity,  does  everything 
larger  perforators  can  do.  Uses  same  cut¬ 
ter  heads  and  die  heads  as  our  larger  mod¬ 
els,  and  is  interchangeable  with  them. 
Comes  equipped  with  two  perforating 
heads.  As  many  additional  heads  as  de¬ 
sired  can  be  used.  Strong  plywood  table 
and  receiving  tray. 

•  Handles  full  19-inch  sheet.  Does  office  forms; 
bank  checks;  Factory  forms;  Knife  cuts  snap  out 
perforating  for  one-time  carbon  forms.  •  Single 
or  multiple  scoring  for  cards,  book  covers  or  fil¬ 
ing  folders.  •  Crimping  for  loose  leaf  sheets. 

•  Check  into  this  versatile  machine  today. 
Write  us  now  for  prices  and  samples  of  work. 


NYGREN-DAHLY  COMPANY 

1422-1432  ALTGELD  ST. 


Guard  Against  Flying  Chips 

★  Some  saws,  especially  the  bench 
type,  do  not  have  very  good  guards. 
Therefore,  the  danger  of  flying  chips 
of  metal  getting  into  the  eyes  is  great. 
We  have  found  that  a  pair  of  welder’s 
full-vision  goggles  are  ideal  as  a  safe* 
guard.  They  not  only  protect  the  eyes, 
but  unlike  other  goggles,  they  do  not 
shut  off  any  of  the  vision  thereby  en¬ 
dangering  ^gers,  etc.,  in  the  saw.  In¬ 
cidentally,  their  use  meats  most  safety 
regulations. 

Hubert  A.  Stump, 
South  Whitley,  Ind, 

For  Handling  Copy 

★  An  inch-long  strip  of  Scotch  tape 
attached  half  its  length  to  “copy” 
makes  it  most  convenient  to  attach 
said  copy  to  machines  and  working 
banks  while  job  is  in  process  through 
the  plant. 

John  W.  Nestler, 

109  W.  Zack  Street, 
Tampa  2,  Fla. 


Perforating  by  Hand 

*  When  using  a  hand  perforating 
punch,  one  has  to  raise*  the  lever  to  in¬ 
sert  stock,  press  lever  down  to  make 
perforation,  raise  lever  to  remove  stock 
and  finally  lower  the  lever  into  first 
position — four  operations  in  all. 

By  screwing  the  punch  to  the  bench 
(it  has  screw  holes  all  ready)  and  at¬ 
taching  wire  to  the  handle,  using  a 
screen  door  spring  for  tension,  and 
making  fast  to  the  ceiling,  the  lever  is 
always  in  the  “up  position”  and  the 
punch  ready  for  use.  Insert  stock,  de¬ 
press  lever  (one  operation  only)  and 
the  spring  brings  the  lever  back  to  the 
up  position  as  stock  is  removed.  Works 
swell. 

R.  0.  Jasperson, 

Umatilla,  Florida. 


Padding  Trick 

★  It  isn’t  every  shop  that  is  fortunate 
enough  to  possess  a  padding  press; 
and  without  one  it  isn’t  always  easy 
to  give  blocking  jobs  that  all-square 


ALWAYS 

AVAILABLE 

All  through  the 
hectic  war  period 
and  now  with 
shortages  every, 
where  MERIT-PAD 
has  been  on  hand 
to  serve  yon  well. 

CALL  YOUR 
DEALER 
ANYTIME. 


% 


WATER  SOlUBie 

MERIT-PAD 

LIQUID  PADDING  COMPOUND 

noH-mfLAMMASu  •  fAST  tmm  •  fuxm 

V  TABBING  -  PADDING 
N:  BOOKBINDING 


MERRITT  PRODUCTS  COMPANY 

t20S  DETBOIT  AVE.  •  CLEVELAND  2  OHIO 
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^  A  new  ready-to-print  calendar 
pad  plate  catalog,  showing  over  350 
modern  styles  and  old  favorites  from 
which  to  make  your  selection— single, 
3-6-12-18-24  months  at  a  glance  to  fit 
business  cards  and  novelties. 

Franklin  almanac  plates  ready-to*print 
are  authentic,  accurate,  and  easily*  read. 

For  over  eighty  years  Franklin  Com¬ 
pany  has  been  serving  printers. 

We  have  the  only  complete 
calendar  pad  plate  service. 

Write  for  this  catalog  at  once.  vJ 

Enclose  25c-  which  will  be  m 

credited  to  your  first  order.  \ 
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eST  RIB  OF 
\ai STATIC 


The  result  of  the  TAKK  Corp. 
research  (both  before  and  during 
the  war)  Is  this  new  exclusive 
designed  static  eliminator  that 
removes  instantly  and  safely,  the 
heaviest  charges  of  static  at 
highest  machine  speeds.  Installa¬ 
tions  are  simple,  effective  end 
so  economical  that  they  pay  for 
themselves  many  times  over  In 
Increased  efficiency.  Send  your 
static  problems  to  TAKK  engi¬ 
neers  for  their  recommendation. 


GOLD  INK — with  superior 
metallic  luster. 

SILVER  INK— one  impression. 
Can  be  used  on  a  variety  of  stocks. 

GLOSS  INK  MAKER— makes 
gloss  inks/out  of  your  base  inks. 
Send  $2.00  for  1  pound  of  metallic 
ink,  or  two  pounds  of  Gloss  Ink  Maker. 
DealerM  write 

Service  Chemical  Company 


570  -  57th  St.,  West  New  York,  N. 


appearance — the  blocked  units  always 
seem  to  lean^  forward  or  backward  or 
to  one  side  or  the  other. 

A  simple  method  to  relieve  this 
common  difficulty  is  to  make  use  of 
the  bed  of  the  paper  cutter  with  its 
side  and  back  guide  to  square  up  the 
pads  perfectly,  and  then  carefully 
transfer  them  to  the  padding  table  for 
padding. 

Preston  E.  Dalton, 
722  W.  Clay  Street, 
Collinsville,  Illinois 


*Have  you  Been  my  tweeter tV 


GOING  PLACES 

Brandford  Price  Book,  Quincy,  Mass. 
Newfield  Press,  Bridgeport,  Conn. 
Larchmont  Print,  Larchmont,  N.  Y. 
Checkmaster  Systems,  N.  Y.  C. 

Acorn  Press,  Ridgefield,  Conn. 

Smith  Printing,  Fitchburg,  Mass. 

Bee  Publishing  Co.,  Lawrence,  Mass. 

BANTHIN  ENGINEERING  CO.  1849  Main  St.,  Bridgeport,  Conn. 
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RE  S  A 
PRODUCl 
0  YOUR  WORK 


QUALITY  PRO 


OFFSET 


1^,:, Complete  facilifiet* 
^machining,  metal  spre^^ 
i  and  cylinder  arinol{f& 


ZARKIN  lYL 


335  E.  27th  St..  New  Yoik.l6, 


An  Idea  for  Letterheads 

★  According  to  latest  reports  40,000  new 
businesses  are  starting  every  day  in  the 
U.  S.  Inasmuch  as  each  one  has  to  have  a 
letterhead,  the  printer  should  educate 
them  to  two-color  work. 


The  enclosed  sample,  made  from  Mono¬ 
type  strip  rule,  one  point  sideface  on  six- 
point  body,  and  mitered,  is  readily  com¬ 
posed.  A  supply  can  be  run  and  stored  for 
future  orders.  Gray  ink  will  complement 
most  shades.  In  this  way  the  printer  can 
deliver  a  two-color  letterhead  promptly 
with  a  minimum  of  effort. 

It  may  be  of  interest  to  you  to  repro¬ 
duce  it  in  GAM.  I  will  accommodate  those 
requesting  samples,  if  request  is  accom¬ 
panied  by  stamped,  self-addressed  enve¬ 
lope. 

John  W.  Nestler,  mgr. 

Mercury  Printing  Co., 

7 1 0  Ashley  St. 

Tampa,  Florida. 

«  *  * 

Organizes  Small  Plant 

★  We  wish  at  this  time  to  express  our  ap¬ 
preciation  for  The  Graphic  Arts  Monthly 
magazine.  Your  publication  has  been  of 
help  in  many  ways  In  locating  supplies  and 


information  which  we  needed  very  much 
in  organizing  our  small  plant. 

C.  P.  Johnson 
Vero  Industrial  Press 
P.  O.  Box  35,  Station  D 
Dayton  10,  Ohio. 

0  0  0 

Made  Many  Purchases 

★  I  wish  to  take  this  opportunity  of 
thanking  you  for  sending  us  your  wonder¬ 
ful  printing  trades  magazine.  The  Graphic 
Arts  Monthly.  We  have  made  many  pur¬ 
chases  through  the  ads  in  GAM  that  have 
proved  worthwhile  to  us. 

Roy  A.  Bjork 
Royal  Printing  Service 
Maiden,  Massachusetts 
0  0  0 

Contacts  CAM's  Advertisers 

★  This  to  express  my  appreciation  and  to 
thank  you  for  continuing  the  undersigned 
on  your  mailing  list.  All  my  contacts  and 
purchases  are  made  through  your  adver¬ 
tisers. 

John  P.  Colwell 
235 1  Fourth  Street 
Cuyahoga  Falls,  Ohio. 

0  0  0 

Looks  Forward  to  GAM 

★  I  want  to  take  this  opportunity  to  thank 
you  for  GAM.  I  look  forward  to  the  first 
of  each  month  to  receiving  The  Graphic 
Arts  Monthly.  I  enjoy  reading  it  very 
much.  Again  thanks. 

H.  E.  Starcher 
Starcher  Printing  Service 
196  Belvidere  Avenue 
Columbus,  Ohio, 
o  o  o 

Interesting  to  Old-Timer 
•k  I  read  every  issue  of  The  Graphic  Arts 
Monthly,  as  I  find  something  new  and  in¬ 
teresting  to  me,  after  53  years  working  at 
the  trade. 

J.  W.  Weist 
5 1 8  Dorr  Street 
Toledo,  Ohio 


ALPENA  MANIFOLD 

BASIS  17x22—18—1000  (M48M) 

TUB  SIZED  FOR  MAXIMUM  PRESS  PERFORMANCE 

FLETCHER  PAPER  CO..  ALPENA,  MICH. 
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1612  OOUOLAS  AVENUE  •  KALAMAZOO  5  4.  MICHIGAN 
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Oldest  Active  Printer? 

♦  In  the  September  issue  of  GAM,  we 
published  on  the  Communications'* 
page  a  letter  from  W.  C.  Bailey,  Cold- 
water,  Michigan.  In  his  letter,  Mr. 
Bailey  pointed  out  that  he  is  in  his  85th 
year  an4  still  active  as  a  printer.  His 
assertion  *‘By  the  way — /  have  heard 
it  said  that  /  am  the  oldest  active 
printer  in  Michigan,”  has  thus  far  been 
unanswered  by  any  printer  in  Michi¬ 
gan  if  there  be  one  older. 

However,  Mr.  Bailey  has  received 
the  following  two  letters  which  indi¬ 
cate  that  he  is  not  the  oldest  active 
printer  in  the  United  States. 

Plant  City,  Florida,  Oct.  .22,  1946. 
Mr.  W.  C.  Bailey, 

Coldwater,  Mich. 

Dear  Sir — 1  saw  your  letter  in  Graphic 
Arts  and  think  you  may  be  interested  to 
know  1  was  85  on  Aug.  6.  Bom  in  Missis* 
sippi  in  1861.  Began  in  my  father’s  news¬ 
paper  office  before  1  could  read.  Worked 
with  him  right  along.  In  1884  we  moved  to 
Florida.  Established  the  Plant  City  Courier, 
which  is  still  published  but  not  by  us.  In 
1913  1  opened  the  Merrin  Printery,  a  small 
job  shop  which  1  run  without  help.  Have 
patrons  who  have  been  with  me  more  than 
30  years.  1  decline  big  jobs  or  too  nice  ones. 
My  health  is  good,  but  my  hearing  is  bad 
and  1  am  shaky. 

Hope  you  can  stay  on  the  job  as  long 
as  you  want  to  do  so. 

Sincerely, 

Wm.  F.  Merrin 
Brookville,  Ind.,  Oct.  5,  1946. 
W.  C.  Bailey, 

Coldwater,  Mich. 

My  dear  Mr.  Bailey — 

Seeing  your  little  note  of  inquiry  in  the 
'  September  issue  of  The  Graphic  Arts 
Monthly,  I  believe  1  can  claim  member¬ 
ship  with  others  in  your  class. 

1  first  went  to  work  in  one  of  the  local 
papers  on  Monday,  Jan.  4,  1875,  as  “devil” 
and  remained  with  that  paper  for  seventeen 
years  as  compositor,  job  printer,  pressman 
and  assistant  editor.  Then  1  had  a  few 
months  experience  as  compositor  on  a  Day- 
ton,  Ohio,  morning  daily.  About  Dec.  1, 
1891  I  started  this  independent  job  plant 


and  have  continued  it  ever  since,  putting  in 
anywhere  from  two  or  three  to  twelve 
or  more  hours  a  day,  and  now  at  88  years 
am  still  going  strong. 

The  plant  occupies  a  ground  floor  room 
18x64  feet  in  the  middle  of  the  business 
district  of  Brookville.  The  front  is  all  glass 
with  plenty  of  light  in  the  rear,  while  a 
very  large  skylight  occupies  a  central  posi- 
tion,  so  there  is  not  a  dark  corner  m  the 
room.  A  large  basement  furnishes  plenty 
of  space  for  storage  of  paper  Stock. 

On  the  social  side  1  have  been  a  member 
of  the  local  Methodist  church  since  1869 
and  have  been  a  member  of  the  local  Ma¬ 
sonic  lodge  since  1884.  In  the  latter  1  have 
filled  all  of  the  elective  and  appointive  of¬ 
fices.  1  have  officiated  as  Master  at  69  fu¬ 
nerals  of  brother  Masons,  giving  the  entire 
service  from  memory. 

Even  at  88  1  now  and  always  have  en¬ 
joyed  good  health  and  set  and  read  the 
finest  or  smallest  of  type  without  glasses. 

Well,  that’s  about  all.  You  can  figure  it 
out  and  see  where  1  come  in  in  your  class. 

Very  truly  yours, 

Ben  F.  Winans 

P.S.  1  had  this  office  building  erected  in 
1902  and  moved  into  it  about  Oct.  1  of  that 
year.  ’  ■* / 

Likes  Kiechlin  Article ' 

★  At  our  regular  weekly  meeting  of  the 
Printing  Industry  this  noon  your  article, 
subject:  Trade  Associations,  by  A.  C. 
Kiechlin  appearing  in  the  September  is¬ 
sue  was  read  and  discussed. 

We  in  Oklahoma  City  are  in  the  process 
of  forming  an  affiliate  with  the  P.I.A. 
and  want  this  article,  if  F>ossible,  to  be 
read  and  digested  by  every  printer  in  our 
area.  We  wonder  if  we  could  secure  your 
permission  to  reprint  the  article  by  the 
planographic  method.  If  so,  please  advise. 

George  R.  Tighe,  President. 

Printing  Industry  of  Oklahoma  City 


Two  Left  Feet 

★  I  hate  to  throw  a  monkey-wrench  into 
your  work  by  caustic  comment  but  .  .  . 

The  July  cover  of  the  guy  In  bathing 
trunks  was  a  hot  one  .  .  .  the  poor  fella 
has  two  feet  .  .  .  both  left  according  to 
his  big  toes. 

Bert  G.  Bates, 

The  Rustler-Herald 
King  City,  Calif. 
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NOW!  An  easy  way  to  end 
DRY  AIR  COMPLAINTS 


ARMSTRONG 

HUMIDIFIERS 


•  Armstrong  offers  moderatoly  priced 
industrial  humidifiers  complete  with 
humidistat,  solenoid  control  valve,  fan, 
steam  strainer,  drainage  trap,  and  ca* 
pacity  to  handle  as  much  as  40,000 
cu.  ft.  of  space.  Larger  sizes  are  even 
more  economical.  All  units  are  built 
for  heavy  duty  industrial  service  and 
are  sold  on  a  "money-baclc"  guaran* 
tee.  Air  operated  types  available  for 
use  where  eiplosive  fumes  are  present. 


IF  YOU  have  complaints  dunng 
the  winter  heating  season  about 
drying  out  of  materials  . . .  shrink¬ 
age  and  warping  of  board  . . .  curl¬ 
ing  of  flat  materials  .  . .  brittleness 
of  thread  or  filaments  .  .  .  trouble 
with  static-charged  machines,  then 
it  would  be  a  good  idea  for  you  to 
know  about  Armstrong  Industrial 
Type  Humidifiers.  We  will  be  glad 
to  send  you  interesting  descriptive 
literature  telling  what  these  units 
will  do  .  .  .  how  to  apply  them 
.  .  .  and  how  to  figure  your  own 
humidity  requirements.  Write  — 
ARMSTRONG  MACHINE 
WORKS,  877  Maple  St.,  Three 
Rivers,  Michigan,  U.S.A. 


NATIONWIDE 
SALES  AND 
SERVICE 


The  Graphic  Arts  Monthly — December^  1946 


67 


YOUR  ADVERTISING 

^  ORVILLE  E.  REED  L  MU 

Please  send  specimens  for  review  and  criticism  direct 
to  Orville  E.  Reed,  132  South  Isbell  Street,  Howell, 
Michigan.  When  writing  printers  tor  specimens  re* 
viewed,  please  send  sufficient  postage. 


★  Well,  another  year  is  about  to  become  history.  And  this  month  is  a  fine  time 
*to  sum  up,  look  backward  for  just  a  minute,  and  use  the  experiences  of  the  past 
twelve  months  as  a  basis  for  making  plans  for  the  year  to  come. 

Have  you,  for  instance,  made  a  mailing  to  all  of  your  customers  and  prospects 
every  month  during  1946?  Many  of  you  have.  And  those  of  you  who  have,  know 
how  well  it  has  paid  you  to  do  so.  Many  of  you  who  resolved  last  January  first 
to  make  frequent  mail  contacts  with  your  customers  and  those  you  want  for 
customers,  may  have  neglected  this  important  phase  of  your  selling  because  your 
plants  were  busy  and  you  didn’t  have  the  time  to  do  it. 

At  the  end  of  the  year,  when  you  are  forming  plans  for  the  year  to  come, 
you  can  profit  by  the  mistakes  you  may  have  made  during  the  year  just  passed. 
We  hope  you’ll  send  this  department  samples  of  the  direct  mail  you  are  print¬ 
ing  NOW  for  mailing  in  January. 


HART  &  DOWNEY,  263  Ninth  Avenue, 
New  York  City.  This  printer  reprints  a 
folder  which  he  has  “used  twice  in  the 
past  twenty  years.”  “The  Follow  Thru,” 
it  is  called,  and  draws  an  analogy  between 
his  service  and  the  game  of  golf.  The  copy 
is  unusual.  One  point  struck  me  as  “dif¬ 
ferent”  in  the  way  of  printing  service — 
“We  telephone  or  mail  a  post  card  to  them 
(customers)  reporting  the  progress  of  their 
job.  .  .  .”  Art,  layout,  typography  and 
printing  all  good. 

I^NAPP  PRINTING  COMPANY,  1210 
Linwood  Boulevard,  Oklahoma  City.  This 
printer  mails  a  government  postal  card  con¬ 
taining  copy  about  the  printing  of  wedding 
announcements,  invitations,  reception  cards, 
etc.  to  people  who  annoimce  their  engage¬ 
ments  in  the  society  section  of  the  local 
newspapers.  Card  is  tastefullj^  laid  out  and 
well  printed. 


saying — “If  you  want  work  well  done, 
select  a  busy  man,  etc.”  The  only  other 
copy  on  the  blotter  is  a  list  of  the  type  of 
printing  this  firm  does  and  the  name,  phone 
number  and  address.  A  nice  job.  Simple, 
direct,  effective. 

H.  M.  DOWNS  PRINTING  COMPANY, 
36  Day  Street,  Fitchburg,  Mass.  Here’s 
another  printer  who  believes  in  the  “fam¬ 
ily”  idea  and  prints  all  of  his  forms — let¬ 
terheads,  envelopes,  billheads,  etc — so  that 
they  are  immediately  identifiable.  The 
typography  is  clean  and  the  printing  in 
two  colors  is  impressive. 

THE  REPORTER,  San  Luis  Obispo, 
Calif.  The  job  printing  department  of  this 
paper  circulates  a  schedule  of  the  Califor¬ 
nia  Sales  Tax  on  amounts  from  .01c  up  to 
$100.  that  has  practical  value  to  anyone 
doing  business  in  that  state.  Good  idea. 


BROADWAY  PRINT  SHOP,  51  Broad¬ 
way,  Beverly,  Mass.  The  blotter  mailed  by 
this  printer  contains  Elbert  Hubbard’s 


LODWICK’S  PRINTING,  2740  Laven¬ 
der  Street,  New  Orleans.  This  World  War 
veteran  believes  in  injecting  a  bit  of  humor 
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Here’s  Your  Complete  New  IImhw  Catalog 

For  All  One-Time ^a]uUfill£il  Carbon  Needs 


Indexed  to  Put  the 
Information  You  Need 
RIGHT  AT  YOUR  FINGERTIPS 

Conveniently  indexed  in  looseleaf 
style  for  quick,  easy  reference,  Amco’s 
catalog  is  complete  and  comprehen¬ 
sive.  A  flip  of  your  finger  puts  the 
information  you  want  before  you. 
Included  are  size,  descriptive  informa¬ 
tion  and  price  lists.  For  ready  aid  in 
filling  your  one-time  carbon  and  pen¬ 
cil  carbon  needs,  let  Amco’s  catalog 
help  you.  Send  for  your  copy  today. 


American  .Carbon  Paper  C 
Dept.  GM,  Ennis,  Texas 
Gentlemen:  Please  send  me  my  copy 
of  the  Amco  Catalog. 


Company. 
Title _ 


Address. 
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into  his  sales  presentation  and  uses  a 
business  card  printed  in  black  on  blue  stock 
containing  his  company  name,  address  and 
phone  number  together  with  a  stock  car¬ 
toon  of  a  salesman,  in  the  lower  right 
comer.  Should  make  a  good  impression  on 
prospective  customers  on  whom  this  printer 
calls. 

AMRHEIN  PRINTING  SERVICE,  2045 
E.  3Sth  Street,  Tacoma,  Wash.  The  scratch 
pad  issued  by  this  printer  does  a  real  sell¬ 
ing  job.  The  current  pad  has  an  ad  for 
Christmas  Cards  on  each  sheet.  The  plan 
is  to  issue  a  scratch  pad  before  all  holidays, 
tieing  in  the  copy  on  the  pad  sheets  with 
the  holiday  it  precedes. 

/ 

GARDNER  PRESS,  2028  Newport  Boule¬ 
vard,  Costa  Mesa,  Calif.  The  blotter  used 
by  this  printer  tells  his  story  in  simple, 
straightforward  terms.  The  two-color 
printing  is  effective  and  no  words  are 
minced.  Blotters  like  this  one  are  really 
travelling  billboards. 

E.  W.  THURBER,  Williamstown,  Ver¬ 
mont.  The  letterhead  sent  in  by  this 
printer  for  review  could  be  improved.  The 
great  big  Old  English  “T”  printed  in  red 
dominates  the  layout  and  doesn’t  add  to 
the  attractiveness  or  appeal  of  the  letter¬ 
head.  Instead  of  two  slogans  “Printing  for 
Particular  People”  and  “The  Printshop  of 
Cheerful  Service”  we  should  suggest  a 
brief  listing  of  the  types  of  printing  in 
which  this  printer  specializes. 

NEW  ERA  PRINTERS,  37  77th  Street, 
Jackson  Heights,  L.  I.  “Modem  Design 
Sells  Your  Product”  is  a  line  prominently 
displayed  on  all  the  printed  matter  used  by 
this  printer.  A  good  line  but  with  the  ex¬ 
ception  of  the  design  used  on  the  invoice, 
the  layouts  used  are  too  scattered  and 
don’t  exactly  bear  out  the  fact  that  this 
printer  could  produce  “Modern  Design” 
for  his  customers.  The  elements  on  the 
letterhead  should  be  pulled  together  and 
balanced.  Here’s  a  fine  opportunity  to 
“demonstrate”  that  you  can  deliver  what 
you  are  advertising.  But,  the  best  advantage 
hasn’t  been  taken  of  the  opportunity. 

SPEED  PRESS,  12815  South  Western 
Avenue,  Blue  Island,  Ill.  “Last  Call  for 
Calendars”  is  the  heading  on  the  postal 


card  mailed  by  this  printer.  The  copy 
says,  that  time  for  getting  orders  in  for 
1947  calendars  is  short  and  that  very  soon, 
selections  will  be  limited.  Copy  ends  with 
“Call  (phone  number)  We’ll  do  the  rest.” 
Layout  and  copy  have  punch. 

FRANKLIN  &  SON,  933  10th  Street 

N.  W.,  Washington  1,  D.  C.  This  printer 
uses  a  syndicated  illustration  done  in  four- 
colors  and  imprints  his  name  and  address 
on  it.  Interesting,  but  it  seems  to  me  that  a 
printer  should  use  his  own  printing,  ex¬ 
clusively,  on  his  advertising  matter  as  a 
means  to  demonstrate  what  a  good  job  can 
do  for  a  customer. 

HUNTINGTON  NEWS  BUREAU,  P. 

O.  Box  499,  Huntington*  L.  I.  Interest¬ 
ingly  laid  out  blotter  tells  that  this  com¬ 
pany  prints,  publishes  and  designs  good 
printing.  The  quality  of  this  blotter  seems 
to  bear  out  his  contention. 

/ 

PHEASANT  PRESS,  Greenlawn,  Long 
Island.  We  have  had  occasion  to  compli¬ 
ment  this  firm,  many  times,  on  the  excellent 
ideas,  typography  and  printing  used  in  its 
blotters.  The*  current  one  lives  up  to  the 
high  standard.  Copy  says,  in  part,  “Ru¬ 
mor  has  it  that  we  have  a  corner  on  OUT¬ 
STANDING  PRINTING.  The  fact  is, 
we  make  it  a  point  to  do  every  job  right 
in  quality,  in  price  and  on  time.” 

THE  JOSEPH  K.  ARNOLD  COM- 
PANY,  123  N.  Sangamon  Street,  Chicago 
7.  “The  note  book  of  Joseph  K.  Arnold, 
printer”  is  the  full  name  of  the  24-page 
and  cover  house  organ  issued  by  this 
printer.  This  publication  is  now  in  its  25th 
year,  according  to  the  masthead,  and  it 
certainly  does  a  fine  job  of  selling  this  or¬ 
ganization’s  ability  to  produce  fine  print¬ 
ing.  Editorial  content  mixes  information 
and  inspiration  in  pleasant  proportions. 
Beautifully  printed.  A  fine  all-around  job. 

CURRY’S  PRINTING  COMPANY,  1812 
W.  Eighth  Street,  Los  Angeles.  Effective 
describes  the  blotter  issued  by  this  printer. 
Three  colors,  brown,  red  and  green  are 
used  to  good  advantage.  This  one  will  get 
attention  in  the  mail  and  back  it  up  with  a 
fine  sales  talk. 

Continued  on  page  96 


The  Graphic  Arts  Monthly — December y  1946 


70 


RAPID  ROLLER  COmPRnV 


D.  M.  RAPPORT,  Pres.  Federal  ot  26th  Street  CHICAGO 


These  days,  paper  loss  hurts.  To  prevent  it,  be  sure' 
your  rollers  are  just  right.  That  means  be  sure  they  are 
Mercurys,  of  course — and  that  goes  for  your  blankets 
too,  if  you  are  a  lithographer.  The  advantage  of  using 
Rapid  Mercury  accessories  lies  in  the  extreme  accuracy 
of  their  dimensions  and  their  perfect  texture  —  neither 
too  hard  nor  too  soft,  never  too  tacky  nor  too  dry. 
This  saves  a  lot  of  wasteful  "experimental”  impressions 
during  makeready,  and  any  possible  loss  due  to  vari* 
ation  in  impressions  made  during  the,regular  run. 
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Clipped  From  House  Organs 


Chicken  Scratches 

★  The  surplus  coffee  problem  in  Brazil 
has  been  solved.  A  plastic  material, 
ideal  for  use  in  airplanes,  can  be  made 
from  the  beans,  ’ine  “’blying  Comns ' 
of  the  last  war  were  the  “h  lying  Cof¬ 
fees”  of  World  War  11.  .  .  .  Paper  col¬ 
lars  were  worn  in  France  in  the  first 
quarter  of  the  19th  century.  The  “Code 
de  la  Cravate”  of  1828  mentions  a  book¬ 
seller  who  had  a  paper  collar,  made  of 
vellum,  the  edges  of  which  were  dec¬ 
orated  with  small  vignettes.  There’s 
nothing  new  under  the  sun.  We  have 
just  received  three  collars  from  the 
laundry,  each  of  which  has  a  fine 
deckle  edge.  .  .  .  One  of  the  latest 
merchandising  stunts,  adopted  by  cer¬ 
tain  restaurants,  is  the  gift  of  a  vitamin 
capsule  after  a  light  meal,  with  the  ex¬ 
planation  that  its  use  will  insure  a 
properly  balanced  diet.  One  restaurant, 
in  a  burst  of  generosity,  even  goes  so 
far  as  to  promise  that  the  capsule  will 
“improve  your  morale  in  these  tense 
times.”  We  have  a  vague  suspicion  that 
the  patrons  of  cheap  restaurants  might 
be  more  impressed  if  the  gift  were  an 
indigestion  tablet  instead  of  a  vitamin 
capsule.  .  .  .  The  whole  theory  of  get¬ 
ting  estimates  upon  printing,  if  it  is  to 
be  good  printing,  writes  Earnest  Elmo 
Calkins,  is  wrong.  You  might  just  as 
well  get  an  estimate  on  a  piece  of  de¬ 
signing  or  upon  a  case  of  diphtheria. 
I  have  found  there  is  only  one  way  to 
get  good  printing  and  that  is  to  find  a 
good  printer  and  trust  him  absolutely. 
It  is  inarguably  true  that  it  costs  a 
printer  money  to  make  estimates  and 
that  this  cost  must  reflect  itself  in  the 
Continued  on  page  129 


Not  Yet  a  Science  H 

★  We  don’t  doubt  for  a  moment  (or  H 

maybe  two  moments )  that  direct  adver-  H 

Using  pulls  better  under  the  swift  H 

guidance  of  first-class  postage  than  H 

under  the  casual  pedestrianism  of  a  H 

cheaper  class.  We  don’t  doubt  for  two  H 

moments  (or-  maybe  four  moments)  I 
that  a  lavendar  envelope,  addressed  by  I 

hand,  pulls  better  than  a  cerise  enve*  ■ 

lope,  addressed  by  machine.  Nor  do'  I 

we  doubt,  certainly,  that  a  request  for  I 

action  on  the  part  of  the  recipient  al-  ■ 

most  invariably  outpulls  no  request  I 

for  any  action  at  an.  But  we  can’t  I 

help  wondering,  somehow,  if  the  di-  ■ 

rect-mail  boys,  in  their  tempestuous  I 

pursuit  of  statistics  with  which  to  gar-  I 

nish  articles  for  the  trade  press,  and  I 

in  their  fervor  to  bring  direct  advertis-  I 

ing  to  something  of  a  science  ...  we  I 

can’t  help  wondering,  we  say,  if  the  I 

most  magnetic  aspects  of  the  business  ■ 

aren’t  being  slightly  neglected. 

We  refer,  naturally  enough,  to  such 
devices  as  ideas,  copy,  art,  good  roman  ^ 

type*  paper,  and  realistic  illustrations.  " 

A  recent  examination  of  a  five-foot  ^ 

sheaf  of  direct-mail  “literature”  gave  r 

us  this  preposterous  inquisitiveness.  { 

While  there  were,  admittedly,  several 
pips  among  them — future  winners,  we  j 

suspect,  in  the  D.M.A.A.  contests — ^we  ( 

must  tell  you  now  that,  ensemble,  they  , 

made  a  sorry  exhibit.  Most  of  them  re-  ^ 

vealed  nearly  every  manifestation  of 
the  “science”  of  direct-mail  advertis¬ 
ing,  but  deplorably  few,  we  regret  to 
report,  the  slightest  suggestion  of  the 
art. 

Inflation  seems  to  have  come  to  the 
Continued  on  page  129 
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With  a  steel  priority  second  only  to  con¬ 
struction,  America’s  farm-equipment  in¬ 
dustry  is  plowing  its  way  to  a  billion- 
dollar-a-year  business  .  .  .  and  needing  a 
rich  harvest  of  many  papers  to  cultivate  its 
growth. 

To  supply  the  papers  for  such  firms 
as  International  Harvester,  Deere,  Case, 
Oliver,  Caterpillar,  and  many  others  is 
no  small  assignment  in  itself,  for  farm 
equipment  is  only  one  of  America’s 


myriad  sprouting  and  expanding  markets. 

“Paper  Makers  to  America”  is  deter¬ 
mined  to  do  its  part,  and  is  already  expand¬ 
ing  to  do  so  .  .  .  and  as  soon  as  the  plague 
of  shortages  is  under  control,  there’ll  be  as 
big  a  crop  of  Mead  Papers  of  the  Mead, 
Dill  &  Collins,  and  Wheelwright  lines  as 
any  industry  may  need.  Meanwhile,  Mead 
merchants  the  nation  over  can  keep  you 
informed  about  the  present  availabilities  of 
“the  best  buy  in  paper  today.” 


it  if  it  Mead  offers  a  completely  diversified  line  of  papers  in  colors,  substances,  and  surfaces  for  every  printed 
vte,  including  such  famous  grades  as  Mead  Bond;  Moistrite  Bond  and  Offset;  Process  Plate;  Wheelwright 
Bristols  and  Indexes;  D&C  Black  &  White;  Printflex;  Canterbury  Text;  and  De&Se  Tints. 


1846  •  ONE  HUNDRED  YEARS  OF  PAPER  MAKING  •  1946 


I  THE  MEAD  CORPORATION  .  "PAPER  MAKERS  TO  AMERICA” 


Th«  Mtad  Sal«t  Company,  230  Park  Avonuo,  Now  York  17*  Salos  Officos:  Mood, 
Dill  6  Collins,  and  Whoolwriohl  Papon  •  Phiiadolphia  •  Boston  •  Chicago  •  Dayton 


Stereotyping  Questions 

Continued  from  page  48 
to  1"  against  the  mat  giain,  to  corre¬ 
spond  with  the  size  of  hlack  pages. 
Time  and  temperature  in  expelling  the 
moisture  must  be  consistent  with  the 
ability  of  the  mat  to  contract  as  rapidly 
as  the  moisture  leaves,  and  be  abso¬ 
lutely  uniformly  applied. to  all  color 
mats  of  the  set.  It  is  advisable,  if  not 
imperative,  to  reduce  moisture  per¬ 
centages  above  15  per  cent  in  pre¬ 
drying  operations  of  moderate  heat 
and^pressure  before  using  the  tempera¬ 
ture  and  pressures  required  in  com¬ 
pletely  drying  and  forming  the  mat. 

Faulty  location  of  color  register  lines 
is  another  very  common  cause  of  reg¬ 
ister  failure.  Various..devices  are  being 
used  in  measuring  the  location  of 
scribe  marks  placed  on  the  face  of  the 
mat  and  reproduced  on  the  surface  of 
the  stereotype  plate.  Some  of  these  are 
beam  trammel  and  points,  wires, 
straight  edges,  square,  steel  rules,  etc., 
depending  largely  upon  the  individual 
methods  in  use,  and  the  t3rpe  of  cast¬ 
ing  and  finishing  machinery.  In  cases 
where  the  color  mats  are  received  from 
outside  sources,  not  marked  according 
to  the  shop  procedure,  it  is  necessary  to 
employ  these  measuring  devices.  How¬ 
ever,  the  GAM  plan  of  register  lines 
eliminates  the  requirement  of  indi¬ 
vidual  measurements  on  each  mat  and 
the  hazard  of  error.  Register  lines  may 
be  successfully  reproduced  from  the 
stereotype  chase,  and  for  all  types  of 
casting  and  finishing  equipment.  A 
fine,  deep  line  is  scribed  on  the  chase 
frame  at  the  center  locations  of  the 
page  area,  crosswise  and  lengthwise  of 
the  type  form.  From  the  true  center- 
lines,  cross  lines  are  also  scribed  on  the 
surface  of  the  stereotype  chase  frame 
at  fixed  and  permanent  distances  from 
center.  In  the  case  of  autoplate  casting 
and  finishing  machinery,  and  pai^tic- 
ularly  for  use  with  the  Wood  Pre-Reg¬ 
istering  and  Automiller  Registering 


equipment,  the  cross  lines  should  be 
provided  with  a  tiny  deep  hole  in  dead 
center.  These  four  holes  along  the 
straight  edges  of  the  stereotype  plate 
are  used  as  a  guide  in  trimming  the 
mat,  also  for  locating  the  register  points 
on  the  pre-registering  equipment.  It 
is  true  that  only  two  of  the  four  sides 
reproducing  the  register  markers  from 
the  chase  frame  are  stationary,  and  the 
markers  located  on  the  side  and  foot 
sticks  can  vary  from  the  center  posi¬ 
tion  being  movable.  However,  by  plac¬ 
ing  acute  angle  lines  extending  out¬ 
ward  onto  the  surfaces  of  the  stationary 
parts  of  the  frame  from  the  center  lines 
on  the  movable  members,  these  lines 
can  be  accurately  located  in  true  cen¬ 
ter  positions  by  corresponding  the 
acute  angle  lines  on  the  movable  and 
stationary  parts  of  the  chase  frame. 
Angle  lines  accentuate  the  center  lines 
and  may  be  used  on  all  four  sides  of 
the  chase  frame.  The  cross  lines  re¬ 
produced  on  the  face  of  the  mat,  being 
located  at  fixed  and  permanent  dis- ' 
tances  from  center  lines  will  be  ex¬ 
actly  in- the  same  position  on  all  colors 
of  the  mats  and  plates  in  the  color  set 
and  be  uniformly  alike  on  all  color  >. 
pages  when  center  lines  are  accurately 
located.  Thus,  color  plate  make-overs 
may  be  made  successfully  in  register, 
any  time.  Any  color  register  method 
using  register  lines  reproduced  from 
the  type  form,  eliminating  the  hazard 
of  individually  measuring  each  mat 
must  use  the  center  lines  as  the  basis 
of  register  lines,  identifying  the  posi¬ 
tions  of  the  printing  surfaces.  This 
requirement  is  due  to  the  differences  in 
page  sizes  between  the  type  form  and 
mat  through  mat  shrinkage.  The  cen¬ 
ter  positions  are  the  only  locations  that 
do  not  change  their  relation  to  the 
printing  surfaces  in  any  amount  of  di¬ 
mensional  change  between  the  type 
form,  stereotype  mat  and  plates.  It  is 
not  possible  in  R.O.P.  newspaper  color 
printing  to  avoid  some  dimensional 
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IVEW  LAWSOX 
DRILL-SLOTTER 


CONSIDER  THESE  FACTS,  then  let 
your  own  tests  prove  the  outstanding  supe¬ 
riority  of  both  the  new  Lawson  Multiple 
Head  Round  Hole  Drilling  Machine  and 
the  Lawson  Multiple  Head  Drill-Slotter. 

(1)  Over  30%  Greater  Production — 
With  one  simple  operation,  the  Lawson 
Drilling  Machine  drills,  and  the  Lawson 
Drill-Slotter  drills  and  slots,  two  or  more 
holes  in  a  2"  lift  of  paper  in  about  2 
seconds. 

(2)  Easy  to  operate  and  easy  to  set  for 
required  centers.  The  Drill-Slotter  can 
also  be  used  for  drilling  round  holes  only 
— changeover  easily  made. 

(3)  Iron  table  is  in  fixed  position.  Toe- 
tip  treadle  control  brings  the  drills  down 
to  the  work. 

(4)  Heads  are  quickly  adjustable  from 
front  of  machine.  Spindles  adjusted  ver¬ 
tically  while  heads  are  in  operation. 


(5)  Chips  automatically  carried  away  to 

removable  waste  box  in  front  of  machine. 

(6)  Fluorescent  floodlight  across  front 
of  machine,  giving  shadow-free  illumina¬ 
tion  for  setting  heads  and  gauges. 

(7)  Back  gauge  screw  operated  .  .  . 
rides  in  a  V-slot  .  .  .  assures  squareness 
and  is  adjustable  from  front  of  machine. 

(8)  Open  frame  gives  unlimited  back 
depth. 

(9)  Roller,  ball  or  needle  bearings  on 

all  working  parts. 

Reasonably  prompt  deliveries  can  be  made 
on  Multiple  Head  Drill-Slotters,  Multiple 
Head  Round  Hole  Drilling  Machines,  and 
the  Lawson  “38”  Paper  Cutter.  The  Law- 
son  “44”  and  Lawson  “50”  Paper-Cutters 
will  be  in  quantity  «production  at  an  early 
date. 


DETAILS  AND  SPECIFICATIONS 
INULTIPLE  HEAD  ROUND  HOLE  DRILL- 
ING  MACHINE.  Code  Name— Duro.  Table: 
36”  wide,  34”  front  to  back.  Maximum  distance 
between  centers  of  heads  24”.  Minimum  distance 
between  centers  of  heads  If”.  (Special  heads  for 
closer  distance  to  order.)  Back  gauge  moves  back 
maximum  IS”.  (Extra  depth  to  order.)  Size  of 
motor  If  Horsepower.  Shipping  Weight  approxi¬ 
mately  950  lbs. 

MULTIPLE  HEAD  DRILL-SLOTTER.  Code 
Name— Sand.  Table:  36”  wide,  34”  front  to 
back.  Back  gauge  moves  back  maximum  IS”. 
(Extra  depth  to  order.)  Size  of  motor  2  Horse¬ 
power.  Shipping  Weight  approximately  1050  lbs. 


MAIN  OFFICES  AND  SHOWROOMS 
426  W.  33rd  St.,  New  York  1,  N.  Y. 


NEWYORK  BOSTON  PHILADELPHIA 


EXCLUSIVE  DISTRIBUTORS 

HARRY  W.  BRINTNALL  CO.,  INC.,  Los  Angelos,  San  Francisco,  Seattle  •  A.  E.  HEINSOHN 
PRINTING  MACHINERY,  Denver,  Colorado  •  TURNER  PRINTING  MACHINERY,  INC., 
Cleveland,  Chicago,  Detroit  •  SOUTHEASTERN  PRINTING  SUPPLY  CO.,  Atlanta,  Ga. 
SEARS,  LIMITED,  Toronto,  Montreal,  Winnipeg,  Vancouver 


change.  In  most  instances,  the  differ¬ 
ence  exceeds  %  inch  and  up  to  1  inch 
as  the  color  pages  must  correspond  in 
page  sizes  of  the  black  pages  in  the 
printed  result.  Both  the  stereotype  mat 
and  stereotype  metal  shrinks  regard¬ 
less  of  material  or  equipment  used  in 
the  process. 

The  trim  of  the  stereotype  mat  de¬ 
termines  the  position  of  the  printing 
surfaces  on  the  plates  cast  in  auto¬ 
plate  machinery.  A  loose  fitting  mat 
cannot  be  accurately  located  in  the 
casting  box,  and  can  twist  or  shift  from 
its  original  position  during  casting 
operations.  A  stereotype  mat  trimmed 
too  large  in  any  type  of  casting  equip¬ 
ment  is  forced  out  of  its  original  posi¬ 
tion  when  the  side  gauges  are  locked, 
and  may  buckle  also.  Improper  trim¬ 
ming  of  the  stereotype  mat,  particular¬ 
ly  for  use  in  autoplate  casting  machin¬ 
ery  is  believed  to  be  the  chief  cause 
for  the  need  of  moving  stereotype  plates 
about  on  the  press  cylinders  locating 
satisfactory  color  register. 

Only  uniform  conditions  of  time  and 
temperature  in  the  casting  and  plate 
trimming  operations  can  be  depended 
upon  to  produce  a  uniform  dimensional 
result,  and  register  of  color  plates. 
Pouring  the  stereotype  alloy  under 
identical  conditions  in  two  or  seven 
seconds  alters  the  plate  solidity,  proven 
by  differences  between  the  weight  of 
plates,  timing  of  the  pour  being  reg¬ 
ulated  by  the  formula  and  temperature 
of  the  alloy  and  the  nature  of  the 
printing  surfaces  in  securing  the  maxi¬ 
mum  weight  and  solidity  of  the  plate. 
Dimensional  change  occurs  through 
variations  in  metal  shrinkage.  Approxi¬ 
mately  every  ten  degree  variation  in 
plate  temperature  can  alter  the  plate 
measurement  .001  inch  in  trinuning 
plates  for  register  position.  The  advan¬ 
tages  of  vacuum  pressure  for  casting 
color  stereotype  plates  can  not  be  too 
greatly  stressed.  Vacuum  features  in¬ 
clude  provisions  for  a  true  printing  line 


on  the  face  of  the  plate ;  rapid  and  uni. 
form  cooling  producing  smooth  print, 
ing  surfaces;  greatly  reduced  air  re¬ 
sistance  in  casting,  eliminating  the 
causes  of  metal  turbulence  and  increas¬ 
ing  the  possibilities  in  securing  the  ' 
maximum  plate  solidity,  and  enables 
the  selective  register  position  of  the 
mat  to  be  held  firmly  in  place  during 
the  casting  operations. 

Water  cooling  the  stereotype  plate 
from  one  side  causes  the  plate  to  ex¬ 
pand  or  contract  depending  upon  t 
which  side  is  cooled  first.  Any  inter-  j 
ference  with  this  result  prevents  the  ! 
plate  returning  to  its  original  shape 
and  dimension,  and  is  a  source  of  color- 
register  failure. 

We  doubt  that  any  comprehensive 
information  has  been  published  on 
stereotype  color  platemaking  due  to  ; 
the  incomplete  developments  among 
equipment  and  material  manufacturers. 
However,  newspaper  mechanical  bul¬ 
letins  publish  information  along  these 
lines  from  time  to  time.  Addresses 
made  by  the  writer  include  color  stereo-  j 
type  plates.  A  copy  of  my  talk  on  “The 
Future  of  Newspaper  Printing”  gives 
considerable  detail  on  the  subject  and 
ventures  the  prediction  that  news¬ 
papers  will  be  printing  advertising  il¬ 
lustrations  and  news  pictures  in  natural 
color  within  the  present  generation.  A 
copy  of  thi^  address  may  be  secured 
from  Mr.  Walter  Wines,  manager  of 
the  American  Newspaper  Publishers 
Association,  Mechanical  Division,  370 
Lexington  Avenue,  New  York  City,  in 
the  AN  PA  Bulletin  which  reported 
the  National  AN  PA  Mechanical  Con¬ 
vention,  Cleveland,  in  1944.  Bulletin 
No.  43,  published  September  28,  1946 
by  the  Southern  Newspaper  Publish¬ 
ers  Association  at  Chattanooga,  Ten¬ 
nessee,  includes  my  address  on  “Color 
Plate  Stereotyping”  at  the  SNPA  Me¬ 
chanical  Conference  held  in  Fort 
Worth,  Texas,  August,  1946.  Copies 
may  be  obtained  from  GAM. 
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During  the  past  several  years,  catalogs,  for  all  practi¬ 
cal  purposes,  have  become  the  forgotten  selling  tool. 
The  reasons  are  obvious.  Today,  however,  manufac¬ 
turers  are  clearing  the  decks  for  intensive  selling  a.ction. 

New  or  improved  products,  new  channels  of  dis¬ 
tribution,  new  sales  personnel — these  are  but  a  few 
of  the  factors  that  will  determine  the  pattern  for 
catalogs  of  tomorrow. 

Above  all,  these  catalogs  must  be  highly  informa¬ 
tive.  They  must  help  the  salesman  tell  his  story  quick¬ 
ly  and  convincingly.  Liberal  use  of  cutaway  views, 
exploded  views,  diagrams,  dimensional  drawings  and 
any  number  of  equally  effective  illustrative  techniques 
will  be  used  to  back  up  the  salesman  in  his  efforts  to 
provide  the  buyer  with  the  information  he  needs. 

In  situations  like  these,  the  offset  lithographic 
process  scores  most  heavily.  It  produces  sharp,  clear 
impressions  ...  it  minimizes  plate  costs  ...  it  permits 
effective  and,  at  the  same  time,  economical  use  of 
color  ...  its  greater  speeds  cut  down  press  time. 

On  the  new  Harris  17x22",  single-color  offset  press, 
featuring  four  form  rollers,  trouble-free  adjustments 
and  speeds  up  to  7000  iph.,  these  advantages  are 
readily  turned  into  profits.  As  money-making  units 
in  any  size  shop  devoted  exclusively  to  offset,  or  for 
combination  letterpress  and  offset  shops,  the  Harris 
17  X  22"  gives  you  a  better  run  for  your  money. 


HAkkIS-StYBOL 


HARRIS  PRESSES  •  SEYBOLD  CUTTERS 
OTHER  GRAPHIC  ARTS  EQUIPMENT 

Hairb-Seybold  Company  •  General  Offices,  Cleveland  5  Ohio 


The  “One-Horse”  Printer 

Continued  from  page  24 

or  as  their  friend  and  agent  it  cannot 

be  done  economically. 

This  veteran  printer  knows  every 
“trick  of  the  trade”  and  uses  them 
both  for  money-saving  and  for  time¬ 
saving  on  his  jobs.  He  is  the  paper 
salesman’s  bes^t  customer  for  “close¬ 
out”  items  the  house  may  be-  offering 
for  he  knows  how  to  turn  these  to  good 
use  of  thd  jobs  his  shop  turns  out.  He 
finds  such  paper  offerings  valuable  for 
tickets,  leaflets,  programs,  club  year¬ 
books  and  like  jobs. 

He  keeps  his  presses  in  perfect  op¬ 
erating  condition  by  never  failing  to 
oil  them;  it  is  his  chief  mania  insofar 
as  maintenance  is  concerned.  He  keeps 
waste  in  the  use  of  ink  and  paper  at  an 
absolute  minimum  and  he  insists  that 
this  should  be  regular  procedure  in 
any  small  shop. 

Mi^y  jobs  are  kept  standing  in  his 
shop.ffor  long  periods  of  time  because 
Mr.  Bersham  has  seen  to  it  that  he  has 
ample^^e  jn  his  cases  to  permit  this; 
resetting  difficult  form  jobs  is  thus 
avoided.  He  keeps  a  regular  three-to-a- 
page  bank-check  lock-up  in  a  chase  all 
of  the  time  and  is  thus  able  to  save 
lock-up  of  furniture  on  this  frequently 
performed  job  in  his  shop. 

By  watching  his  corners,  by  being  a 


good  printer  to  every  customer  and  by 
taking  full  advantage  of  farm-sale  busi. 
ness  as  well  as  regular  commercial  bud. 
ness  in  his  own  town,  Maurice  C. 
Dersham  has  proven  there  is  plenty  of 
place  for  the  “one-horse”  printer  in 
today’s  business  world. 

“I  wouldn’t  trade  this  set-up  for  the 
biggest  and  best  commercial  job  print¬ 
ing  plant  in  the  United  States,”  he  d6 
dares  as  he  leans  back  in  his  old  office 
chair  and  props  his  feet  on  his  desk. 


ccMARifis''*  u 

**No,  ml$B,  tehen  your  pan*$  full  just  dump 
it  on  a  galley— you  needn't  fry  it." 


C  &  G  SAW  TRIMMERS,  ROUTERS  &  JIGSAWS 

The  MORRISON  Company 

125  W.  MELVINA  ST.,  MILWAUKEE  12,  WIS. 
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I  30  WARREN  AVE.  PORTLAND,  ME. 

I— H I  /  Paper  Conditioners,  Universal  Joggers, 

J  Punches,  Round  Cornering  Machines, 

Humidifiers,  Special  Equipment 

Fifty  Years  of  Service  to  the  Graphic  Arts 


SIOCK  TJtOUSLSS? 


Here’s  how  you  can  make  today’s  low  supplies 
go  further  and  insure  your  customers  of  a 
better  job. 

Investigate  and  install  a  m  b  n  e  y  -  s  a v  i n  g— 
trouble-saving  SOUTHWORTH  SIMPLEX 
PAPER  CONDITIONER.  This  modern  ma- 
chine  eliminates  stretching — curling — shrink¬ 
ing  and  conserves  that  precious  stock. 

DonH  delay — write  today  for  complete 
information  and  prices. 


Printing  Trade  Division 

SOUTHWORTH  MACHINE  CO 
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Graphic  Arts  Oddities 


So  greatly  did  the  pressmen  of  the 
London  Times  resent  the  self-acting 
press  operator  devised  in  1804  by 
Thomas  Mortyn,  a  Times  compositor, 
that  that  unhappy  youth  was 
obliged  to  sneak  about  in  disguise! 


In  ancient  times.  Roman-mad#  ' 
papyrus  was  very  white,  that 
produced  in  Egypt  was  of  a  yel- 
lowish  or  brownish  color. 


To  do  a  ' 
superior  m 

job  of 

printing.  John  BaskerviU0, 
mid-18th  century  British 
craftsman,  made  his  own  pa¬ 
per,  constructed  his  own 
press,  mixed  his  own  ink — 
and  founded  his  own  type! 


If  a  mediaeval  printer  failed 
to  extingiiish  his  working 
cradle  when  he  left  for  the 
night,  ray  fellow  craftsman 
was  privileged  to  deliver  it 
to  the  Father  of  the  Chapel 
who  fined  the  forgetful  print¬ 
er  for  his  negligence. 


Color  Harmony  Manual 


LARGE 

CHIP 

EDITION 


This  Large  Chip  Edition  consists 
of  13  handbooks  bound 

in  oxford  cloth,  680  color  chips,  a 
text,  and  a  specially  designed  box. 
The  first  twelve  handbooks  con¬ 
tain  672  removable  color  chips  ar¬ 
ranged  in  twelve  pairs  of  com¬ 
plementary  hues  —  each  with  28 
variations. 


The  National  Bureau  of  Standards  in  a  recent  publication  stated 
that  .  .  .  “The  Manual  is  designed,  as  the  name  implies,  chiefly 
to  promote  the  knowledge  and  study  of  color  harmony.  Because 
of  the  fact,  however,  that  there  is  a  shiny  and  a  dull  side  to  the 
chips  both  of  which  are  easily  available  for  comparison  with 
unknown  colors,  the  Manual  is  exceptionally  well  suited  to 
serve  also  as  a  set  of  color  standards  for  general  use,  and  it  has 
already  achieved  considerable  acceptance  for  this  purpose.” 

THE  PRICE  IS  $125.00 

Please  send  check  with  order 

THE  GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street  CHICAGO  5,  ILLINOIS 
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BUY 


CHANDLER  &  PRICE 

PRESSES  and  CUTTERS 

from 


TOMPKINS  EQUIPMENT  CO. 

720  S.  Clark  8t.,  Chicago  5,  III. 
Wabash  4725 


MAKE  A  GOOD  IMPRESSION 
with  Hand-Planed 

RULES  and  BORDERS 


CatcHog  6  Price  List  on  Request 


TAYLOR -MADE  RULE  CO. 

65  Fiatbush  Ave.  Brcoklyn  I7,N.Y. 


RUBBER  PRINTING 
PLATES 


PmcMou  Moulded  and  Engraved 
POR  FRINTKIIS-^VIIlTItlllS 
MIITING  CARD  AAANUPACTURIRS 
MULTIGRAPMIRS  -  MAfl,  iOX 
AND  SPKCIALTV  PRINTlRt 


Rau  Rubber  Engraving  Co. 

71  WARREN  ST  NEW  YORK  7 


Composing  Questions 

Continued  from  page  40 
end.  If  the  form  is  too  tight  or  too  loose, 
this  leveling  of  the  lower  matter  is  not 
readily  accomplished. 

Many  planers  are  damaged  when 
thrown  into  drawers  and  carelessly 
dropped  without  any  thought  as  to  the 
damage  that  might  result  from  such 
treatment.  The  planer  is  a  valuable 
tool  and  should  be  treated  with  care 
at  all  times. 

Where  the  planer  surface  is  not  too 
badly  damaged,  it  can  be  restored  by 
sanding  on  a  fiat  surface.  Use  a  coarse 
sandpaper  first,  following  this  with  a 
fine  grade  to  give  a  smooth  surface. 
Place  the  sandpaper  on  an  imposing 
surface  with  the  sand  side  up,  then 
move  the  planer  over  the  paper  with  a 
rotary  motion — care  should  be  taken 
not  to  rock  the  planer  during  this  op¬ 
eration. 

When  the  planer  has  deep  depres¬ 
sions  and  rounded  edges  it  would  be 
well  to  take  it  to  a  wood-working  plant 
and  have  it  resurfaced  on  a  joiner  or 
large  circle  saw.  Another  method, 
which  was  mentioned  in  this  column 
several  years  ago,  was  to  trim  off  a 
small  portion  of  the  surface  in  the 
paper  cutter.  I  have  never  used  this 
method,  but  if  you  wish  to  try  it  I 
should  suggest  that  you  do  so  just  be¬ 
fore  removing  the  knife  for  resharpen¬ 
ing,  and  use  that  portion  of  the  knife 


—  GOOD  NEWS! — 

WE  ARE  PLEASED  TO  ANNOUNCE  THAT 

NEW  AND  IMPROVED 

EXTENSION  DELIVERIES 

FOR  B  KELLY'S  AND  CYLINDERS 

ARE  NOW  AVAILABLE 

Printing  Machinery  Maintenance 

212  LAFAYETTE  ST.,  NEW  YORK  12,  N.  Y.  CAnal  6-4341—3242 
1  - 
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TflE  CHANDIEK  &  PRICE  COMPANY  •  Cleveland,  Ohio 

MANUFACTURERS  OF  PRINTING  EQUIPMENT  FOR  60  YEARS 
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Ddivery  permits  continuous  inspection  of 
job,  saves  shutting  down  press  to  remove 
printed  sheets.  Feeding  Controls  at  front  of 
press;  feeder  handlesenvelope,  small  cards, 
any  stock  from  tissue  to  12 -ply  board. 

These,  and  other  exclusive  features 
equally  important,  prove  the  ability  of 
the  C&P  Craftsman  to  provide  more 
profit  for  you  . . .  explain  why  it  is  to  your 
own  advantage  to  consider  all  C&P  ad¬ 
vantages  before  you  buy. 


Micromatic  Inking  System  (on  12  x  18) 

provides  cylinder-type  distribution,  quick¬ 
ly  set  for  proper  inking,  exactly  where 
needed,  from  a  single  line  of  type  to 
heavy  solids. 


1414  Inch  Feeding  Pile  eliminates  fre¬ 
quent  shut-downs  to  reload  feeder;  gives 
steadier  production  on  long  runs.  On-top 


These  Exclusive 
Features  Mean 
More  Profit  for  You 


One-piece  cast  frame,  plus  one- 
piece  platen  and  rocker,  gives 
greater  impression  strength  and 
permanent  alignment  of  bed  and 
platen. 


Better  presswork,  in  greater  vol¬ 
ume,  at  more  profit  for  you,  has 
always  been  the  first  considera¬ 
tion  with  C&P  design  engineers. 
As  a  result,  only  the  C&P  Auto¬ 
matic  Craftsman  can  give  you 
such  advantages  as  these: 


Handwheel  Impression  Control 

makes  it  simple  and  easy  to  ob¬ 
tain  uniform  impression  of  desired 
amount  over  entire  form  area,  cuts 
down  makeready  cost  Vi  or  more  on 
every  job. 


Artnur  J.  Gavrin  Press 


MANUFACTURERS  OF 


One-Time  Carbon  Interleaved 

'  SNAPEASY  FORMS  '  ■ 

SOLD  THRU  DEALERS  AND  PRINTERS 
^30  WEBSTER  AVE.  •  NEW  ROCHELLE,  NEW  YORK 


cw?  oJem  u$ine»$  S^orm$  ^or  ^reaitr  ^fflclertc\f  j 
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BUY 

CHALLENGE 

Drills — Hi  Speed  Quoins 
P^per  Cutters — Proof  Presses 

from 

TOMPKINS 


EQUIPMENT 

720  S.  Clark  SU,  Chicago  S,  III. 
Wabash  4725 


Ml 

1  j 

«  1 

rl 

BINGHAM  BROTHERS  COMPANY 
406  PEARL  STREET  •  NE^  YORK  7 

BALTIMORE  PHILADELPHIA  ROCHESTER 


MACKATTACHMENTS 
FOR  KLUGE  PRESSES 

Practically  every  trouble  caused  by 
irregular  or  curled  stock  can  be 
eliminated  with  Mack  Attachments. 
Full  Set  $10.00  Prepaid,  remit¬ 
tance  with  order.  F^y  guaran¬ 
teed.,. 

Mack  Specialties  Co. 

18  E.  4th  St.,  Cincinnati  2.  Ohio 


which  is  still  fairly  sharp.  If  there  are 
no  bits  of  metal  imbedded  in  the  planer 
surface  it  should  not  damage  the  knife 
in  any  way. 

Many  compositors  and' lockup  men 
always  make  a  test  lockup  for  “lift” 
and  squareness  of  a  form.  During  this 
test  lockup  they  do  not  plane  the  form, 
but  after  it  is  locked  they  lift  the  form 
on  edge  and  wipe  the  back  of  form 
and  top  of  the  stone  to  remove  all  for¬ 
eign  matter.  Then  the  form  is  replaced 
and  unlocked — now  they  proceed  to 
make  the  final  press  lockup.  This  pre¬ 
caution  is  well  worth  the  time  it  takes, 
as  it  reduces  the  chance  of  damaged 
printing  surfaces,  and  gives  the  press¬ 
man  a  better  form  with  which  to  begin 
his  operations. 


•SM/HllflS 


i 


THE  CHALLENGE  MACHINERY  CO 


d  Factory:— GRAND  HAVEN,  MICHIGAN 


CH ALLENeE 

Hl-SPiED  QUOINS 
are  'lops” 

IN  THOSE  PINCHES 
WHEN  MINUTES  COUNT 


in  lock-up  time  on 
lock-ups  —  and  on  last-minute  changes 
and  adjustments  Challenge  Hi- Speed  Quoins  are 
in  a  class  by  themselves.  Just  a  fraction  of  the 
usual  time  is  required  and  what's  more  each 
quoin  can  be  brought  back  to  the  previous 
register  position  without  a  bit  of  variation  by 
the  ''always  clear"  register  indicator.  TWO 
HI-SPEED  QUOINS  do  the  work  of  4  to  8  ordi¬ 
nary  quoins.  Made  in  self-contained' units  in  6 
handy  sizes  —  AVi,  6,  7^2,  9,  IOV2,  and  12  inches. 


There  Are  Profits 

in  Discounts 


By  HAROLD  J.  ASHE 


★  “I  make  my  money  in  this  shop,” 
said  a  successful  printer,  “and  this  is 
the  first  place  I  look  for  an  opportunity 
to  re-invest  my  earnings.  I  don’t  look 
elsewhere  for  a  place  to  put  my  money 
until  I’m  convinced  my  plant  can’t  use 
any  more  to  advantage.  Even  then,  I 
keep  a  comfortable  margin  on  hand  for 
contingencies. 

“On  the  street,  at  service  clubs,  in 
homes,  I’m  constantly  being  regaled  by 
other  businessmen  with  glowing  ac¬ 
counts  of  the  rare  opportunities  for 
investing  capital  that  they  are  snapping 
up  outside  of  their  businesses,”  he  ex¬ 
plained.  “Invariably  these  are  the  same 
businessmen  who,  in  unguarded  mo¬ 
ments,  reveal  difficulties  traceable  to 
lack  of  working  capital,' even  though 
they  may  not  so  identify  the  cause  of 
their  trouble.” 

In  these  few  words,  this  printer  has 
shrewdly  summed  up  a  management 
philosophy  too  seldom  appreciated.  It 
would  seem  that  it  is  almost  second 
nature  for  certain  printers  to  rush  out 
the  front  door  of  their  shops  in  search 
of  elusive  nickels  supposedly  available 
down  the  street  in  some  other  venture, 
while  overlooking  the  dollars  lurking 
in  their  own  business  premises.  They 


rob  their  business  of  working  capital  I 
in  order  to  invest  it  elsewhere,  either 
in  speculative  ventures  about  which 
they  know  nothing,  or  in  low-rate-in¬ 
terest  securities  which  will  promote 
other  businesses  whose  management 
has  a  proper  appreciation  of  the  value 
of  working  capital,  even  if  many  of 
^  their  businessmen-investors  do  not. 

“I’ve  seen  a  lot  of  men  come  and  go 
in  our  business,”  continued  this  printer, 
“and  it  has  been  my  observation  that 
most  of  them  never  learn  that  the  really 
big  money-making  opportunities  for 
the  small  investor  with  limited  funds 
lie  right  at  hand  in  their  own  business. 
Even  though  they  make  some  money, 
they  do  so  the  hard  way  and  overlook 
some  of  the  best  profit-making  phases- 
of  their  business.” 

•  He  cited  the  matter  of  failure  to  take 
all  discounts  as  an  example  of  short¬ 
sightedness  on  the  part  of  manag^ 
ment  lacking  working  capital  only  b^ 
cause  of  having  made  outside  invest¬ 
ments.  While,  during  the  war  years, 
discounts  were  largely  eliminated  as  a 
practice  by  jobbers  and  suppliers,  they 
may  be  expected  to  return  again  in  the 
wake  of  competitive  conditions. 

During  the  depression  when  many 
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In  spite  of  shortages  and  wartime  pressure,  scientific  research  in 
the  Graphic  Arts  has  improved  printing  along  such  lines  as  .  .  .  new 
kin^s  of  stock  as  the  result  of  a  study  of  fibre  glass,  fabrics,  heat> 
sealed  paper,  etc.;  stronger,  cleaner,  more  permanent  and  quicker 
drying  inks;  more  accurate  register  and  faster  speeds.  Shortages 
challenged  you  printers  and  your  suppliers,  but  you  met  the  chal¬ 
lenge  by  keeping  up  constant  research  to  improve  printing  results. 

We,  too,  have  been  constantly  searching  for  new  ways  to  help  you 
simplify  your  printing  problems— to  speed  operations— to  make  your 
profits  greater.  And  weVe  succeeded,  judging  from  the  way  you've 
swamped  us  with  orders.  Our  latest  models  feature  improvements 
which  are  designed  to  make  New  Era  Multi-Process  Presses  even 
more  economical  and  efficient  for  you  on  specialty  printing  and 
general  commercial  jobs. 

New  Era  Multi-Process  Presses  perform  a  wide  variety  of  finish¬ 
ing  operations— cutting,  slitting,  scoring,  punching,  perforating,  num¬ 
bering,  metal  eyeletting— tags,  tickets,  labels,  zig-zag  and  snap-out 
forms— printing  any  number  of  colors  on  paper,  gummed  stock, 
board  and  many  types  of  cloth. 

Look  to  New  Era  for  your  profit-making  presses  in  1947.  You'll 
be  glad  you  did !  ^  .  _ 


6"  X  6"  New  Era  Press 
(operating  side'' view) 


MANUFACTURING  COMPANY 
37S*llth  Ave.,  Paterson  4,  N.  J. 
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printing  plants  were  hard  pressed  to 
break  even,  and  some  were  sustaining 
heavy  losses  which  culminated  in 
banl^ptcy,  others  were  showing 
modest  returns  which,  in  many  in¬ 
stances,  were  traceable  entirely  to  tak¬ 
ing  every  discount  available  to  them. 
Discounts,  let  us  be  clear,  under  cer¬ 
tain  adverse  business  conditions,  may 
mean  the  difference  between  profit  and 
loss,  between  the  ability  to  hang  on 
waiting  an  upward  swing  or — bank¬ 
ruptcy.  Even  where  a  profit  may  be 
had  by  ignoring  discounts,  it  would 
seem  foolhardy  to  ignore  them. 

One  successful  businessman  tells  me 
that  he  nets  between  $3,000  and  $4,000 
a  year  on  discounts  alone!  This  sum 
represents  from  12  to  15  per  cent  of  his 
annual  net  earnings. 

Let’s  examine  this  question  of  dis¬ 
counts  realistically.  Here  is  a  printer 
who,  despite  supply  and  labor  difficul¬ 
ties,  is  showing  a  decent  profit,  one 
which  is  sufficient  to  permit  reason¬ 
able  personal  withdrawals  and'  at  the 
same  time  leave  a  reserve.  However, 
obsessed  by  the  specter  of  an  approach¬ 
ing  old  age,  he  is  drawing  all  profits 
from  the  business  and  buying  gilt-edge 
securities  that  will  net  him  2^  per  cent 
interest  a  year.  The  wisdom  of  buying 
such  securities  in  preference  to  plung¬ 
ing  in  speculative  stocks  is  not  here  in 
question.  The  point  is  that  he  is 
siphoning  off  every  available  dollar  as 
fast  as  it  comes  in,  so  much  so  that 
he  is  buying  from  hand-to-mouth,  try¬ 
ing  to  make  his  plant  thrive  on  a 
starvation  diet.  Aside  from  the  loss  on 
cash  discounts,  he  is  seriously  jeopar¬ 
dizing  his  relations  with  his  suppliers. 

If  this  printer  were  to  hold  back  as 
little  as  $2,000  to  give  his  establish¬ 
ment  the  working  capital  it  deserves, 
he  would,  in  the  long  run,  accumulate 
more,  rather  than  less,  of  those  securi¬ 
ties  which  mean  so  much  to  his  peace 
of  mind.  Why?  Because  the  $2,000 


used  as  a  revolving  fund  to  take  dis¬ 
counts  would  earn  far  in  excess  of  what 
it  would  realize  in  securities — and  with 
equal  safety. 

Just  for  the  sake  of  illustration,  as¬ 
sume  that  the  amount  of  supplies  pur¬ 
chased  each  month  that  are  subject  to 
a  cash  discount  of  two  per  cent  in 
thirty  days  is  $2,000.  It  simply  means 
that  by  taking  these  cash  discounts, 
management  is  earning  another  $40  a 
month  or  $480  a  year,  a  seemingly 
trivial  sum  until  it  is  realized  that  this 
is  a  return  of  24  per  cent  a  year  on 
$2,000.  If  this  $480  is  not  needed  to 
further  augment  the  revolving  fund,  it 
can  then  be  invested  in  securities  and, 
in  a  little  more  than  four  years’  time, 
with  the  revolving  fund  still  intact, 
there  will  be  an  additional  $2,000  in 
securities  as  well.  Such  capital  has 
really  worked  1  That’s  having  your  cake 
and  eating  it,  too  1  Moreover,  so  long  as 
this  working  capital  is  kept  fluid,  the 
process  can  be  repeated  indefinitely. 

It  need  hardly  be  said  that  the  vol¬ 
ume  of  the  supplies  discounted  is  im¬ 
material.  A  small  plant  will  make  as 
high  a  return  on  a  small  revolving 
fund  as  a  large  plant  will  make  on  a 
large  fund. 

Where  can  any  businessman  find 
both  absolute  security  and  a  24  per 
cent  return  on  his  investment,  save  only 
in  his  own  business?  In  order  to  get 
on  a  cash  discount  basis,  where  work¬ 
ing  capital  is  presently  limited,  or  non¬ 
existent,  it  may  pay  to  seek  out  a 
banker  for  a  loan  with  which  to  dis¬ 
count  bills.  At  six  per  cent  interest  to 
the  bank,  a  tidy  profit  may  still  be 
realized  by  businessmen  who  zealously 
take  their  discounts. 

Yet,  in  spite  of  this  obvious  profit¬ 
making  opportunity  within  their  own 
business  which  is  open  to  them  only  by 
virtue  of  ownership,  plant  owners  con¬ 
tinue  to  view  outside  investments  with 
an  almost  mystical  regard.  Even  specu- 
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MAILING  LISTS 

The  Graphic  Aits  Monthly  can  furnish  you  with  a  mailing  list  of 
operating  printing,  bookbinding,  lithographing,  paper  box  making, 
newspaper,  typesetting  and  private  printing  plants.  These  are  cor¬ 
rected  to  date  and  cover  any  city,  state,  or  the  entire  United  States. 

This  live  list  will  save  you  enough  waste  circulation  and  postage  to 
more  than  cover  the  cost,  which  is  $1 0.00  per  thousand  names.  If  less 
than  one  thousand  names  are  furnished  the  charge  is  $10.00. 

The  following  is  the  count  by  states  as  of  August  1st. 


Alabama  .  308 

Arizona  .  90 

Arkansas  .  271 

California  . 3038 

Colorado  . 463 

•  Connecticut  . 564 

•  Delaware  .  57 

•  Dist.  of  Columbia.  217 

•Florida  .  393 

•  Georgia  . 425 

Idaho .  128 

Illinois  . . . 3746 

Indiana  . 1219 

Iowa  .  909 

Kansas  . 700 

Kentucky  .  434 

Louisiana  .  363 

•  Maine  .  221 

•  Maryland  . 464 

•  Massachusetts  ....  1585 

Michigan  . 1771 

Minnesota  . 1082 

Mississippi  . 200 

Missouri  . 1500 

Montana  . .  149 


Nebraska  .  574 

Nevada  .  36 

•  New  Hampshire  . .  159 

•New  Jersey  . 1186 

New  Mexico  .  90 

•New  York  . 5057 

•  North  Carolina  . . .  416 

North  Dakota  .  174 

Ohio  . 2665 

Oklahoma  . 526 

Oregon  . 428 

•Pennsylvania  ....2350 

•  Rhode  Island  ....  220 

•  South  Carolina  . . .  155 

South  Dakota  . 246 

Tennessee  . 467 

Texas  . 1405 

Utah  .  179 

•  Vermont  .  112 

•  Virginia  .  419 

Washington  . 602 

•  W.  Virginia  . 271 

Wisconsin  . 1182 

Wyoming  . ,  77 


Por  list  of  states  marked  with  asterisk,  address  tke 

A.  F.  LEWIS  &  CO.  OF  NEW  YORK 

147  FCtn&TH  A.VEinJB.  NEW  TO&K  3,  N.  Tt. 

For  All  Other  States  Address 

THE  GRAPHIC  ARTS  MONTHLY 

G08  SOUTK  DBABBOBir  STREET,  CKXCAOO  5,  ZZAntOZS 


lative  pastures  beckon  to  many  of 
them  and  after  nibbling  in  greener  pas¬ 
tures  only  to  discover  its  loco  weed, 
they  discover  to  their  horror  that 
they’ve  lost  their  shirt  on  the  barbed 
wire. 

If  on  the  conservative  side,  they  con¬ 
gratulate  themselves  on  six  per  cent 
dividends  from  this  or  that  stock,  an 
eight  per  cent  return  from  a  real  es¬ 
tate  holding,  or  three  per  cent  from 
municipal  bonds.  Meanwhile,  they  con¬ 
tinue  to  let  their  accounts  with  sup¬ 
pliers  drag  along  beyond  the  discount 
period.  Incidentally,  comes  adverse 
business  conditions,  and  this  kind  of 
credit  rut  can  wear  down  to  the  depth 
of  a  business  grave.  . 

In  line  with  cash  discounts  may  also 
be  considered  quantity  discounts  rang¬ 
ing  from  five  to  ten  per  cent  or  more, 
in  addition  to  cash  discounts.  While 
the  writer  appreciates  that  presently 
the  discount  on  quantity  is  less  im¬ 
portant  than  the  quantity  itself,  never¬ 
theless  smart  printers  are  getting  set 
for  the  time  when  supply  and  demand 
are  again  in  balance. 

Within  certain  margins  of  safety, 
many  fast  moving  supply  items  may  be 
purchased  in  much  larger  quantities 
than  now  generally  prevails.  Here,  up 
to  the  limits  of  sound  buying  practice, 
with  turnover  of  stock,  limited  storage 
space,  risks  of  obsolescence  and  other 
factors  in  mind,  supplies  may  be  pur¬ 
chased  in  larger  quantities  than  gen¬ 
erally  prevailed  in  normal  times.  Here, 
too,  surplus  funds  may  earn  far  in  ex¬ 
cess  of  what  may  be  made  from  out¬ 
side  investments,  no  matter  how  attrac¬ 
tive. 

This  is  not  to  advocate  overstocking, 
but  rather  to  strike  a  happy  medium 
involving  sound  judgment  in  the  light 
of  individual  plant  circumstances.  Cer¬ 
tainly  the  most  attractive  quantity  dis¬ 
counts  might  prove  disastrous  in  the 
case  of  say,  odd-shaped  envelopes. 


where  demand  for  such  products  U 
known  to  be  slight. 

Neither  is  it  suggested  that  quantity 
buying  be  indulged  in  as  a  speculative 
venture.  A  falling  market  could  not 
only  wipe  out  the  discount  gains,  but 
seriously  jeopardize  the  business. 
Businessmen  who  still  vividly  recall  the 
recession  following  World  War  1  know 
the  danger  of  speculating  in  merchan¬ 
dise  and  supplies. 

Even  larger  fields  for  profitable  em¬ 
ployment  01  working  capital  are  to  be 
found  in  installing  new  equipment 
which,  in  labor-saving,  may  pay  for  it¬ 
self  many  times  over.  The  marked  up¬ 
ward  trend  of  wages,  coupled  with  de¬ 
creased  labor  productivity,  make  it 
imperative  that  both  equipment  and 
plant  layouts  be  re-evaiiiated  in  the 
light  of  what  may  be  accomplished  by 
new  equipment  and  floor  re-arrange¬ 
ment. 

Since  Pearl  Harbor,  businessmen 
generally  have  been  forced  to  get 
along  with  such  equipment  as  they 
had  at  war’s  outset.  1  his  has  caused 
many  of  them  to  get  in  a  rut.  It  is  not 
too  soon,  even  with  shortages  continu¬ 
ing,  to  inventory  future  needs  before 
competition  gets  the  jump.  The  sight  of 
a  large  volume  business  housed  in  an 
antiquated,  inefficiently  laid-out  build¬ 
ing,  and  with  old  equipment,  is  al¬ 
ways  an  open  invitation  for  competi¬ 
tors  to  set  up  shop. 

In  connection  with  installing  new 
equipment  and  modernizing  of  plant, 
printers  should  not  ignore  the  fact  that 
such  expenditures  have  income  tax 
implication  of  vast  importance  to  them. 
With  income  taxes  graduated  sharply 
upward  in  successive  surtax  brackets 
(1946  surtax  rate  starts  at  17  per  cent 
on  the  first  (2,(X)0  of  taxable  income), 
tables  of  depreciation  on  equipment 
and  other  long  term  improvements  may 
be  written  off  over  a  period  of  years. 

Continued  on  page  129 
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FLEX-BACK  IS  a  versatile  bookbinding 
adhesive.  It  can  be  used  for  hand  or  ma¬ 
chine  gluing-off,  for  hand  lining-up,  cas¬ 
ing-in,  tipping-in,  padding  and  covering. 
It  can  be  used  on  paper,  cloth,  leather, 
plastic-coated  fabrics  and  treated  stocks. 

FLEX-BACK  is  a  cold,  liquid,  synthetic- 
resin  bookbinding  adhesive  that  spreads 
easily  and  uniformly  .  .  .  permits  the 
stock  to  lie  flat . . .  remains  permanently 
flexible. 


vermin-proof  . . .  mould-proof.  It  permits 
books  to  open  noiselessly,  lie  flat  and 
withstand  long,  hard  usage.  It  permits 
the  economical  purchase  and  use  of  one 
cold-run  adhesive  for  all  operations,  all 
materials. 


National  also  produces:  No -offset 
Spray  —  liquid  or  dry.  Cold  Padding 
Adhesives,  Flexible  Glues,  Make  Ready 
Paste  and  Casing-in  Pastes. 


FLEX-BACK  speeds  mass  production.  It 
dries  twelve  times  faster  than  hot  flexible 
glue  —  which  it  out-performs  and  out- 
modes  in  every  comparison  of  quality 
and  efficiency. 

FLEX-BACK  lengthens  the  life  of  ‘Ref¬ 
erence*  editions.  It  is  crack-proof  .  .  . 


For  information  about  any  type  of 
bookbinding  adhesives  address:  270 
Madison  Avenue,  New  York  16;  3641 
So.  Washtenaw  Avenue,  Chicago  32; 
735  Battery  Street,  San  Francisco  11,  and 
principal  cities.  In  Canada:  Meredith, 
Simmons  8t  Co.,  Ltd.,  Toronto.  In  Eng¬ 
land:  National  Adhesives,  Ltd.,  Slough. 


ADHESIVES 


BUY 

ROUSE 

Composing  Room  Equipment 

from 

TOMPKINS  CO. 

720  S.  Clark  St.,  Chicago  5,  III. 
Wabash  4725 


BINGO  SUPPLIES 

FOR  PRINTERS 

WIRE  OR  WRITE  FOR  CATALOG 


Old  Names  for  Type  Sizes 

The  compositor  of  today  would  not  un'^ 
derstand  if  “Long  Primer,”  “Bourgeois”  wj 
“Breviere”  were  called  for  in  laying  outi 
copy.  That  is  the  reason  which  prompted  ^ 
the  writer  to  prepare  the  following  list  of 
sizes  by  the  old  names  with  the  correspond* 
ing  point  sizes. 


Just  Published 

Ben  Dalgin's 

ADVERTISING 

PRODUCTION 

By  Ben  Dalgin,  Director  of  Art  and  Re¬ 
production,  The  New  York  Times.  243 
pages,  5V^  x  8,  118  illustrations,  $4.00. 
Plemsm  tend  remittance  teith  order  and  add 
25e  for  handling 

Step  by  step,  and  with  many  helpful 
i\lu8trations,  this  manual  explains 
the  mechanics  of  advertising  and  print¬ 
ing  production  processes.  It  traces  the 
handling  of  a  production  Job  from  start 
to  finish — covering  the  mechanics  of  set¬ 
ting  type,  making  engraving,  roto¬ 
gravure  and  color-gravure  work,  dupli¬ 
cate  platemaking,  etc.  Newspaper  pro¬ 
duction  receives  special  emphasis. 
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Old  Body 

Point 

Micrometer 

Names 

Sizes 

Measure  . 

Diamond  . 

. 

...  .062267| 

Pearl  . 

5  . 

...  .069l8si 

Agate . 

SVz . 

...  .07610351 

Nonpareil  . . 

6  . 

...  .0830221 

Minion  . - . -  - . - 

7 

...  .096859]| 

Brevier  . 

8  . 

...  .1106961 

Bourgeois  . 

9  . 

. 1245331] 

Long  Primer. . 

in 

...  .13837 

Small  Pica . 

11  . 

...  .1522071 

Pica  . 

12  . 

....  .1660441 

English  - _ _ _ _ 

14  _ 

. 1937181 

Columbian  . 

16  . 

. 221392 1 

Great  Primer.... . . 

18 

....  .249066  »  j 

Paragon . 

20  . 

. 27674  )  ] 

Double  Small  Pica . 

22  . 

...i  .304414  • 

Double  Pica . 

24  . 

. 332088  1 

Double  English . 

28  . 

. 387436’' 

Five-Line  Nonpareil.... 

30  . 

. 41511 

Double  Columbian . 

32  . 

. 442784 

Double  Great  Primer.. 

36  . 

. 498132 

Double  Paragon . 

40  . 

....  .55348 

Seven-Line  Nonpareil* 

42  . 

. 581154 

Canon  . «. . 

44  _ _ 

. 608828 

Four-Line  Pica . 

48  . 

. . 664176 

Five-Line  Pica . 

60  . 

. 83022 

Six-Line  Pica . 

72  ...... 

. 996264 

Eight-Line  Pica . 

.  96  . 

. 1.328352 

Ten-Line  Pica . 

120  . 

1.66044 

Twelve- Line  Pica . 

.144  ..... 

. 1.992528 

*  Practically  the  same  as  “Meridian,”  a  sht 
listed  in  1822  by  Bruce’s  New  York  Type  Food- 

dry. 

Micrometer  measurements  of  Americas 
Type  Founders  bodies  from  Diamond,  4}4- 
point,  to  12-line  pica,  144-point  inclusive. 

These  measurements  are  carried  out  to 
a  millionth  of  an  inch  and  are  the  officisl. 
measurements  compiled  by  L.  B.  Bentoa 
FRED  H.  NICHOLS 
An  Active  Printer  since  July,  1880. 

Reading  the  right  books  can  pay  din- 
dends — see  page  33. 
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H.  B.  ROUSE  a  COMPANY 

2214  North  Wayne  Avenue 
Chicago. 14,  Illinois 


For  greater  accuracy — specify  Rouse  Composing 
Sticks.  An  investment  in  Rouse  equipment  pays 
a  handsome  profit. 


NO.  1 
CABINET 
MODEL 

1Racc<ie 

BAND 

SAW 


IN  35  SECONDS  a  Rouse  Band  Saw  cuts  a  full 
galley  of  slugs  to  variable  measure — automati¬ 
cally,  accurately.  No  gauge  setting  is  required 
—  no  clamping  —  no  measuring!  Slugs  feed  MITERINC 

mechanicaUy  at  uniform  speed,  COMPOSI 

Teamed  up  with  a  type-setting  machine,  a  SLUG  ( 

Rouse  Band  Saw  does  the  work  of  hours  in  BANI 

minutes.  It  cuts  sluglines  for  all  types  of  com-  LEAD  AND  I 

position  that  require  frequent  changes  of  line  TYPE 

measure. 

Write  today  for  illustrated  folder  on  this  and  other  Rouse 
time-saving  printers’  equipment 


MITERING  MACHINES 
COMPOSING  STICKS 
SLUG  CLIPPERS 
BAND  SAW 

LEAD  AND  RULE  CUTTERS 
TYPE  GAUGES 
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A  fool  there  was,  and  fools  there’ll  be: 
Perhaps  among  them  there’s  you  and  me. 
But  a  fool  don’t  have  to  be  one  ’til  he  dies: 
I’m  joining  with  others  to  learn  to  be  wise. 

W.  H.  Richards. 


A  FOOL  THERE  WAS 


A  fool  there  was,  and  he  had  a  place. 
Where  he  worked  each  day  at  the  printer’s 
case. 

His  fingers"  were  nimble,  his  movements 
quick. 

And  the  type  flew  swiftly  into  the  stick.- 
His  work  well  done  and  his  case  kept  sleek. 
He  drew  his  forty-five  bucks  a  week. 


How’s  Your  Advertising 

Continued  from  page  70 

THE  AUSTIN-  PRESS,  4506  Bagley 
Avenue,  Seattle,  Wash.  A  novel  saddle- 
stitched  booklet  of  bowling  score  sheets 
advertises  the  services  of  this  printer.  The 
layout  and  title  “Let’s  Bowl”  are  pleasant 
and  the  idea  is  a  good  one  that  other  printers 
might  use  locally. 


One  day,  in  the  office,  he  saw  the  boss 
Making  an  estimate,  figuring  cost : 

Four  dollars-  an  hour  for  the  compo’s  time 
Went  down  on  the  sheet ;  said  he,  “That  s 
fine.  • 

One  dollar  an  hour  is  all  I  get. 

There’s  money  made  on  that  work  I’ll  bet.” 


TRIBUNE  PRESS,  126  Orange  Avenue, 
Suffem,  N.  Y.  Speaking  of  novelties,  this 
printer  sends  out  a  blotter  die-cut  in  the 
shape  of  a  catcher’s  mitt.  The  heading 
‘‘Play  Ball?”  is  followed  by  terse  copy 
which  starts — “We  certainly  do.  Eight 
hours  a  day — five  days  a  week,  etc.”  High 
attention  value. 


So,  he  said  to  himself,  “I’ll  open  a  shop 
And  get  for  myself  a  larger  crop. 

I’ll  only  count  comp  at  half  that  cost 
And  get  many  orders  the  boss  has  lost.” 

So,  be  went  to  the  bank  and  drew  out  his 
,  hoard 

And  bought  the  best  outfit  that  he  could 
afford. 


STAR  PRESS,  Box  533,  Flushing,  N.  Y. 
The  off-center  layout  of  this  blotter  is  very 
interesting  and  gets  attention  in  the  mail 
The  box  in  which  some  of  the  copy  ap¬ 
pears  should  have  its  corners  joined  a  lit¬ 
tle  better  and  the  printing  could  be  im¬ 
proved.  More  careful  make-ready  is  sug¬ 
gested. 


He  worked  with  energy  day  and  night. 

At  prices  the  poor  fool  thought  were  right ; 
Forgetting  that  type  wears  out  some  day. 
And  for  its  replacement  there’s  money  to 

pay. 

That  rent  and  fuel  and  light  and  power 
All  add  their  share  to  the  cost  per  hour. 


That  the  telephone  bill  and  insurance,  too. 
And  taxes,  with  costs  have  something  to  do. 
That  the  money  invested  should  interest 
bring, 

As  it  would  if  invested  in  some  other  thing. 
That  the  salary  he  drew  was  but  pay  for 
his  work. 

Which  he  surely  earned  now,  for  as  boss  he 
don’t  shirk. 


THE  DRAKE  PRESS,  333  S.  Broad 
Street,  Philadelphia.  In  an  attractive  folder 
this  printer  announces  that  he  has  in¬ 
stalled  a  radiotelephone  in  the  Drake  Jeep 
to  insure  faster  pick-up  and  delivery  service 
for  Drake  customers.  Folder  interestingly 
laid  out  and  printed.  The  art  work  could 
be  improved  but  the  general  effect  is  good. 
See' you  next  year. 


A  fool  there  was;  and  many,  perhaps, 

Of  these  deluded  and  misguided  chaps 
Not  ony  “was,”  but  are  today. 

Still  grinding  on  in  the  same  old  way, 
With  their  nose  to  the  stone,  at  a  rapid  pace, 
Losing  the  cash  they’d  saved  at  the  case. 


A  Helpful  Book 

Manual  of  Stereotyping 

Price  $5.25 
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But  an  end  must  come,  and  who  can  tell, 
How  soon  the  poor  fool  will  wind  up  in — 
well. 
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S<UfCuAt»SO%  ^  MW  Easy  Katter  user  it  always 
mighty  anthusiastic  about  th«  way 
Hm  Easy  Kattar  parfonns  right  from  the  start.  Many  tell 
us  that  tha  tima  saving  tha  Easy  Kastar  providas  on  avary 
oparotion  from  haating  up  to  casting  adds  up  to  a  saving 
of  os  much  os  50%  in  ovarall  casting  tima.  You  should  bo 
alloying  Ihis  saving  loo 


POPULAR  SIZES 

5  Col.  X  18  inchot 

6  Col.  X  24  inchot 
I  Col.  —  Full  Pago 


Prompt  dolivory  on  5 
and  6  column  modolt. 


H 


AMMON 


N 


w 


e 


I 


INC 


1612  DOUGLAS  AVENUE  a  KALAMAZOO  5  4.  MICHIGAN 
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New  Proof  Paper 

★  Kleen-Stik  Products,  Inc.,  2900  South 
Michigan  Avenue,  Chicago  16,  announces 
Kleen-Stik  proof  paper  for  easy  and  'clean 
use  in  connection  with  mounting  proof  for 
offset  photography  or  to  make  dummies 
from  printers’  proofs. 

Kleen-Stik  proof  paper  is  all  ready  for 
use.  It  can  be  stuck  to  artist  board,  paper, 
photographs,  or  to  any  other  kind  of  sur¬ 
face  with  which  the  artist  happens  to  be 
working.  The  inherent  nature  of  the  ad¬ 
hesive  permits  it  to  be  applied  without 
moisture;  and  once  it  has  served  its  pur¬ 
pose,  it  can  be  removed  without  harm  to 
the  surface  to  which  it  has  been  attached. 

With  Kleen-Stik  proof  paper,  an  artist 
does  not  have  to  use  rubber  cement,  which 
is  sticky,  hardens  so  that  it  cannot  be  re¬ 
moved  easily,  and  causes  loss  of  time  due 
to  waiting  for  the  application  of  cement  to 
dry  to  the  point  where  it  will  be  easily  af¬ 
fixed  to  the  artists’  board. 

Kleen-Stik  proof  paper  was  developed 
just  prior  to  the  war  when  the  manufac¬ 
turer  found  that  it  could  make  a  pressure- 
sensitive  adhesive  on  light  enamel  stock. 
Because  of  wartime  difficulties,  shortages  of 


paper  and  materials,  the  company,  how. 
ever,  did  not  attempt  to  widen  the  use  of 
Kleen-Stik  proof  paper.  Most  of  it  during 
the  war  went  to  war  contractors  who  used 
it  for  the  dummying  up  of  printers’  or  type¬ 
setters’  proof. 

The  adaptation  of  Kleen-Kote,  which  is  a 
protective  covering  developed  by  the  com¬ 
pany  to  substitute  for  more  expensive  pro¬ 
tective  coverings,  has  reduced  the  price  of 
Kleen-Stik  proof  paper  and  made  it  econ¬ 
omical  for  typesetters,  engravers,  and 
printers  to  use  for  certain  of  their  accounts, 
according  to  Mr.  Jerry  Zalkind,  sales  man¬ 
ager  of  the  company. 

The  maker  of  Kleen-Stik  proof  paper 
expects  to  supply  it  in  standard  10"xl4'' 
sheets,  which  is  the  size  that  it  has  worked 
out  as  being  convenient  for  most  typeset¬ 
ting  requirements.  Mr.  Zalkind  states: 
'Tf  there  is  an  occasional  use  for  larger 
size  sheets  we  can  also  supply  them.  We 
use  the  best  grade  of  enamel  that  can  be 
obtained  so  that  the  typesetter  will  have 
a  good  surface  to  proof  on,  and  we  shall 
endeavor  to  get  whatever  better  proof 
stocks  are  developed  for  typesetters’  use.  A 
typesetter  may  buy  as  many  sheets  of 
Kleen-Stik'  proof  paper  as  he  anticipates 
using  for  any  period  of  time.  The  protec¬ 
tive  covering  prevents  the  sheets  from 
sticking  together.  The  adhesive  will  with¬ 
stand  any  degree  of  humidity  and  will  with¬ 
stand  any  climatic  changes  that  are  apt 
to  occur  in  any  place  where  it  is  likely  to 
be  stored.  The  adhesive  itself  will  not  oxi¬ 
dize  and  will  remain  in  its  original  condi¬ 
tion  indefinitely.  It  can  be  stored  for  many 
years  and  still  be  just  as  good  as  the  day 
it  was  made.” 

Kleen-Stik  Products,Incorporated  was 


J.  P.  LUTHER  CO.,  Berlin,  Wis. 


NEW  IMPROVED 


tijkoi  mo 


PlMOe 


ALWAYS  READY,  NO  HEATING,  PERMANENT- 
LY  FLEXIBLE,  DRIES  IN  MINUTES.  TRY  IT! 
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Stundurd  Industrial  Products,  INC. 

EVANSVILLE  4,  INDIANA 


one  of  the  pioneers  in  the  pressure  sen* 
sitive  adhesive  field.  Its  business  has  been 
almost  entirely  with  the  graphic  arts  indus¬ 
try  and  in  former  years  concentrated  on 
point-of'purchase  advertising.  The  use  of 
Kleen-Stik  strip  and  spot  gumming  gave 
the  advertiser  an  opportunity  to  get  his 
point-of-purchase  material  up  in  his  retail 
outlets.  Using  Kleen-Stik  on  window  pos¬ 
ters  overcame  the  objection  of  the  retailer 
to  the  putting  up  of  a  poster  with  a  paste 
pot,  gummed  paper  or  Scotch  tape  and  hav¬ 
ing  to  take  it  down  with  a  razor  blade. 
Kleen-Stik  got  the  posters  up  quickly, 
easily,  and  cleanly,  and  when  they  had  ac¬ 
complished  their  purpose  tliey  came  down 
the  same  way.  The  use  of  Kleen-Stik  on 
point-of-purchase  advertising  also  opened 
up  new  locations  that  were  not  available 
before  with  the  use  of  water-remoistening 
gums.  Kleen-Stik  could  not  only  be  used 
on  glass;  it  could  be  stuck  to  any  clean, 
hard,  smooth  surface  and  has  been  suc¬ 
cessfully  used  on  wood,  metal,  porcelain, 
tile,  and  many  other  kinds  of  surfaces  that 
might  be  found  in  a  retail  store. 

The  company  has  maintained  a  policy 
of  dealing  directly  with  printers  and  since 
its  early  franchise  days,  made  Kleen-Stik 
available  through  any  printer  or  lithog¬ 
rapher.  The  company  has  avoided  selling 
Kleen-Stik  direct  to  the  advertiser  al¬ 
though  it  has  created  a  demand  for  Kleen- 
Stik  through  its  contact  with  advertisers. 
The  market  it  was  creating  was  a  market 
for  the  printing  industry.  Kleen-Stik  has 
been  a  supplier  to  the  graphic  arts  industry 
rather  than  a  competitor. 

The  company  has  for  a  number  of  years 
been  supplying  heavy  paper  stocks  such 
as  bristols  and  tags  with  an  all-over  Kleen- 
Stik  adhesive.These  have  mainly  been  used 
for  oil  change  tickets,  shelf-strips,  labels, 
and  certain  point-of-purchase  advertising 
displays. 


\  A  /  Fin-salt . .  but  cuts 
\  \  dried  ink  fiom 

^  (0/  ^  Aype,  plate*,  zollei*, 

Jountaini,  almoit  in- 
atantly.  Save*  time 
and  money  in  any 
*bop,  large  or  email. 

'  ^  Will  not  injure  the 

hand*,  wood,  metal,  fabric*  or  compoeltion  roller*.  Ko 
film  or  *cum.  No  objectionable  odor.  No  fin  hasard. 

Eapecially  recommended  lor  inetitutional  ahops  and 
other*  where  inflammable*  are  prohibited. 


f.e.b.  Evansville 


f Order  from  your  dtaltr  or  diroct  from  us) 


(  I  N  F  L  A  M  M 

In  daily  u*e  by  thouaand*  of 
printer*  all  over  the  country. 

It*  "controlled  evaporation" 
factor  make*  a  univeraal  favorite 
for  quick  waahupa,  cleaning  out 
filled-in  form*  or  plate*  on  the  pro**,  and  eimilar  time- 
aavingjob*.  Sp—d  ^oi^  production  with  TYPE  CISSN. 

Order  through  your  dealer  or  direct.  Prompt  ahipmant 


THE  S-J-P  GUARANTEE 


Buy  a  trial  gallon  of  eitbor  form  of  TYPE  CLEEN 
(Non-Inllammmblo  or  “Hi  Velocity").  Use  it  inyour 
shop  7  days.  If  you  are  not  fully  satisfied,  return 
unused  portion  and  your  money  will  be  refunded. 


Doc  Shenk  Joins  Peerless 

it  Michael  S.  Shenk,  well  known  through¬ 
out  the  industry  for  the  past  twenty-five 
years,  has  been  appointed  chief  chemist 
in  charge  of  research  and  production  for 
Peerless  Adhesives  Company,  Chicago. 

“Doc”  as  he  is  familiarly  known  to  the 
trade,  is  considered  a  valuable  asset  to  the 
growing  staff  of  Peerless. 
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PBINTEBS’  APBOH 

§MOST  SERVICEABLE 
PRINTER'S  APRON 
EVER  MADE! 


New  miracle  plastic 
apron  gives  real 
protection  and  yet 
can  be  cleaned  with 
a  sponge  or  cloth 
and  gasoline  or  wa¬ 
iter.  Made  with  three 
roomy  pockets  in 
lower  part  for  tools, 
and  two  pockets  in 
upper  part  for  pen¬ 
cil  and  tweezers.  Al¬ 
ways  pliable. 


JOBBERS 

WANTED! 


Order  from  your  jobber  or  send  direct  to 
us.  Immediate  delivery. 


Protexall  Apron  Co. 

1 028  E.  63rd  St.  •  Chicago  37 


i  ^1? 

^  Quickly  removes 
hard  coked  ink  from 
^  iresses,  type  and  cuts . . . 

Nothing  like  it! 
Order  from  your  dealer 

CHALMERS  CHEMICAL  CO. 
123  Chestnut  St.,  Newark  5,  N.  J. 


Introducing  Viceroy  Vulcanizer 

★  The  Griffiths  Printing  Press  Company 
17  East  42nd  Street,  New  York  17,  is  in! 
troducing  the  complete  line  of  Viceroy 
platemaking  equipment  recently  redesigned 
by  the  Viceroy  Manufacturing  Company 
Ltd.,  of  Toronto,  Canada. 

The  vulcanizer,  made  in  three  different 
sizes,  is  accompanied  by  two  bench  model 
machines  for  grinding  rubber  plates  and 
gauging  their  thickness.  This  latest  model 
is’  the  result  of  years  of  study  and  expe¬ 
rience  with  moulding  rubber  plates. 

In  addition  to  the  extra  heavy  construc¬ 
tion  of  the  vulcanizer,  other  significant  fac¬ 
tors  are :  1 — operating  costs  are  low ;  2— 
all  controls  are  simple ;  3 — equipped  with 
steam  or  electric  plates  as  desired ;  4— 
thermostatic  control  of  latest  design;  5— 
hand  or  power  hydraulic  pressure;  6— a 
new,  neat  and  modern  exterior  of  easy  re¬ 
movable  panels. 

John  Griffiths,  Jr.,  head  of  the  firm, 
points  out  that  the  Viceroy  Company  has 
designed  and  built  a  wide  variety  of  vul¬ 
canizing  equipment  over  the  past  twenty- 
five  years.  Coupled  with  experienced  work¬ 
manship,  Viceroy  vulcanizers  not  only 
are  built  accurately  but  are  guaranteed  to 
stay  accurate. 

The  Viceroy  Company  started  the  manu¬ 
facture  of  rubber  plates  in  1932.  Since  that 
time  it  has  produced  materials  for  making 
rubber  plates  and  conducted  a  commercial 
rubber  plate  department.  Today,  over  sev¬ 
enty-five  per  cent  of  commercial  and  indi¬ 
vidual  rubber  printing  plate  manufacturers 
in  Canada  and  many  in  the  United  States 
use  Viceroy  equipment. 

Manton  Brothers,  Ltd.,  of  Toronto  is 


DAVIDSON  Known  and  Used  the  World  Over! 


Compensating  and  Micromotor  Adjusting  Rotary  Ball  Boaring 

PERFORATOR  •  SNAPOUT  -  SCORER  •  SUTTER  UNITS 

for  ALL  LETTER  PRESSES— eacfi  Unit  perforates,  scores  or  slits  while  printing  wHhost 

damage  to  Rollers  or  Tympoa, 


The  DAVIDSON  simplified  and  inexpensive  patented 
devices  for  perforating,  scoring  and  slitting  while 
printing,  are  d^ily  provivg  more  and  more  valuable 
to  printers  and  bookbinders — large.  ar>d  small — when¬ 
ever  and  wherever  PRINTING  PRESSES  ARE  IN  USE. 

DAVIDSON  PERFORATOR  COMPANY 

P  O  BOX  1235  NEW  HAVEN  5,  CONN 


Write  for  full  Catalog 
Information 
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—THE  GARCO  BOX  — 

Made  expressly  for  the  purpose  of  cleaning  NUMBERING  MACHINES.  All  steel  welded, 
divided  into  o  “bath"  and  storage  compartment. 

ORDER  NOW 

•  Easy  to  use,  breaks  down  all 
ink  at  once. 

•  Leaves  machine  In  perfectly 
oiled  condition,  ready  to  use. 

•  Machines  will  not  gum  up,  un¬ 
conditionally  guarcmteed. 


GARCO 

SOUitlOM 


Comportment 


Storage 

Compartment 


I  Only  $6.50  complete  with  cleaning 

I  solution.  F.O.B . Chicago. 

.  Send  _ ! _  Gorco  Boxes  to: 


The  Graphic  Arts  Monthly — December,  1946 


GARCO  PRODU 

PHONE  DELAWARE  2878 

4  2  5  WEST  SUPERIOR  ST.,  CHICAGO 


The  H  C .  LINE  -  UP  Device 

A  simple  device  for  accurately  lining  up  forms  on  HONEYCOMB 
bases  BEFORE  going  to  press.  This  method  assures  perfect  lineup 
regardless  of  ''bow”  or  spring  of  chase. 


[•••  • 


Press  Time 


Price:  $25.00 

When  ordering,  specify  make  of  Honeycomb  Base  used. 

HC  PRINTING  DEVICES 

Des  Plaines,  Illinois 


Wett«r  originated  the  seU- 
cofitatned  piunger-operated 
numbering  machine  in  1885. 
Hyou  number  for  profit,  you'll 
fjnd  Wetter  i»  ttill  better. 


UJClIcR  NUMBERING  MACHINE  CO. 

Atlantic  Ave.  &  Logan  St.  •  Brooklyn  8,  N.  Y. 
Sold  by  All  Dealers  and  Branches 
A.  T.  F.  IN>CORPORATED 


RUBBER  PLATES 
and 

DESIGN  ROLLERS 

CH^iHee^ed  ta  Meet 

%lou^  lleiifU4Aeme4iii 


MOSSTYPE  CORPORATION 

))  Fiatbush  Avenue.  Brooklyn  17.  N.  Y. 


the  Canadian  distributor  and  the  Griffiths 
Company  is  the  American  and  foreign  di^ 
tributor  for  the  Viceroy  line  of  equipment 


Expanding  Equipment  Output 

★  Production  of  Harris  presses  and  Sej. 
bold  cutters  is  rapidly  approaching  a  vol¬ 
ume  of  at  least  two  times  prewar,  accord¬ 
ing  to  H.  A.  Porter,  vice-president  in 
charge  of  sales  for  Harris-Seybold.  Speak- 
ing  at  the  N.A.P.L.  Convention  in  Wash-  I 
ington  recently,  Mr.  Porter  stated  that  [ 
“Substantial  shipment  volume  of  new  as  I 
well  as  prewar  models  is  now  being  at-  | 
tained  despite  the  most  restrictive  manufac-  I 
turing  conditions  ever  experienced."  i 
Production  achievements  of  Harris-Sey-  | 
bold  during  the  past  year,  though  not  ! 
equalling  planned  volume,  were  noteworthy  ; 
in  the  face  of  manufacturing  problems  tm-  i 
paralleled  in  history,  Mr.  Porter  reported. 
Several  hundred  Harris  presses  and  Sey- 
bold  cutters  were  produced  and  shipped 
in  accordance  with  the  Harris-Seybold  pur¬ 
chase  proposal  plan  during  this  period.  ' 
Early  in  the  war  it  was  recognized  that 
an  accumulated  demand  Would  develop  for 
presses  and  cutters  and  a  planned  prograa 
was  inaugurated  to  meet  postwar  condi¬ 
tions  aggressively,  Mr.  Porter  stated.  Some 
of  the  factors  included  in  this  prograa 
were:  early  procurement  of  critical  nu- 
terial;  an  expenditure  of  over  $100,000  for 
new  patterns ;  plant  additions  in  both  Cler^ 
land  and  Dayton;  the  subcontracting  of 
parts  to  firms  capable  of  maintaining  Har¬ 
ris-Seybold  standards ;  replacement  of  many 
older  machine  tools;  and  the  largest  em¬ 
ployment  in  the  history  of  the  company. 

To  increase  over-all  volume  productioa 
of  presses  and  cutters,  Harris-Seybold  ai- 


Management  Engineers  for  the  Graphic  Arts  Industry 

Specializing  in  management  control  methods,  embracing: 
Budgeted  standard  factory  costs,  Production  standards. 
Estimating  procedures.  Production  scheduling.  Material 
controls.  Labor  relations  policies  and  Marketing  research. 

119  N.  7th  ST.  •  ST.  LOUIS  1,  MO. 

Established  in  1921 
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'or  distinguished  printing  use  this  distinctive  type — 
Perpetua — in  paragraph  composition  together  with  its 
charming  italic  and  small  cxps.  Harmonious  display  lines  set 
in  PerpetuaTitling  Caps  give  a  combination  of  vigor  and  grace. 

T  \  Is  another  exclusive  Los 
X  JL/  A  V  Angeles  Type  importation, 

made  in  four  sizes,  17,13,11,9  point  (each  cast  on  one  point 
larger  body)  andavailablein  weight,  job  fonts  or  composition. 
Perpetua  Titling  is  cast  in  18,  24,  30,  36  and  48  point  sizes, 
caps  only,  with  figures  and  points.  For  a  complete  showing  and 
price  list  address  22 S  E,  Pico  Blvd.,  Los  Angeles  IS,  Cal^omia, 

LOS  ANGELES  TYPE 


INVEST  for  PROFIT 

When  you  buy  a  jogger  get  one  that 
will  last.  Invest  for  the  most  profit 
over  the  years.  Buy  for  long-time 
durable  staying  power  and  produc¬ 
tion  ability.  These  are  what  the  sturdy 
BRACKETT  JOGGER  gives  you  .  .  . 
plus  precision  jogging  . . .  plus  highest 
efiiciency  on  tissues,  onion  skins  as  well 
as  heavier  stocks  and  interleaved  sets 
.  .  .  plus  easy  portability  on  fold-away 
rollers.  Weigh  the  value  of  these  fea¬ 
tures.  Write  for  details. 


DO  IT  BETTER 

\V  I  T  H  A 

BRACKETT 


JOGGER 


BRACKETT  STRIPPING  MACHINE 
COMPANY  .  .  .  TOPEKA,  KAS. 


MODERN 

ROTARIES 

Conservatively  Priced 

DUPLEX  Tubular  16  pg.  A.C.  60  cycle 
drive,  two-to-one  model  unit. 

GOSS— 36  pg.  Straight  Line  D.C.  Elec¬ 
trical  Equipment. 

GOSS— 64  pg.  Straight  Line  D.C.  Elec¬ 
trical  Equipment. 

HOE  5  imit  press,  A.C.  60  cycle  drive, 
reel  fed,  basic  stereo  equipment. 

GOSS  96  pg.  D.C.  230  v.  drive,  reel  fed, 
no  stereo.  Two  colors  and  black.  Com¬ 
parable  to  new  mechanically.  Cut-off 
Delivery  May  or  June  1947. 

TYPE  &  PRESS 
OF  ILLINOIS,  Inc. 

220  South  Jefferson  •  Chicago  6 


PAPER  WANTED 

Will  pay  cash  for  job  lots  of  E.F.  or 
super  paper  that  runs  43  x  59. 

Box  No.  2209 

GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St. Chicago  5 


signed  the  manufacture  of  small  presses  to 
the  Seybold  Division,  and  completed  the 
sale  of  the  Morrison  stitcher  business  to 
Acme  Steel  of  Chicago. 

The  first  move  enabled  the  Harris  Di. 
vision  to  concentrate  its  facilities  on  the 
oroduction  of  the  larger  size  Harris  presses. 
Dayton  and  Cleveland  engineers  had  worked 
together  for  many  months  on  the  develop¬ 
ment  of  the  new  line  of  17x22  and  21x28 
Harris  offset  presses;  foremen  and  super¬ 
visors  of  the  Seybold  Division  were  trained 
at  the  Cleveland  plant.  Because  of  the 
tremendous  pent-up  demand,  for  the  first 
time  in  the  history  of  the  company,  offset 
lithographic  presses  are  going  to  be  manu¬ 
factured  completely  at  the  Seybold  Di¬ 
vision. 

The  sale  of  the  Morrison  business,  made 
necessary  by  changing  market  demands,  re¬ 
leased  production  facilities,  engineering, 
and  supervisory  time  for  work  on  cutting 
machines  and  small  presses,  according  to 
Mr.  Porter. 

The  four-year  recess  in  the  manufacture 
of  graphic  arts  machinery  has  created  new 
problems  of  customer  relations  between 
Harris-Seybold  and  the  graphic  arts  and  re¬ 
lated  industries.  Mr.  Porter  pointed  out 
that  equipment  is  being  operated  now  which 
would  normally  have  been  replaced  in  an 
orderly  manner  during  the- war  years.  The 
effect  of  the  cumulative  demand  today  is 
aggravated  further  by  the  hard  use  equip¬ 
ment  received  and  is  receiving. 

The  Harris-Seybold  sales  and  service  or¬ 
ganizations  have  been  enlarged  to  keep  pace 
with  the  expanding  output  of  the  Dayton 
and  Cleveland  factories  and  to  implement 
direct  service  on  Seybold  products  which 
were  formerly  sold  and  serviced  through 
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DRESS  VP  YOVR  PRIMNIi . . . 


step  IIP  Four  PrptUat 

Printers  everywhere  are  making  Double 
Profits  by  using  Goes  Bordered  Blanks. 


Firtt:  Goes  Bordered  Blanks  dress  up 
their  jobs  of  Printing,  enabling  these 
Printers  to  make  a  better-than-average. 
ProGt  on  these  more>attractive  jobs. 

Second:  These  Printers,  in  addition, 
make  handsome  Profits  on  the  Blanks 
themselves. 

It  pays  Printers  to  suggest  and  sell 

Goea  Bordered  Blanks.  They  are  so  easy  to 
uae^  and  there  is  a  ai»e  and  style  for  prao’ 
tically  every  job  of  Printing, 

Send  today  for  FREE  samplesl 

Why  not  start  note  to  Dress  Up  Your  Print* 
ing  and  Step  Up  Your  ProHts? 


Goes 


.  LITHOGRAPHING  COMPANY 

61  West  6l8t  St.,  Chicago  21  •  53B  Park  Place,  New  York  7 


Write  for 
Illustrated 
Bulletin 


American  &  Export  Distributors: 


.  .  rnTRODVCING-^ 

VICEROY 

RUBBER  PLATE 
MAKING  EQUIPMENT 

In  addition  to  its  extra  heavy 
construction,  other  significant  fea¬ 
tures  are: 

1 —  ^Low  operating  costs. 

2 —  Simple  controls. 

3 —  Steam  or  electric  platens  as 
desired. 

4 —  ^Thermostatic  control. 

5 —  ^Hand  or  power  hydraulic 
pressure. 

6 —  A  new,  neat  and  modem  ex¬ 
terior  of  removable  panels. 

Manufactured  by 

VICEROY 

MANUFACTURING  CO.,  Ltd. 

W.  Toronto,  Canada 


GRIFFITHS  PRINTING  PRESS  CO.,  INC. 

17  EAST  42nd  STREET  NEW  YORK  17.  N.  Y. 

CANADIAN  DISTRIBUTORS— MANTON  BROTHERS,  TORONTO,  CANADA 
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PRIHTEBS’  CABBOH 

1.  PRICE 

$14  per  ream  26  x  39  on  45 
lb.  white. 

2.  PROMPT  DELIVERY 

Delivery  the  same  day  we  re¬ 
ceive  your  order. 

3.  LINES  AVAILABLE 

(a)  white  or  colored  stock; 

(b)  strip  coating  to  your 
specifications;  (c)  black  or 
blue  inking;  (d)  pencil  car¬ 
bons  of  all  ty^. 

4.  SAMPLES  AVAILABLE 

Let  us  send  irou  samples — 
you  may  judge  the  quality 
yourself. 

ROCHESTER  RIBBON  & 
CARBON  CO. 

86  Anderson  Ave..  Rochester.  N.  Y. 


NOW  AVAILABLE 

Completely  rerised  edition 
of  Proofreading  and 
Copy-preparation 

by  JOSEPH  LASKY 

Price  $7.50 

Plus  25c  for  postage  and  han¬ 
dling,  Please  send  money  with 
order. 

The  Graphic  Arts 
Monthly 

608  S.  DEARBORN  ST. 
CHICAGO  5 


dealers.  The  Harris-Seybold  service  school 
program  now  in  operation  for  new  men 
joining  the  organization  consists  of  four  to 
six  weeks’  training  at  the  factoris  in  in¬ 
stallation  and  service  work,  both  theoreti¬ 
cal  and  practical.  This  is  followed  by  field 
work  under  the  direction  of  experienced 
service  personnel. 

Mr.  Porter  stated  that  “The  lithographic 
industry  is  embarking  on  what  may  prove 
to  be  the  most  progressive  and  productive 
period  ever  experienced.” 


Releases  New  Alloys  Booklet. 

★  Federated  Metals  Division,  American 
Smelting  &  Refining  Company,  announces 
the  release  of  its  newest  reference  book  on 
Aluminum  Casting  Alloys.  A  forty-four 
page  book,  this  new  book  contains  valuable 
data  about  specifications,  mechanical  prop¬ 
erties  and  foundry  characteristics.  Chapters 
are  devoted  to  fundamental  information 
about  the  effect  of  copper,  silicon,  magne¬ 
sium,  etc.  There  are  also  .chapters  on  heat 
treatment,  aging  treatment,  laws  of  gas 
absorption,  gas  removal,  shrinkage,  cracks, 
dross,  etc. 

Readers  desiring  a  free  copy  should  ad¬ 
dress  a  commimication  to  the  company  at 
120  Broadway,  New  York  5,  N.  Y. 


Warren  A.  Johns 

★  Warren  A.  Johns,  57,  president  of  the 
W.  A.  Johns  Paper  Co.,  2201  S.  Union 
Avenue,  Chicago,  died  on  November  17. 
After  serving  as  a  captain  in  World  War  I, 
Mr.  Johns  founded  the  W.  A.  Johns  Paper 
Co.  in  October,  1919.  He  had  previously 
been  associated  with  R.  R.  Donnelley  & 
Sons  Co. 

Surviving  are  his  wife,  Gladys;  a  son, 
William,  vice-president  of  the  firm;  a 
brother,  Leon,  of  Fort  Lauderdale,  Fla., 
and  a  sister,  Mrs.  Marion  Francis  of  Chi¬ 
cago. 


George  H.  Hanson 

★  George  H.  Hanson,  assistant  to  James  H. 
Sweeney,  Midwestern  manager  of  the  Lans- 
ton  Monotype  Machine  Co.,  was  killed  in 
an  automobile  accident  in  Indiana  on  No¬ 
vember  16. 

Mr.  Hanson  had  been  with  the  Monotype 
Co.  since  1917;  and  he  had  travelled  ex¬ 
tensively  in  the  Middlewest. 
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CASH  IN  ON  THE  EXTRA  PROFITS 
WHEN  YOU  SELL  A  NUMBERING  JOB! 


Numbered  work  is  easy  and  profitable  • 

too.  when  you  use  Roberts  typographic  $  ' 

numbering  machines  because:  •  ' 

• 

•  The  investment  required  for  new  Roberts  ** 
machines  is  small. 

•  Machine  life  is  longer  because  plunger 
drives  actuating  pawl  swing  directly — 
thus  eliminating  lost  motion  and  mini¬ 
mizing  wear. 

Have  you  printed  an  unusual  numbering 
job  lately?  Why  not  send  us  a  sample? 


ROBERTS 


BOBEBTS 


HI  H 


MACHINE  CO. 


702  JAMAICA  AVENUE  BRCX)KLYN  8.  N.  Y. 


Your  Choice: 

•  Forward  or  back¬ 
ward  movement. 

•  Roman  or  Gothic 
style  figures. 


Ordering  in  Time 

Many  fine  printing  jobs  are  being  done  on  Disco 
Papers  every  day— usually  by  printers  who  were 
foresighted  enough  to  anticipate  their  require¬ 
ments.  Ordering  in  time  is  a  good  way  to  increase 
the  probability  of  getting  the  items  you  want 
when  you  need  them,  so  long  as  the 
present  scarcity  of  paper-making  ma¬ 
terials  continues. 


DISTRICT  OF  COLUMBIA  PAPER  MILLS,  INC. 
WA  S  H  I  N  G  TO  N  7.  D.  C. 
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Makars  of  Spociaiizod  Printors  Papors 


Do^/e 

Infrared  Sheet  Dryers 


For  C&P,  Kelly.  Kluge,  Little  Giant, 
Miehle  Vertical  and  other  presses;  also 
used  for  ruliiu;  machines  and  to  eliminate 
static  on  folding  machines.  See  your  dealer 
or  write  to: 

THE  J.  E.  DOYLE  COMPANY 

1224  W.  6th  St.,  Cleveland  13,  Ohio 


CASPER 

GRIPPERS 


Do  away  with  strings,  rubber 
bands  and  other  makeshifts.  Re¬ 
duce  spoilage — Increase  produc¬ 
tion.  Used  by  leading  printers 
for  over  25  years.  Each  set  con¬ 
tains  arms,  4  lengths  of  fingers 
and  clips. 

JOxJS  C.  &  P.  $  9.00 
12x18  C.  &  P.  $10.00 
Write  for  literature 

CASPER  GRIPPER  CO. 


459  Erie  Bldg.,  Cleveland,  O. 


Illustrate  Dryer  Applications 

★  A  new  bulletin  illustrating  the  various 
application  of  Doyle  Infrared  Sheet  Dryers 
has  been  issued  by  The  J.  E.  Doyle  Com¬ 
pany,  1220  West  Sixth  Street,  Cleveland 
13,  Ohio. The  illustrations  show  the  Dryers 
over  a  Chandler  and  Price  press,  a  Kelly, 
a  Kluge,  a  Little  Giant,  a  Miehle,  and  a 
Miller.  They  also  show  Dryers  over  a  news¬ 
paper  press,  an  offset  press,  over  folding 
machines,  and  as  used  in  a  trade  composi¬ 
tion  plant. 

A  paragraph  in  the  bulletin  points  out 
that  Doyle  Infrared  Sheet  Dryers  work 
from  the  top  down,  setting  the  surface  of 
the  ink  (instead  of  heating  the  sheet  from 
underneath)  and  thereby  permit  the  ink  to 
dry  normally  by  absorption  and  oxidation, 
a  “must”  for  fine  quality  presswork. 


New  Miehle  Representative 

★  The  Miehle  Printing  Press  &  Manufac¬ 
turing  Company,  Chicago,  has  announced 
the  appointment  of  Ralph  Kleinschmidt  as 
Miehle  sales  representative  in  the  South¬ 
eastern  states.  He  will  make  his  head¬ 
quarters  at  Atlanta,  Georgia,  and  will  cover 
his  territory  from  there. 

Southern  printers  will  be  assured  of  the 
best  of  service  through  Mr.  Kleinschmidt, 
since  he  has  had  many  years  of  experience 
with  the  Miehle  company  and  in  the  graphic 
arts  industry. 


RIMCVIUF 

6iRL&'COU.E4C 

annual 


“/  think  they're  the  printera  who  printed 
our  invittitionM  !** 
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Cdi^etu^ell 


LETTERPRESS 

OFFSET 

ANILINE 


MARTIN  DRISCOLL  &  CO. 


610  SOUTH  FEDERAL  STREET 
CHICAGO  5,  ILUNOIS 


BRANCH  FACTORY— MILWAUKEE,  WIS. 
GREAT  WESTERN  PRINTING  INK  CO.,  Portland,  Ore. 


Revolutionary  NEW  Printing  Ink! 

WINK-DRl 

Dries  Within  Seconds 
ON  COATED  STOCK  WITH¬ 
OUT  HEAT  OR  SPRAY 

BUSH  jobs  that  used  to  require  hours 
can  now  be  backed  up  at  once. 

Sheets  can  be  cut  within  1  minute  after 
printing  WITHOUT  OFF-SETTING,  and 
without  the  expense  of  heat,  spray  or  slip¬ 
sheeting.  On  uncoated  stock  (Bond, 
Ledger,  etc.)  Wink-Dri  dries  in  one  to 
fifteen  minutes. 

You  save  money  with  WINK-DRI.  Its 
high  bulk  and  color  strength  mean  you  use 
less  of  it  than  with  ordinary  inks.  Also 
losses  due  to  skinning  are  completely  elim¬ 
inated,  no  matter  how  long  the  container 
is  left  open. 

Inks  come  in  black  and  colors  (including 
process  colors  which  will  trap  and  dry 
within  seconds  without  crystallization). 
Order  yours  now. 

LEWIS  ROBERTS,  INC. 

72  UNION  ST.,  NEWARK,  N.  J. 

(s  noui  distributor  of  WINK-DRI  INK 
manufactured  by 

F.  G.  OKIE,  INC. 

247  S.  3RD  ST.,  PHILADELPHIA,  PA. 
“WINK-DRI  DRIES  QUICK  AS  A  WINK” 


In  One  Book 

all 

the  basic 
information 
about  paper,  paper 
products  and  items,  plus 
reference  and  statistical  data, 

1946  PAPER 
YEAR  BOOK 

502  PAGES 

SAMPLES  •  TABLES 
ILLUSTRATIONS 
Price  $7,50 

please  add  25c  for  handling 
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Moves  Into  Larger  Quarters 

Graphic  Arts  Process  Company,  Detroit 
took  occupancy  October  15  of  its  new  and 
larger  quarters  at  9751  Erwin  Avenue,  De¬ 


troit  13,  as  the  major  step  in  a  long-range 
program  of  expansion. 

Adjacent  to  the  Detroit  City  Airport,  the 
new  building  offers  every  facility  for  an 
ideal  lithographic  operation  with  20,000 
square  feet  of  floor  space  on  one  level  and 
clear,  unobstructed  daylight  lighting  on  all 
sides. 

Graphic  Art’s  plans  call  for  an  immediate 
addition  to  its  present  press  equipment. 

The  increased  amount  of  floor  space 
available  will  permit  substantial  enlarge¬ 
ments  to  be  niade  to  the  layout,  camera  and 
art  departments,  and  will  .enable  Graphic 
Arts  to  offer  one  of  the  most  complete  litho¬ 
graphic  services  specializing  in  color  work. 

John  F.  Motschall  is  president  and 
treasurer  of  Graphic  Arts,  Daniel  J.  Henry, 
vice-president,  and  Thomas  M.  Marantette, 
secretary. 


Anchor  Takes  Added  Space 

★  Anchor  Chemical  Co.,  Inc.,  announces 
that  it  has  acquired  the  building  at  827 
Bergen  Street,  Brooklyn,  N.  Y.  because 
of  need  for  additional  space  to  house  its 
rapidly  expanding  line  of  pressroom  special¬ 
ties,  including  the  already  well-known  An¬ 
chor  Type  Wash  and  Pam-X,  cold  padding 
compound. 

The  company  now  occupies  827-29-31 
Bergen  Street.  The  added  office  and  factory 
space  now  insures  more  speedy  service. 

Anchor  Chemical  Co.,  Inc.,  also  an¬ 
nounces  the  appointment  of  Globe  Printers 
Supply  Co.,  of  Newark,  N.  J.  as  its  dis¬ 
tributor  for  the  State  of  New  Jersey  on  its 
type-wash  and  Pam-X. 


no 
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Blat€hford  The  Original 

HONEYCOMB  BASE 


^  Experience  tested  on  all  classes  of  printing  and 

under  every  conceivable  condition  of  production. 

Whatever  your  class  of  work,  Blatchford  Honey- 
comb  Base  will  provide  the  maximum  of  speed 
in  makeup,  lineup,  makeready  and  register. 

Margins  as  close  as  are  entirely  practical 
with  Blatchford  Base. 

Locked  in  chases  t^  fit  any  press. 

WE  CAN  MAKE  IMMEDIATE  SHIPMENT 
THE  GUARANTEED  BASE  Write  us  for  booklet  giving  exclusive  features. 


E.  W.  BLATCHFORD  CO 


Branch  of  National  Lead  Company 


900  W.  18fh  St.,  CHICAGO  8 


63  Park  Row,  NEW  YORK  7 


THE  NEW  Cascade  EMBOSSOGRHPHER 


FOR 

PROFITABLE 


•  Automatic 


•  High  Speed 

•  Economical 


Always  Available: 
Embossograph  Powders 
Neutrals  and  Metalllcs 
Send  for  Price  List 


Here  is  the  latest,  improved  Embossographer  for  producing  beautiful  Raised  Rrinting 
Effects.  Roll  it  up  to  your  press  and  you’re  ready  to  run  off  Raised  Letter  jobs  that 
bring  in  the  better  price.  Built  from  over  25  years’  experience  in  the  'ITiermographic 
field.  GOOD  DELIVERY— GET  THE  DETAILS  TODAY  1 

EMBOSSOGRAPH  PROCESS  CO.,  INC.  251  WiHiam  St,  Hew  York  7 
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ATE’s  Stripping  Machine 

♦•American  Type  Founders  Sales  Corpora¬ 
tion,  Elizabeth  B,  N.  J.,  has  announced  a 
new  semi-automatic,  hand-operated  strip¬ 
ping  machine,  the  Model  OS-3,  for  applying 
gummed  cloth  or  tape  to  side-stapled  pads, 
books,  etc. 

The  machine  is  particularly  'intended  for 
printing  plants  and  binderies  not  usually 
having  large  runs  of  work  requiring  strip- 


A.T.F.  Stripping'  Machine 


ping.  It  fills  the  gap  between  hand-strip¬ 
ping  and  the  larger  motorized  strippers  now 
on  the  market.  It  can  he  adjusted  .to  a 
given  size  in  a  few  minutes  and  will  handle 
work  from  one-fourth  inch  to  one  and  one- 
half  inches  thick  ,and  up  to  seventeen  inches 
long.  Tape  up  to  three  inches  wide  can  he 
used. 

A  roll  of  gummed  tape  in  the  bottom  of 
the  unit  is  moistened  by  a  brush  moistened 
as  it  passes  to  the  upper  section.  The  op¬ 
erator  presses  the  backbone  of  the  book 
down  on  the  tape,  now  lying  moistened 


side  up  an  a  small  platform.  The  book  is 
then  moved  to  the  operator’s  left  with  the 
tape  adhering  to  the  backbone.  The  leading 
edge  of  the  book  contacts  an  adjustable 
stop  when  the  back  edge  is  in  position  for 
cutting  off  the  tape.  Depressing  a  foot 
pedal  simultaneously  performs  the  follow¬ 
ing  operations :  removes  adjustable  stop, 
unrolls  tape  for  next  book,  and  cuts  off 
tape  flush  with  the  back  edge  of  the  book. 

The  book  is  then  pushed,  which  folds 
the  tape  up  around  the  sides;  next  it  is 
moved  to  the  left  again,  on  through  the 
machine.  Rubber  rolls  give  the  tape  a  fin^| 
ironing  during  this  part  of  the  operation. 

A  simple  adjustment  provides  for  throw¬ 
ing  the  tape  off  center  if  it  is  desired  to  have 
the  tape  turned  down  farther  on  one  side 
of  the  book  than  the  other.  The  upper 
covers,  which  also  serve  as  guides,  are 
hinged  and  can  be  thrown  open,  making 
the  mechanism  very  accessible. 

Advantages  claimed  by  ATF  for  the  unit 
are  ease  and  speed  of  adjustment,  and  the 
fact  that  the  tape  does  not  require  addi¬ 
tional  trimming.  Books  emerge  from  the 
machine  with  the  tape  flush  at  both  ends. 


Issues  Veterans’  Book 
★  As  a  commemorative  record  for  the  men 
and  women  who  left  its  employ  to  serve  m 
World  War  II,  the  United  States  Envelope 
Company  of  Springfield,  Mass.,  has  just 
published  a  116-page,  Sj^xll  book  that  is 
unique  ill  size,  thoroughness  and  purpose. 
Entitled  “These  Served,”  it  was  produced 
for  distribution  to  412  returned  veterans, 
and  the  survivors  of  eighteen  who  lost  their 
lives  in  the  war.  In  addition  copies  were 
given  to  all  of  the  rest  of  the  company’s 
3,300  employees.  The  culmination  of  many 
months’  work  on  the  part  of  the  company 
and  its  advertising  department,  it  con¬ 
tains  veterans’  war  records  and  photographs, 
reproductions  of  nineteen  charcoal  draw¬ 
ings  done  especially  for  the  book  by  the 
well  known  portrait  artist,  Bettina  Steinke, 


WOOD  TYPE 


Accurate  in  height. 
Expertly  seasoned. 
Perfect  printing  surface. 


HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 
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If  in  Doubt  About  Printing  Quotations  -  -  - 
use  THE  FRANKLIN  PRINTING  CATALOG 


It  offers  you  an  accurate,  easy  to  use 
method  of  valuing  your  printing  orders. 
The  range  of  paper  grades  in  each  table 
enables  you  to  take  care  of  paper  price 
changes  automatically.  To  cover  the 
ever-increasing  production  costs,  a  con-.- 
stant  revision  service  is  maintained. 
This  gives  you  the  right  value — ^fair  to 
your  customer  and  profitable  to  you. 

Test  this  Catalog  in  your  office  NOW! 

PORTE  PUBLISHING  COMPANY 

Salt  Lake  City  5,  Utah 


Write  Today 
For  FREE 
Trial  Offer 


to*  fw® - 

,5  Minutes  *  Wlxea 

Without  Tearing 

No  Stirring  •  - 

B  ONp 

^  today  . .  •  nome  with 

cannot  ‘"•"’'/Z®  ^  ,(tEE  SAMPU- 

nic  SPECIAt  CHEM^^ 
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an  illustrated  chronology  of  World  War  II 
and  a  brief  section  describing  the  part 
played  by  the  company  on  the  home  front. 
Steinke  charcoals  of  General  Wainwright 
and  the  eighteen  who  died  in  the  conflict 
were  reproduced  in  sepia  and  were  handled 
with  restraint  to  place  emphasis  on  the 
dignity  of  the  volume’s  dedicatory  section. 


The  next  three  pages,  illustrated  with  line 
drawings  in  blue  of  battle  scenes  and  the 
insignia  of  each  branch  of  the  service, 
briefly  review  the  creation  and  growth  of 
the  four  branches  of  our  Armed  Forces. 
Following  this  are  the  war  biographies  com¬ 
plete  with  photographs  of  each  of  the  re¬ 
turned  veterans.  The  war  summary,  illus¬ 
trated  with  official  battle  photographs,  is 
interspersed  throughout  this  section,  while 
the  last  two  and  one  half  pages  of  text 
carry  a  story  of  the  United  States  Envelope 
Company  and  its  part  in  the  war.  Finally,  a 
complete  alphabetical  index  lists  every 
serviceman  and  woman  according  to  com¬ 
pany  divisions. 

Bulk,  weight,  finish  and  color  were  all- 
important  factors  in  the  final  selection  of 
the  paper  used  in  “These  Served.”  Opacity 
was  particularly  important  because  of  the 
line  cuts  and  the  Steinke  reproductions.  In 
view  of  this,  the  company  decided  upon  an 
80-pound  Linweave,  Old  Ivory  Early 
American  Wove,  since  the  particular  tint 
of  this  rag  content  paper  was  most  ideally 
suited  to  the  spirit  of  the  book.  However, 


in  order  to  assure  the  finest  possible  results 
from  offset  reproduction,  The  Linweave 
Association,  a  division  of  The  United 
States  Envelope  Company,  made  a  special 
run  of  sixty-six  reams  of  this  stock  in  a  | 
smooth,  unwatermarked  finish. 

The  type  face  selected  for  “These  Served” 
was  picked  primarily  to  match  the  timbre  of 
the  book.  I'he  Machine  Composition  Com¬ 
pany,  of  Boston,  Mass.,  set  the  main  body 
of  the  text  in  Garamond  248  with  headings 
in  Garamond  Bold  548.  Titles  and  sub¬ 
titles  were  hand-set  in  Legend  by  Kurt  H. 
Volk,  New  York,  N.  Y.  An  unusual  type 
face.  Legend,  was  found  to  blend  perfectly 
with  the  book’s  overall  solemnity  and  lent 
a  degree  of  distinction  to  the  gold  stamp.  ' 
ing  on  the  cover,  which  might  have  been 
otherwise  unobtainable.  General  Ofiset  ' 
Printing  Company,  of  Springfield,  Mass.,  j 
printed  the  book  on  a  Harris  press  in  ap-  | 
proximately  100  hours.  One  four-page  and  j 
seven  sixteen-page  signatures  were  printed  j 
from  deep-etch  plates  by  the  photo-offset  ] 
lithography  process.  Binding,  jacketing  j 
and  boxing  was  handled  by  The  H.  R. 
Huntting  Company  of  Springfield,  Mass. 

On  December  6,  in  simple  ceremonies  at 
the  home  office,  and  each  of  the  district 
plants  of  the  United  States  Envelope  Com¬ 
pany,  •  individually  inscribed  copies  of 
“These  Served”  were  presented  to  U.S.E. 
veterans  and  gold  star  mothers,  or  wives. 
These  relatives  were  also  given  the  original 
Steinke  portraits  of  their  sons,  or  husbands, 
framed  in  natural  wood  with  off-white 
mountings. 

“These  Served”  was  produced  under  the 
direction  of  Wm.  B.  Remington,  Inc.,  of 
Springfield,  Mass.,  and  published  by  the 
advertising  department  of  the  United 
States  Envelope  Company. 


Catalog  of  Type  Cabinets 

★  The  Hamilton  Type  Cabinet  Catalog  No. 
23  is  a  new  catalog  just  issued  by  Hamilton 
Manufacturing  Company.  The  catalog  is 
the  first  in  a  series  designed  to  cover  the 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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96>  a  Be*tiGiUi4uzl 

Your  Paper  Estimate  Answer  Book 

j  It  gives  the  exact  cost  of  the  paper  for  every  job! 


Check  your  estimate  with  the  ANSWER  BOOK  and  eliminate  cdl 
possibility  of  error.  It  eliminates  the  usual  hazards  of  estimating  when 
checking  is  done  by  the  same  person  or  by  the  same  method. 

IT  IS  AS  SIMPLE  TO  USE  AS  A  B  C— Just  turn  to  the  ANSWER 
BOOK  like  to  a  dictionary,  connect  2  or  3  figures  together  and 
— You  have  the  exact  cost  of  the  paper  for  your  particular  job! 

NO  MATTER  HOW  COMPLICATED  your  job  is,  no  matter  what 
it  involves — special  size  sheets,  waste,  trims,  etc.,  the  ANSWER 
BOOK  willl  furnish  the  exact  cost  of  the  paper  for  that  very 
job  quickly,  accurately,  and  in  most  cases — almost  at  a  glance 

IT  IS  DESIGNED  FOR  EVERY  SIZE  SHOP  OR  JOB.  For  example 
you, con  find  the  answer  to  the  cost  of  the  paper  for  a  large 
telephone  book  just  as  easily  os  for  a  16  page  booklet. 

You  ccdi  not  afford  to  be  without  this  valuable  help. 
It  provides  the  most  effective  check  system  known. 
Estimators  all  over  the  coimtry  use  this  valuable  aid  to 
ensure  unfailing  accuracy.  ORDER  YOUR  COPY  TODAYl 

Your  Paper  Estimate  Answer  Book 

Price  $7.50  (Plus  25c  Postage  and  Handling) 

Send  check  wifh  order,  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  Street  Chicago  5,  111. 
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perforates  20" 
line  by  revers¬ 
ing  sheet. 
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AND  A  prosperous 

NEW  YEAR 

AMERICAN  ROLLER  CO. 
1342  N.  Halsted  St.,  Chicago  22,  III. 
225  N.  New  Jersey,1ndianapolis  4,  Ind. 
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and  Newspaper 
Composing  Roomsl 
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lustrations,  specifications  and  easy-to-find 
listings  of  all  optional  arrangements  and  v 
equipment.  Also  shown,  in  separate  illus-' 
trations  with  descriptions,  are  cabinet . 
bodies,  flat  and  working  tops,  type  and  ma¬ 
terial  cases  and  supplemental  type  storage 
and  material  cabinets. 

Copies  of  Catalog  No.  23  are  available 
to  those  of  gam’s  readers  who  write  di¬ 
rect  to  Hamilton  Manufacturing  Company, 
Printers  Equipment  Division,  Two  Riven, 


STEP  and  THUMB  INDEXING 

Service  to  the  T rade 

A  PLANT  DEVOTED  ENTIRELY  TO  ALL 
TYPES  OF  INDEXING 

FINCK  PRINTING  SERVICE 

60  Grand  St.,  New  York  1  3,  N.  Y. 

CAnal  6-8063  WAIker  5-8447 
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CORVINUS 

medium  No.  256 

made  by  B allot ype 
from  the  best  grade  hard  foundry 
metal  to  align  with  original  type. 

8  and  12  point  (foundry  cast)  and  x4  to  36  point 
available  for  shipment  in  job  and  weight  fonts, 
sorts  and  display  service.  10  point  in  preparation. 


A-14 

48x72  Pt8.  50c  Each 

VETERANS' 

Mi3cltarg,e 

EMBLEM 

Reproduced  hy  Authority 
of  the  War  Department 


Consult  the  dealer  in  '  T|  T  *  |  f 

your  city  or  unite  direct  to  ti/A  I  i  J.  1.1  T  II 

.15-17  SOUTH  FREDERICK  STREET 
BALTIMORE-2,  •  MARYLAND 


BALTIMORE  TYPE 


The  Graphic  Arts  Monthly — December,  1946 


117 


Western  Manager  of  Nolan 

★  Alva  F.  Nolan,  secretary  of  the  Nolan 
Corporation,  Rome,  New  York,  has  recently 
been  made  Western  manager  of  the  com* 
pany,  according  to  an  announcement  by 
Ralph  H.  Nolan,  executive  vice-president 
and  general  manager  of  the  company.  Alva 
F.  Nolan  has  taken  up  residence  in  Oakland, 
California  where  he  has  purchased  a  home. 
The  company  is  planning  to  open  an  office 
and  warehouse  in  San  Francisco  in  order 


to  better  its  service  to  its  West  Coast  cus¬ 
tomers. 

Some  of  the  work  previously  handled  by 
Alva  has  been  taken  over  by  Charles  R. 
Eklwards,  who  formerly  was  in  the  office 
sales  department  and  who  now  is  Eastern 
states  representative.  In  addition,  the 
company  is  intending  to  make  new  field 
appointments  in  order  to  expand  its  sales 
force. 


New  Radial  Router  By  Nolan 

★  A  recent  announcement  by  Lyndon  H. 
Rebe,  vice-president  and  sales  manager  of 
the  Nolan  Corporation,  has  made  public 
the  marketing  of  the  Nolan  Radial  Router. 

Complete  with  a  rust  resistant  plating 
on  all  bright  parts,  this  new  machine  is 
claimed  by  the  manufacturer  to  be  the  latest 
and  most  efficient  for  routing,  straight-line 
work,  beveling,  rabbeting  and  mortising. 


The  heavy-duty  table  is  solid  steel 
ground  and  polished  for  ease  in  handling 
work. 


Six  Timken  tapered  roller  bearings  senre 
as  a  mounting  for  the  Radial  Arms  giving 
feather-touch  control.  These  arms,  and 
also  the  motor  housing,  are  constructed  of 
aluminum  alloy  to  aid  in  making  possible 
this  “frictionless”  ease  for  the  operator. 

Both  the  stationary  and  the  swivel  vise 
jaws  are  rabbeted  to  facilitate  the  handling 
of  shell  plates. 

Full  and  complete  information  concern¬ 
ing  the  new  Nolan  Radial  Router  may  be 
obtained  direct  from  the  Nolan  Corpora¬ 
tion,  Rome,  New  York. 


Granite  Imposing  Plates 

New  precision  imposing  plates  made  of 
granite  are  now  being  manufactured  by 
The  Herman  Stone  Company,  324  Harries 
Building,  Dayton  2,  Ohio.  In  announcing 
these  plates  the  firm  points  out  that  granite 
is  much  harder  than  cast  iron  and  next  to 
the  ruby  in  hardness.  The  plates  will  be  3* 
to  4"  thick  and  will  have  a  rabbet  around 
the  edge  of  deep  and  }4"  back  from  the 
edge. 

The  announcement  states  that  these  plates 
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■will  not  warp,  are  non-abrasive,  non-mag- 
netic,  temperature  resistant,  rust-proof  and 
corrosion-proof,  have  a  smooth  and  ac¬ 
curate  surface  which  is  held  to  a  tolerance 
of  .0001  inches,  and  are  practically  inde¬ 
structible — not  being  impaired  by  heavy  or 
pointed  objects  accidentally  dropped  on  its 
surface  and  outlasting  ten  ordinary  cast 
iron  plates. 

The  plates  come  in  standard  and  special 
sizes  and  are  competitively  priced.  Excel¬ 
lent  delivery  is  promised. 


Newspaper  Color  Register 

★  A  virtually  automatic,  high-speed  system 
for  accomplishing  precise  register  of  two, 
three,  and  four-color  subjects  in  daily  news¬ 
papers,  is  announced  by  Wood  Newspaper 
Machinery  Corporation,  Plainfield,  N.  J., 
in  its  new  color-plate  Pre-Registering  Ma¬ 
chine. 


This  device  registers  the  plates  to  hair¬ 
line  accuracy  and  trims  the  two  curved 
edges  and  one  straight  edge,  before  they 
even  reach  the  pressroom.  It  provides  sets 
of  color  stereotypes  that  are  ready  to  lock¬ 
up  and  roll,  with  no  occasion  for  time-con¬ 
suming  adjustments  on  the  press  itself.  Any 
inaccurate  stereo  is  spotted  in  advance,  re¬ 
cast  and  re-registered  in  a  matter  of  min¬ 
utes. 

Use  of  this  machine  according  to  the  an¬ 
nouncement,  calls  for  no  changes  in  the 


types  of  stereotype  casting  equipment  and 
newspaper  presses  currently  in  use.  It  is 
expected  to  exert  an  important  influence  on 
the  trend  toward  more  widespread  applica¬ 
tion  of  full-color  in  daily  newspapers,  both 
by  vastly  reducing  the  preliminary  register¬ 
ing  time  necessary,  and  by  enabling  news¬ 
paper  color  techniques  to  compare  favor¬ 
ably  with  magazine  production.  An  illus¬ 
trated  folder  is  available  on  request  to : 
Wood  Newspaper  Machinery  Corporation, 
501  Fifth  Avenue,  New  York  17,  N.  Y. 


Joins  E.  P,  Lawson 

★  David  W.  Schulkind,  president  of  E.  P. 
Lawson  Co.,  New  York  City,  recently  an¬ 
nounced  the  appointment  of  Richard  C. 
Corris  as  assistant  sales  manager.  In  addi¬ 
tion  to  his  responsibilities  in  sales,  Mr.  Cor¬ 
ris  will  supervise  the  formation  of  Law¬ 
son’s  Export  Sales  Division. 

Mr.  Corris  was  restored  to  inactive  status 
in  the  Naval  Re¬ 
serve  in  August  of 
this  year  with  the 
rank  of  Lt.  Com¬ 
mander,  after  serv¬ 
ing  more  than  three 
years  of  combat 
sea  duty  in  the  At¬ 
lantic  and  Pacific 
Ocean  Areas.  Prior 
to  enlisting  in  the 
Navy,  Mr.  Corris 
had  extensive  sales 
experience  in  the 
Midwest,  working 
in  an  executive  capacity  for  Marshall  Field 
&  Co.,  Sears,  Roebuck,  Inc.,  Esquire  Maga¬ 
zine,  and  Box  Service  Corporation. 

Mr.  Schulkind  further  revealed  that  de¬ 
liveries  are  now  being  made  on  the  new 
Lawson  “38”  Paper  Cutter,  and  the  Law- 
son  Multiple  Head  Drill  Slotter.  The  Law- 
son  “44”  and  “50”  Paper  Cutters  will  be 
in  quantity  production  at  an  early  date,  ac¬ 
cording  to  Mr.  Schulkind. 


4-Color  High-Speed  Proof  Press  • 

★  One  of  the  most  important  postwar  an¬ 
nouncements  made  in  the  printing  equip¬ 
ment  industry  has  just  come  from  the  plant 
of  Vandercook  &  Sons,  Inc.,  in  Chicago, 
announcing  the  completion  of  its  new  4- 
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Color  High-Speed  Proof  Press.  Developed 
particularly  for  photoengravers  and  large 
publication  printers,  this  new  press  ap¬ 
proximates  more  closely  than  ever  before 
the  high  speed  and  wet  printing  conditions 
of  4 -color  production  presses,  as  well  as 
lowers  the  cost  of  color  proving. 

The  significance  of  this  announcement  is 
more  readily  appreciated  by  the  manufac¬ 
turer’s  statement  that  the  press  will  ink, 
frisket  and  print  a  4-color  proof  within 
TWO  SECONDS  between  the  first  and 
last  colors.  A  motion  picture  (in  color)  of 
the  press  in  operation  was  shown  at  the 
recent  American  Photo-Engravers  Conven¬ 
tion  in  Philadelphia  and,  according  to  re¬ 
ports,  aroused  considerable  interest. 

Additional  features  of  the  press  are  as 
follows : 

1.  Plates  are  inked  immediately  ahead  of 
the  impression,  since  tests  have  shown 
that  every  fraction  of  a  second  ink  is  al¬ 
lowed  to  set  on  a  plate  will  cause  a  different 
result. 

2.  The  speed  of  the  press  has  been  fixed 
at  200  feet  per  minute,  and  any  impres¬ 
sions  taken  at  higher  or  lower  speeds  will 
result  in  a  different  effect. 

3.  The  press  has  a  central  control  panel 
at  the  feed  board,  from  which  the  press  is 
started,  stopped  and  reversed  by  means  of 


push  buttons.  Here,  also,  are  located  four 
knobs  that  control  the  cylinder  trips,  with 
colored  lights  to  indicate  which  color  or 
combination  of  colors  will  print. 

4.  It  has  an  automatic  frisket,  consisting 
of  a  short  piece  of  frisket  paper  clamped 
between  chains,  which  feeds  between  cylin¬ 
der  and  inking  units. 

5.  Four  new  type,  quick  wash-up  ink 
fountains  are  provided,  with  a  vibrating 
ductor  roller  to  transfer  ink  from  fountains 
to  motor-driven  ink  drums. 

“This  new  proof  press,”  said  E.  O.  Van- 
dercook,  president,  “will  reduce  the  cost  of 
color-proving  because  of  the  high  speed  at 
which  it  operates,  and  provides,  we  believe, 
the  fastest  means  of  producing  from  one 
to  one  thousand  4-color  proofs.  The  press 
is  not  difficult  to  operate,  and  any  proofer 
can  quickly  become  familiar  with  its  sim¬ 
ple  controls.^’ 

This  No.  604  Vandercook  4-Color  High- 
Speed  Proof  Press  takes  a  maximum  plate 
of  25"x2r'  and  requires  a  floor  space  of 
4'x23’.  Its  net  weight  is  approximately 
10,000  pounds. 

Owing  to  the  wide  interest  in  the  press, 
a  colored  motion  picture  of  it  in  operation 
will  be  shown  to  visitors  at  the  V’ander- 
cook  Chicago  Display  Room,  located  at 
630  South  Dearborn  Street. 
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Color  Harmony  Manual 

★  Of  interest  to  all  persons  who  work  with 
color  is  the  publication  of  a  Large  Chip 
Edition  of  the  Color  Harmony  Manual  by 
Color  Laboratories  Division,  Container  Cor¬ 
poration. 

In  this,  the  individual  color  chips  are  one 
inch  square  plus  a  tab,  providing  two  and 
one-half  times  more  working  area  than  the 
chips  in  the  first,  1942  edition.  Among  the 
obvious  advantages  of  the  larger  working 
area  of  the  chips  are  the  increased  speed 
with  which  a  visual  impression  of  a  color  is 
gained,  and  the  ease  with  which  color 
matching  is  accomplished.  Also,  the  neces¬ 
sarily  larger  charts  (ir'xlS^"  when  open) 
are  more  appropriate  for  teaching  and  for 
presenting  color  schemes  before  groups. 

The  shape  of  each  chip  provides  a  tab  on 
which  is  printed  the  complete  Ostwald  no¬ 
tation  for  that  color.  All  chips  are  remov¬ 
able  from  their  positions  which  are  marked 
accordingly  for  easy  return.  Furthermore, 
the  location  of  any  Ostwald  notation  is 
evident  from  a  glance  at  the  transparent 
flyleaf  which  is  printed  with  all  letter  no¬ 
tations.  The  chips  in  both  editions  of  the 
Manual  are  identical  in  color.  Thus,  the 
colorimetric  specifications  for  the  dull  sides 
of  all  680  chips  which  were  published  in  the 
July  1944  issue  of  the  Journal  of  the  Opti¬ 
cal  Society  of  America  apply  equally  well  to 
both  editions. 

A  new  feature  of  the  Large  Chip  Edi¬ 
tion  is  a  work  chart  in  which  the  chips  may 
be  arranged  for  study  in  circular  or  linear 
series.  Also  included  is  a  twenty-four  page 


text  which  has  been  revised  from  the  orig¬ 
inal  text  where  more  exact  wording  seemed 
appropriate.  It  explains  the  basic  Ostwald 
principles  of  color  order  in  non-technical 
language,  and  tells  how  to  use  them  to  ob¬ 
tain  harmony  in  color. 

The  Color  Harmony  Manual  has  enjoyed 
wide  distribution  and  application  in  art, 
industry  and  technology.  The  list  of  pur¬ 
chasers  of  the  first  edition  is  imposing.  It 
includes  70  well-known  names  in  the  ad¬ 
vertising,  printing  and  publishing  business; 
27  manufacturers  of  paper  and  printing  ink ; 
55  educational  institutions;  61  manufac¬ 
turers  of  textile,  wallpaper  and  floor  cov¬ 
ering. 

The  National  Bureau  of  Standards  in  a 
recent  publication  stated  that  .  .  .  “The 
Manual  is  designed,  as  the  name  implies, 
chiefly  to  promote  the  knowledge  and  study 
of  color  harmony.  Because  of  the  fact,  how¬ 
ever,  that  there  is  a  shiny  and  a  dull  side 
to  the  chips  both  of  which  are  easily  avail¬ 
able  for  comparison  with  unknown  colors, 
the  Manual  is  exceptionally  well  suited  to 
serve  also  as  a  set  of  color  standards  for 
general  use,  and  it  has,  already  achieved 
considerable  acceptance  for  this  purpose.” 

It  is  expected  that  the  greater  con¬ 
venience  and  increased  accuracy  provided 
by  the  larger  chips  in  this  new  edition  will 
serve  as  a  worthy  supplement  to  the  first 
edition  of  the  Manual,  and  facilitate  its 
use. 

The  Large  Chip  Edition  of  the  Color 
Harmony  Manual  is  being  sold  by  The 
Graphic  Arts  Monthly  at  $125.00.  The  1942 
edition  (small  chip)  may  be  obtained 
through  GAM  at  the  price  of  $50.00. 
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Made  by  Printers  for  Printers 

PARAFFINE 

THE  MODERN 

NON  -  OF  FSET  COMPOUND 

A  icientifically  prepared,  quality  product 
that  will  surpriae  you  with  perfect  reeulta. 

USED  SUCCESSFULLY  BY 

PRINTERS  •  LITHOGRAPHERS 
PAPER  BOX  MANUFACTURERS 
GLASSINE  and  LABEL  PRINTERS 

Highly  concentrated.  Does  not  kill  color. 
Prevents  picking  and  sticking  on  solids  and 
tints.  Eliminates  90%  of  slipsheeting. 
SAVES  INK  AND  TIME. 

FREE  SAMPLE 

LITERATURE  and  PRICES  TO 


V.  G.  REED  &  SONS,  Printers 

644  South  Shelby  Street 
Louisville  2,  Ky. 


LEADER 
in  its  LINE 

Write  for 

FREE 

Sample  Book 


M I D-ST ATES 

GUMMED  PAPER  COMPANY 
2515  S.  Damen  Ave.  Chicago  8,  ill. 


Joins  Graphic  Arts  Equipment 

★  Elcy  E.  Schwarz  of  the  Graphic  Arts 
Equipment  Co.,  127  W.  Harrison  Street, 
Chicago  5,  announces,  that  Edward  R. 
Schwarz  has  joined  the  company.  His 
brother,  Jos.  B.  Schwartz  has  been  a  mem¬ 
ber  of  the  firm  for  the  past  several  years. 

According  to  Miss  Schwarz,  the  com¬ 
pany  is  doing  all  it  can  to  live  up  to  its 
slogan,  “The  Nation’s  Supply  House.’’  It 
is  now  stocked  with  a  large  supply  of  the 
many  and  various  items  of  equipment 
needed  and  used  in  the  average  plant;  and 
it  can  take  mail  orders  with  quick  de¬ 
livery.  The  company  also  buys  and  sells 
used  and  rebuilt  machinery  and  equipment; 
and  it  has  a  confidential  consulting  service 
relative  to  replacements,  exchanges,  ap¬ 
praisals  and  liquidations  of  plants. 

Reorganizes  Laboratories 

★  With  the  new  research  laboratory  of 
Central  Paper  Company,  Inc.,  of  Muske¬ 
gon,  Michigan,  nearing  completion,  the  com¬ 
pany  has  announced  plans  for  initial  re¬ 
organization  of  the  company’s  technical 
staff. 

As  advised  by  C.  W.  Smith,  president, 
and  in  line  with  the  company’s  advertised 
policy  of  complete  control  of  process  from 
wood  to  finished  product,  Robert  L. 
Knickerbocker,  chemist  with  the  company 
for  many  years  has  been  appointed  Director 
of  Control  Laboratory  with  this  same  title. 

Mr.  Knickerbocker  will  be  in  complete 
charge  of  the  technical  control  of  the  com¬ 
pany’s  processes  and  products. 

This  step  along  with  the  separation  of 
the  control  laboratory  from  other  research 
work  performed  by  the  previous  staff  will 
add  to  the  efficiency  of  control  and  quality  of 
the  products  manufactured  by  the  company. 


Your  customer  will  understand  the  higher  printing 
prices— if  you  use  PRINTED  PRODUCTS  to  justify  them 

Printing  costs  are  still  rising,  but  it  is  difficult  for  many  printing  buyers 
to  accept  the  new  prices  without  a  reasonable  explanation.. 

PRINTED  PRODUCTS  gives  you  a  convincing  visual  means  of  demon¬ 
strating  the  necessity  of  higher  prices,  thus  making  it  easier  for  you  to 
justify  the  increased  price.  Ask  about  our  Guest  Trial  Offer. 

PRODUCTION  STANDARDS  CORPORATION 

105  W.  MONROE  ST.,  CHICAGO  3 

Publiahera  of  “PAR  for  Printers**  the  production  guide  for  alert  management. 
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*  SELL  /\S  A  LMIT 


CASLONBONOPAK 
to  botes  •  ^COO 
piMs  sheets  •  i  com 
pleie  stortie  or  deliterr 
toil  Ntiti  space  tor  label 


CASLON  UTILITY  BOX 
contains  500  plus  sheets* 
BS* It  •  while  •  11  bcies 
rn  Pak  •  has  label  tor  vour 
name  *115  Patent  ?3t90!6 


*  SELL  AS  A  LMIT 


CASLON  BONDI 


Patented 


PBESS  PRODUCTS 

FOR  OVER  THIRTY  YEARS 


MORGAN  EXPANSION  ROLLER  TRUCKS 


A  MW  ioUm  with 
WMk— wbowiog  anMl  of  PIMMM 
«•  typa-  BraM  nil*  would  «ul 
iht  rbilon  to  libboho.  ' 


Save  Time — Save  Ink 
Save  Money 
Eliminate  Bearers 
Reduce  Wear  on  Rollers 
and  Tracks 

Very  Desirable  f<>r  Light 
Forms,  Rule  Forms, 
Half  Tones 
Noiseless 


Tho  MIDO  toller  reiaod  |a  titct' 
tjrv  heicbt  with  Morgoa  Tnieho, 
Irmim  <I»oo  prlBtiBg  without  coH 
(ioiolioUen. 


“COWAN”  PERFORATING  GRIPPERS 


Pat.  2035164 


THE  IDEAL  COMBINATION  FOR  JOB  PRESSES  W 

The  “COWAN"  Gripper  for  C.  &  P.  and  Kluge  presses  is  a  scientifically  designed 
and  constructed  perforating  attachment  for  platen  presses.  It  is  ve^  quickly  attached 
and  will  give  a  100  per  cent  perforation  at  the  same  time  the  printing  is  done,  with  a 
great  saving  in  time  and  elimnates  cutting  of  rollers.  It  is  a  real  pleasure  to  use. 
Send  for  samples  and  prices. 

.COWAN  PRESSROOM  PRODUCTS,  INCORPORATED 

formerly  Morgan  Expansion  Roller  Truck  Co.,  P.  O.  Box  216,  Hollywood  28,  Calif. 
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SAVE  HOURS  OF 
TEDIOUS  LABOR 

with 


Jogs  Onion  Skin,  Snapouts,  Carbon,  Inter¬ 
leaved  Forms  and  other  hard  to  do  jobs  in 
a  fraction  of  the  time  consumed  by  hand 
jogging.  Made  in  four  Models. 

Write  for  Illustrated  Literature  Today 

THE  M.  L.  ABRAMS  CO. 

**Your  Supply  House** 

1639  SUPERIOR  AVE.,  CLEVELAND,  OHIO 


COMPACT  POCKET  SIZE 

HOW  DIVIDE  THE 
WORD 

IB  widely  and  helpfully  usedhy 
printers,  editors,  writers,  proof¬ 
readers,  and  stenographers.  * 

*  over  20,000  words 
correctly  syllabicated 

*  full  thumb  index 
for  easy  locating 

*  buckram  bound 

*  proofreaders^  marks 
on  inside  covers 

$2.50  plus  25c  for  handling 

Please  send  cheek  to 

The  Graphic  Arts  Monthly 

608  S.  DEARBORN  ST.  CHICAGO  S 


Liebenow  Appointed  Agent 

★  The  Post  Machinery  Company,  Beverly, 
Massachusetts,  through  its  president,  Wal¬ 
ter  P.  Fergnani,  announces  the  selection 
of  J.  Gus  Liebenow,  Chicago,  as  sales  and 
service  agent  for  the  West  and  the  South. 
Mr.  Fergnani,  in  his  announcement,  said: 
“As  the  Post  Gluer  is  mechanically  de¬ 
veloped  by  men  with  a  most  intimate  knowl¬ 
edge  of  the  requirements  of  the  carton  in¬ 
dustry,  it  is  consistent,  in  our  opinion,  to 
add  sales  and  service  representatives  with 
the  same  qualifications.” 


/.  Gus  Liebenow 


Gus  Liebenow  is  well-known  to  the 
trade  because  of  his  many  years  of  sales 
and  service  to  the  carton  field.  He  is  a  rep¬ 
resentative  of  prominent  manufacturers,  and 
operates  one  of  the  largest  and  best- 
equipped  service  plants  in  the  West,  lo¬ 
cated  in  Chicago.  His  men  are  being  trained 
at  the  Post  Machinery  plant ;  and  service 
will  be  on  a  par  with  that  rendered  on  the 
products  of  Thomson-National  Press  Com¬ 
pany,  The  Berry  Machine  Company,  The 
Southworth  ^Machine  Company,  and  other 
machinery  and  equipment  made  exclusively 
for  the  carton  and  container  trades. 

The  Post  Machinery  Company  believes 
its  selection  of  Mr.  Liebenow  is  of  the  best 
interests  of  its  product,  and  of  the  industry 
which  it  will  most  competently  serve. 
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Edition  of  Lasky’s  Book 

★  Announcement  is  being  made  of  the  pub¬ 
lication  of  the  thoroughly  revised  (2d  edi¬ 
tion)  656-page  textbook  and  working  man¬ 
ual,  Proofreading  and  Copy-Preparation,  by 
Joseph  Lasky,  nationally  known  writer  and 
authority  on  these  two  subjects.  Mr.  Lasky 
has  had  thirty  years’  practical  experience 
as  a  proofreader,  editor,  writer  and  teacher. 

First  published  in  1941,  Poofreading  and 
Copy-Preparation  has  been  acclaimed 
throughout  the  graphic  arts  industry  as  a 
work  unequaled  in  its  field. 

The  volume  is  faultlessly  written  and  con¬ 
sists  of  a  complete  course,  from  the  pre¬ 
paration  of  the  “rough”  copy  to  the  read¬ 
ing  of  the  final  proofs.  Among  its  seven¬ 
teen  informative  chapters  are  sections  on 
printers’  English,  authors’  style,  spelling, 
compounding!,  abbreviations,  homonyms, 
proofreading  pitfalls,  division  of  words  ac¬ 
cording  to  both  Webster’s  and  the  New 
Standard  dictionaries,  punctuation,  differ¬ 
ences  between  American  and  British  spell¬ 
ing,  the  elements  of  typography,  and  num¬ 
erous  other  valuable  features. 

Proofreading  and  Copy-Preparation  is 
profusely  illustrated  with  hundreds  of  cuts, 
halftones  and  diagrams  arranged  to  afford 
the  reader  maximum  benefits  in  the  shortest 
period  of  time. 

Copies  may  be  purchased  from  The 
Graphic  Arts  Monthly,  608  South  Dear¬ 
born  Street,  Chicago  5.  Price  $7.50  plus 
25  cents  for  postage  and  handling  charge ; 
fifty  cents  extra  outside  United  States. 


Book  on  Newspaper  Production 

★  “Advertising  Production”  is  the  title  of 
a  new  book  by  Ben  Dalgin,  director  of  art 
and  reproduction  for  The  New  York  Times. 
Although  the  book  is  primarily  a  manual 
on  the  mechanics  of  newspaper  printing,  it 
gives  much  helpful  information  on  photo¬ 
engraving,  ad  composition,  duplicate  plates, 
and  rotogravure.  With  the  use  of  many  il¬ 
lustrations,  it  shows  the  handling  of  a  pro¬ 
duction  job  from  start  to  finish.  The  chapter 
on  monotone  rotogravure  and  the  one  on 
color  rotogravure  should  prove  especially 
interesting  to  those  who  are  seeking  help¬ 
ful  information  on  the  subject.  The  book  is 
5j4"x8J4",  contains  243  pages,  and  sells  at 
$4.00  a  copy.  Copies  may  be  obtained 
through  GAM.  , 


Western  Static  EUmiimtor 


ALL  SIZE  BRUSHES  IN  STOCK 
tmummdimim  IMhrery 
•  Sfata  maximiim  tix«  of  paper. 
20c  par  inch 'for  brush  part  only. 
F.  O.  B.  Chicago.  Insulators  and 
ground  damp  fumishad  fraal 
Smmd  ardmr  »0dmy 
•r  Olmatrmud  fetd^r 


Western  Brush  Co.,  Inc. 

29  S.  Market  St  •  Chicaqo  6,  Illinois 


PERFECTION 


OH  6^^ 


—  sold  to  Commerc/a/  Printers,  on/j 
through  reliahle  Fine  Paper  Merchant s 

PAPER  MANUFACTURERS  CO 

5th  and  Willow  St..  Phila  23,  Pa 
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New  Graphic  Arts  Equipment 

★  O.  P.  Robinson,  vice-president  and  gen¬ 
eral  manager  of  Electric  Boat  Company, 
Groton,  Conn.,  announces  the  formation  of 
a  Printing  Machinery  Division,  organized 
for  the  purpose  of  manufacturing,  merchan¬ 
dising  and  servicing  graphic  arts  machin¬ 
ery.  The  Electric  Boat  Company  itself  is 
the  world’s  oldest  and  largest  producer  of 
submarines  and  a  peacetime  manufacturer 
of  a  number  of  precision-built  products. 

Stuart  E.  Arnett,  formerly  sales  man¬ 
ager  of  the  New  York  Metropolitan  Area 
for  the  Harris-Seybold  Company  has  been 
appointed  sales  manager  of  the  new  Print¬ 
ing  Machinery  Division.  Mr.  Arnett  has 
been  associated  with  the  printing  and 
lithographing  business  since  his  early  youth, 
when  he  started  working  after  school  as  an 
errand  boy  for  a  small  printer  in  Detroit, 
Michigan.  He  has  since  worked  as  press¬ 
man,  compositor,  estimator,  cost  accountant 
and  salesman  of  printing,  lithography  and 
graphic  arts  equipment.  He  attended  De¬ 
troit  Public  Schools  and  received  his  col¬ 
lege  education  in  night  school  classes  at 
the  Detroit  Institute  of  Technology  and 
Fenn  College  in  Cleveland,  Ohio.  During 
the  war,  Mr.  Arnett  was  an  aviation  en¬ 
gineer  officer  in  the  United  States  Marine 
Corps. 

Mr.  Harold  Gegenheimer,  formerly  chief 
engineer  of  the  press  section  and  plant 
manager  of  the  Rutherford  Mchinery  Di¬ 
vision  of  the  Sun  Chemical  Corporation 
has  been  appointed  supervising  engineer  of 
the  Printing  Machinery  Division’s  products. 
Mr.  Gegenheimer  is  the  son  of  Mr.  William 
Gegenheimer,  well-known  figure  in  the 
graphic  arts  equipment  field.  Previous  to 
his  connection  with  the  Rutherford  Printing 
Machinery  Division,  Mr.  Gegenheimer  was 
associated  with  his  father  in  the  develop¬ 
ment  of  the  Willard  Offset  Press.  He  was 
also  employed  for  approximately  five  years 
by  the  American  Type  Founders  Company 
as  a  design  engineer  on  offset  press  equip¬ 
ment.  Mr.  Gegenheimer  is  a  graduate  of 
Georgia  Tech  in  the  class  of  1933  where  he 
received  the  degree  of  B.S.  in  mechanical 
engineering. 

It  has  often  been  said,  “if  you  can  build 
a  submarine  you  can  build  anything.”  In 
hardly  any  other  product  are  mechanical 
precision,  complete  dependability  and  rug¬ 


ged  strength  so  essential-  The  announce¬ 
ment  points  out  that  the  same  ingenuity  it 
has  applied  to  designing  and  building  sub¬ 
marines  and  other  products  will  be  applied 
in  developing  the  line  of  equipment  thU 
company  will  manufacture  for  the  graphic 
arts  industry. 

The  Printing  Equipment  Division  be¬ 
comes  a  member  of  an  illustrious  fam¬ 
ily.  It  joins  the  Elco  Division,  wartime 
builder  of  the  famous  PT  boats  and  peace¬ 
time  producer  of  pleasure  power  yachts; 
the  Electro  Dynamic  Division,  manufacturer 
of  special  and  standard  electric  motors  and 
generators ;  the  Commercial  Body  Divi¬ 
sion,  builders  of  “Armorlite”  truck  bodies; 
and  the  Structural  Steel  Division.  The  com¬ 
bination  of  the  company’s  own  foundries 
and  machine  shops,  well  equipped  and 
manned  with  a  highly  skilled  force,  assures 
early  and  uninterrupted  deliveries  of  print¬ 
ing  machinery. 

The  sales  office  of  the  Printing  Machin¬ 
ery  Division  is  located  at  33  Pine  Street, 
New  York,  N.  Y. ;  its  products  are  being 
manufactured  at  the  plant  at  Groton,  Con¬ 
necticut. 

Complete  details  concerning  the  com¬ 
pany’s  new  and  improved  Model  22"xiV 
single-color  Willard  Offset  Press,  the  first 
of  this  line,  will  soon  be  announced. 


“Green  Core  Rap” 

★  A  new  product  manufactured  by  the  Mid- 
States  Gummed  Paper  Company,  known  as 
“Green  Core  Rap,”  is  announced  as  being 
available  in  sufficient  quantify  to  be  of¬ 
fered  for  general  use.  It  is  a  wrapping  xna- 
terial  that  is  moisture-proof,  moisture  va¬ 
por  proof,  greaseproof,  moldable,  non-cor¬ 
rosive  and  acid-free. 

“Green  Core  Rap”  is  designed  and  ap¬ 
proved  for  export  packing  and  storage  of 
all  metallic  objects  requiring  protection 
from  corrosion  and  water  damage  and  fully 
meets  the  requirements  for  Grade  C,  Type 
II  wrappers  under  Joint  Army-Navy  Speci¬ 
fications.  JAN-P-131-Moisture  Vapor  Proof 
Barrier;  JAN-P-121-Greaseproof  Barrier 
material;  AN-P-12b  Aeronautical  Greas- 
proof  Wrap;  and  Bureau  of  Supplies  and 
Accounts  53W3  (INT)  for  Greaseproof 
wrapping. 

The  manufacturer  points  out  that  inas- 
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much  as  the  range  of  applications  of  “Green 
Core  Rap”  is  but  little  explored,  it  offers  a 
sure  reward  for  constructive,  imaginative, 
original  thinking.  The  Army  and  Navy 
use  it  for  protecting  metal  items  and  other 
equipments,  parts  and  supplies,  both  as  a 
wrapper  and  as  a  liner,  it  being  a  com¬ 
ponent  part  of  the  packing. 

Other  applications  which  spring  to  mind 
because  of  “Green  Core  Rap”  water-proof, 
vapor  proof,  greaseproof,  heavy  duty  quali¬ 
ties,  might  be  for  protecting  chemicals, 
dri-ice,  etc.,  etc.,  in  fact  anything  which 
is  affected  by  contact  with  humidity,  fumes, 
gases,  moisture,  greases  or  other  penetrat¬ 
ing  liquids,  colloids  or  solids. 

“Green  Core  Rap”  is  currently  available 
in  both  rolls  and  sheets.  The  standard  roll 
is  36  inches  wide  and  100  yards  long.  Lesser 
widths  are  cut  from  standard  rolls. 

Additional  data,  samples  and  prices  can 
be  obtained  from  the  manufacturer — Mid- 
States  Gummed  Paper  Co.,  Dept.  D,  2515 
South  Damen  Ave.,  Chicago  8. 


Book  on  Printing-Plant  Layout 

★  Because  of  wide-spread  interest  in  the 
subject  of  layout  of  printing  plants  among 
members  of  the  Graphic  Arts  Association 
of  Illinois,  Inc.,  a  treatise  on  the  subject 
has  been  issued  outlining  the  basic  ele¬ 
ments  to  be  considered.  In  the  foreword 
to  the  document,  S.  F.  Beatty,  secretary 
and  general  manager  of  the  Association, 
wrote,  that  while  it  is  true  that  numerous 
articles  on  the  subject  have  appeared  in 
various  trade  pub¬ 
lications,  it  has 
nevertheless  been 
impossible  to  find 
a  book  or  a  trea¬ 
tise  “dealing  with 
the  fundamentals  of 
this  subject  as  ap¬ 
plied  to  printing 
plants.”  For  that 
reason,  arrange¬ 
ments  had  been 
made  to  publish 
the  monograph. 

Mr.  Beatty 
states  that  the  au¬ 
thor,  Mark  E.  Powers,  is  a  graduate  en¬ 
gineer  of  the  University  of  Illinois,  and  for 
many  years  has  specialized  in  solving  en¬ 


gineering  problems  in  the  printing  indus¬ 
try.  Mr.  Powers  has  contributed  technical 
articles  to  the  trade  publications. 

“We  know  of  no  other  man  who  has  had 
so  much  experience  in  making  printing 
plant  layouts  as  Mr.  Powers,  and  we  feel 
confident  that  the  information  contained 
in  this  treatise  will  prove  of  value  to  all 
members  of  our  Association  and  to  othei 
printing  establishments  considering  ex¬ 
pansion  problems,  new  buildings  and  other 
developments  which  involve  making  lay¬ 
outs,”  said  Mr.  Beatty. 

The  monograph  is  a  brochure,  854  by  11 
inches,  32  pages  and  cover,  and  deals  with 
the  subject,  “Layout  of  Printing  Plants,” 
in  non-technical  language  for  owners  and 
executives  in  printing  establishments.  Its 
value  is  in  its  clear  statements  of  what  to 
consider  and  what  to  avoid  in  making  plans 
for  changes,  and  how  unnecessary  move¬ 
ments  in  production  operations  can  be 
eliminated.  Numerous  charts  illustrate  the 
ideas  expressed. 

Copies  of  “The  Layout  of  Printing 
Plants”  may  be  obtained  through  The 
Graphic  Arts  Monthly.  The  price  is  $2.50 
a  copy  plus  25  cents  for  postage  and  hand¬ 
ling. 


Plastic  Cuts  From  Mats 

•k  An  all-plastic  cut-making  process  where¬ 
by  plastic  cuts  can  be  made  from  stock 
mats,  or  mats  of  job  forms,  stock  cuts,  etc., 
is  being  announced  by  The  Multiplate  Com¬ 
pany,  30  Seventh  Avenue,  Long  Branch, 
N.  J.  The  cuts  are  said  to  be  made  easily, 
quickly  and  cheaply  with  a  material  that  is 
thermoplastic,  sturdy,  tough  and  durable. 
Mr.  M.  T.  McKinley,  inventor  of  the  pro¬ 
cess,  points  out  that  he  and  his  company 
have  been  aided  greatly  in  the  production 
of  the  thermoplastic  material  by  the  Mo- 
santo  Chemical  Co.,  of  atom-bomb  re¬ 
search  fame.  The  finished  cuts  may  be 
mounted  upon  wooden  base  by  nailing, 
gluing  or  taping  the  same  as  regular  metal- 
cast  stereotypes. 

The  equipment  for  making  Plastic  Mul¬ 
tiplates  is  made  of  a  plastic  material  not 
affected  by  heat  or  other  requirements 
placed  upon  it  to  make  Multiplate  printing 
plates. 

Heat  supplied  from  an  open  burner. 


Mark  E.  Povoert 
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either  gas  or  electric,  is  sufficient  to  make 
Multiplate  cuts.  Even  heat  from  containers 
supplying  “canned  heat”  may  be  used  suc¬ 
cessfully.  However,  the  company  recom¬ 
mends  that  operators  of  the  All-Plastic  Mul¬ 
tiplate  secure  the  best  equipment  obtain¬ 
able,  which  is  the  oven  of  one’s  home  gas 
stove,  or  one  similar,  equipped  with  an 
oven  thermometer. 

Those  who  wish  to  make  their  own  mats 
may  produce  them  from  forms  locked  up 
in  the  chase  of  an  ordinary  job  press.  The 
impression  required  will  not  damage  type 
or  rules,  because  a  special  material  is  used 
which  cushions  the  impression. 

This  new  all-plastic  process,  according 
to  Mr.  McKinley,  does  not  require  vul¬ 
canizing,  heavy  pressure,  high  temperature 
or  expensive  equipment.  The  Plastic  Mul¬ 
tiplate  is  the  most  important  piece  of  equip¬ 
ment  and  that  accompanies  the  instruction 
sheet.  The  Multiplate  is  complete  with 
clamps  and  guard  strips,  which  regulate 
the  thickness  of  thermoplastic  plates.  At 
a  given  temperature  the  thermoplastic  ma¬ 
terial  becomes  soft.  So  much  so,  the  ma¬ 
terial  will  sag  into  the  mat  and  form  an 
image  of  the  cut  almost  from  its  own 
weight.  A  light  thumb  and  forefinger  pres¬ 
sure  is  all  that  is  required  to  set  the  ma¬ 
terial  into  the  mat. 


with  two  or  more  years  of  service  partici. 
pate  in  the  profits  of  the  firm  up  to  twenty, 
five  per  cent  of  the  profits  which  are  de¬ 
termined  before  taxes.  Arabol  states  that  it 
is  the  oldest  large  firm  in  the  adhesives 
business,  supplying  adhesives  for  a  him- 
dred  different  industries. 


Casey  Jr.  Takes  Entire  Building 

★  Dan  J.  Casey  Jr.  Printing  Machinery, 
Inc.,  moved  recently  into  its  new  quar¬ 
ters  at  119  Barclay  St.,  New  York  City. 
Associated  with  the  Casey  Company  in 
occupying  the  entire  two-story  building 
will  be  the  O.  &  F.  Printers  Machinists. 

“We  had  to  take  larger  quarters  for  two 
reasons,”  said  Mr.  Casey  in  announcing 
the  removal.  “First  we  are  going  to  start 
manufacturing  of  press  heaters  and  exten¬ 
sion  deliveries  and  second  we  are  taking 
on  a  larger  stock  of  equipment  and  we 
needed  more  space  to  store  it. 

“By  having  the  O.  &  F.  concern  with 
U3  in  the  same  building  we  are  now  pre¬ 
pared  to  offer  a  completely  rounded  serv¬ 
ice  to  the  trade.” 

The  Casey  company  was  organized  b 
January  of  this  year.  Officers  are  Mr. 
Casey,  president;  John  P.  Keating,  vice- 
president;  and  Dorothy  Casey,  .treasurer. 

Mr.  Casey,  who  is  a  former  president 
and  active  member  of  the  Printing  Ma¬ 
chinery  Dealers  Association,  is  a  son  of 
Daniel  J.  Casey  Sr.,  well-known  in  New 
York  City. 

Officers  of  the  O.  &  F.  concern  are  Oscar 
and  Frank  lanniello,  who  formed  their 
partnership  about  seven  months  ago  after 
having  returned  from  duty  in  the  military 
services  during  the  war. 


Vote  Salary  Bonus 

★  The  Board  of  Directors  of  The  Arabol 
Manufacturing  Co.  has  voted  a  two-weeks’ 
salary  bonus  to  all  employees  having  one 
or  more  years  of  service  and  pro  rata  to 
those  with  less  than  one  year’s  service.  This 
is  in  addition  to  the  profit-sharing  plan,  in¬ 
augurated  last  year,  whereby  employees 


AUTOMATIC  ROLL  LEAF  FEED 


saving — material  saving  attach- 
I ^  ment  can  be  used  on  all  types  of  upright 

\  stamping  and  embossing  presses.  All  sizes  of 

\  C&P  hand  feed  or  automatic  presses,  all  sizes 

of  John  Thompson  or  similar  presses. 
Brackets  furnished  for  all  standard  machines. 

le  ■  k  HEATER  BLOCKS — Can  be  furnished  for 

Maximum  Width  i5  Inches  „„„ 

Maximum  Draw  i2  Inches  voltage. 

PRINTING  INDUSTRIES  EQUIPMENT,  Inc.,  135  West  20th  St.,  New  York  11,  N.  Y. 
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Chicken  Scratches 

Continued  from  page  72 
quoted  price,  but  who  but  a  handful  of 
wise  buyers  will  follow  Mr.  Calkins’ 
counsel  when  nine  out  of  ten  printing 
salesmen  solicit  “the  opportunity  of 
quoting  on  your  work?”  .  .  .  Among 
those  who  write  advertising  copy  for 
their  gasoline  and  oil,  it  is  almost  a 
maxim  that  the  client  who  begins  to  ex¬ 
amine  punctuation  marks  is  fairly  well 
pleased  with  the  text.  The  copy  is  said 
to  have  reached  the  state  of  comma. 
Yet  the  comma  is  not  unimportant.  A 
bishop,  for  example,  had  written  the 
following  sentence  into  a  pronuncia- 
mento:  “Satan,  whom  I  adore  not,  yet 
adored  by  my  opponents,  is  again 
afield.”  In  type,  this  sentence  read: 
“Satan,  whom  I  adore,  not  yet  adored 
by  my  opponents,  is  again  afield.”  Even 
the  best  typography  and  the  best  inks 
could  not  prevent  such  a  public  bull! 

«  York  Trade  Compositor 

York  Composition  Co. 

York,  Pennsylvania 


no  one  into  accepting  them  as  genuine. 
Why  not  use  a  frankly  honest,  readable 
roman  type  for  the  message,  with  sig¬ 
nature  regulation  typographic  style  in 
caps  and  small  caps,  title  in  italic? 

Moralization  is  not  one  of  our  cus¬ 
tomary  faults,  but  we  have  such  re¬ 
spect  for  the  economic  values  of  direct 
advertising  and  such  a  candidly  selfish 
interest  in  its  holding  its  place  in  the 
sun,  that  we’d  like  to  urge  that  it  be 
done  well,  or  frankly,  not  done  at  all.  . 

“5£Z”  Charlie  and  Mac 
Higgins-McArthur  Co. 
Atlanta^  Georgia 

Big  Profits  in  Discounts 

Continued  from  page  92 

This  reduces  the  taxpayer’s  income 
tax,  or  stated  another  way,  improve¬ 
ments  will  cost  substantially  less  than 
was  paid  for  them,  due  to  the  savings 
in  income  taxes. 

Tax-wise,  new  equipment  valued  at 
say  $2,000  and  written  off  on  a  ten-year 
basis,  that  is  $200  depreciation  a  year, 
will  represent  a  tax  saving  of  $44  an¬ 
nually  to  the  taxpayer  in  the  second 
tax  bracket,  that  is  taxable  income 
over  $2,000  and  less  than  $4,000. 

Repainting  and  re-lettering  of  trucks 
and  painting  of  plant  and  similar  main¬ 
tenance  items  may  be  written  off  fully 
in  the  year  incurred. 

These  and  many  other  profit-taking, 
profit-making  considerations  cry  out 
insistently  for  the  serious  attention  of 
all  printers  who  have  been  scanning 
the  far  horizon  for  money-making  in¬ 
vestment  opportunities,  while  overlook¬ 
ing  those  under  their  own  business 
roof. 


Not  Yet  a  Science 

Continued  from  page  72 
art  marts,  thus  encouraging  the  com¬ 
missioning  of  mediocrity.  Paper,  we 
must  confess,  is  not  yet  all  that  it  will 
be,  and  printers  and  lithographers  are 
hard  pressed  for  equipment,  craftsmen, 
and  time. 

Reasons,  however,  are  not  excuses; 
and  the  fact  that  some  of  the  “litera¬ 
ture”  was  exceptionally  good  was  ir¬ 
refutable  evidence  of  the  fact  that  there 
was  no  need  whatever  for  so  much  of. 
it  to  be  exceptionally  bad. 

An  imitation  typewritten  letter,  with 
its  faking  of  the  hand-written  signa¬ 
ture,  may  flatter  the  vanity  of  the  per¬ 
son  whose  real  signature  must  be  used 
on  the  check  that  pays  for  the  job.  Use 
of  the  letterhead  is  good,  for  its  au¬ 
thority  and  information  conveyed,  but 
these  mass-production  letters  deceive 


"k  Lithography  is,  today,  more  than  a 
hundred  years  old,  but  is  known  to 
fewer  people  than  is  penicillin  which 
is  a  mere~  scientific  infant. 


When  writing  our  advertisers- 
Say  You  Saw  It  in  GAM 
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CLASSIFIED  ADVERTISING 

RATES:  $2.00  per  agate  line  on  a  one-time  order;  SI  .SO  p«r 
agate  line  per  insertion  on  a  12-time  contract,  If  four  linai 
P**>y  nnoro  each  issue.  Approximately  30  characters  to  lina  if 

[<^rtsA  ^ display;  40  characters  If  in  agate  type.  Send  money  with 
\  1  W  order  and  copy  unless  you  have  established  credit  with  ui. 

CLOSING  DATE  FOR  COPY  IS  21ST  OF  THE  MONTH  PRECEDING  ISSUE 


ADHESIVE 


S.  S.  Flexible  Paste  Cold  Padding 
Compound  for  Tabbing  and  Bookbinding, 
$2.00  per  quart,  $6.00  per  gallon 

Artists'  Rubber  Cement 
$1.50  per  quart,  $5.00  per  gallon 

S.  S.  RUBBER  CEMENT  CO. 

314  N  .Michigan  Ave.  Cen.  3373  Chicago  1 


' ANNOUNCEMENTS 


Double  Envelopes  Are  Back.  I 
Send  for  free  samples  of  wed¬ 
ding  invitations,  informals,  busi¬ 
ness  cards,  panel  cards,  etc. 

WILLIAMS  PAPER  CO. 

Dept.  A 

38  Park  Place  New  York  7,  N.  Y. 


LINWEAVE  TOWN  CRIER  TEXT 
ENVELOPES,  all  Doric  size,  10,000  In¬ 
dia,  10,000  Coral,  10,000  Jade,  10,000 
French  Grey,  10,000  Heather  Blue,  7,500 
Maize,  $7.40  M  Cash.  $400.00  for  the  lot 
FOB  Oxford.  Phil  Wheeler,  Oxford,  Ohio. 


IMMEDIATE  SHIPMENT  —  Wedding 
announcements  with  double  envelopes,  pan¬ 
eled  cards  and  envelopes,  informals,  rotary 
cut  cards,  visiting  cards,  etc.  Samples  and 
prices  on  request.  Rosner  Card  and  Paper 
Co.,  438  West  38th  Street,  New  York  18. 


INFORMALS,  natural  white  or  ivory, 
panelled,  50%  rag,  40  lb.  plate  finish, 
beautifully  boxed  lOO’s  with  matching 
envelopes — $8.50  per  10  boxes.  E.  Errett 
Smith,  Inc.,  Dept.  G.,  442  W.  42nd  St., 
New  York  18. 


WEDDING  Invitations  with  Double  Enve¬ 
lopes — informals — Birth  announcements. 
Panelled  Cards,  Rotary  Cut  Business  Cards, 
etc.  Samples  on  request.  Ginn  Paper  Co., 
74  Beekman  St.,  New  York  7. 


FREE  AD  MAT — to  increase  your  job 
printing  profits.  New  Tri-Color  postcards — 
hot  oil  the  press.  Write  today.  R.  Maxon, 
Prop.,  624  S.  Michigan  Ave.,  Chicago  5. 


ANNOUNCEMENTS 


WED  DING  —  confirmation — invitations — 
plain  and  embossed — bridal  books — enclo¬ 
sure  and  announcement  cards — informals — 
good  quality — single  or  double  envelopes. 
Write  for  samples  and  price  list.  Royal 
Paper  Products  Co.,  Dept.  B,  1333  South 
Oakley  Ave.,  Chicago  8,  III. 


ANNOUNCEMENTS  (Thermographed) 


WEDDING  Invitations,  thermographed, 
$4.75  per  hundred.  48  hour  service.  Sample 
book  on  request.  Business  cards,  thermo¬ 
graphed,  $3.75  per  M.  Thermo-Craft  Press, 
92  Gerry  St.^  Brooklyn  6,  N.  Y. 


ART  .WORK  AND  CUTS 


STOCK  CUTS  * 

A  CAY  VARIETt 
FO$i  FVERY  OCCA 
SION  AND  HOLIDAY 
BUSINESS  AND 
ATTENTION  GET 
TfWS  .  .  .  SALfS 
BOOS  TENS 

ARTWORK  ♦ 

BY  SPECIAL  ORDIR 

WE  DESIGN..  LabeU 

Letterheads,  folders. 
Btoc hures.  Ca(a/o|s 
Y  ear  booh i  .  . 

WE  DO..  Co/or  Work. 

Illustratirjil.  Photo 
^Retouchinii.  Lettering 


Arrow  service 


707  FIRST  NATIONAL  DANK  BLOC. 

P.O. BOX  2217  •  Salt  Lake  City,ii Utah 


Zinc  CTCHincs 
and  HflLFTOnCS 


MARSHALL  NEWSPICTURES  INC 


P  O  BOX  173 


INDIANAPOLIS  .  INDIANA 
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art  work  and  cuts* 


BOXED  STATIONERY 


GUARANTEED  PLATES 
LiiM  Cuts,  minimum,  $1.00. 

Halftones,  minimum,  $1.2$. 

All  plates  mounted.  24  hour  service 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate  * 
1470  Gates  Ave.  Brookyn  27,  N.Y. 


,  Boxed  Penonalized  Stationery 

HAMMERMILL 
RII'PLETONE  BOND 

102  Monarch  Sheets' 

102  Monarch  Envelopes 
Choice  of  11  different  colors 

Samples  sent  on  request 

BOSWIL  STATIONERY  CO. 

1451  WUking  Avenoe  New  York  59,  N.  T. 


art  WORK  AND  CUTS  made  to  order. 
Write  for  free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BRASS  AND  GQPPER  SPACES 


Immediate  Delivery  —  Dealers  Only 

BRASS  AND  COPPER  SPACES 
Packed  in  2  oz.  boxes  6  pt.  to  72  pt. 

U.  S.  PRINTERS  SUPPLY  CO. 

120  DeKalb  Ave.  Brooklyn  1,  N.  Y. 

3"  -  6"  -  8"  Kelly  Kurve 
ROCK  MAPLE  TYPE  PLANERS 


Canvas,  Book  Cloth,  Imitation  Leather, 
Coated  Paper  and  many  other  types  of 
rayon,  cotton  and  paper  materials. 


THE  RELIABLE  TEXTILE  CO. 

216  West  Adams  St  Chicago  6,  III 


BOOKBINDERS*  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Equii>. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders’  Machinery.  P.  A. 
Juul  Co.,  1849-51  Milwaukee  Ave.,  Chicago. 


BRASS  TYPE 


SERYOL  TYPE — an  excellent  replace¬ 
ment  for  Brass  Type  at  a  fraction  of 
the  cost.  Stands  up  under  heat  and 
pressure.  Write  for  catalogue. 

ALTAIR  MACHINERY  CORP. 

S5  VANDAM  ST.  NEW  YORK  CITY  13 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine, 
ties  labels,  circulars.  Ten-day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago  20. 


BUSINESS  OPPORTUNITIES 


FIVE  MODERN 
PLASTIC 
BINDINGS 

In  Red,  White, 

Blue  or  Cryetal  Multi-Ring 
3/16"  thru  I". 


Samples 


TAUBER. 


TeuberwTubo 


64tlng 


BINDINQ 

206  Hudson  St.  _ _ _ 

R«w  York  IS  Round  Ring 


rimr 


Opportunity  to  buy  complete  printing  plant, 
equipped  srith  six  Miehle  Cylinder  PreaBca. 
(out  Autmnatic  Job  Ihresses,  Compoaing 
Boom  Equipment,  etc.,  q>ecializing  In 
publications  and  job  printing.  Old  estab¬ 
lished  profitable  business.  Loca^  in  Penn- 
sylrania.  Available  immediatdy.  For  far¬ 
ther  particulars,  write 

NORTHERN  MACHINE  WORKS 

Marshall  and  Jeffenon  Streett 
Philadelphia  22,  Pennsylvania 


MAKE  YOUR  OWN  Plastoplate  printing 
cuts.  Simple,  easy  process.  Plastoservice, 
Argyle  5,  Wisconsin. 
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Fn  Better  Boissd  Printing 

THE  FLEXO  BANTAM 
GLOSSES  AND  DUtLS 
GOLDS  AND  SILVER 

Flexo  Mfg.  Co.,  Inc. 

S5  HOWARD  STh  NEW  YORK  CVTf  1i 


BUSINESS  OPPORTUNITIES 


FOR  SALE 

Offset  and  Printing  Establish¬ 
ment,  Modern  equipment  own¬ 
ers  retiring.  Valuable  real  estate 
included — opportunity  to  ac¬ 
quire  old  established,  profitable 
business  with  a  splendid  reputa¬ 
tion,  requiring  an  investment  of 
$110,000.00.  Located  in  Pennsyl¬ 
vania.  Unusually  good  value. 
For  particulars  communicate 
with 

Northern  Machine  Works 

Marshall  and  Jefferson  Streets 
PHILADELPHIA  22,  PA. 


FOR  SALE— PROFITABLE  Commercial 
Printing  Plant  and  Bindery.  For  Sale  as- 
count  of  health.  Located  in  small  midwest 
city  of  15,000,  with  hne  reputation  for 
quality  work.  Opportunity  to  acquire  old 
estoblished  profitable  business  with  2-story 
brick  building.  Requires  investment  of 
$25,000.00.  Box  2273,  Graphic  Arts  Month¬ 
ly,  608  S.  Dearborn  St.,  Chicago  5. 

BUSINESS  OPPORTUNITIY— A  first- 
class  ruler  can  rent  complete  ruling  i^nt 
with  late  model  Hickok  ruling  machine — 
with  space  in  printing  plant  which  can  fur¬ 
nish  him  with  enough  ruling  to  keep  him 
busy.  Write  Guelff  Printing  Co.,  Mar¬ 
quette,  Mich. 

OUR  PLASTIC  Personalized  Im.  Eng. 
Stationery  Display  will  open  the  doors  of 
lOOO’s  of  new  accounts — try  it — we  know — 
a  3c  stamp  will  bring  the  dope.  BIEBLE, 
16  N.  6th  St.,  Phila.  6,  Pa. 

COMMERCIAL  Prtg.  Plant  or  Half  Int. 
B.  H.  Cantor,  Atty.,  Johnson  City,  Tenn. 

DID  YOU  KNOW 

that  GAM  is  sent  to  over  450  electro- 
typing  plants? 


LErS  GET  ACQUAINTED 

Try  our  special  offer  of  2  lbs.  of  job 
black  for  $1.50,  Prepaid.  Limit  2  Iba. 
to  a  customer.  Color  book  sent  free 
with  first  order. 

CALUMET  INK  CO. 

10041  Calumet  Ave.,  Chicago  28,  UL 


BUSINESS  OPPORTUNITIES 

FOR  SALE  ~~ 

On  account  of  owners  reaching  the  age  of 
retirement,  we  offer  our  complete  Printing. 
Book  Binding-Office  Furniture  and  Supply 
Store  in  Mid  Western  City.  Doing  County, 
School  Supplies,  Catalogue,  General  Print¬ 
ing  ^  and  Book  ^  Binding  business.  Fully 
equipped  plant  including  building  of  over 
26,000  square  feet  of  floor  space.  Business 
established  by  present  owners  over  45 
years  ago.  Free  of  debt.  A  going  money 
making  establishment  that  will  probably 
appraise  for  $150,000  or  more.  Will  sell  at 
a  sacrifice.  Box  2272,  Graphic  Arts  Month- 
ly,  608  S.  Dearborn  St.,  Chicago  5. _ 

ASSOCIATES  Wanted.  Meritorious  proj¬ 
ect.  P.O.  Box  985,  Los  Angeles  53,  Calif. 

CAFE  AND  RESTAURANT  CHECKS 


20,000  Boll  Tickets  (any  Asst. 

10,000  Best.  Onest  Checks 
10,000  Cafe  Punch  Checks 
Any  one  of  above  items  for 

IMMEDIATE  DELIVERIES  FROM 
STOCK 

Coat  Boom,  Parking,  Claim  Checks. 
Numbered  Printing  with  small  or 
large  figures,  Coupons,  Flat  and  Boll 
Labels,  Printed  to  Order. 

AMERICAN  TICKET  CO. 

515  Greene  Ave.  Brooklyn  16,  N.  V. 


CALENDAR  MAILING  WRAPPERS 

PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  Pull  The  String  Mailing  Wrapper 
Co.,  29  W.  Kinzie  St.,  Chicago,  III 

CALENDAR  PADS 

THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 
CALENDAR  PADS— small,  medium,  large 
sizes,  one  and  two  color — catalogue  and 
sample  sheets  available.  John  Baumgarth 
Co.,  120  N.  Green  St.,  Chicago  7. 


132 


The  Graphic  Arts  Monthly — December,  1946 


PAPER  MERCHANTS  WANTED 

to  handle  our  complete  line  of 

Wedding  and  Baby  Announcements  and  Paneled  Cards,  Rotary  cut 
cards  in  Vellum  and  Featherweight,  die  cut  round  corner  cards.  Enve¬ 
lopes,  Christmas,  Religious  Christmas  and  Everyday  Cards  in  bulk  and 
box  assortments.  Religious  prayer  cards  in  color  and  black  and  white. 

MANUFACTURED  BY 

VANMAR  COMPANY 

DIVISION  OF 

MEMORIAL  SPECIALTY  CO. 

171  E.  1 18TH  ST.,  NEW  YORK  35,  N.  Y. 


CARBON  PAPER 


CARD  CASES 


CARD  CASES— 16  per  100  (in  10(Mots)  ; 
Business  size ;  Leather  type..  Excellent  to 
give  with  each  order,  or  sell  at  100%  profit. 
Send  ck.  with  order  save  shp.  chg.  Samp.  10c. 
KOBEY  CO.,  32  N.  State  St.,  Chicago  2. 


CHBBONS  fob  PBIHTEBS 


PenoU  carbon,  one  Ome  carbon,  leml  and 
fall  ooated,  spot  earbon.  printinc  ink. 
PKEBLESS-IMPEBIAI.  is  the  moat  oonv 
pfebanaiTe  earbon  Una  for  arary  oooeoiT« 
sNa  naa.  Write  for  aamplm  and  pitoaa. 

A  OBEAT  PROFIT  OPPORTUNITY 
FOB  PRINTERS — the  NEW  IMPERIAL 
HECTOGRAPH  CARBON  for  aU  ra- 
Snizcmonta. 

P1ERLE88-IMPERML  OO..  INO. 
Peetorv:  2S  Paarlaaa  Pli,'  Newark  S,  N.  «l. 

Mew  York  City:  ni  Broadway 
Giicaco  S,  179  Waat'Waahincton  Street 


CELLULOSE  FILM  &  PRODUCTS 


•  PLEXIGLAS  • 
CELLULOSE  ACETATE 

ALL  THICKNESSES  — STOCK  SIZE 
SHEETS  AND  SHEETS  CUT  TO  ANY 
SIZE.  IMMEDIATE  DELIVERY 
FROM  STOCK. 

TRANSILWRAP  CO. 

2814  Fullerton  Avenue 
ARMitago  8040  Chicago  47 


MAKE  CARB-N-SET 
BUSINESS  FORMS 

The  Oarb*n>sat  Way,  with  Carb>n-sat  one 
time  carbon  paper  end  Oarb-n*Mt  Penatrat* 
Ing  Padding  CIlua,  for  a  batter  form  with 
more  profit  to  you.  Write: 

CARB-N-SET  BUSINESS  FORMS 

Consulting  Engineering  tarvioa  A  Materials 
816  Ferguson  A».  (since  1936)  Dayton,  O. 


CEMENT— PRESS  &  FOLDER  TAPE 


OVERLAPPING  Press  and  Folder  Tapes 
cemented  in  two  minutes.  Eliminates  sew¬ 
ing  or  clips.  Withstands  heat  and  moisture. 
Send  $1  for  large  tube.  May  Chemical 
Works,  925  Larrabee  St.,  Chicago  10,  III. 


ONE  TIME  and  Printers  Pencil  Carbons. 
Write:  American  Ribbon  &  Carbon  Co., 
Inc..  229  Mill  Street,  Rochester,  New 
York  for  prices  and  samples. _ 

For  Carbon  Paper  write— 

Rochester  Ribbon  ^Carbon  Co.,  Inc., 

69  Anderson  Ave. 


CHALK  OVERLAY  PROCESS 


Rochester  7,  N.  Y. 


100%  COVERAGE 
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COMMERCIAL  STOCK  CUTS 


CHASES 


AMSCO  CHASES 

Electric  Wdded  for  Strength. 

AH  Sizes  for  Cylinder  and  Job  Presses. 

AMERICAN  STEEL  CHASE  CO. 
31-31  48fh  Av.,Long  Island  Qty  1«N.Y. 
SmU  by  Att  DmUn 


CHEMICALS  &  COMPOUNDS 


FREE  SAMPLE! 

Fastest  hard  ink  solvent  (Type  Cleaner) 
you  ever  saw!  KOHTHLAKE,  Peoria  4,  III. 


FREE  CATALOG  of  Stock  Cuts.  A  thon* 
sand  ideas  of  inexpensive  illustrations. 
Advertisers,  Printers;  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 


CHRISTMAS  BORDERS 


COMPOSING  ROOM  EQUIPMENT 


CHRISTMAS  CARDS 

Close-out  Sale  of  Large  Quantities 
Perfect  Merchandise  at  less  than  half 
of  regular  price.  Subject  to  prior  sale. 
Also  Commercial  Christmas  Cards. 
Decorative  Boxed  Assortments,  one 
gauge.  Samples,  Details  upon  request. 

BRENNER  PAPER  PRODUCTS  CO. 

37-39  West  17th  St.,  New  York  11 


’^late  Storage 
BOXES 

Save  printiat 
I  plates  from 
loss  -  dotnsft 
SAMPLE  2Sc. 

&^BOXCO.IMC* 
EUcharig^  Indian*. 


XMAS  A  EVERYDAY  GREETING 
CARDS.  We  are  sole  distributors  of  The 
NEWETTE  Line  of  Greeting  Cards  and 
the  originators  of  The  HANDY-PACK 
Xmas  &  Everyday  Greeting  Card.  11  for  $1 
and  21  for  $1  assortments,  price  $7.50  ^r 
dozen  pks. :  special  prices  for  quantity 
buyers.  Suitable  for  exportation.  JOHN 
NAGY,  Novelty  Specialist,  118  North  8th 
St.,  Allentown,  Pa. 


COMMENCEMENT  INVITATIONS 


1947  LINE  Now  Ready!  Complete  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — ^liberal  discounts — also  Personal 
Cards.  Write  for  samples  and  details  on 
your  business  stationery.  Stauder  Engraving 
Co.,  Dept.  Cl 2,  4128  Belmont  Ave.,  Chi¬ 
cago  41,  Illinois. 


COPY  PREPARATION 


COPY  PREPARATION  —  Commerciil 
and  Educational  books  by  typewriter  com¬ 
position,  Electromatics  and  Vari-Typers. 
Technical  and  Foreign  language  keyboards. 
University  Typing  Service,  P.  O.  Box  275, 
Ann  Arbor,  Michigan. 


CORDS  AND  TASSELS 


_ roadway.  New  York. _ 

_ CUTS _ _ 

LITTLE  BLACK  AND  WHITE  CUTS 
Hundreds  Everyday  and  Patriotic  Desigai. 

Little  Prices.  PROOFS  FREE 
B  &  W  Cuts,  337  S.  High  St.,  Columbus,  0. 
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STOCK  CUTS 


New,  Different.  Write 
on  Business  letterhead 
for  catalog. 

STIVERS  STUDIO 

111  New  Montgomery  $t. 
Son  Francisco  5,  Colifornie 


CHRISTMAS  CARDS 

The  most  outstanding  Christmas  Cards  ever  designed— 
GENUINE  STEEL  ENGRAVED  and  HAND-RED-BORDERED. 

$15.80  per  1,000  Sets 

SmmI  fvr  »amplm»  NOW 

Me  U  n  II  C  R  363  CANAL  STREET 

•  a.  n  u  u  D  c  hew  york  13,  n.  y. 

ALSO  BEAUTIFUL  RELIGIOUS  XMAS  CARDS  IN  COLORS 


TO  TRADE  ONLY 


Rotary  -  Cutting 
Paneling  in  any  sheet 

Hand  and  Spray 
Bordaring  in  all  colors 


s  9  g.1 


REGLET  AND  FURNITURE 

Hardwood — Oil  Dipped — Accurately  Cut — Sanded  Smooth 


6  Pt.  per  100  yd.  bundle  $5.50 

12  Pt.  per  100  yd.  bundle  6.25 

18  Pf.  per  50  yd.  bundle  3.50 

2  line  per  50  yd.  bundle  4.50 

3  line  per  25  yd.  bundle  2.75 

4  line  per  25  yd.  bundle  3.75 


ne  per  25  yd.  bundle  $4.25 
ine  per  25  yd.  bundle  5.00 
ne  per  15  yd.  bundle  3.75 
ine  per  15  yd.  bundle  4.65 
ine  per  10  yd.  bundle  3.90 
ine  per  10  yd.  bundle  5.60 


6  pt. — or  slug  high  reglet  per  100  yd.  bundle  $6.25 
12  pt. — or  slug  high  reglet  per  100  yd.  bundle  $7.00 
Soft  wood  reglet  same  price  as  ordinary  reglet 
IMMEDIATE  DELIVERY  FROM  STOCK 

AMERICAN  WOOD  TYPE  MFG.  CO. 


270  Lafayette  Street 


New  York  1 2,  N.  Y. 


CUTS 


MAKE  YOUR  OWN 

PLASTIC  CUTS 

By  the  new  Plastic  Mul¬ 
tiplate  Process,  from  or¬ 
dinary  newspaper  mats. 
Ready-to-operate  outfits 
only  $18.50.  A  sensation  1 
Write  for  FREE  circu¬ 
lars. 

Multiplate  Co. 

30  Seventh  Ave. 
Long  Branch,  N.  J. 


CUTTING  DIES 


MR.  PRINTER— You  Sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York  12,  N.  Y. 


LOWER  overhead,  modern  tools,  mean 
better  dies — at  lower  cost  to  you.  Get  ouf 
estimate.  K.  C.  Prose,  Newburgh,  Ind. 


CUTTING  STICKS 


ADJUSTABLE  soft  metal  cutting  sticks. 
20  cutting  edges.  Wears  longer,  better, 
cheaper.  C.  S.  Mercer  Co.,  Plainfield,  Ind. 


DIES  (STEEL  RULE) 


DIES  TO  MEET  YOUR  EVERY 
REQUIREMENT 

for  cut  outs  -  labels  •  gaskets  -  boxes  -  dis¬ 
plays  -  novelties  -  games  -  etc.  Jig  saw 
puzzle  dies  a  specialty.  Perfect  circle  dies. 
Free  estimates.  Expert  workmanship. 
Quick  service.  Priced  right. 

Also  die  cutting  of  all  kinds. 

THE  DIECRAFTERS,  INC. 

36  St.  Paul  Street  Rochester  4,  N.  Y. 


ACCURATE  STEEL  RULE  DIE  MFRS. 
28  W.  21,  N.  Y.  10,  N.  Y.  Ch-2-0860-1 
All  Steel  Tempered 

Intelligent  Handling  of  Your  Problems. 
One-Day  Service. 


FOR  ANY  PURPOSE^ — Custom-made  to 
your  specifications  by  experts.  Prompt  serv¬ 
ice.  Freedman  Cut-Outs,  117  West  7th 
Street,  N.  York  11,  N.  Y. 


MANHATTAN  STEEL  RULE  DIE  CO.. 
466  loth  Avenue,  New  York  18,  N.  Y. 
Intricate  Dies  for  all  purposes.  Fifteen 
years’  experience. 


STEEL  RULE  DIES  for  cutouts,  displays, 
labels,  novelties,  etc.  Intricate  Dies,  2106  E. 
34th,  Kansas  City  3,  Mo.  Dies  made  same 
day  received. 


^.LFTONES^  ETCHINGS 

>  S3UARE  INCtItS 


DIES  (STEEL  RULE) 


MOUNTERS 

FINISHERS 


NEWSPAf  EIS  AND 
PUIUCATIONS.MIN 
ir  m-HaUlm  Sam 


I 


40 


llr< 


ET 


wtm  roe  mci  lur 


STEEL  RUU  DIE 
SPECIALISTS 
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IAK€  ST 


Randolph  i S7 


CHICAGO  6  lUINOIS 


EQUIPMENT  YOU  Cofl  DEPEND  ON 


EHIERdO  FIR5T!L:= 


CHICAGO  PRINTERS'  MACHINERY  WORKS 


ENGROSSING 


EQUIPMENT  FOR  SALE 


WE  OFFER — 1  42",  3  color  Cottrell  Roll 
to  Roll  Press,  for  stereo  or  rubber  plates,  ' 
A-1  condition.  2  Aniline  Presses,  roll  to 
roll.  46"  Waldron,  4  color,  A-1  condition. 
30"  specially  built,  3  color,  brand  new. 
Also  1  48x48"  late  type,  2  color  Kidder 
rack  back  R.W.P.  Press.  1  28x24"  Special 
Kidder  Rotary  Press,  prints  2  colors  on  top 
and  1  color  on  bottom  of  web ;  rewinds  or 
delivers  sheets  to  automatic  lowering  table. 

1  38"  Rotogravure  Press,  2  color,  sheet  ' 
fed,  sheet  delivery.  Can  be  easily  converted 
to  roll  product  press.  Excellent  condition. 

3  Roll  Product  Rotary  Wrapping  Paper 
Presses.  1  2  color  Meisel  22x48",  1 .2-color 
Kidder  36x48i'  and  1  3  color  Kidder  30x40". 

1  40"  Waldron  5  color  Wall  Paper  Printing 
Press.  New  bearings'  throughout  with  fes¬ 
toon  dryer.  Excellent  condition.  Can  be  in¬ 
spected.  GIBBS-BROWER  COMPANY, 
Inc.,  21  E.  40th  St.,  N.  Y.  16,  N.  Y. 


^land  llcttcrcd  Imprinting 

of 

5uc(ta« 

df^omets  £.Bfancvj 

at  \S^ 

UcsoluUons,  Scrolls  SesUmonials  -  • 
33T  £.14Stfi.  St.,  n*u>  llorR.SL.tX.\l. 


EQUIPMENT  FOR  SALE 


FOR  IMMEDIATE  SALE.  No.  6  Bab¬ 
cock  two  revolution  cylinder  press,  four 
roller,  bed  32x47.  Complete  with  chases 
and  rollers.  Can  be  seen  in  operation  in 
Cleveland.  Loaded  $2,275.  Wire:  Crafts¬ 
men  Finance  Co.,  E.  27th  and  Payne  Ave., 
Cleveland  14,  Ohio. 


MODEL  B,  26x41"  Cleveland  Folder,  com¬ 
plete  with  32  page  attachment  and  motor. 
Can  be  seen  operating.  Need  room  for  NEW 
AUTOMATIC  BAUM  just  delivered, 
therefore  offer  reasonably.  Box  2277, 
Graphic  Arts  Monthly,  608  S.  Dearborn  St., 
Chicago  5. _ 


33x46  No.  3  MIEHLE  two  revolution  cyl¬ 
inder  press.  With  chases  and  rollers.  Good 
running  condition.  For  immediate  delivery. 
$2,600  Craftsmen  Finance  Company,  E. 
27th  and  Payne  Avenue,  Cleveland  14,  O. 


ONE  FOOT  Power  Portland  Punch  in 
good  condition  with  two  heads,  two 
Dies,  Two  Dies  and  one  S/16"  Die 
can  make  immediate  delivery.  Paramount 
Printing  Company,  1817-19  N.  Broadway, 
Knoxville,  Tennessee.  _ 


POWER  Cutter,  30"  Sheridan,  good  con¬ 
dition,  hand  clamp,  5  blades,  3  hp  3  phase 
Robins  and  Meyers  motor,  $550.  fob  here. 
R.  Root,  1520  East  48th  St.,  Ashtabula.  O. 


1  13x20  MILLER  High  Speed  Press,  rudj 
to  go,  $850.00.  1  Varityper — 13  various 
type  faces  (or  mats),  $575.00.  Complete. 
Box  2274,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


PRINTING .  PLANT  EQUIPMENT, 
Presses,  Cabinets,  Saws,  Drills,  Cutters, 
John  A.  Loud,  5  Rowe’s  Wharf,  Boston  10, 
Mass.  Tel.  Liberty  2854. _ 


65"  Cross  press  feeder. 

Seybold  3  knife  continuous  trimmer,  turn 
table  model. 

Marresford  tipping  machine. 

12"  Cr  20"  Domore  Process  embossers. 

No.  1  Smythe  casemaker. 

Cahen  casing-in  machine. 

Cleveland  double  O  folder  and  feeder, 
22  X  28.  ' 

IfPATAAAKI  MACHINERY  SALES 

008  8.  Dearborn,  Chicago  5 


Babcock  cylinder  press  bed  size 
ZZYz  by  48  inches  suitable  for 
country  paper  $150.00  without 
motor.  Motor  available. 

Dubuque  Presbyterian  Press 

DUBUQUE,  IOWA 
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Transfer  Trucks — holds  64 — 89^x13  Galleys;  51x75  Steel  Imposing  Tables  with 
Steel  Tops  to  hold  Sf^xlS  Galleys;  NEW — Rouse  Power  Mitering  Machines, 
Rouse  No.  2  Band  Saw,  Rouse  Lead  and  Rule  Cutters,  Models  No.  10-20-30-40- 
45;  Rosback  28  inch  Rotary  Perforator,  Anderson  Banding  Machines  and  Bindery 
Trucks.  USED — Linotype  Matrix  Cabinets,  48  drawer,  SPECIAL  $135.00. 


Printers 


Supplies 


ECONOMY  PRINTERS 

609  S.  LA  SALLE  ST. 


PRODUCTS  COMPANY 

CHICAGO  6,  ILL. 


EQUIPMENT  FOR  SALE 


15"  PERFECTA  Paper  Cutter,  Automatic 
clamp,  automatic  spacer  power  back  gauge 
with  or  without  D.C.  electric  equipment. 
2  12$4xl8  Kluge  Automatic  embossing  and 
die  cutting  presses,  A.C.  equipment.  1 
12^x18  Thompson  heavy  duty  eccentric 
action,  platen  embossing  and  die  cutting 
press,  D.C.  electric  equipment.  3  14x22 
Universal  5C  die  cutting  presses,  D.C. 
equipment,  1  24x22  Universal  SC  die  cut¬ 
ting  press  A.C.  electric  equipment.  Sta- 
warm  10  gal.  glue  cooker,  brand  new.  All 
in  good  condition,  demonstration  on  your 
own  jobs.  Located  New  York.  Box  2275, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago  5. 


1 — WRIGHT  Multiple  Spindle  Drilling 
Machine — Serial  SM184  for  to  7/16" 
diameter  hollow  drills.  Equipped  with  4 
new  drilling  heads  and  DC  G.  £.  motor, 
1}4  H.  P.  and  controls — 1—48"  Sheridan 
Cloth  and  Paper  Slitter.  E.  G.  Firchau, 
W.  B.  Conkey  Co.,  Hammond,  Indiana. 
South  Chicago  1445. 


KEESE  Automatic  Roll  feed  Label  Print¬ 
ing  Press,  1  color,  3j^x4  inches,  D.C.  Mo¬ 
tor,  in  excellent  condition.  Holland,  157  W. 
25th  St.,  New  York  1. 


100,000  FOLDING 
PAPER  BOXES 

For  Immediate  Disposal 

Size  4x14x1 tuck-in  ends 
imprinted  in  color 

Will  dispose  of  entire  lot  or  any 
part  at  cost 
BOX  2288 

GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chicago  5,  III. 


EQUIPMENT  FOR  SALE 


4  LARGE  SIZE  mat  sorts  cabinets. 

1  Monomelt  feeder  for  Intertype  gas. 

3  Simplex  metal  feeders. 

Font  of  8  pt.  Celtic  single  letter  mats. 
Font  of  8  pt.  No.  2  with  Condensed  Title 
No.  3  (655). 

2  Fonts  of  11  pt.  Gothic  Single  Letter  Mats. 
2  Fonts  of  5)4  pt.  No.  2B  with  Bold  Face 

No.  B521. 

6  Fonts  6)4  pt.  Ideal  News  with  Bold  No. 
1553. 

15  Fonts  of  5)4  pt.  No.  2  Bold  Face  No. 
2  (512). 

Model  9  magazine. 

1  Box  of  used  Intertype  parts. 

2  Intertype  metal  pots. 

PRINTER’S  TROUBLE  SHOOTER 

New  Haven,  Conn. 


ter  Service,  93  Main  Street,  Haverhill, 
Mass. 


Offset  Plates.  All  sizes.  Regrained. 
Write  for  prices,  giving  plate  sizes. 
BRADLEY  WARD  CO. 

45  N.  Division  St.  Buffalo  2,  N.  Y. 


IT"  PAPER  DRILL 


Now  In  Production 
See  Your  Dealer 
Or  Write  for 
Delivery 
Information 


LASSCOg^^ 

PRODUCTS 

INCORrORATED 

465  HAGUE  ST. 
ROCHESTER  6.  N.  T. 
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DESIRABLE  EQUIPMENT  ^^^AND^GUARANTKD**’^ 

1 —  standard  30x36  Embosser.  6 — Power  &  Foot  Perforators.  1 — Seybold  4  Post  Embosser. 
No.  3  and  No.  4  Smyth  Book  o — Foot-Power  Round  Cor.  4 — ^Portland  Punch.  Mdmi. 

,  ^  Mach.  1-Crawley  Rounder  A  Backer 

3 _ 21''-27''  Potd^to°  Glmm.  4 — Hoole  Foot  Numbering  4 — ^No.  2-3-4  Boston  Stitchers 

2 —  24"  wringers  power  driren.  Mach.  5 — Morrison  6-2-4  Stitchers. 

Large  stock  printers*,  bookbinders  machinery  and  equipment — ^terms  if  desired. 
ESOR  MACHINERY  CO.  •  135  West  20th  Street,  New  York  11 


EQUIPMENT  FOR  SALE 


Bindery  Equipment  Including 

I  Cleveland  Folder-— Model  B. 

I  Dexter  Knife  Folder — ^24"^  x  24**  with 
McCain  automatic  feed. 

I  Dexter  Saddle  Stitcher— 10  stations 
double  speed— four  heads. 

1  Mayer  Saddle  Stitcher— 4  stations,  sin¬ 
gle  head. 

All  machines  now  operating  and  are 
in  first  class  running  condition. 

PIERCE  PAPER  PRODUCTS  CO. 

Rockford,  Illinois  Forest  148 


FOR  SALE:  Electric  Linotype  30  em, 
.Monomelt  220  A.C.  500  Volt  3  Phase  Em¬ 
erson  linotype  motor.  G.  S.  Loring  &  Co., 
Typesetting  Machine  Supplies,  470  Atlantic 
Ave.,  Boston,  Mass. 


PAPER  BALER,  electrically  driven.  Bales 
up  to  400  lbs.  Excellent  condition.  For  price 
and  terms  write  Box  2264,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 


BABCOCK,'  29x36"  non-automatic.  New 
Davidson  Duplicator  Offset.  12x18  -  10x15 
C&P’s  with  Kluge  feeders.  H.  J.  Hunkele, 
29  Broad  St.,  Elizabeth,  N.  J. 


PRINTERS  EQUIPMENT— If  we  don’t 
have  it  we  will  get  it  for  you.  PRINTERS 
EQUIPMENT  EXCHANGE,  58  Front 
St.,  Worcester,  Mass. 


10x15  and  8x12  Miller  Units,  A.C.  motors, 
nice  jobs!  Printer’s  Trouble  Shooter,  New 
Haven,  Conn. 


WESEL  Flat  Shaver,  no  motor.  Printer’s 
Trouble  Shooter,  New  Haven,  Conn. 


IMMEDIATE  DELIVERY 

25x38  Anderson  Foldor  with  Frohn 
cont.  feeder,  7  sets  folding  rollers. 
Fields  fall  page  casting  box. 

A.  R.  Quaintanc.e  Co. 

551-53  Fulton  St.,  Chicago  6,  III. 


I 


EQUIPMENT  FOR  SALE 


29x41  BABCOCK  3  roller;  34x48  Bab¬ 
cock  “Regular”  Drum  Cyl.,  latest  model; 
14x22  John  Thomson:  No.  4  Miehle  CyL 
Cutter  &  Creaser  with  rear  delivery;  54" 
Brown  &  Carver  Hand  Clamp  Power  Cut¬ 
ter;  34"  Inman  shear  cut  Slitter;  17x22 
Mentges  Job  Folder;  36"  Burton  Rotary 
Perforator;  Morrison  }4"  Wire  Stitcher; 
46  and  •  48-drawer  Hamilton  wooden  Type 
Cabinets,  one  with  working  top;  10"  Wesel 
self-inking  Proof  Press;  Laclede  Pedestal 
Saw  Trimmer;  80"  and  110"  mill  type 
Sheeters;  70"  Lorenz  Horizontal  Whirfer; 
3  Levy  Camera  Screens;  22"  Fuchs  A 
Lang  3-roll  Ink  Mill;  22x30  Harris  Offset, 
friction  feed  &  jogger  delivery;  44x46  HaD 
Direct  Rotary  and  Offset  Presses  (our  spe¬ 
cialty)  ;  NEW  MATERIAL:  Power  and 
Hand  Balers;  24x30  all-metal  Newspaper 
Form  Tables ;  600  lb.  Dump  Trucks ;  NEW 
44"  NATIONAL  AUTOMATIC  POWER 
CUTTERS  —  PROMPT  DELIVERY. 
(Send  for  illustrated  circular).  Thomas  W. 
Hall  Co.,  120  West  42nd  St.,  New  York  18. 


REBUILT  No.  66  Multigraph,  Davidson 
Feed,  Jogger,  No.  18  Ink  attachment,  4 
segments,  3  typesetters,  etc.  Fine  large  out¬ 
fit,  complete,  like  new.  Lowell  Morrdl, 
Remington,  Ind. 


VACUUM  Printing  Frame  with  pump  and 
motor.  Glass  dimensions  18-24".  Well  con¬ 
structed,  serviceable.  $55.00.  Economy 
Press,  708  E.  Front  St.,  Monroe,  Mich. 


VERTICAL,  10x15  Kluge,  10x15  Univer¬ 
sal,  Boston  foot  power  stitcher,  type,  stand, 
stone,  all  for  $5,500.  Printer’s  Trouble 
Shooter,  New  Haven,  Conn. 


KELLY  A — Extension  delivery,  D.  C. 
motor,  fine  shape.  Printers  Supply  Co.,  2127 
Locust,  St.  Louis  3,  Mo. 


•  New  rustproof  steel  storage  galleys 

•  New  36”  wood  furniture,  all  widths 

•  New  Megill  Gauge  Pins,  dox. _ $1.80 

•  Almost  new  Cal.  Job  Cases,  ea. _  1.50 

•  Scotch  Cut  Mounting  Tape,  roll _  1.65 

•  Used  Wood  Type  Fonts  to  8”,  2/3  off 
_  ATLAS  PRINTING  EQUIPMENT  CO. 
90A  Baxter  St.  New  York  aty  13,  N.  Y. 
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SALE 


USED  and  REBUILT 


MACHINERY 


FOR  PRINTING,  BOOKBINDING  AND  BOX-MAKING 

Presses,  folding  machines,  routers,  planers,  and  all  other  print  shop  equipment— as  well  as 
machinery  for  the  bindery  and  for  the  folding  carton  manufacturer.  Fully  guaranteed  and 
are  moderately  priced.  Consult  us  before  you  buy — or  sell. 

SPECIAL — For  Sale  1  model  389  Baum  Folder,  automatic  feed,  19x25  sheet.  1  Dexter 
Mder,  Dexter  pile  feed,  36x49  sheet. 

SAMUEL  C.  STOUT  COMPANY 

formerly  THE  VANCE  R.  HOOD  CO.,  Western  BrencK 

Telephone  HARrison  7464 

343  South  Dearborn  St.  Fisher  Bldg.  Chicago  4,  Illinois 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


MONOTYPE  Strip  Caster  with  speed  de¬ 
vice,  cutter  and  two  molds.  Makes  2  pt. 
leads,  6  pt.  slugs,  2  pt  rule,  6  pt.  rule  and 
column  rule.  14  rule  matrices.  Price  $700.00. 
Monotype  keyboard,  6,  8,  10,  12  pt.  Ken- 
nerly  Light  Composition  matrices  including 
italic  and  small  caps,  keybars,  stopbars  and 
wedges  for  running  same.  14,18,  24,  30,  36 
case  and  lower  case  display  matrices  for 
Kennerly  light  and  light  italic;  48  pt.  caps 
only  of  Kennerly  light.  Make  an  offer. 
Stamats  Publishing  Co.,  Cedar  Rapids,  la. 

TWO  No.  5  Babcock  Units,  Ext.  Dely. 
Dexter  Suction  Feeder,  A.C. ;  38"  Oswego 
Automatic  Power  Pinker;  14x22  Die  Cut¬ 
ter,  12x18  C&P;  10x15  Miller;  Complete 
Plants  Bought  and  Sold.  Diller  &  Fried¬ 
man,  Inc.,  73  Beekman  St.,  New  York  7. 


NOTICE:  We  can  deliver  new,  u^to-date 
one  to  four  color  Aniline  Rotary  Printing 
Presses  in  70  to  80  days.  For  complete 
particulars  address  Box  2173,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 

NO,  55  BAUM  Folder,  14x20  Automatic, 
$600.  Printer’s  Trouble  Shooter,  New 
Haven,  Conn. 


STITCHING 
WIRE 

Round  or  flat 
THE  SENECA  WIRE  Er  MFG.  CO. 

Foatoria,  Ohl* 


MODEL  2066  Multilith  Offset  Press. 
Prints  20^x16^.  Vari-Typer  bought  this 
year.  Ditto  Direct  Process  Duplicator 
'Model  D-44,  National  Self-Clamping  Paper 
•Cutter,  44  inch  blade.  Boston  Wire  Stitcher 
Mod.^  No  .3.  Full  line  of  supplies  for  ea(^ 
machine.  Reason:  Getting  out  of  reproduc¬ 
tion  business.  Write  for  details  and  prices. 
Chas.  D.  Briddell,  Inc.,  Crisfield,  Mary- 

land.  W.  H.  Briddell. _ 

ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  units.  Miller  units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc., 
30  West  24th  St.,  New  York  City  10. 

ALL  SEASON  ROLLERS 
Will  not  get  hard  or  lose  their  tack. 
Hundreds  in  stock.  Ship  anywhere.  New 
process.  Write  OHIO  ROLLER  CO., 
4408  Detroit  Ave.,  Cleveland  13,  Ohio. 

STOKES  &  SMITH  Gluing  machine,  18 
inch,  $400.  Printer’s  Trouble  Shooter,  New 
Haven,  Conn. _ 

DID  YOU  KNOW 

GAM  is  sent  to  100%  of  the  stationers 
who  have  graphic  arts  departments? 


Hoe  Magaxine  Presses 
40-Page  Press  with  G>lor 
64- Page  Press 
AC  Full  Auto  Motor  Drives 
IMMEDIATE  DELIVERY 

JOHN  GRIFFITHS  CO.,  Inc. 

17  East  42nd  Street,  New  York  City  17 
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■■  m  ^  |E*  Your  Old  INK  FOUNTAIN  for  Ono  Com- 

A  n  im  lH  !■  12<  plotoly  Rebuilt.  Will  Hold  Water  Color  Ink. 


S  for  Pony  Ifiehle  Oylindar  PreM 
I  for  No.  4  lliehle  Cylinder  Preas 
5  for  No.  S  lliehle  Cylinder  Px«m 
S  for  No.  2  Midile  Cylinder  Preee 


t  for  Na  1  lliehle  Cylinder  Preas 

1  for  No.  2/0  lliehle  Cylinder  Pme 

2  for  y-45  lliehle  Vertical  Preai 
2  tor  V-86  llidile  Vertical  Pren 


Dodson  Printers  Supply  Co. 


691  West  Whitehall  St.  S.W. 
ATLANTA,  GEORGIA 


EQUIPMENT  FOR  SALE 


17x17  LEVY  Camera,  complete  with  16" 
Goertz  lens  and  Macbeth  Arc  Lamps,  $750. 
22x28  Double  OO  Cleveland  Folder,  $850. 
Eight  New  Blankets  and  a  complete  set  of 
'  practically  new  ink  and  dampening  rollers 
for  Model  1227  MultiUth,  $50.  17x22  LSB- 
HARRIS  OFFSET  PRESS  available 
after  February  1,  1947,  make  an  offer.  Lat- 
mer  Printers  &  Lithographers,  Pgh.  6.  Pa. 


THOMPSON  Cutting  and  Creasing  20x30. 
Fuchs  and  Lang  Bronzing  machine,  sheet 
25x41.  Ink  agitators  for  5/0  two  color 
Miehles.  For  immediate  disposal.  Universal 
Folding  Box  Co.,  Inc.,  Monroe  &  13th  Sts., 
Hoboken,  N.  J. 


MONOTYPE  to  Cast  from  14  to  36  pt. 
over  60  fonts  of  mats,  gas  pot,  a.c.  motor, 
$2,000.  Printer’s  Trouble  Shooter,  New 
Haven,  Cann. 


SHERIDAN  Embossing  Press,  16x30 
Platen.  Good  Buy.  Walter  Marshak,  Inc., 
75  Roebling  St.,  Brooklyn,  New  York. 
EV  7-4164. 


414x9  Carver 
Cronife  Dryer 
Presto  Dryer 

1214x1814  Thompson  Embosser 
No.  3  Miehle 
3  Pony  Miehles 

1414x22,  10x15  and  8x12  C  &  P 
Besses 

10x15  C  Cr  P  Pre^  for  roll  printing 
with  Shattuck  &  Bickford  slitter  and 
rewinder  attachment,  also  cutoff 
8x12  Peerless  Automatic 
70"  Swartz  Feeder 
65"  Cross  Press  Feeder 
Domore  Automatic  Virkotypes,  20", 
18"  and  12" 

56"  Undercut  Automatic  Cutter,  re¬ 
built. 

44",  20th  Century  Seybold  Cutter 
44"  Oswego  Cutter 

Printers  Exchange 

Producers  of  the  Speedisealer 
705  S.  Wells  Street  Chicago  7 


EQUIPMENT  FOR  SALE 


PEBBLING  Machines,  (Fuchs  &  Lang) 
30  inch  with  either  eg^hell  or  linen  pat¬ 
terns.  26  inch  CTluer  with  heater,  30  ind 
Board  Shears,  Cleveland  Folders,  Model  B 
with  Continuous  Feed.  Model  O  with  Suc¬ 
tion  pile  feeder.  D.C.  motors,  14x22  Modd 
6C  Thomson  Universal.  Holland  Printing 
Machinery  Co.,  157  W.  26th  St.,  N.  Y.  1. 


BONE  TYPE  FOLDERS— Of  Masonite. 
I, deal  for  hand-folding  letters,  circulars, 
cards,  etc.  3  for  $1.00.  (Dealers  wanted). 
NU-CREASER  CO. 

32  N.  State  St.,  Rm.  812  (Hiicago  2,  III 


20x30  HARRIS  Offset  Press,  Friction 
feeder,  no  motor,  plus  a  multilith  1017 
model,  size  10x14  sheet,  a.c.  motor.  Both 
$1,300.  Printer’s  Trouble-Shooter,  New 
Haven,  Cotm. 


DEXTER  Bundling  Press,  used  very  little, 
$50.00.  Eustis  Publishing  Co.,  Inc.,  Eustis, 
Fla. 


BIHDEBT  EQUIPHEMT 

Many  Late  M€>deU 

AutomaHc  Cylindgr  Unift 
Faper  Cutters -lavar  and  power 
Linotypes  e  Intertypes 
Folders  and  Stitchers 
Mmny  other  items 
WANTED 

SINGLE  UNITS  OR 
COMPLETE  PLANTS 

ParHdilarly  InterMted  In  bnytaif 
largu  sizu  singlu  or  two  ^or 
Miehle  and  Babcock  Pteaaes. 

WRITE  OR  TELEPHONE  US 
FREMONT  5100 

Northern  Machine  Werks 

MarshaH  and  Jefforaon  Stieets 
PHILADELPHIA  22,  PA. 
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equipment  for  sale 


EQUIPMENT  FOR  SALE 


DIAMOND  STUDDED  VALUES 

WEBENDORFER  OFFSET  14x20  Model 
M. 

MIEHLE  horizontal  22x28  A.O.  mo¬ 
tor. 

kelly  No.  2  Automatic  22x34  complete. 
MIEHLE  PONY  22x34  Sheet  A  Fly  De¬ 
livery. 

MULTILITH  Offset  11x17  Rebuilt. 

KLUQE  10x15  CAP  Unit  Rebuilt. 

44"  OSWEQO  full  automatic  Cutter  Re- 
builL 

44"  Sandborn  Power  Cutter  RebullL 
32"  Sandborn  Power  Cutter  RebullL 
BAUM  14x20  Automatic  Folder. 
HAMMOND  hydraulic  mat  maker. 
HAMMOND  power  book  plate  shaver. 
OSTRANDER  SEYMOUR  Style  A  Planer. 
ROLLER  backer  A  JOB  backers. 

WE8SEL  21x30  Geared  mat  roller. 
MILLER — CAP,  12x18. 

CASTING  BOX,  20x30. 

BENCH  SAW — No  Trimmers — Pt.  Ga. 
FOLDER,  DEXTER  32x44. 

PORTLAND  PUNCH  A  HEADS. 

DIAMOND 

PRINTING  MACHINERY  CO. 

711  Woodland  Ave.  MAin  5984 

Cleveland  15,  Ohio 


Place  Your  Order  Now 

tteuf 

PAPER  CUTTERS — ^Automatic, 
Hand  Clamp  and  Lever 
DIE  PRESSES — PAPER  DRILLS 
PUNCHES  and  PERFORATORS 
ROUND  CORNER  CUTTERS— 
Power  and  Foot 

OLSON  HIGH  SPEED  FOLDERS 
WIRE  STITCHERS 
DOYLE  INFRARED  DRYERS  for 
all  makes  Presses 
STEEL  GALLEYS  and  CABINETS 

PAPER  JOGGERS— Table  and 
Floor  models 

N.  C.  BENSON  CO. 

HARRISON  2874 

537  S.  DEARBORN  ST.  CHICAGO  5 


10x15  C&P  PRESS  with  Miller  feeder  & 
motor.  30"  Burton  Peerless  perforator.  It 
also  cuts,  scores,  crimps  and  make  snapout 
perforations.  Herpubco,  Dillon,  S.  C. 


LUDLOW  MATS— 18,  24,  30,  36,  42,  48 
pt.  Caslon  pid  Face  Heavy,  $300.  Excel¬ 
lent  condition.  Box  2274,  Graphic  Arts 
Montrly,  608  S.  Dearborn  St.,  Chicago  S. 


FOR  WEBENDORFER  offset  rebuilt 
Multiliths,  cameras,  arc  lamps,  platemaking 
equipment.  “See  Ryan  before  buyin’.” 
E.  G.  Ryan,  727  S.  Dearborn,  Chicago. 

MIEHLE  Horizontal:  No.  414,  complete 
with  AC-220  electrical  equipment.  In  ex¬ 
cellent  cond.  and  may  be  seen  in  operation. 
The  Eusey  Press,  Leominster,  Mass. 

MODEL  1  Linotype  machine  for  sale. 
Write  M.  Anderson,  701 East  Walnut 
Street,  Evansville,  Indiana. 

USED  LINO  Mats,  12-26,  790,  10-20  & 
20-9.  A1  Settle,  Brunswick,  Maine. 


LEARN  THE 
LINOTYPE 
KEYBOARD 

Learn  the  keyboard 
layout  with  my  new 
low-cost  dummy  prac¬ 
tice  outfiL  Write  for 
literature. 

W.  J.  CALLAGHAN 
Box  1493 

Great  Falls,  Montana 


THOMPSON  PRESS,  14x22,  No.  2,  A.C. 
motor,  good  condition.  $650.00.  F.O.B., 
Columbia  Ptg.  Co.,  174  Commerce  Street, 
New  Haven,  Connecticut. 


NO.  17  VANDERCOOK  Proof  Press,  re¬ 
built,  _  for  reproduction  proofs,  Adcraft 
Printing  Co.,  1104  Prospect  Ave.,  Cleve- 
land  15,  Ohio. _ 

48-PAGE  HOE  X-Pattem  Web  Newspaper 
Press,  2154"  Sheet  cut.  Available  imme¬ 
diately.  Tliomas  W.  Hall  Co.,  Stamford, 
Connecticut. 

CROSS  Feeder  come  •off  No.  2  Miehle. 
Printer’s  Trouble  Shooter,  New  Haven; 
Conn. _ 

INVESTIGATE  THESE  VALUES 

21x27  Seybold  Standing  Presses. 

Wesel  Radial  Arm  Router. 

Press  Cleaner  tor  L.S.Q.  Harris. 

30"  Ink  Mill. 

36"  Universal  Slot  Rotary  Perforator. 
Linotype  Magazine  Racks. 

8x12  Peerless  Autoniptic  Job  Press. 

THE  M.  L.  ABRAMS  COMPANY 

1639  Superior  Ave.,  Cleveland  14,  Ohio 
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EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


WINTER  SPECIALS 

8x12,  10x15,  12x18  C&P  Job  Presses. 
10x15  CfirP  Presses  with  Miller  Feeds. 
12x18  C&P  Craftsman  Press  with  Miller 
Feeder. 

2 —  Gas  Virkotype  Machines. 

32"  (Pinkcut)  Hand  Lever  Pinker. 

No.  6  Babcock  Cylinder. 

10x15  Heidelberg  Standard  Register. 
19"  Bench  Model  Paper  Cutter 
26"  Lever  Paper  Cutter. 

Morrison  Wire  Stitcher. 

Boston  F.P.  Stapler. 

3—  Electric  Pots  for  42  em  Linotype. 
40"x64"  Steel  Imposing  Surface. 
Portland  F.P.  Punch. 

Hamilton  Type  Cabinets. 

Rosback  F.P.  Punch. 

30"  Latham  Power  Perforator. 

26"  Stimpson  Heavy  Duty  Power  Per¬ 
forator. 

Large  Supply  Lino.  Mats.  Send  for  list. 

mats  bought 

VANDILLEN,lnc.;;. 

Single  Items  and  Oomplete  Plants  Bought 


FOR  SALEi — Rebuilt  Equipment:  Babcock 
18x24  Drum;  10x15  C&P  NS  with  Kluge 
Feeder;  10x15  C&P  open;  14x22  Hartford 
Nat’l  Press;  14x22  Converted  Cutter  & 
Creaser;  11x17  Stokes  &  Smith  Curved 
Cyl.  Press ;  8x12  Challenge  Gordon ;  10x15 
Jones  Gordon ;  Rosback  Stitchers ;  Model  G 
&  model  C;  LIKENEW  Cleveland  Model 
0,  19x25  Folding  Machine  with  Suction  Pile 
Feeder;  21x29  Standing  Press;  NEW 
NOLAN  ROUTERS,  Casting  boxes.  New 
Craftsman  Jr.  Lead  &  Rule  Cutters,  New 
Nolan  Proof  Presses,  New  No.  9  Acme 
Staplers,  New  Syntron  Paper  Joggers. 
Kalamazoo  Printing  Machinery  Co.,  1305 
S.  Westnedge  Avenue,  Kalamazoo  41, 
Michigan. 


Miehle  Horizontal  Automatic  Press  22x2t 
Duplex  12  page  Newspaper  Press 
Sheridan  Die  Press,  Bed  22x44 
Logeman  Die  Press,  10x30— Many  Dies 
Domore  20"  Auto  Process  Machine 
Hammond  and  Nolan  Stereo  Casting  Boxes 
Linotype  Model  5 — Electric  Pot 
Intertype  Model  A — Gas  Pot 
Monotype  and  Linotype  Mats.  Send  for  list 
Universal  Monotabular  Machine  with  Cab. 
Cleveland  B  Folder  with  Feeder 
Baum  Model  289  Automatic  Folder 
New  23"  Challenge  Paper  Cutter 
30"  •  42"  Burton  Slot  Hole  Perforator. 

Tompkins  Printing  Equipment  Co. 

720  S.  CLARK  ST.  CHICAGO  5,  ILL 


MONOTYPE  Mof^  12  pt.  for  Multigraph 
short  type.  Excellent  condition.  Priced  one 
half  list.  Box  2276,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


DO  YOU  need  representation  in  New  Eng- 
land  for  new  or  used  equiimient?  Confiden- 
tial.  Box  2266,  Gr^hic  Arts.  Monthly,  608  f 
S.  Dearborn  St.,  Chicago  5.  v. 


8x12  KIDDER  Press  good  for  specialty 
work.  Printer’s  Trouble  Shooter,  New 
Haven,  Conn. 


FOLDING  MACHINES 

Rebuilt-^uaranteed 
Love  Price* 

J.  L.  Paul,  123  S.  Jefferson  Sf.,  Chicago  6 


38x50  HAND  FED  Reco  Gravure  press, 
a.c.  motor,  like  new.  Cost  over  $11,000—  ^ 
$5,000.  Printer’s  Trouble  Shooter,  New 
Haven,  Conn. 

MONOTYPE  Mats  and  Molds  for  sale. 
Mats  $5.00  a  font  and  up.  We  buy  mono 
mats.  Republic,  1103  W.  69th  St.,  Chicago 
21,  Ill. 


The  Graphic  Arts  Monthly — December^  1946 


FOR  SALE 

MONOTYPE 

EQUIPMENT 

Composition  Casters 
Type  &  Rule  Casters 
Convertible  Casters 
Giant  Caster 
Keyboards 

500  Fonts  display  mats 
300  Matrix  cases 
Molds— keybars 
Wedges — keybanks 

Send  for  printed  list 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.,  New  York  7,  N.  Y. 
BE  3-1791 

Sell  u*  your  aurplua  printing,  book* 
binding  and  typeaetting  machinery 


equipment  for  sale 


EQUIPMENT  WANTED 


Rebuilt  Bookbinders’  Machinery 

I.l4xl4  Daactar  ninol*  folder  and  feeder 
1^12x12  Hall  folder  (S  par.  I  right  angle) 
I.Hall  folder  A  Auto,  feeder  (7x7,  2  par.) 
l_ISx2S  Baum  Feeder  (ocs.  type  nuotlon 
pile) 

l_Dexter  newspaper  folder  32x44 
I— Dexter  newspaper  folder  44x65—4  fold 
I — Dexter  dbl.  16,  with  16  p.p.  (16x26— 
11x43) 

OasemaJrers 

No.  3  Smyth  Sewing  Nlachlnes 
Automatio  Roll  Leaf  Feed  for  Embossers 

STOLP-GORE  COMPANY 

123  S.  Jefferson  Cen.  2955  Chicago  6 


LINOTYPE  MATE.  Fonts  of  9-  and  11- 
point  DeVinne,  with  bold.  Excellent  condi¬ 
tion,  proofs  upon  request.  The  Ovid  Bell 
Press,  Inc.,  Fulton,  Mo. _ 

50"  SEYBOLD  Cutter.  Style  B  Spl. 
Kelly.  13x19  Liberty  Baum  Auto.  Folder. 
ABC  Machinery,  655  S.  Wells  Street, 
Chicago  7. _ 

D.  C.  MOTOR  2  H.  P.  Allis  Chalmers 
with  controls  for  fwd.  rev.  &  speed — $75.00. 
3136  N.  Clark,  Chicago.  Wellington  6141. 

PONY  MIEHLE,  No.  1  P,  Serial  7922. 
This  press  is  in  operation  now.  Tucker 
Printing  House,  Jackson,  Mississippi. 

31"  Metal  Process  Camera,  also  21"  Zeiss 
Apo-Tessar  lens.  TOM  DARLING,  326 
Broadway,  New  York  7,  N.  Y. _ 

FOR  SALE:  One  single  revolution,  4  page, 
6  column  Cranston  press.  Guernsey  Coun- 
ty  News,  Byesville,  Ohio. _ 

BARGAIN.  20  Klu^e  Gripper  Tongues  for 
$1.00.  Stock  Up !  Cannons,  2007  Canton 
.Ave.,  Toledo  2,  Ohio. _ _ 

HICKOCK  Ruling  machine — 2  beam  au¬ 
tomatic  striker.  Printer’s  Trouble  Shooter, 
New  Haven,  Conn., _ 

HOE  Full  Page  Light  Model  mat  roller. 
No  motor.  Printer’s  Trouble  Shooter,  New 
Haven,  Conn. 


EQUIPMENT  WANTED 


TOP  PRICES 

PAID  FOR:  Late  Nlodel  Equipment, 
Kelly,  Kluge,  Mlehle,  Miller  Presses; 
Harris  and  Webendorfer  Offset  Presses, 
Paper  Gutters,  Baum  Cleveland  Folders, 
Wire  Stitchers,  etc. 

TOMPKINS  EQUIPMENT  GO. 

1040  W.  Grand  Blvd.  Detroit  8,  Mich. 


Dispose  of  Your 
Surplus  Equipment 
Now 

More  new  eqmpment  is  becom¬ 
ing  available  each  day.  The  mar¬ 
ket  for  used  printing  machinery 
is  now  at  its  peak.  No  time  in 
graphic  arts  history  has  been 
better  for  offering  your  surplus 
equipment. 

Our  commitments  as  export 
agents  require  us  to  buy  all 
kinds  of  graphic  arts  equipment 
— ^from  complete  plants  on  down. 
Wire,  write  or  phone  your  offer¬ 
ings  now. 

PRINTERS  EXCHANGE 

Prtfducers  of  the  Speedisetder 
705  S.  Wells  St.,  Chicago  7 


wanted  to  buy 

60'"  PAPER  CUTTER 
SEYBOLD  PREFERRED 
TRANSILWRAP  COMPANY 

2814  Fullerton  Ave  Chicago  47,  111. 


WANTED  to  buy — Two  2-color  Miehles; 
also  two  65"  single-color  Miehles  with 
extension  deliveries.  Also  Berry  Lifts, 
attached  or  separate.  Also  Dexter  Auto. 
Feeders  for  cardboard  stock.  Carton  Crafts¬ 
men,  813  N.  Franklin  St.,  Chicago  10,  Ill. 

WANTED 

Multiple  Spindle  Paper  Drill 
Mattick  Printing  Co., 

2140  N.  Clybourn 

_ Chicago,  Ill. _ 

WANTED  PAPER  DRILL  —  Multiple 
spindle.  In  good  working  condition.  A.  N. 
Becker,  417  Guardian  Bldg.,  Cleveland 
14,  O. _ _ 

INTERTYPE,  2  or  3  Mag.  Ortlieb  Press, 
Box  172,  Baton  Rouge,  La. 
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— Wanfed 

OLD  MIEHLE  PRESSES 

IN  SERIAL  NO.  2000  AND  UP 

•  .1 

^  I 

SIZES:  No.  1 ,  2-0,  4-0,  5-0  and  up  - 

Will  Take: 

•  WITHOUT  FEEDERS 

•  WITHOUT  EXTENSION  DELIVERIES 

•  WITHOUT  ELECTRICAL  EQUIPMENT 

THESE  MACHINES  WILL  BE  TAKEN  OUT  OF  THE  PRINTING 
INDUSTRY  AND  ARE  NOT  FOR  FOREIGN  EXPORT.  THIS 
AFFORDS  AN  OPPORTUNITY  TO  STREAMLINE  YOUR  PLANT^ 
AND  GET  PRESENT  DAY  FAVORABLE  PRICES  WHICH  WILL 
NOT  PREVAIL  WHEN  MANUFACTURERS  OF  NEW  PRESSES 
BEGIN  TO  DIG  INTO  THEIR  BACKLOGS. 

BOX  2003,  GRAPHIC  ARTS  MONTHLY 

608  S.  DEARBORN  ST.  CHICAGO  5,  ILL. 


144 
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SURPLUS  EQUIPMENT  OR 
COMPLETE  PLANT  PURCHASED 

We  are  ready  to  buy  for  cash  at  prevailing 
prices.  Write,  phone  or  wire  us  today,  giving 
list  of  available  machines. 

The  equipment  listed  below  is  now  available 

and  for  sale 

Cylinder  Presses 

1 — ^No.  4/4  Miehle 
1 — No.  4/3  Miehle 
1 — ^No.  3  Miehle 
1 — No.  2  Miehle 

1 —  ^No.  4/3  Babcock  with  Cro 
Feeder 

High  Speed  Automatics 

2 —  No.  2  Kellys 
Miehle  Verticals  Available 

Open  Jobbers 

1—12x18  C&P 
1—1414x22  C&P 

3— 8x12  C&P 

Cutters  &  Creasers . 

14x22  Universal 
24x32  Universal 
20x30  Hartford 
28x41  Hartford 

Typesetting  Equipment 

1^5  Linotype 

WritCy  Phone  or  Wire 

THE  FALCO 

CORPORATIOK 

47-01  35th  St.,  LONG  ISLAND  CITY  1,N.Y. 
Tel.:  Stilwell  4-8026 

343  SOUTH  DEARBORN  ST.,  CHICAGO  4 
Tel.:  Harrison  5643 


^14  Linotype 
•  #8  Linotype 
Monotype  Casters 
Monotype  Keyboards 

Miscellaneous 

Duval  Automatic  Bag  Printer, 
Reeves  Drive  and  Motor 
Rosback  Punch 
Rouse  No.  2  Band  Saw 
Wesel  Proof  Press 
Comb.  Ext.  Del.  for  Pony  Miehle 
Dexter  Folder  Style  189 — Cross 
Feeder — max.  sheet  28x42 
Baum  Folder  19x25 
Dexter  Suction  Pile  Feeder,  3/0 
T.C.,  No.  3,  No.  1 
Cross  Feeders 
No.  3  Boston  Stitcher 
Bronzer  Milwaukee 
1 — ^Wesel  Hydraulic  Stereo.  Press 
Warnock  Thick  Lip  Patent  Base, 
RebuUt  No.  14  and  No.  4 
Hooks,  Sterling  Toggle  Base 


HAS 

OT/ 


EQUIPMENT  WANTED 

We  Are  Willing  to  Pay  Highest  Prices  for 

ENTIRE  PLANTS 

OR 

SURPLUS  >AACHINERY  for  Press — Composing  Room  &  Bindery 

ALL  INQUIRIES  CONFIDENTIAL 

(Continental  PRINTING  EQUIPMENT  CO. 

633  S.  PLYMOUTH  CT.  •  WABash  7796  •  CHICAGO  5,  ILL. 


EQUIPMENT  WANTED 


EQUIPMENT  WANTED 


MACHINERY  WANTED  :  We  need  a  62- 
inch  Mashek  Form  Truck  and  Line-Up 
Table;  also  Kelly  B  Press  and  44-inch 
Paper  Cutter.  Write  or  phone  us  for  im¬ 
mediate  action.  Payne  &  Walsh  Corp.,  82 
Beekman  St.,  New  York  City. 


WANTED  TWENTIETH  Century  and 
Baskerville  Series  of  Monotype  Mats.  In¬ 
terested  in  other  faces.  Printers  and  Dealers 
invited  to  submit  lists.  Box  2281,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chi¬ 
cago  5. 


Will  buy  for  cash,  complete  plant,  or  indi¬ 
vidual  machinery  for  the  pressroom  and 
bindery. 

MACHINERY  SALES 
608  8.  Dearborn,  Ohicago  • 


LITHO  PRESS — Direct — 28x42  sheet; 
also  4/0  Miehle.  Central  Show  Printing 
Company,  Mason  City,  Iowa. 


ATTENTION! 

IT*S  SIMPLY  A  MISTAKE 
TO  SELL  YOUR  PRINTING 
PLANT  OR  SURPLUS  MA¬ 
CHINERY  WITHOUT  OUR 
BID. 

Protect  Yourself 

hr 

GETTING  OUR 
HIGHEST  OFFER 

AU  Matters  Held  Confidential 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway,  New  York  7,  N.  Y. 

Phone  REctor  2-1395 


A.  T.  F.  WEBENDORFER  sheet  fed 
press,  14x20,  17x22  or  larger,  complete 
with  vacuum  frame,  plate  whirler  and  cam¬ 
era.  The  Todd  Company,  1150  University 
Avenue,  Rochester,  New  York. 

SWING  BACK  Dexter  Feeder  for  a  Pony 
Miehle.  Must  be  in  good  condition.  Write 
stating  price,  etc.  Box  2284,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 

WANT  8x12  or  10x15  Chandler  and  Price 
job  press.  Can  pay  cash.  With  or  without 
motor.  Box  2258,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 

WANTED — 6  pt.  Lino  Tabular  multiple 
broach  mats.  Oxford  Press,  28  Gordon  Ave., 
Providence,  R.I. _ 

WANTED  TO  BUY 

Gatherer,  Side-Stitcher  and 
Covering  Machines 

Eight  to  ten  pockets,  adjustable  to  11*  x 
16";  Ji*  or  54*  to  ji"  stitch;  AC  poww 
preferred.  Must  be  in  good,  working' condi¬ 
tion,  comparatively  late  models.  CASH 
OR  TRADE  DEAL  in  exchange  for 
Sheridan-Christensen  automatic  feed  sad¬ 
dle  stitch  equipment. 

TWO  COLOR  PRESS— teke  2954*  x  42* 
sheet.  Also  12*  x  18*  Kluge,  new  or  late 
model. 

The  Billboard  Publishing  Co. 

25  OPERA  PLACE  CINCINNATI  1,  OHIO 
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WANTED  - — - 

HARRIS  OR  WEBENDORFER  OFFSET  PRESS 

Will  trade  brand  NEW  KLUGE  with  KLUGE  FEEDER 

as  part  payment 

MAXWELL  PRTG.  &  LITHOGRAPHING 

107  N.  WACKER  DRIVE  •  CHICAGO  6,  ILL. 


EQUIPMENT  WANTED 


WE  HAVE  a  client  who  needs  all  sizes 
Chandler  and  Price  job  presses,  new  series 
or  old  series,  send  us  information  together 
with  your  best  cash  price.  Craftsmen  Fi¬ 
nance  Company,  E.  27th  and  Payne  Ave., 
Cleveland  14,  Ohio. 


M24  Press  with  Suction  Feeder 
Give  serial  number  &  lowest  cash  price. 
Brown  and  Blask  Company 
1708  Payne  Avenue 
Cleveland  14,  Ohio. 


WANTED — Newspaper  type  folder  for 
small  web  gravure  press.  Maximum  sheet 
size  28  wide  x  34  cutoff.  Box  2289,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chi¬ 
cago  5. 


WANTED;  Multiple  Head  Stitcher,  Bos¬ 
ton  No.  16  or  equivalent.  Must  be  in  good 
condition.  Box  2283,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


PROOF  PRESS  for  full  newspaper  size 
for  color  work.  Box  2285,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 


BRONZER 
WANTED 

TO  TAKE  SHEET 
19  X  26  OR  LARGER 

Durochrome  Co.,  Inc. 

1215  RIO  VISTA  AVENUE 
LOS  ANGELES  23,  CALIFORNIA  _ 
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•EQUIPMENT  WANTED 


NYGREN-Dahly  Single  Spindle  Paper 
Drill.  Bracket  Utility  Stripping  Machine, 
single  or  double  head.  Nygren-Dahly  Pa¬ 
per  Punch,-  with  or  without  dies,  foot  or 
power.  Must  be  in  excellent  condition.  A. 
A.  Tait,  Box  31,  Plainfield,  N.  J.  . 


WANTED:  Complete  equipment  for  paraf¬ 
fining  Boxboard,  with  refrigerating  and 
heating  unit.  Box  2277.  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 


MIEHLE  VERTICAL  and  late  model 
handclamp  power  cutter.  Tri-State  Cor¬ 
poration,  Bristol,  Tennessee. 


OFFSET 

PRESSES 


Smnd  Complmtm  DmUdU  to 

HARRIS  -  SEYBOLD 
COMPANY 

Used  Machinery  DiwUiom 
555  West  Washingtoa,  Chieafe  C 


EQUIPMENT  WANTED 


EQUIPMENT  WANTED 


WANTED  TO  BUY 

Rouse  Paper  Lift 

Send  complete  details  to 

VAN  VICK  PAPER  BOX  CO. 

4904  ONEOTA  DULUTH  7,  MINN. 


NO  MATTER 
WHERE  YOU  ARE 

II  you  want  to  sell  a  machine  or  you 
entire  plant  we  will  buy  it 

PRINTERS  SUPPLY  CO.,  INC. 

10  WHITE  ST.,  NEW  YORK  13,  N.  T. 


WANTED  TO  BUY  Harris  Offset  Litho¬ 
graph  Press  No.  33,  Model  SSL,  or  Harris 
Offset  Model  EL,  sheet  size  22x34.  Inter¬ 
ested  in  one  or  two  color  press.  Address 
all  inquiries  to  Master-Craft  Corp.,  831 
Cobb  Ave.,  Kalamazoo  S2F,  Michigan. 


NEW  or  Used  Font  of  8-pt.  Century  ex¬ 
panded  with  Bold  face  Linotype  8A122 
Mats.  Send  Proof  and  advise  price,  condi¬ 
tion  and  when  you  can  ship.  The  Dean- 
Hicks  Company,  Grand  Rapids,  Michigan. 


WE  NEED  No.  3  &  No.  4  Miehle  flat-bed 
presses.  Send  us  full  description  of  what 
you  _  have  to  offer.  Tompkins  Printing 
Equipment  Company,  1040  W.  Grand 
Boulevard,  Detroit  8,  Michigan. 


PONY  Babcock  Automatic. 

No.  S’  Babcock  with  Dexter  Feeder. 

Miehle  Horizontal. 

Box  2279,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


MILLER  High  Speed, 

Heidelberg,  • 

Kluge,  Presses. 

Box  2280,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


30  to  35  H.P.  22G-volt  60-cycle  3-phase 
A.C.  Motor  Equipment,  for  operating  small 
Web  Press.  Box  2278,  Graphic  Arts  Month¬ 
ly,  608  S.  Dearborn  St.,  Chicago  5. 


WANTED  to  buy  Two  Color  Miller  Print¬ 
ing  Press.  Must  be  late  model  and  in  good 
condition.  Merchants  Publishing  Company, 
Kalamazoo,  Michigan. 


USED  GOOD  12x18  or  145^x22  Chandler 
and  Price  jobber.  Need  at  once.  Box  2259 
Graphic  Arts  Monthly,  608  S.  Dearborn  St., 
Chicago  5. 


INTERTYPE  C  or  Linotype  8,  also  Lud¬ 
low  with  or  without  extra  magazines  or 
mats.  Ace,  180  9th  Ave.,  New  York  11, 
New  York. 


WANTED — M24-D4  or  Multicolor  Press. 
State  equipment  and  price.  Box  2282, 
Graphic  Arts  Monthly,  608  S.  Dearborn  St., 
Chicago  5. 


THOMPSON  Type  Caster  or  Foundry 
Type  Caster,  Zimmer  Printers  Supply  Co., 
72  Beekman  St.,  New  York  7,  New  York. 


KIDDER.  Meisel  roll  feed  flat  bed  presses 
wanted.  Sealtite  Co.,  757  Lenox  Ri. 
Brooklyn,  N.  Y. 


FOLDING  MACHINES 


ALL  MAKES— All  sizes.  All  Modcls- 
Folding  Machines,  Baum  Folders,  Various 
Model  Cleveland  Folders.  Finest  Value  for 
F  inest  F  olders — Rebuilt — G  uaranteed. 

RUSSELL  ERNEST  BAUM 
615  Chestnut  Street  Philadelphia,  Ps. 


FOREIGN  LANGUAGES 


FUNK'S  TRANSLATION  BUREAU- 
Our  Specialty  —  Russian  and  Spanish. 
Translators  and  Typesetters  in  All  Lan. 
guages  to  the  Printing  Trades  since  1910, 
535  S.  Franklin  St.,  Chicago  7,  Ill. 


GAUGE  PINS 


HEGILL’S  GAUGE  FINS 

The  Origintd  and  Best 

Spring  Tongue  Gauge  Pint 


Original  Steel  Gauge  Pint 


Sold  by  Printors  Supply  Dosdora. 
OHior  sfylot  and  also  Grippor  finpars. 

Cmmplmtm  mtrmmtmr  mm  ray  art 

The  Edward  L.  Megill  Co. 

Establishod  1870 

761  AHytlc  Avo.  BrooMyu  17,  N.  Y. 
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GAUGE  PINS 


th|  “FOOB  POINT” 

S«mpl«  tr— 

12 -$1.65 

VcHAS.  L.  STILES  CO. 

64  Hanford  Str»«t  Columbus,  Ohio 


GREETING  CARDS 


EXTRSA  PROFIT  in  Greeting  Cards. 
Modem  Display  Cabinet  in  Birch  wood  with 
$300.00  retail  value  greeting  cards  for  all 
occasions,  with  full^  cellophane  index  display 
system  cards.  Cabinet  with  cards  $235.00. 
Cabinet  without  cards  $90.00,  F.O.B.  Chi¬ 
cago.  WALLACE  ARTS,  1112  Milwaukee 
Avenue,  Chicago  22,  Illinois. 


MONEYMAKERS  ALLI 
Three  of  the  finest  lines  of  new  1947 
Everyday,  Birthday  and  Getwell  assort¬ 
ments  in  America.  Also  Humorous  Every¬ 
day,  plus  other  boxes.  Purchased  on  sight. 
Big  profits.  Details  free.  EVERS,  5156G 
Simonson,  Elmhurst,  N.  Y. 


GRINDING  SERVICE 


LINOTYPE-INTERTYPE  knives  made 
new  again  by  precision  grinding.  Mail  pair 
side  knives  and  back  knife ;  parcel  post  pre¬ 
paid,  with  check  of  $4.00.  We  will  renew 
and  mail  back  prepaid  same  day  received. 
Printers  Supply  Co.,  Inc.,  10  White  Street, 
New  York  13,  N.  Y. 


LINOTYPE — Intertype  Molds  Repaired 
Back  &  Side  Knives  Reground 
t'aper  Knives  “Tru-Ground” 

DIXIE  TYPE  &  SUPPLY  CO. 

1712  Warrior  Road  B’ham  8,  Ala. 

Prompt  Service  —  Guaranteed  Work 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago  5. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg  ,  Cleveland,  O. 


GUMMED  TAPE  MACHINE 


Onlv  S3  SO  All  Metal.  Takes  tape 

wide.  Shipping  wgt.  5  lbs. 

United  Stereotyping  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 


_ HALFTONES _ 

ZINC  HALFTONES 
As  low  as  $1.00,  Plus  Postage. 

J.  M.  Hardy,  News  Engrraver, 

P.  0.  Box  649  Gainesville,  Ga. 
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HELP  WANTED 


First  Class 
Printing  Pressman 

ON 

High  grade  -folding  cartons 

Must  be  experienced  on  large 
Miehle  Two-Colors 
Plant  located  in  middle  west 

Box  2287 

Graphic  Arts  Monthly 

608  S.  Dearborn  St.  Chicago  5,  ill. 


STEADY  situations  for  two  pressmen  who 
can^  take  charge  of  any  of  the  following 
equipment;  one-color  Miehle  cylinders, 
Kelly  No.  1,  Miehle  Vertical  and  Miller  Hi- 
Speed.  Union  shop,  40  hour  week  plus 
overtime.  New  building.  New  Kelly  press 
just  installed,  and  additional  presses  sched¬ 
uled  for  1947  delivery.  College  community 
of  50,000.  Phone,  wire,  or  write.  Pressroom 
Foreman,  Twin  City  Printing  Co.,  Cham¬ 
paign,  Illinois. 


SALESMAN  —  Territorial  representative 
of  Printing  Machinery  line.  Excellent  op¬ 
portunity  for  aggressive  responsible  indi¬ 
vidual.  Furnish  references.  Send  full  de¬ 
tails  first  letter.  All  information  held  con¬ 
fidential.  Box  2285.  Gry)hic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


PRINTER — Combination  Lock-up  and  job 
printer.  Wonderful  opportunity  for  all- 
around  man  who  is  interested  in  future. 
Good  salary  for  right  man.  Union,  Mid- 
West  town  of  75,000.  Box  2290,  Graphic 
Arts  Mo.,  608  S.  Dearborn  St.,  Chicago  5. 


INK  SAVER 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  Free  Booklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  St.,  New  York  11,  N.  Y. 


LEARN  LINOTYPE:  17  Machines;  14’s; 
Intertypes;  Est.  1906.  Many  veterans  at¬ 
tending.  Pub.  operators  supplied  when 
possible.  Call,  write:  Empire  School,  206 
E.  19th  St.,  New  York  3.  Our  own  Bldg. 


INVENTORS 


INVENTORS — ^Test  the  commercial  value 
of  your  patented  or  unpatented  inventions, 
quickly  and  inexpensively.  Write  for  free 
information.  Institute  of  American  Inven¬ 
tors,  Dept.  132,  1926  Eye  St.,  N.  W., 
Washington  6,  D.  C. 


LABELS 


LIBERAL  DISCOUNTS 

t(  3r!r.  er'  i  i^ork . 

4b  years  of  eyp-nci  c. .  Oes  ^n  fro.  . 

FD  A  r  r  Q  LAt>tL  COVIPANY 
f\  D  C  lA  7i2  S.  Federal,  Chicago 


I 


MiEHLE  Vertical  attachmts 


MODERNIZE  YOUR  MIEHLE  VSR. 
TICAL.  New  Pile  Guides,  Cardboard  pick, 
up  shoes.  Blast  Nozzle  control.  Automatie 
Register  Table.  R.  D.  HAWES,  Box  97? 
Sta.  S.,  Los  Angeles  5. 


MIEHLE  VERTICAL  HOSE 


PLASTIC  HOSE  as  made  and  advertised 
by  Servwell  Products,  Eight  feet,  $2.1S 
postpaid.  Also  good  quality  standard 
ber  hose  same  price.  Both  types  guaranteed. 
Send  check  to 

JACK  BEALL  VERTICAL  SERVICE 
641  S.  Dearborn  Chicago  S,  Ifl. 


5K52SU  LABELS 


MISCELLANEOUS 


JOHN  HORN,  m  TaMh  Avo.,  Hmv  Twt  M 


LEADS,  SLUGS,  RULES 


A  HOUSE  ORGAN  WITHOUT 
HOUSE  ORGAN  HEADACHE* 

^  •No  Editorial  Work  Necessary 
•  No  Artwork  and  Cuts  to  Buy 

If  you  hare  always  wanted  a  hoiue 
organ  of  your  own,  as  an  aid  to  in¬ 
creased  sales  ...  as  a  means  of  hold¬ 
ing  your  accounts  .  .  .  write  for 
“Comma"  information  today. 


HASKELL  BERRY  CL. 

9ia-6TH  ST.  SACRAMENTO,  CALir. 


MENU  COVERS 


tricksofthe 

#  PRINTING  THADE 

4th  Edition 

'  Contains  61  good  tricks 
to  use  for  lira.  F^m  63 
yrs.  practice.  Price  60c. 
It  includes  formula  for 
non-inflammable  type- 
wash  good  as  gasoline 
made  tor  6c  a  gaL 

W.H.  Richards.  127  E.  N.  Y.  Indnls.  4.  Ind. 


AUTOMATIC  Register  Tables,  die  cut¬ 
ting  jackets,  pile  guides,  cardboard  pick  up 
shoes,  double  roll  attachments,  blast  nozzle 
controls,  no-slur  bars  in  stock  for  im¬ 
mediate  delivery.  Plastic  vacuum  hose, 
eight  feet — $2.15  postpaid.  Turner  Print¬ 
ing  Machinery,  Inc.,  732  S.  Sherman  SL, 
Chicago  5,  IlL 


SERVICES  required  of  Matrice  Engravn 
lie  cut-  io*"  Thompson  Caster.  Box  2286,  GrapUc 

nick  UD  Arts  Monthly,  608  S.  Dearborn  St.,  Chi- 

t  nozzl?  cage  5. 
for  im-  - : 

1  hose,  DID  YOU  KNOW 

lanTti  ••  *«"*  ^00%  of  the  statioiMfi 

who  have  graphic  arts  departments? 
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ACETATE  Loose-Leaf  Sheet  Protectors, 
Job  Ticket  Holders.  Special  and  Stock  Ring 
Binders.  Catalog  Covers.  Menu  Covers. 
Complete  Service  to  the  Stationer  and 
Printer.  Simon  Products  Company,  900  W. 
Van  Buren  Street,  Chicago  7,  Illinois. 


MiEHLE  VERTICAL  ATTACHM’TS 


SNOW  SHOES  for  your  VERTICAL! 


N.  Jack  Snow,  P.O.  Box  5010,  Portland,  Ore. 


The  latest  thing  tn  separator 
suckers  tor  verticals.  Designed 
to  handle  any  paper  weight  from 
onionskin  to  Motting  and  enve¬ 
lopes.  $>12.00  a  pair.  Discount  to 
dealers. 


LEADS  AND  SLUGS  AND  RULE 

Pure  Linotype  Metal.  All  Rules  Are 
Hand  Finished. 

Priems  Bubject  to  change  uAthout  notice 
SEND  FOR  FREE  RULE  CHART 

Globe  Printers  Supply,  Inc. 

409  WASHINGTON  STREET 
NEWARK  2,  N.  J. 


RETAIL  PRICE 
$1.75  EA.  CHECK 
WITH  ORDER 


PAD  COUNTERS 


numbering  machines 


Our  REPAIR  SERVICE 

is  known  by  printers  tbroiigbout  the  conntry  as 
hffing  most  accurate  and  dependable.  Quick 
StfTice  on  machines  sent  in  for  repairs.  We 
also  BENT  machines  to  meet 
rour  reQuirements.  ^  n  t  ^Cs 


OFFSET  PRESSROOM  EQUIPMENT 


RA*- 


MACHINE 

SERVICE 

5023  N. 
Harding  Av. 
Chicago  25 
III. 


There  I»  a  Difference 


In  Stock  BIG  BOY  numbering  machines 


for  sale  or  rental.  All  makes  sold/  bought, 
repaired,  rebuilt.  Standard  skip  2,  3  or  4 
wheels  $3.50  ea.  Also  50  to  1  machines. 

NUMBERING  MACHINE  SERVICE 

90  Baxter  Street  N.  Y.  C.  13,  N.  Y. 


NUMBERING  MACHINE  REPAIR 
COMPANY 

140  Que  St.,  N.  E.,  Washington,  D.  C. 

Expert  Repair  and  Maintenance  on 
All  Makes.  Parts.  Rentals.  Rebuilts. 


PRINTFR^  Season’d  Greetings 

NUMBERING 

IIAruiMFCrn  sixth  avenue 
III Alill into  bU.  new  YORK  CITY 


KEON  &  JACOBSON 

Complete  Numbering  Machine  Service 
Repairs  —  Rentals  —  Rebuilts 
I  Beekman  8t.,  New  York  7.  Est.  1920 


OFFSET  PRESSROOM  EQUIPMENT 
negative  making  for  Multilith 
users.  American  Photo,  1041  18th  Ave., 
Newark,  N.  J. 


PRESS  BLANKETS 

FOR  MULTILITH,  DAVIDSON 
PRESSES 

Model  40  to  1250  $1.70  ea. 
Model  206  to  1300  $2.50  ea. 
Davidson  Blankets,  punched, 
$1.70  ea. 

In  lots  of  threo  only— F.  O.  B.  Chicago. 

L.  CALLAHAN 

9943  S.  Hoxie  Chicago  17,  III. 


PADDING  cement 


SUPERIOR  PADDING  CEMENT— a 
synthetic  cold  compound.  Best  on  market. 
Easy  to  apply,  holds  fast.  Order  today. 
$1.75  a  qt.,  $5.85  per  gal.,  postpaid.  Print¬ 
ers  &  Bindery  Supply  Co.,  74  India  Street, 
Boston  10,  Mass. 


PAPER  WANTED 


WANTED  PAPER:  Bonds,  Mimeo  Offset, 
R.  R.  Manila,  coated,  folio  sizes  or  cut  offs. 
L>arge  or  small  quantities.  P.  DEVINE, 
1457  Broadway,  N.Y.C.,  Wisconsin  7-0057. 


PERFORATING  EQUIPMENT 


PERFORATOR  PINS 

for  all  make  perforators. 

A  complete  stock  of  parts  for 

MORRISON  WIRE  STITCHERS 

discomt  to  dealers 

A.  F.  FISCHER  &  SONS 

407  E.  151st  Street  Bronx  55,  N.  Y. 


DASH  ROTARY  PERFORATOR— Effi 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 
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PRECISION  •  ACCURACY  •  ANY  NUMBER  OF  REPEATS 
ANY  SIZE  TO  S0«t4  ON  STRIP  FILM  •  REGULAR  FILM 
GLASS  •  POSITIVE  OR  NEGATIVE  •  READING  FRONTWARDS 
OR  BACKWARDS:  LINE  •  HALFTONE  OR  COLOR  PROCESS 

JOHN  G.  MARK  &  SON 

5S5-5S7  BROADWAY  •  NEW  YORK  IS,  N.  Y. 


PERIODICALS— BOOKS 


TRADE  MAGAZINES  —  Current  single 
copies.  Choose  from  750  publications — ^all 
fields.  FREE  price  list.  Commercial  En¬ 
graving  Publishing  Co.,  34A  North  Ritter, 
Indianapolis  1,  Ind. 


PHOTO  OFFSET  EQUIPMENT 


R 

BETTER 

BUYS 

Multiliths 

Cameras,  Screens,  Etc. 
Platemaking  Equipment 

We  buy  and  tell  complete  planU 

TOM  DARLING 

326  BROADWAY,  NEW  YORK  7 

Worth  2-5337 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


Complete  Dependable  Service  for 

Photo-Offset-Plates 

including 

MULTILITH  &  DAVIDSON 

• 

General  Litho  Plate  Service  Co. 

MANSFIELD,  OHIO 


I 


BEATTIE  Camera-Line-Halftone  Nega-  i 
tives.  Enlargements — reductions.  Si^  ^ 

space — Vertical.  Uses  contact  screens.  Ideal  i 
for  Davidson  or  Multilith  Presses.  Roland  t 
P.  Beattie,  130  Mountain  Ave.,  Summit  9, 
N.  J. 


PICTURE  SERVICE 


FREE  MATS  of  news  and  feature  pictures.  ^ 
All  sizes  and  subjects.  Short  filler  copy.  No  I 
charge;  oblig.  Send  name  and  address  to 
S.  C.  SYNDICATE,  624  S.  Mich.,  Chgo.S. 


PLATEMAKING  EQUIPMENT  I 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 

PHOTOMECHANICAL  1 

EQUIPMENT  Cr  SUPPLIES  | 

CAMERAS  -  PRINTING  FRAMES 
WHIRLERS  -  ARC  LIGHTS 
COLD  TOP  ENAMEL  NEGATIVE 
COLLODION,  ofe. 
Compete  Plants  or  Any  Part 


HALFTONE  SCREENS,  Vacuum  Irames 
lenses,  cameras,  cold-top  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating,  wants.  Can  save  you  up  tc  ¥ 
50°o.  Largest  screen  stock  in  U.  S  | 

MOORE  LABORATORIES 
70  West  Montcalm  St.  Detroit,  Mic.h 


I 


E,H.  WALKER  SUPPLY  CO. 

MO  QUt  ST.,  WASHINGTON  2,  D  C 
6M  €  MAIN  ST  ,  RICHMOND  19,  VA 


WHIRLERS,  Vac  Printing  Frames,  Liy- 
out  Tables,  Special  Machinery  desired  to 
your  order,  25  years’  Experience.  Write  on 
your  letterhead  only.  WEMCO  PROD¬ 
UCTS,  2329  Troy  St.,  Dayton  3,  Ohio. 


NEW  VACUUM  Printing  Frames,  Whu- 
lers,  stripping  tables.  Complete  plate  mak¬ 
ing  equipment.  Singer  Engineering  Co^ 
248  Bulberry  St.,  N.  Y.  12. 
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- BLUE  PRINTS — PHOTOSTATS — PLANOGRAPHING - 

REPRODUCTION  OF  ALL  TYPES 

SPECIALISTS  ...  In  reductions  or  blow-ups  for  ENGRAVERS,^  MANU¬ 
FACTURERS,  COMMERCIAL  ARTISTS  and  LITHOGRAPHERS 

MIMEOGRAPHING 

PEILET  PHOTOCOPY  SERVICE 

538  S.  DEARBORN  ST.  •  WEBSTER  3480  •  CHICAGO  5,  ILL. 


PLATES  (PLASTIC  &  RUBBER) 


RUBBER  &  PLASTIC 

TINT  BLOCKS 

3  CENTS  PER  SQ.  IN. 

Fractional  inches  take  next  highest 
Vi**  dimension.  Send  cash  with  order, 
and  please  allow  for  postage.  Min. 
Block  50c. 

REPUBLIC  ENGRAVING  & 
DESIGNING  CO. 

40  West  17th  Street,  New  York  11,  N.  Y. 


POSITION  WANTED 


NEED  HELP? 

I  am  seeking  permanent  connection  with 
reputable  firm.  Experienced  printer,  esti¬ 
mator,  layout,  editing,  printing  manage¬ 
ment.  R.M.  Smith,  Bx  1030,  Carlsbad,  N.M. 


PRESSROOM  EQUIPMENT 


These  needle  sharp  *  Steel- 

^ints”  hold  the  sheet  agai^t 

blinder  after  it  passes  prws 
1  brush,  definitely  fl**"*"*'^^ 
I  slur  on  tail  margin  of  stock. 

L 


Stop 

tail 
^  slur 


on  cylindor  and  Job-eylindar  prassas 
with  ***STECl.POINTS.*’  Easy  to  lock  in 
form.  Onlv  ^  inch  margin  required.  These 
sharp  steel  needles  will  last  indefinitely.  Cast 
below  tjrpe  high  the  needles  do  not  mark  the 
sheet  or  injure  the  rollers.  Safe,  inexpensive, 
guaranteed.  $3.00  per  dozen  pair  ^stpaid 

EDDIE  MILLER 

2903  Chaaa  St.  Andarson,  Indiana 


PRESSROOM  EQUIPMENT 


Synthetic  Press  Blankets 

Oil-proof  synthotic  rubber,  .024,  .035,  .040 
gauges  for  platens,  cylinders  and  M  speed 
presses;  cork  and  synthetic  conibinatiens 
for  Comet  and  Duplex  news  presses.  Setter 
print,  less  wear  on  forms,  reduce  press 
strain;  no  mat  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

3902  Sheridan  Read  CMcage  IS 


PRINTERS’  MACHINISTS 


KLUGE  and  C&P  Repair  Service.  Wanted, 
Printing  Machinery — one  item  or  complete 
plant.  David  J.  Larson,  94-11  215th  St., 
Queens  Village,  N.  Y.  Hollis  5-7338-J. 


PRINTERS’  SUPPLIES 


FOR  IMMEDIATE  SHIPMENT 

LIGHTNING  BANDERS 

Hi-Speed  Quoins,  Syntron  Paper  Jog¬ 
gers,  Press  Tapes,  Safety  Oil  &  Benzine 
Cans,  Iron  Furniture,  Paper  Cutter 
Knives. 

JOHN  H.  BURKE  &  CO. 

125  E.  Montgomery,  Baltimore  30,  Md. 


PUBLICATIONS 


“THE  TRADING  POST’’,  a  publication 
for  the  printing  trade  only.  A  friendly  meet¬ 
ing  place  to  exchange  tips,  news,  wants, 
and  bargains.  12  issues  25c.  12280  Laing, 
Detroit  24,  Mich. 


REGRAINING 


ALL  Plates  Regrained,  one  or  one  million ; 
satisfaction  guaranteed.  E.  A.  Bittle,  1604 
Fourth,  N.  W.,  Cedar  Rapids,  Iowa. 


I 


The  Classified  Section  Brings  Residts! 
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The  Reliable  siMskCam  wicketsnaia 


Over  14,000,000  SoU 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-peralls| 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  Is  required. 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.,  U.S.A. 


SALESBOOKS 


PRINTERS  ^ 

meet  or  Beet  OompeUtloA  /tSIr 
Vinth  Our  Line  of 

100  4-90^ 

Imprinted  with  your  name  on  every  sheeL 
Write  Todey. 

KELLNAI  SYSTEMS 

236  E.  LONG  ST.,  QOLUmBUS,  OHIO 


SALESBOOKS:  Order  Books,  Tailors 
Receipt  Books — We  print  for  the  Trade. 
Free  Catalogs  and  Samples.  Fast  Deliveries. 
ERSCO,  1930  Paterson  Ave.,  New  York 
City  61. 


SAWS 


COMPLETE  OVERHAULING  OF 
PRINTERS  SAWS  AND  ROUTERS 
WOLVERINE  MFG.  CO. 
BERRIEN  SPRINGS,  MICH. 


MILLER  SAW  rebuilding.  Wallin  Mfg. 
Co.,  Omaha  2.  Nebraska. 


SERVICE  TO  PRINTERS 


STITCHING  WIRE 

★ 

Immediate  Delivery 
★ 

Economy  Printers  Products  Co. 

609  S.  La  Salle  St.  Chicago  5,  III. 


HOOD-McGOVERN  CO.,  Erecting 
Service,  1544  West  64th  Street,  Chicago  36, 
Illinois.  Dismantling  and  Erecting  of  com¬ 
plete  plants.  Out  of  town  work  our  spe¬ 
cialty.  Also  buying  and  selling  printing 
equipment. 


100%  COVERAGE 

The  Graphic  Arts  Monthly  has  100% 
coverage  of  the  graphic  arts  industry. 


SERVICE  TO  PRINTERS 


I  Short  of  Help?i|| 


Eliminate  the  worry  and  expense  of 
maintaining  shop  production.  Concentrate 
on  sales  efforts — ^as  have  many  other  print¬ 
ers  who  have  contacted  us. 

You  get  the  order — we’ll  produce  it  for 
you  in  our  modern  planogfraph-offset  plant 
— at  a  cost  that  will  allow  you  a  larger 
mark-up  and  a  clean  profit. 

90%  of  the  printed  matter  produced  in 
your  shop  can  be  done  better,  faster,  and 
at  less  expense  by  the  planograph-offset 
method.  'Any  piece — 100  to*  1,000,000 — 
one  color  letterhead  to  multi-colored  cata¬ 
logs.  We  furnish  flat  scale  from  which  to 
quote  on  combination  form  planograph 
runs;  we  make  special  quotations  on  com¬ 
plicated  jobs  according  to  specifications. 
We  handle  complete  from  art  work,  type¬ 
setting,  etc.,  to  bindery — or  camera,  plate, 
and  presswork  only — shipping  flat  to  your 
plant  for  finishing. 

We  Protect  Your  Accounts  —  Every 
printer  on  our  books  will  testify  to  the 
fair  treatment  we  extend  them. 


FOR  PRICE  LIST  WRITE  , 

GREENLEE  CO 

OFFSET  PRINTERS  TO  THE  TRADE 

2225  N.  Lakewood,  Chicago  14 


STAPLES 


FOR  IMMEDIATE  DELIVERY— Gen¬ 
uine  Acme  Staples,  X,  XX,  XXX,  4XCS, 
18-18,  other  sizes  oi  Acme  on  request 
Manufacturers’  Specialties  Co.,  Inc.,  P.  0. 
Box  866,  Central  Station,  St.  Louis  1,  Mo. 


DID  YOU  KNOW 

that  GAM  is  sent  to  over  450  electro* 
typing  plants? 
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IMMEDIATE  DELIVERY  I 


ALLIED  BRAND  STAPLES 

Ouarantaed  precision  made. 

Boston  and  Standard  machines  '/i''. 

SPECIAL  INTRODUCTORY  OFFER 

55c  a  Box 

IH  p«r  box — 5  boxes  or  more.  Postpaid- 
check  with  order. 


E 


RICHARD  A.  GUTHMANN  &  CO. 

600  W,  JACKSON  BLVD.,  CHICAGO  6 


STATIONERY  SUPPLIES 


PRINTERS 

You  can  DOUBLE  or  TRIPLE  your  toI- 
ame  of  business  by  selling  stationery  and 
office  specialties  to  your  customers.  We 
supply  all  necessary  advertising  matter. 
Send  for  Price  List.  Copy  of  complete 
catalogue  of  72  pages — 25c  stamps. 

DEkl/2An  'The  House  of  1001 
rErfOMI/  Office  Specialties" 
44  Pengad  Bldg.,  Bayonne,  N.  J. 


Standard  Staples,  5M  to  box,  per  box  $  .45 
Mongol  &  Ticonderoga  pencils,  per  gr.  3.80 

Rubber  bands,  all  sizes,  per  lb. . . 90 

Gem  Cli^s,  No.  1  and  No.  3,  per  M _  .35 

Automatic  Giant  pencil  sharpener,  ea...  1.35 
Send  inquiries  for  other  items. 

Louis  Kandill,  123  Lafayette  St.,  N.  Y.  13 


TICKETS  OF  EVERY  DESCRIPTION  GENUINE 

SPECIAL  PRINTINGyou’renotequipped  LIglit  ami  BoU 

to  handle.  Tickets  in  Strips,  Rolls,  Coupon  4  SIZIS  6 

Books.  Reserved  Seats,  any  kind  of  Num*  Font,  each  . 

bering  jobs.  A  nice  profit  for  you.  The  t, 

Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


20  STOCK  COLORS 
In  a  Dozen  Qradec, 
Weights  and  Wzea 
Plain  or  Printed  Tags 
made  single,  gangs, 
continuous  strips;  brass 
eyelets,  numbers,  pe^ 
foratlons;  silts,  soor^ 
Ing,  holes  and  slots. 
Also  with  strings, 
wires,  hooks,  barbs  or 
deadlock  fasteners  at* 
tached;  or  separate. 


STRINGING  fCONVlRTING^ 


OIE^JUT  TAGS 
Printed  in  colors, 
strung, ready  to  use. 
We  punch-string 
your  own  Tags, 


FOUNDRY  GOTHICS 


I 


TRANSLATIONS  FOR  PRINTERS 


Spanish  Postugwae  Ffewch 


l^onslolions  of  Catalogs 

Shic*  1921  wo  havo  workod  with  print- 
on  in  sovoral  Statos.  Wo  § hro  you  tho 
kind  of  cooporation  you  want. 

Wrise  er  wire  ns  /er  esrtmeSe 

Dr.Bolellio’sTnnsMioii  Offke 

1829  Chostnut  St.,  PhHodolphIo  S,  Pa. 
DID  YOU  KNOW 

GAM  is  sont  to  100%  of  the  stationen 
who  havo  graphic  arts  departments? 


4  SIZIS  6  POINT  4  SIZiS  12  POINT 
Font,  each  .  .  $1.80  Font,  each  ...  $2.75 
In  stock  for  immediate  ddivery.  Samples  gladly 
sent  on  request.  Catalog  showing  150  different 
series  of  type  yours  for  the  asUng. 

AtMf  type  foundry 

^  161  W. Harrismi  SL, ChicaisS. IH. 


IMMEDIATE  DELIVERY  ON 

Oi]fi  No.  414 

24  Pt.  8A  14o  $3.10  I  36  Pt.  5A  7a  4.20 
30  Pt.  6A  lOo  3.40  |  All  throe  fonts  $10 

BARCO  TYPE  FOUNDRY 

227-A  CHICAGO  AVE.,  CHICAGO  10,  ILL. 
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TYPE 


WANTED 


TYPE 

*g  o_.  _  _ 

Thompson  cast  foundry  typo 

Lester  Beecher  yff.,5!"!ri!?!i3f; 

Foundry  Type-Strip  Materials 

Highest  credit  for  old  metal.  Send  for  price 
list  free.  Rayco  Type  Founders,  604  W. 

Lake  St.,  Chicago  6,  Ill. _ 

A  FONT!  NEW  Guaranteed 
Type.  Presses !  Catalog,  lists, 
6c  stamps.  National  Type  Co., 
Jackson,  Michigan. 

TYPE  METAL  THERMOMETER 

CC  For  Linotype  or  any 

Unly  Small  Metal  Pot. 

Guar,  accurate  SO  to  900*.  Send  for  folder 
United  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 

TYPE  ORNAMENTS 


*  U  .  u*  ^ 

aWWMM 


Send  $1  for  above  box  postpaid  to  you. 
Or  15  pieces  of  any  one  ornament  you  se- 
iect  for  $i. 

LUDWIG-DUELL  CO. 

30  Beekman  St.  New  York  7,  N.  Y. 


TYPE  WASH 


Rogersol — Type  Wash 

•  Dissolves  any  type  of  ink. 
o  Saves  time — ^Acts  Instantly, 
o  Harmless  to  wood,  metal,  hands. 

Try  to  beat  these  NEW  pHces.  Triai  order 
at  drum  prica  $.85  per  gai. 

Prices  subject  to  change  without  notice. 

HARRY  H.  ROGERS  CO. 

7431  S.  WESTERN  AVE.,  CHICAGO  36 
WALbrook  0603 


100%  COVERAGE 
The  Graphic  Arts  Monthly 
has  100%  coverage  of  the 
graphic  arts  industry. 


WE  PAY  CASH 

For  Hoiiday  Merchandise,  Pictures,  Novel* 
ties.  Post  Cards,  Blotters,  Envelopes,  DIs* 
continued  Lines,  Paper  Stocks,  Books,  Pre¬ 
miums,  Overruns,  or  merchandise  with  a 
merchantable  value.  Submit  samples  and 
quantities  for  prompt  consideration  and 
Spot  Cash  offer.  Quick  action. 

FANTUS  CO.,  440  N.  Wells,  Chicago  10 


WIRE  STITCHING  EQUIPMENT  r 


WIRE  STITGBERS 

NEW  AND  REBUILT  FOR  BOOKBINDERS 
AND  BOX  MAKERS 
A  Complete  Stock  of  Parts  for  Tathaia 
Monitor  Stitchers 
W.  R.  PABICH  MFG.  CO. 

285»-57  North  ReokwNI  SL,  Chloogo  It.  IIHitsIs 
Tol.  HUMboldt  4141  and  4249 


WIRE  STITCHERS  for  Bookbinders  and 
Box  Makers  Bought  —  Sold  —  Services. 
Henry  L.  Weber  Company,  ST  Ate  2265, 
710  W.  Jackson  Blvd.,  Chicago  6,  Ill. 


REMEMBER 

CLOSING  DATE  FOR 
ADVERTISING  COPY  IS 
2l8t  OF  PRECEDING  MONTH 
OF  PUBLICATION 
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TOO  LATE  TO  CLASSIFY 


•  ANNOUNCEMENTS 


buy  direct  from  manufac¬ 
turer —  Wedding  announcements  with 
double  envelopes,  informals,  business,  visit¬ 
ing  and  paneled  commercial  cards ;  also 
birth  anonuncements.  U.  S.  ANNOUNCE¬ 
MENT  CARD  CO.,  INC.,  116  West  14th 
Street,  New  York,  N.  Y. 

^  EQUIPMENT  FOR  SALE 

BAUM  Folder,  14x20",  suction  feed,  'A.  C. 
Motor.  Good  condition.  Seybert  Printing 
Co.,  55  W.  27th  St.,  New  York  1. 


EQUIPMENT  WANTED _ 

LUDLOW  typographic  machine.  Must  be 
in  first  class  condition,  with  or  without 
mats.  Mail- Well  Envelope  Company,  2136 
S.E.  Seventh  Ave.,  Portland  14,  Oregon. 


WANTED — Priv.  party  needs  Ludlow, 
Ludlow  mats  36-pt.  &  larger.  Large  Cut¬ 
ter,  Kelly  B  Spl.  Miehle  Vert.  John 
Baumgarth  Co.,  120  N.  Green  St.,  Chicago. 


KRAUSS  or  other  make  FOIL  POWER 

STAMPING  PRESS  equipped  with  or 
without  3  draw  roll  leaf  attachment.  The 
Dobson-Evans  Co.,  Columbus  15,  Ohio. 


_ HELP  WANTED _ 

WANTED  SALESMAN  — Man  experi¬ 
enced  in  sales  and  production  work  on 
Catalog  covers  and  Mechanical  Binding. 
Travel  Ohio.  The  Dobson-Evans  Company, 
Columbus  15,  Ohio. 

PRODUCTION  MANAGER  Continuous 
Form  and  Salesbook  manufacturer  in 
Massachusetts.  Experience  preferred  but 
not  a  requirement.  State  age,  past  experi¬ 
ence,  salary  expected.  Box  2292,  Graphic 
Arts  Mo.,  608  S.  Dearborn  St.,  Chicago  5. 

FINE  opportunity  for  experienced  printing 
salesman  to  make  connection  with  one  of 
Detroit’s  largest  printing  supply  houses  for 
Detroit  or  out-state  Michigan.  Position 
open  now.  Box  2291,  Graphic  Arts  Mo., 
608  S.  Dearborn  St.,  Chicago  5,  Ill. 


Can  supply  work  continu¬ 
ously  for  your  large  flat  pa¬ 
per  cutters.  72"  or  over.  Will 
deliver  and  pick  up  stock.  In 
Chicago  call  Monroe  7365. 


THE  PRACTICE  OF  PRINTING 

by  RALPH  W.  POLK 

as  a  guide,  example,  and  inspiration  to  the  young  compositor — 
this  book  has  been  handset  in  foundry  type. 

A  basic  course  in  printing  valuable  for  STUDENTS, 
APPRENTICES,  ADVERTISING  MEN,  SALESMEN 
OF  PRINTING,  PRINTING  OFFICE  EXECU¬ 
TIVES,  and  all  others  requiring  training 
in  the  mechanics  ,  of  printing. 

300  pages  profusely  illustrated 

$2.75  PLUS  25c  FOR  HANDLING 
Please  send  cheek  with  order  to 

THE  GRAPHIC  ARTS  MONTHLY 

608  SOUTH  DEARBORN  ST.  CHICAGO  5,  ILLINOIS 
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BUY  OR  SELL 

If  you  have  difficulty 
in  securing  needed  i 
equipment 

I 

If  you  have  surplus  equip¬ 
ment  which  you  wish  to  I 
turn  into  cash  .. .  | 

ADVERTISE  NOW  i 

,  ,  t 

IN  THE  j 

I 

Graphic  Arts  Monthly 

Your  message  will  reach  j 

the  entire  trade  I 
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INDEX  TO  DISPLAY  ADVERTISERS 


Abrams,  The  M.  L.,  Company . 124,  141 

Ace  Co.,  The .  36 

Amalgamated  Lithographers  of 

America  .  5 1 

Amberg  File  &  Index  Co .  56 

American  Carbon  Paper  Mfg.  Co .  69 

American  Roller  Co . 116 

American  Type  Founders . .  39 

American  Wood  Type . 135 

Angel,  Wm.  L.,  Company .  34 

AratK)!  Manufacturing  Co.,  The .  23 

Armstrong  Machine  Works .  67 

Arrow  Service  . 130 

Arvey  Corporation  .  3 

Baltimore  Type  . 117 

Banthin  Engineering  Co .  62 

Barger  Box  Co . ^134 

Baum,  Russell  Ernest  - 7 

Berry,  Haskell,  Co . 150 

Bingham  Bros.  Co .  86 


Bingham's,  Sam’l,  Son  Mfg.  Co _  15 

Blatchford,  E.  W.,  Co . .^111 

Brackett  Stripping  Machine  Co.,  The..l03 

Callaghan,  W.  J . 141 

Callaham  L . ^151 

Casper  Gripper  Co . 108 

Central  Paper  Co... . 108 

Challenge  Machinery  Co.,  The .  87 

Chalmers  Chemical  Company . 100 

Champion  Paper  and  Fibre  Co.,  The....  13 

Chandler  &  Price  Company,  The .  85 

Chicago  Printers’  Machy.  Wks . 136 

Compo  Rule  Co .  38 

Conner,  Ash  &  Company . 102 

Continental  Printing  Equipment  Co. _ 146 

Cowan  Pressroom  Products,  Inc . 123- 

Cromwell  Paper  Co . Inside  Back  Cover 

Davidson  Perforator  Company . . 100 

District  of  Columbia  Paper  Mills,  Inc...l07 
Dodson  Printers  Supply  Co . _140 


Reach  ALL  Offset  Plants 

Contrary  to  any  other  published  figures,  our  records  show 
that  there  are  more  than  2,500  offset  plants  in  the  country, 
including  letterpress  plants  with  offset  departments.  ONLY 
The  Graphic  Arts  Monthly  can  deliver  your  message  to 
ALL  of  these  plants. 

A  recent  survey  indicates  that  thousands  of  letterpress 
printers  are  planning  the  installation  of  offset  departments 
as  soon  as  equipment  is  available.  All  of  these  receive  The 
Graphic  Arts  Monthly — most  of  them  receive  no  other 
graphic  arts  publication. 

Is  YOUR  message  reaching  ALL  possible  buyers?  It 
can!  The  success  of  your  advertising  program  will  be  in¬ 
sured  by  the  100%  COVERAGE  which  ONLY  The  Graphic 
Arts  Monthly  provides. 

Write  TODAY  for  rate  card  and  CCA  report 

THE  GRAPHIC  ARTS  MONTHLY 


612  SOUTH  DEARBORN  STREET 


CHICAGO  5,  ILLINOIS 
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Doyle,  J.  E.,  Company,  The . 108 

Driscoll,  Martin  &  Co . 109 

Eastern  Corporation  . Insert 

Economy  Printers  Products  Co . 137,  154 

Ecusta  Paper  Corporation .  25 

Embossograph  Process  Co.,  Inc . Ill 

Esor  Machinery  Co . 138 

Evans  Specialty  Co .  42 

Ever  Ready  Label  Corporation .  36 

Falco  Corporation,  The . 145 

Federated  Metals  Division .  35 

Finck  Printing  Service . 116 

Fletcher  Paper  Co . 64 

Flexo  Mfg.  Co.,  Inc . 132 

Franklin  Company,  The .  61 

Frye  Manufacturing  Co .  27 

Garco  Products . 101 

Gavrin,  Arthur  J.,  Press . 86 

General  Binding  Corporation .  1 

General  Plate  Makers  Supply  Co .  58 

Goes  Lithographing  Co . 105 

Grady  &  Neary  Ink  Co .  48 

Graphic  Arts  Equipment  Co .  37 

Greenlee  Co . 154 

Griihths  Printing  Press  Co.,  Inc . 105 

Guthmann,  R.  A.,  &  Co . 155 

Hamilton  Manufacturing  Company . 112 

Hammermill  Paper  Company .  17 

Hammond  Machinery  Builders,  Inc...65,  97 


H.  C.  Printing  Devices . 101 

International  Paper  Company .  29 

Keen-Edge  Saw  &  Tool  Mfg.  Co .  38 

Kelly,  E.  J.,  Co . . . . 52 

Kleen-Stik  Products  Inc .  45 

Kratman  Machy.  Sales . 136 

Lasticks,  Inc . 151 

Lawson,  E.  P.,  Co .  75 

Lithographers  Finishing  Company .  52 

L.  A.  Type  &  Rule  Co . 103 

Low,  John  M.,  &  Co .  34 

Luther,  J.  P.,  Co .  98 

Mack  Specialties  Co .  86 

Manhattan  Photolith  Plates,  Inc .  50 

Mark,  John  G.,  &  Son . 152 

Mead  Corporation  .  73 

Memorial  Specialty  . 133 

Megill,  Edward  L.,  Co.,  The . 148 

Merritt  Products  Company .  60 

Mid-States  Gummed  Paper  Co . 122 

Milwaukee  Saw-Trimmer  Co.,  The .  78 

Mohr  Lino-Saw  Co .  34 

Monomelt  Company  Inc.,  The _  49 

Moore,  Kenneth  J.,  &  Co .  54 

Morgans  &  Wilcox  Mfg.  Co .  40 

Morrison  Company,  The .  78 

Mosstype  Corporation  . 102 

Multi-Color  Printing  Machinery  Co., 

Inc.,  The  . 4,  5 

Munising  Paper  Co.,  The . 123 

National  Adhesives  .  93 

New  Era  Manufacturing  Company .  89 

Nolan  Corporation  . Back  Cover 


Northern  Machine  Works . 131,  132,  l4oB 

Northern  States  Envelope  Company _ sgB 

Northwest  Paper  Co . Inside  Front  Covet « 

Nygren-Dahly  Company  . .  59  » 

Okie,  F.  G.,  Inc . . . Hq  4 

Ohio  Knife  Co.,  The . 109  4 

Oxy-Dry  Sprayer  Corporation.... . 57  i 

Paper  Manufacturers  Co . .C.12S 

Payne  &  Walsh  Corp . 142 

Peerless-Imperial  Co.,  Inc. _ 133  i 

Pitman,  Harold  M.,  Co . 44 

Port  Huron  Sulphite  &  Paper  Co . .  44 

Porte  Publishing  Company . 113 

Printcraft  Representatives  . 146 

Printers  Exchange  . 140, 143  ' 

Printing  Industries  Equipment,  Inc. _ 128  ; 

Printing  Machinery  Maintenance . 84  , 

Production  Standards  Corporation . ..122 

Protexall  Apron  Co . ..100  . 

Rapid  Roller  Company . 7l  ■ 

Rau  Rubber  Engraving  Co . 84  1 

Redington,  F.  B.,  Company . .  48  1 

Reed,  Vj  G.,  &  Sons . „122 1 

Richards,  J.  A.,  Co . .  36  | 

Riegel  Paper  Corporation . _104  -i 

Rising  Paper  Company . 21  * 

Roberts,  John  A . 94  ' 

Roberts,  Lewis,  Inc . ..110  ' 

Rochester  Ribbon  &  Carbon  ’Co.~— ~.~..106 

Roberts  Numbering  Machine  Co . 107 

Rosback,  F. ’P.,  Company . 116  ' 

Rouse,  H.  B.,  &  Company . 9S 

Sampson  &  Ollier  Electrotype  Co . 114 

Schultz  Laboratories  Mfgr .  52 

Selectasine  Corp . 54 

Seneca  Wire  &  Mfg.  Co.,  The . 139 

Service  Chemical  Company . 62 


Shinn,  Cobb  . 46  : 

Sleight  Metallic  Ink  Companies,  Inc .  53  j . 

Southworth  Machine  Co .  79  . 

Special  Chemicals  Co.,  The . _113 

Standard  Industrial  Products,  Inc .  99 

Stereotype  Equipment  Company - 47 

Stolp-Gore  Company  . 143  ; 

Stout,  Samuel  C.,  Company . 139 

Strathmore  Paper  Company .  19 

Stripfounders  . 40 

Takk  Corp.,  The .  62 

Taylor-Made  Rule  Co . 84 

Thomas  Paper  Stock  Company . 41 

Tompkins  Prtg.  Equip.  Co...84,  86,  94, 142 

Transkrit  Corporation  . 40 

Type  &  Press  of  Illinois . . . 104 

Vandercook  &  Sons,  Inc. . . 80,  81 

Van  Dillen,  Edward,  Inc . 142  - 

Wax  Refining  Company .  11 

Western  Brush  Co.,  Inc . 125 

Western  States  Envelope  Company . 117 

Wetter  Numbering  Machine  Co . 102  , 

Wettsall  Company  . SO  ^ 

Williams  Paper  Co . 130  ^ 

Wing’s,  Chauncey,  Sons .  44  : 

Wood,  Nathan  &  Virkus  Co.,  Inc . 43 

Zarkin  Machine  Co.,  Inc . 63  \ 
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WmSj 

Ji|R^^H|||H 

EDWARD  J.  NOLAN 
President 


RALPH  H.  NOLAN 
Executive  Vice-President, 
Treasurer  and  Gen.  Mgr. 


LYNDON  E.  REBE 
Vice-Pres.  and  Sales  Mgr 


W.  W.  SANDERS  A.  F.  NOLAN  C,  R.  EDWARDS 

Midwest  Manager  Secretary  and  Western  Mgr.  Northeast  Manager 

sincere  best  wishes  at  Christmas  time  .  .  . 
and  our  hopes  for  a  prosperous  nineteen  forty- 
seven,  not  only  from  those  of  us  whom  you  may 
have  met,  I)ut  from  all  employees  and  dealers 
of  the  Nolan  Corporation  of  Rome,  New  York, 

PRINTING  EQUIPMENT  .  .  .  MANUFACTURED  BY  NOLAN 
CORPORATION  AND  SOLD  BY  DEALERS  EVERYWHERE 


